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Abstract: The purpose of this study was to explore the factors that influence entrepreneurial intentions among students in Ghana. The research was 
carried out by a survey method. Questionnaires were used to collect data from 731 undergraduate students pursuing regular and part-time programmes 
in a Ghanaian public university. Data were analysed using correlation and multiple regression analysis through the SPSS. Results of standard multiple 
regression showed that six out of the 23 factors explored in the study significantly influenced student entrepreneurial intention. A follow-up forward 
regression analysis showed that exposure to other entrepreneurs and experienced network is the most significant predictor of student entrepreneurial 
intentions. This was followed by dissatisfaction with previous job. The findings further showed that utilization of better opportunity in the market least 
predicted student entrepreneurial intention. This study contributes to the pool of knowledge by revealing the factors that influence the entrepreneurial 
intention of Ghanaian tertiary students. This is very significant to the development of entrepreneurial activities in Ghana especially in developing 
curriculum for entrepreneurial education and governmental policies to boost entrepreneurship in the nation. 
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1 INTRODUCTION 

The level of unemployment among graduates in Ghana is a 
national issue. Many graduates from public and private 
higher educational institutions that join the job market are 
increasing by the year. The antidote to this canker is for 
university graduates to widen their career scope by 
considering entrepreneurship as a career choice. Research 
have shown that entrepreneurship will help these university 
graduates develop their own career and also ease 
unemployment issue by expanding the job market [1], [2], 
[3], [4], [5], and [6] also asserted that entrepreneurship is 
the key source of economic growth and innovation in 
developed industrialized economies, as well as in emerging 
and developing economies. A paradigm shift among 
graduates from salary job is needed, as their contributions 
to entrepreneurship would stimulate the country’s economic 
growth. Universities in Ghana have taken measures to 
intensify Entrepreneurial education. Students pursuing 
various academic programs are required to take 
entrepreneurship courses to inculcate in them 
entrepreneurial knowledge, skills and attitudes. The 
government of Ghana is also undertaking a lot of measures 
to increase entrepreneurial activities in Ghana. To design 
effective entrepreneurial training programs, policy makers 
must have an insight into the factors that influence the 
entrepreneurial intention of these university students [7]. 
Knowledge of factors influencing entrepreneurial intention 
will help educational institutions and government in 
developing policies in entrepreneurship training. However, 
research into the factors influencing the entrepreneurial 
intentions of university students in Ghana has not been 
explored. This research was therefore conducted to fill this 
gap by exploring factors that influence the entrepreneurial 
intentions among university students in Ghana.  
 

2 LITERATURE REVIEW 

 

2.1 Entrepreneurship Intention  
Entrepreneurial intention refers to the determination and 
eagerness of a person to undertake a new business 
venture. Personal traits and the environment can define 
entrepreneurship intention. Research has shown that there 
is a correlation between the human capital and the intention 
to start an entrepreneurial venture [8], [9], [10] Human 

capital, is defined as the age, gender, skills, personalities, 
education, knowledge and prior experience. According to 
[8] people with high entrepreneurial human capital and 
entrepreneurial characteristics have higher intention to start 
their own business venture. Literature reveals that a lot of 
factors such as personal exposure, work experience, role 
models, family background, entrepreneurial education, and 
general economic and environmental factors influence 
people’s entrepreneurial intention [11]. According to [12] 
people become entrepreneurs because they want to 
become their own boss at work, they want to achieve 
personal desires through the realization of personal goals 
and decisions, they want to have a desired job which allows 
them to use all of their skills and knowledge, they want 
recognition and prestige, the desire to earn more money, 
they want to explore businesses and opportunities which 
are either invisible to others or that cannot be easily 
operated or utilized and want to be different and want to 
realize both their own aims and serve the aims of society. 
Intentions have been defined by various researchers as a 
predictor of one’s becoming an entrepreneur [13], [14]. 
Other researchers opined that factors such as availability of 
Seed Capital, legal and regulation constraint, and personal 
traits have little influence on entrepreneurial intention [15], 
[8], [14]. Entrepreneurship intention has been defined as a 
state of mind which involves the growing and conscious 
desire of a person to start a new enterprise or create new 
core value in existing organization [16]. Empirically, various 
authors have documented that intention is the best 
predictor of entrepreneurial behaviour. According to [17] 
intention is a predictor of a person’s behaviour and, 
intention itself is predicted by certain attitudes.  
 
2.2 Theories of entrepreneurial intention 
The model of Entrepreneurial Event (EE) developed by [18] 
suggests that human behaviour is guided by ―inertia‖ and so 
an individual will not stop doing a particular thing unless he 
or she is interrupted by a force outside itself. [18] and [19] 
stated that, the interruptions may be negative or positive, 
this force the decision makers to choose the best available 
opportunity out of other options. According to EE theory, 
factors that determine intentions, are perceived desirability 
which refers to the attractiveness related to the task of 
starting up a business and becoming an entrepreneur, 
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perceived feasibility which refers to the degree to which an 
individual feels that he/she is capable of starting a new 
venture, and the propensity to act upon opportunities which 
refers to the individual’s willingness to act on decisions. For 
the model outside factors do not directly influence 
individual’s intentions. Start-up intentions come from two 
main dimensions, perceived desirability and perceived 
feasibility. Another models on intentions is the Theory of 
Planned Behaviour (TPB) [15] and [20]. The theory 
provides a framework for understanding and predicting the 
entrepreneurial intention through personal and social 
factors [14]. Ajzen’s theory of planned behaviour (TPB) 
assumes that human behaviours are planned and are 
therefore preceded by intention toward that behaviour. 
According to [15], behavioural intentions are determined by 
three main attitudinal antecedents which are 1) Attitude 
toward Performing the Behaviour; 2) Subjective Norm and 
3) Perceived Behavioural Control. All other factors are 
theorised to influence intentions through these three 
components [21]. Attitude toward performing the behaviours 
is defined by Ajzen as the perception of an individual or 
their judgment of performing a particular behaviour, the 
expected results and the impact of the outcomes. 
Outcomes may be personal quality of life, personal wealth, 
independent, stress, and community benefits [18], [19]. 
According to [22], people will choose to be entrepreneurs if 
the total utility they expect to obtain from an entrepreneurial 
venture, is more than the expected utility from the best 
employment they can get in the job market. The 
entrepreneurial utility is defined as benefits derived from 
income, independence, risk bearing, work effort, and the 
special rewards linked with self-employment. The second 
antecedent, subjective norm, is defined by [15] as the 
individual’s viewpoints of the values, thinking, beliefs, and 
norms held by significant others who have a huge influence 
on them or whom they really respect. According to [21], 
normative beliefs concern the perceived probability that 
important referent individuals or groups will approve or 
reject a given behaviour. These individuals or groups set 
the norm that specifies how the subject should behave. An 
example of social norms could be that family members 
expect you to become a doctor or an engineer in the future 
just because it is considered as an honour and a famous 
career under the view of majority Ghanaian people. In 
Ghana for example people from Kwawu origin are expected 
by their families to own businesses, a family tradition. [19], 
argues that the impact and predictive power of social norm 
is weak in individuals who have strong desire to achieve 
and a high orientation to implement the behaviour or who 
has high level of internal locus of control. [23], also found 
that the subjective norm construct is generally found to be a 
weak predictor of intention. There are a lot of conflicting 
opinions and assertions. While other researchers such as 
[24] and [25] found a direct relation between subjective 
norms and entrepreneurial intentions others do not [26], 
[14], [27], [28]. The Perceived Behavioural Control or 
Perceived Self Efficacy is the personal belief about the 
possibility to conduct the planned behaviour, the faculty of 
thoughts, physical mental, passion, finance and resources 
to personally control and execute the action. [29], asserted 
that the traditionally weak role of the subjective norm in the 
TPB is an important concern within the area of 
entrepreneurship. Researchers assert that the perceived 

behavioural control is positively, associated with 
entrepreneurial intentions [28], [30], [14].  
 
2.3 Factors influencing Entrepreneurial Intention  
 
2.3.1 Internal factors 
Factors affecting entrepreneurial intention may be internal 
that is personality traits or external that is the general 
environmental factors such as culture, political and 
economic factors. According to [31], entrepreneurship 
education gives students experience and build their self-
efficacy thus influencing their entrepreneurial intention. 
According to [32] and [33], personal characteristics 
influences peoples’ entrepreneurial intention. Its affect the 
way people recognise opportunities, analyse and evaluate 
the market. Certain personality traits like level of risk 
tolerance, level of self-confidence, self-efficacy, the locus of 
control, a need for achievement, stress tolerance, and a 
fear of failure [34], [32], [35]. [36], explained that a person 
ability to take risk compels them to turn an opportunity into 
a business venture. Whiles those who are risk averse will 
shy away from any opportunity. In fact it is this personal 
traits of taking risk that cause entrepreneurs to undertake 
challenging entrepreneurial activities and make sensitive 
entrepreneurial decisions. Many studies have emphasised 
that persons with high risk tolerance have high intentions of 
becoming entrepreneurs [37], [38]. Again studies have 
shown that individuals who have positive perception of 
themselves and believe in their capabilities have a high 
intention of starting their own entrepreneurial ventures [39]. 
[40], stated that entrepreneurial self-efficacy describes an 
entrepreneur’s perceptions of their own self-confidence as 
well as their ability to master all the required entrepreneurial 
activities, which would make them able to deal effectively 
and efficiently with all the parties involved in an 
entrepreneurial venture. People who are confident in their 
skills and capabilities see good ideas in a set of 
circumstances and turn them into business opportunities. 
On the other hand people with low self – confidence 
presented with the same set of circumstances will see 
chaos, adversities and risk. According to [41], individuals 
with high perceptions of self-efficacy are more capable of 
making the right decisions during difficult times. 
 
2.3.2 External Factors Environment  
New firm needs a lot of external resources from the 
environment to thrive as such any unfavourable conditions 
in the environment can impedes entrepreneurial intentions. 
According to [42], environmental factors which influence 
entrepreneurial intentions are social, economic, political, 
infrastructure development and market emergence factors. 
Socially the perception of failure associated with 
entrepreneurial venture will influence an individual’s 
entrepreneurial intention [43]. According to Tan there is a 
negative relationship between the perceived feasibility of 
entrepreneurship and the shame associated with failure. 
The higher the degree of shame brought by failure the less 
feasible the opportunity. The social stigma of failure will 
influence entrepreneurial intention. Research has also 
shown that having a personal model also influence 
entrepreneurial intention. Having a family member or close 
relative who is or was a business owner increases the 
likelihood of self-employment because these individuals can 
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serve as role models. In fact this is evident in Ghana among 
the Kwawu indigenes. [44], indicate that ―entrepreneurs 
often come from families in which a parent owns a 
business‖. According to [45], self-efficacy can be 
strengthened through exposure to other entrepreneurs. 
Exposure to entrepreneurs provides a person not only with 
familiarity, but with an experienced network that can provide 
advice, insight, and encouragement. Access to role models 
have a positive influence on an individual’s entrepreneurial 
intentions by helping them to overcome fear, lack of 
experience, and various practical business challenges. 
According to [46] and [47] individuals who have 
entrepreneur relatives or friends, are more prone to the 
intentions of starting their own entrepreneurial venture. New 
business spring up as a result of the ability of individuals to 
identify opportunity and desire to bring new products or 
services to the market. Therefore the ability to recognise an 
opportunity and capitalise on it can influence a person’s 
intention [48]. [36] support this view by stating that ability to 
recognize and identify business opportunities are significant 
abilities that differentiate entrepreneurs from other 
individuals. Furthermore, resources such as financial 
resources, human resources, technological resources as 
well as social networking resources are necessary for the 
establishment of a business venture [49]. The absence of 
these resources can influence entrepreneurial intention. 
 

3 METHODOLOGY 

This study was an explorative one and so a survey method 
was used, a questionnaire was designed and administered 
to 731 students in a public university in Ghana. Students 
were purposefully sampled and questionnaires were 
administered personally to them. The questionnaire 
designed to collect data on factors that influence the 
intentions of tertiary students in Ghana. A five-point Likert 
scale was used of Strongly Disagree to Strongly Agree was 
adopted. The gender composition of the sample was 75% 
male and 25% female. Seventy six (76%) of the 
respondents were unemployed, while 24% were employed. 
Data collected was statistically analysed using SPSS 
version 23. Entrepreneurial intention was the dependent 
variable and factors influencing entrepreneurial intention the 
independent variable 
 

4 RESULTS 

Table 1 presents the means, standard deviations, and 
correlations among the variables used in the study. As 
indicated, all predictor variables were statistically correlated 
with entrepreneurial intention which indicates that the data 
was suitably correlated with the dependent variable for 
examination through multiple linear regression to be reliably 
undertaken. All correlation coefficients ranged between r = 
.07, p < .05 and r = .63, p < .001. This indicates that 
multicollinearity was unlikely a problem [50]. Standard 
multiple regression was performed to explore the factors 
that contribute significantly towards entrepreneurial 
intention among university students. The results of the 
standard multiple regression showed that six (desire to earn 
more money; lack of job vacancies; more career 
advancement; more exposure; dodge retirement; and skills 
and knowledge gained from entrepreneurship education) 
out of the 23 factors significantly explained the variance in 
entrepreneurial intention (see Table 2). A follow-up forward 

regression showed that more exposure contributed 
relatively most to entrepreneurial intention (F (1, 730) = 
205.467, p < .001) accounting for 22 per cent of the 
variance in entrepreneurial intention. Adding dissatisfaction 
with previous job in step 2 explained another 4.4 per cent of 
variance. The addition of skills and knowledge gained from 
entrepreneurship education in step 3 explained further 2 per 
cent of variance. Desire to earn more money was added in 
step 4, which led to a 2.2 per cent increase in explained 
variance. The additions of more career advancement, lack 
of job vacancies and dodging retirement in steps 5, 6, and 7 
explained further 1 per cent, 1 per cent, and 1 per cent per 
cent of variance. Finally, adding better opportunity in the 
market led to an increase in explained of 0.7 per cent (see 
Table 3). For the purpose of the study lack of job vacancies 
was not included because it related negatively with 
entrepreneurial intention. 
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Table 1: Means, standard deviations, and correlation matrix 

 

Variable       Mean SD 1 2 3 4 5 6 7 8 9 10 11 12  

1. Desire to Earn more Money   3.12 1.23 - 
2. Lack of job vacancies    2.55 1.13 .19*** - 
3. Fear of Unemployment    3.55 1.16 .14*** .03 - 
4. Favourable Government     
policies and schemes      2.66 1.09 .06 .18*** .01 - 
5. Influence & encouragement by family   
members, friends and relatives    2.35 1.10 .12 .22*** -15*** .39*** - 
6. Most family member have their      
own businesses (family tradition)    3.11 1.06 .01 .10** .08* .06 .17*** - 
7. Flexibility of time for self and   2.83 1.10 .04 .12** -.01 .21*** .27*** .38*** - 
family 
8. More Career Advancement    3.68 0.99 .13*** -.03 .21*** -.09* -.09* .21*** .04 - 
9. More Exposure and    3.94 1.00 .19*** -.14 .27*** -.18*** -.26*** .21*** .01 .52*** - 
experienced network 
10 Previous experience or same or  
similar line of business activity    3.77 1.03 .15*** -.08* .24*** -.16*** -.25*** .15*** -.01 .48*** .62 - 
11. To gain social prestige    3.98 0.95 .08* -.22*** .27*** -.22*** -.36*** .05 -.07 .47*** .61*** .61*** - 
12. To satisfy a need in society    3.67 1.00 11** -13*** .20*** -.10** -.17*** .14*** -.03 .35*** .51*** .63*** .49*** - 
13. To implement own business idea   3.40 1.00 .07 -.04 .13** .03 .04 .19** .20*** .20*** .28*** .27*** .31*** .26*** 
14. To put my idle funds in  
entrepreneurship     3.54 0.94 .12** -.11** .16*** -.04 -.06 .12** .12** .35*** .41*** .38*** .45*** .35*** 
 
15. To secure self-employment     

or independent living      3.77 0.89 .12** -.14*** .20*** -11** -.18*** .14*** .04 .40*** .52*** .48*** .60*** .40*** 
16. To use technical or profe-     
ssional knowledge and skills    3.80 0.93 .12** -.19*** .21*** -.09* -.20*** .12** .02 .44*** .51*** .49*** .60*** .37*** 
17. To utilize better     
opportunity in the market    3.05 1.10 .07 .10** .03 .10** .21*** .13** .27*** .13*** .11** .11** .06 .13** 
18. To have financial    
security during old age     3.59 0.98 .05 -.09* .19*** -.00 -.15*** .17*** .11** .35*** .40*** .37*** .46*** .36***  
19. To dodge retirement    3.57 1.05 .10** -.02 .27*** -.08* -11** .15*** .06 .28*** .35*** .38*** .43*** .35*** 
20. Dissatisfaction with  
previous job      3.89 0.98 .11** -.16*** .28*** -.23*** -.29*** .08* -.08* .48*** .54*** .55*** .59*** .43*** 
  
21. Motivated by stories of      

successful entrepreneurs   3.05 1.05 .03 .08* .04 .15*** .17*** .05 .17*** .09* .09* .08* .06 .05 
22. Motivated by Academics  
/Lecturers     3.95 .97 .04 -.18*** .31*** -.16*** -.27*** .14*** -.06 .50*** .56*** .51*** .63*** .46*** 
23. Skill and knowledge gained   
from entrepreneurship education    3.76 1.01 04 -.12** .26*** -.00 -.13*** .06 -.03 .40*** .46*** .45*** .55*** .37*** 
24. Entrepreneurial Intention    43.15 7.60 .20*** .15*** .22*** . 07* .12** .14*** .07* .39*** .47*** .42*** .44*** .36*** 
 

 

Variable    Mean SD 13 14 15 16 17 18 19 20 21 22 23 24 

13       -    
14       57*** - 
15      .41*** .53*** - 
16      .40*** .55*** .70*** - 
17      .31*** .24*** .25*** .18*** - 
18      .33*** .42*** .53*** .51*** .28*** - 
19      .20*** .25*** .37*** .36*** .11** .37*** 
20      .26*** .39*** .49*** .54*** .10* .47*** .49*** - 
 

21      .21*** .13** .05 .06 .21*** .10** .15*** .08* - 
22      .28*** .37*** .52*** .56*** .04 .46*** .47*** .67*** .11** - 
23      .34*** .35*** .49*** .48*** .13** .37*** .36*** .48*** .20*** .62*** - 
24.       .25*** .32*** .39*** .39*** .16*** .35*** .34*** .43*** .10** .42*** .39*** - 
     

 
Notes. ***p < .001; **p < .01; *p < .05 
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Table 2: Summary of standard regression on factors influencing entrepreneurial intention 
 

         b SEβ β  

Constant          18.786 1.826 -  
Desire to Earn more Money       .845 .200 .136***  
Lack of job vacancies       -.798 .224 -.118***  
Fear of Unemployment       .222 .216 .034 
Favourable Government policies and schemes     .010 .242 .001 
Influence and encouragement by family members, friends and relatives   .081 .261 .012 
Most family member have their own businesses (ie. family tradition)   .150 .253 .021 
Flexibility of time for self and family      .339 .245 .049 
More Career Advancement       .795 .303 .103** 
More Exposure to entrepreneurs and experienced network    1.021 .348 .134** 
Previous experience or association with same or similar line of  
business activity        306 .350 .041 
To gain social prestige       .420 .403 .053 
To satisfy a need in society (To contribute to society)    .213 .315 .028 
To implement own business idea      .134 .303 .018 
To put my idle funds in entrepreneurship      -.017 .347 -.002 
To secure self-employment or independent living     .162 .407 .019 
To use technical or professional knowledge and skills    -.006 .397 -.001 
To utilize better opportunity in the market     .371 .244 .054 
To have financial security during old age C18     .311 .309 .040 
To dodge retirement       .575 .271 .080* 
Dissatisfaction with previous job      .557 .366 .072 
Motivated by stories of successful Entrepreneurs     .034 .238 .005 
Motivated by Academics/Lecturers      .134 .397 .017 

Skills and knowledge gained from entrepreneurship education   .717 .321 .095* 

Note. R
2
 = .349; ∆ R

2 
= .327; F (23, 708) = 16.474, p < .001; *** p < .001, ** p < .01, * p < .05. 

 

Table 3: Summary of forward regression on factors influencing entrepreneurial intention 
 

Variable         b SEβ β 

Step 1 
Constant        29.049 1.015 - 
More Exposure to entrepreneurs and experienced network    3.577 .250 .469*** 
 
Step 2 
Constant         25.625 1.114 - 
More Exposure to entrepreneurs and experienced network   2.541 .289 .333*** 
Dissatisfaction with previous job     1.931 .292 .250*** 
 
Step 3 
Constant         23.965 1.160 - 
More Exposure to entrepreneurs and experienced network   2.177 .296 .285*** 
Dissatisfaction with previous job     1.509 .303 .195*** 
Skills and knowledge gained from entrepreneurship education  1.260 .280 .168*** 
 
Step 4 
Constant         22.159 1.234 - 
More Exposure to entrepreneurs and experienced network   1.973 .298 .259*** 
Dissatisfaction with previous job     1.485 .300 .192*** 
Skills and knowledge gained from entrepreneurship education  1.327 .277 .176*** 
Desire to Earn more Money      .786 .196 .127*** 
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Step 5 
Constant        21.289 1.254 - 
More Exposure to entrepreneurs and experienced network   1.677 .309 .220*** 
Dissatisfaction with previous job     1.254 .307 .162*** 
Skills and knowledge gained from entrepreneurship education  1.202 .278 .160*** 
Desire to Earn more Money      .755 .195 .122*** 
More Career Advancement      .952 .291 .124** 
  
Step 6 
Constant        23.285 1.396 - 
More Exposure to entrepreneurs and experienced network   1.568 .309 .205*** 
Dissatisfaction with previous job     1.141 .307 .148*** 
Skills and knowledge gained from entrepreneurship education  1.175 .277 .156*** 
Desire to Earn more Money      .894 .199 .144*** 
More Career Advancement      1.031 .291 .134*** 
Lack of job vacancies      -.687 .216 -.102** 
   
Step 7 
Constant         22.557 1.402 - 
More Exposure to entrepreneurs and experienced network   1.491 .308 .195*** 
Dissatisfaction with previous job     .778 .323 .101* 
Skills and knowledge gained from entrepreneurship education  1.040 .278 .138*** 
Desire to Earn more Money      .873 .198 .141*** 
More Career Advancement      1.046 .289 .136*** 
Lack of job vacancies      -.743 .215 -.110** 
To dodge retirement      .871 .258 .120** 
 
 
Step 8 
Constant        21.496 1.448 - 
More Exposure to entrepreneurs and experienced network   1.471 .307 .193*** 
Dissatisfaction with previous job     .784 .322 .102* 
Skills and knowledge gained from entrepreneurship education  .990 .277 .132*** 
Desire to Earn more Money      .859 .197 .139*** 
More Career Advancement      .999 .288 .130** 
Lack of job vacancies      -.804 .215 -.119*** 
To dodge retirement      .835 .257 .115** 

To utilize better opportunity in the market    .590 .214 .085** 

Notes. R
2
 = .220, F(1, 730) = 205.467, p < .001 ; ∆R

2
 = .219 for step 1 ; . R

2
 =.264, Fchange(1, 729) = 43.577, p < .001; ∆R

2
 = .262 for step 2 ; R

2
 = .284, Fchange (1, 728) = 20.313; ∆R

2
 = .281 for step 

3; R
2
 = .299, Fchange (1, 727) = 16.029, p < .001 ; ∆R

2
 = .295 for step 4 ; R

2
 =.309, Fchange (1, 726)= 10.675, p < .01; ∆R

2
 = .304 for step 5,; R

2
 =.319, Fchange (1, 725) = 10.104, p < .01 ; ∆R

2
 =.313 for 

step 6 ; R
2
 = .329, Fchange (1, 724) = 11.361, p < .01; ∆R

2
 =.323 for step 7; R

2
 =.336, Fchange (1, 723) = 7.586, p < .01; ∆R

2
 = .329 for step 8. 

 

5 DISCUSSION, CONCLUSION AND SUGGESTIONS FOR 
FURTHER RESEARCH 

The motivation for this study was to explore the factors that influence 
entrepreneurial intentions among university students in Ghana. Results from 
multiple regression analysis showed that exposure to other entrepreneurs and 
experienced, dissatisfaction with previous job, skills and knowledge gained 
from entrepreneurial education, desire to earn more money, career 
advancement, dodging retirement and utililising market opportunities were the 
key factors that influence students’ entrepreneurial intention (see Figure 1) 



INTERNATIONAL JOURNAL OF SCIENTIFIC & TECHNOLOGY RESEARCH VOLUME 7, ISSUE 1, JANUARY 2018       ISSN 2277-8616 

146 
IJSTR©2018 
www.ijstr.org 

 
 
 
 
 
 
 
 

 
 
 
 
 
 

Figure 1: Factors influencing entrepreneurial intention among university students in Ghana 
 
These results thus confirm the findings of previous studies 
in terms of the significant relationship between 
entrepreneurial intention and entrepreneurship education, 
attitude toward performing the behaviour; subjective norm 
and perceived behavioural control. The study showed that 
Ghanaian tertiary student will go into entrepreneurship 
venture because of the expected result and outcome. They 
believe that it will give them security after pension give 
them a job and help them achieve their self-actualization 
needs thus the total utility they expect to obtain from an 
entrepreneurial venture, is more than the expected utility 
from the best employment they can get in the job market 
[18], [19], [22]. In fact this may explain why factors like 
government policies and scheme, fear of unemployment 
were not a significant indicator. The research as already 
indicated also revealed that more exposure is a significant 
indicator meaning in the view point of the Ghanaian 
university student, values, thinking, beliefs and experience 
of existing entrepreneurs and significant others have a huge 
influence on their intention [21]. This is very significant in 
developing entrepreneurship training programs for the 
university students. Emphasis should be place on bringing 
in more successful Entrepreneurs to share their stories and 
creating mentorships. The introduction of targeted 
entrepreneurship programs, internships, creation of 
business incubators, coupled with industry and university 
partnerships can be very productive in nurturing the 
entrepreneurial spirit among university students in Ghana. 
The study also support [31] view that entrepreneurship 
education gives students experience and build their self-
efficacy thus influencing their entrepreneurial intention. 
Ghanaian tertiary students indicated that they will not go 
into business because they want to utilise utilize better 
opportunity in the market. This reveals cultural and 
environmental impact as most entrepreneurs in Ghana are 
imitative and adoptive entrepreneurs. For the nation to grow 
we need more innovative entrepreneurs. Educators and 
policy makers should initiate models and training in 
innovation and opportunity identification skill. In conclusion, 
this research study furthers our understanding of factors 
that influence individual entrepreneurial intentions among 
tertiary students in Ghana. This understanding will help 
authorities to put in place the effective policies that would 
promote entrepreneurial activities and sustain economic 
growth and development and educational institutions focus 
their entrepreneurial training. This research was focused on 
one public university in Ghana, it is thus recommended that 

further research be conducted to investigate the tendency 
toward entrepreneurship intentions across borders and 
universities. The study did not consider gender and so 
further studies can be conducted whether the factors will 
differ significantly between male and female university 
students.  
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