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Abstract

This article explores the application of metaphors in news headlines with a view
to interrogating their potential for coercion. Coercion in news discourse is
understood as a strategic deployment of pragma-linguistic devices, including
metaphors, to foreground the representations of socio-political reality that are
compatible with the interests of the news outlet rather than those that inform
public debate. It is argued that coercion can be exposed through systematic dis-
course analysis. Methodologically, the study aims to integrate the cognitive and
pragmatic approaches to metaphor in regarding it as both a conceptual building
block of news representations and a strategic framing device in news discourse.
A quantitative and qualitative analysis of a sample of metaphors excerpted from
a corpus of 400 most-read headlines from one of the most visited English-lan-
guage newspaper sites The Daily Mail is conducted to illustrate such coercive
applications of metaphor as simplification, imaging, animalization, confronta-
tion, (de)legitimization, emotionalization, and dramatization. In the course of
the analysis it is demonstrated how certain ideologically-biased representations
can be coerced through figurative language.
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1. Introduction

Even with its spatial restrictions and institutional conventions the headline has to
realize several functions at once: introduce the issue covered in the news article,
generate audience’s interest in it, and indicate the news outlet’s attitude towards it.
The latter function is linked to the outlets’ attempts at framing issues in specific
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(sometimes self-interested) ways with the aid of selected linguistic, stylistic and
rhetorical resources.! Apart from being studied for their clipped forms and con-
ventional puns, headlines have also been researched in terms of, for example,
their potential to construct newsworthiness (Bednarek and Caple 2012), and for
their sensationalizing capacity (Molek-Kozakowska 2013). This paper is part of
a larger project? that explores the properties of headline style from the perspective
of potential coercion, focusing on the implications of specific discursive strategies
that compress information and frame interpretations. Here I look mainly at how
metaphors can be used to influence the representations of socio-political reality
in news discourse. The rationale is that the economy of expression inherent in
metaphoricity comes at the cost of foregrounding (profiling) some representations
at the cost of others. As a result, this project can be located closer to the critical
end in the spectrum of diverse approaches within discourse studies.

Out of many linguistic devices used to compress meaning in the headline,
I look in detail at metaphor, which, whether conceived of in terms of conceptual
mapping, blending, or mental simulation of embodied experience, is regarded as
an inherent and pervasive property of human cognition. Thus, metaphoricity of
verbal expressions has been productively studied by cognitive linguists. But in
this paper I also want to make a case for integrating the cognitive and pragmatic
orientations in discourse analysis (for a similar approach see Hart 2010). Meta-
phor is not only a cognitive but also pragmatic phenomenon, since its perlocu-
tionary effects and felicitous uses are as important to study as its embodied bases
or cognitive structuring. Moreover, the stability of conventionalized metaphors is
often central to pragmatically efficient interaction. The discursive reproduction of
figurative representations facilitates the building and management of collectively
shared mental models, which van Dijk terms “social cognition” (1998). Last but
not least, with respect to news discourse particularly, there is a need not only for
a description of how metaphors tend to be applied, but also for the critical inter-
rogation of some their ideology-laden applications. This is because, potentially,
they can be used as strategic devices to reproduce social inequality in public
communication (van Dijk 2001, 2006). In my perspective, the coercive, rather
than just communicative, function of metaphor in media discourse needs to be ex-
posed, specifically if some metaphors are demonstrated to have been pervasively
used to forward representations that are in tune with the (profit-oriented) interests
of news outlets, to the detriment of the public debate.

On a methodological note, I argue here for an integrated cognitive-pragmatic
approach to investigating coercion in news discourse in order to, among other
things, help increase the systematicity and exhaustiveness of critical methodolo-
gies of media studies. With the media constructing, rather than just reflecting,
our social reality, more attention needs to be devoted to how exactly language
is recruited to this aim. Arguably, critical approaches to discourse analysis have
never been so socially relevant and yet, no matter how insightful they are, they
are sometimes dismissed for their alleged lack of objectivity and replicability. In
this paper, I illustrate my arguments for a cognitive-pragmatic agenda in media
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discourse studies with a qualitative analysis of applications of metaphor in news
headlines. The sample that has been subject to such critical analysis was drawn
from a special-purpose corpus of 400 “most-read” news items in the online ver-
sion of the popular British mid-market tabloid Daily Mail compiled in 2012.

2. A critical approach to coercion in discourse

Discourse analysts recognize language use to be of primarily transactional, rather
than just representative or expressive, nature. Thus, they look at how linguistic
choices are guided by pragmatic ends, and what cognitive effects these choices
are designed to achieve. To investigate this, they not only describe language el-
ements that have been selected to be used in a discursive encounter, but also
interpret their functions in that context and explain their social implications and
constraints (Fairclough 1995). This is particularly important in the cases when
language tends to be used to naturalize political dominance or even legitimize
power abuses (van Dijk 2001).

To use terminology derived from functional linguistics, any discursive encoun-
ter is treated as a conjunction of language options that have ideational, inter-
personal and textual meta-functions (Halliday 1985). Hence, a set of linguistic
elements that enforces a biased representation of reality, an unequal relationship
between the sender and the receiver, and a deceptively acceptable textual logic is
likely to work coercively. For some critical discourse analysts, coercion® is one of
the linguistic realizations of the meta-strategy of persuasion, particularly frequent
in the case of political and mass-mediated discourse (Chilton 2004; Charteris-
Black 2005; van Dijk 2006; Hart 2010). It originates with the institutional com-
municator’s intent to influence the knowledge, beliefs and attitudes of the col-
lective of recipients by constructing semiotic representations in such a way that
they serve the former’s own interests. It often relies on the sender’s exploitation
of the position of power or trust, together with their privileged access to various
symbolic resources that can be drawn on to magnify the effect on the receivers.
Obviously, the resources offered by language are of our interest here.

Critical discourse analysts have shown that there is a range of pragma-linguis-
tic resources that can be employed strategically by institutional communicators
to forward a given representation of reality. According to a classification by Hart
(2010), these resources can be generally grouped as referential strategies (e.g.,
labelling, categorization), predicational strategies (e.g., attribution, qualification,
verbal and nominal transformation, implicature/presupposition) and proximiza-
tion strategies* (e.g., indexicals, verbal and nominal indicators of positioning
and movement, adverbial indicators of space and time). The strategically crafted
representation can then be reinforced by the application of specific legitimizing
techniques (e.g., internal/external coherence). The pervasive application of such
strategies in social communication is explained by Hart (2010) with reference to
evolutionary psychology and cognitive science. In such a way it is possible to
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describe how an ideologically invested representation of reality can be imposed,
for example by means of specifically tailored metaphors, deictics or patterns
of epistemic modality. Methodologically, Hart’s (2010) approach significantly
“tightens” the procedural framework of critical discourse studies.

As coercion is claimed to be the aim of many institutional discourse encoun-
ters, it is also likely to be found in the context of news mediation.’ For example,
Hart (2010) illustrates the interaction of various coercive strategies within a large
corpus of news articles, showing how a biased representation and negative evalu-
ation of immigrants is forwarded in the British mainstream conservative press.
In my study, coercion is analyzed solely with respect to the strategic potential of
headline metaphors to shape the receivers’ perception of the covered issue. When
located in the headline, some metaphors can be recruited by media producers to
(mis)represent reality to suit their interests (e.g., to increase circulation, manifest
political support, engage readers’ attention and affect, strengthen reader loyalty).
If such uses of metaphor bear marks of consistency and pervasiveness, | treat
them as possibly contributing to re-shaping of receivers’ cognitive models of so-
cio-political reality. Consequently, it is imperative to start interrogating their co-
ercive potential systematically and critically. It needs to be pointed out, however,
that coercion here is not taken to mean manipulation in its most insidious sense
of making the receiver do something that is against their best interests (van Dijk
2006). Since I do not study the effects of reception of headlines (actual perlocu-
tionary effects), I regard coercive metaphors as ones that have a high potential of
making recipients accept representations that are congenial to the interests of the
media industry more than of any other institution or social group.

Since the aim of this project is elucidating the discourse functions of meta-
phors in headlines, followed by their critical assessment in terms of the strategic
potential for coercion, the study can be situated at the intersection of cognitive
and pragmatic orientations to media discourse. In addition, my objective is to
contribute to developing ever more systematic methods of verifiable textual criti-
cism. Importantly, criticism is not to be thought of as either outright condemna-
tion or subjective judgment, but rather as an attempt at interrogating the catego-
ries and mechanisms that usually escape notice without deeper analytic insight or
interpretative reflection. Institutionally, denying a critical stance in media studies
amounts to a kind of hypocrisy, as hardly any account of mediation (which is
a type of symbolic reinterpretation itself) can be claimed to be ideologically neu-
tral. Moreover, as critical theorists have often argued, any academic description
of a status quo helps to ideologically legitimize that status quo by virtue of imply-
ing its validity as an object of institutionalized inquiry (cf. Bernstein 1991: 16).
Arguably, a critical approach in media studies research is of high social relevance
in the increasingly complex, disparate and media-saturated world.
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3. Metaphor: A cognitive building block and a strategic framing device

In classical rhetoric metaphor is one of the master tropes, i.e., figures of speech
that may directly impinge on thought. It is described as a stylistic device that
consists in presenting one entity by associating it with the qualities of a different
entity, mainly to impress recipients. In this study metaphorical expressions are
not treated as decorative rhetorical devices that enhance the experience of recep-
tion, but as potentially powerful triggers of specific conceptualizations, some of
which may be ideologically charged. This section reviews the main strands in
current research first on cognitive and then on pragmatic aspects of metaphor
and revisits selected studies that prove that metaphor can indeed be a coercive
mechanism in newscasting.

The idea that metaphors are not just decorative embellishments but key build-
ing blocks of human thinking has been taken up by cognitive linguists, nota-
bly Lakoff and Johnson (1980), who illustrate the pervasiveness of metaphorical
conceptualizations in all kinds of (con)texts. From the cognitivist perspective,
metaphor is seen as a result of conceptual mapping from a source domain (usually
a more tangible and universalized domain of experience) to a target domain (usu-
ally a more abstract or specialized domain). It is noted that language expressions
used to talk about the target domain are reflections of profiled characteristics of
the source domain entity, such as is the case in the exemplary LIFE IS A JOURNEY
metaphor formula, with “don t look back” or “being at the crossroads” idioms.
The nature of the correspondence between the two conceptual domains in met-
aphorical relations preoccupies many cognitive scholars and is still subject to
debate (e.g., Are they drawn online or based on long-term memory, built on the
basis of prototypes or membership categories, obtained depending on salience or
systematicity of characteristics?). Until fairly recently, cognitive linguists/seman-
ticists focused primarily on describing and explaining metaphorical representa-
tions made available by a given language and culture (Krzeszowski 1997). Many
have chosen to study metaphorical thinking at the conceptual, as well as neu-
ral, level (Lakoff 2008), rather than at the discourse level, which would call for
a more context-dependent and pragmatically informed orientation (Stern 2008).
In this study, cognitive-linguistic categories are treated as conceptual benchmarks
for analytic procedures adopted to expose discursive coercion.

Theoretical considerations on metaphoricity so far have concerned the per-
vasiveness of metaphorical thinking as a construal operation (cf. Gibbs 2008).
For example, conceptual metaphor theory has been instrumental in explaining
some of the cognitive (as well as affective) preferences users have for specific
conventional metaphors established in the lexicon and phraseology of the Eng-
lish language. Some are traced back to the principles of embodied cognition,
according to which our sensory perceptions, our ways of orientation in space,
or our experiences of movement and balance, for example, are responsible
for the structuring of our “primary” metaphors, such as MORE IS UP, SIMILAR IS
CLOSE OT KNOWING 1S SEEING (Grady 1999). These, in turn, build our most abstract
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concepts, such as causation for example (Johnson 2008). Additionally, a more
recent theory of metaphorical representation, blending theory (Coulson 2001;
Fauconnier and Turner 2002), sees metaphor use as a more complex mechanism
of merging, rather than mapping, of characteristics of at least two discursive “in-
put spaces,” which share enough similarities (belong to the common “generic
space”), to be conducive to constructing a coherent and relevant “blended space.”
The theory reduces the implication of previous approaches that metaphors are
largely source-driven. Blends arise as selective projections from input spaces as
a result of composition, completion or elaboration, for example. In the course
of blending, new meanings can be construed “online” out of apparently random
elements and still make sense through inference, implicature or contextualiza-
tion. Consequently, blending theory seems to offer the perspective to move the
theory of metaphor from the domain of semantics to the domain of pragmatics of
discourse comprehension/production (cf. Coulson 2001; Hart 2010). In this study
I take metaphorical mapping to be a specific, relatively simple case of metaphori-
cal blending. Assuming that coercion through metaphor is likely to be instigated
by fairly straightforward, even simplistic, representation, I expect to find more
two-domain mappings than over-complex blends, particularly while investigat-
ing such a type of text as the news headline.

As all other pragma-linguistic devices, metaphors are instantiated in specific
discursive contexts to realize a specific pragmatic purpose. Hence, when analyz-
ing them here, we need to bear in mind the linguistic, generic, institutional and
socio-cultural allowances and constraints on metaphor use in headlines. Accord-
ing to Stern (2008: 262), the boundaries of the pragmatics of metaphor are set by
semantics (i.e., the recourse to the literal meaning) on the one hand, and context
(i.e., the constraints on ambiguity) on the other. Although activating the literal
meanings of the lexical items realizing a metaphor is indispensable, the reader
infers that the expression is likely to mean something beyond itself (much like
in the case of demonstratives or indexicals), according to Stern (2008: 270). The
context and background knowledge must be then relied upon in the process of
interpretation. The pragmatic aspects of discourse, for example, speech acts, con-
versational maxims, recognition of mutual intentions or relevance mechanisms
underlying “loose” language (approximation, substitution, category extension or
narrowing), are drawn on by recipients to arrive at the emergent meaning ap-
propriate to the given context. Since human communication is inferential, rather
than based on decoding (Sperber and Wilson 2008: 87), the pragmatic relevance
principle is likely to be in operation in metaphor comprehension, as is the case
with interpretation of other types of expressions. This means that the cognitive
effect of interpreting a metaphor is going to be dependent on the judgments of its
relevance vis-a-vis various contextual factors (e.g., textual meta-function, com-
municative purpose, institutional embedding) and the processing effort involved
in the interpretation. Finally, as linguistic expressions involving metaphors may
be comprehended or missed, judged as correct or wrong, as well as evaluated for
appropriateness, humor or beauty, metaphor seems to be very much a feature of
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language use that is relative to the preferences (interests) of the users. Thus when
studying the coercive potential of metaphor, the analyst is positioned to assess the
aptness of metaphor (e.g., against the background of other textually entrenched
and contextually pre-eminent representations) in order to explain the implications
of specific instantiations of conceptualizations.

In a study devoted to coercive metaphorical patterns applied in headlines, at-
tention should be paid to the role of conventionalized metaphors, which consti-
tute a prime example of meaning-compression devices. They are likely to func-
tion as triggers to elaborate background knowledge representations (e.g., scripts,
schemata, models) and are often chosen by editors because of their “resonance”
with the public. Cognitive linguists as well as relevance theorists concede that
conventional metaphors, unlike original or poetic ones, tend to be processed rela-
tively quickly and effortlessly (Coulson 2001; Lakoft 2008; Sperber and Wilson
2008), which may explain their coercive potential, already marked in some stud-
ies (cf. Goatly 2007: 40; Jeffries 2010: 21; Hart 2010: 145-167). That is why
the present study explores metaphors together with their embedded presupposi-
tions, since in a sense both are important ingredients of final representations of
news items, many of which are built on the basis of verbal input that activates
mostly “given,” not “new,” knowledge. It is hypothesized here that relying on
conventionalized conceptualizations (as well as on easily retrievable “common”
knowledge) is typical of communicators that intend to reproduce representations
by facilitating a relatively unreflective processing of verbal input. This, in turn, is
one of the main mechanisms of coercion.

To problematize this kind of unreflective acceptance of mass-mediated meta-
phorical representations, some discourse analysts argue for a more critical scrutiny
of metaphors in public communication (e.g., Charteris-Black 2005; Goatly 2007,
Hart 2010: Jeffries 2010). They advocate a type of study which, besides identify-
ing, classifying or comparing metaphors, would also demonstrate how they help to
reproduce, naturalize and legitimize specific ideologically biased representations.
Some metaphors, both conventional and novel, have already been proved to work
coercively when applied strategically in political discourse. For instance, in one of
the first comprehensive studies of metaphor in political discourse, Chilton (1996)
demonstrates how metaphors were applied for the conceptualization of policy pro-
posals to seek wider resonance, such as the CONTAINMENT metaphor propounded
during the Cold War (or during the “war on terror” to use a more recent example,
cf. Molek-Kozakowska 2009). Alternatively, in his corpus-based study, Charteris-
Black (2005) demonstrates which metaphors were selected by charismatic political
leaders (from Winston Churchill, to Martin Luther King, Jr. to George W. Bush) to
effectively mobilize large portions of citizenry to support their policies. That is why
the cognitive-pragmatic view on metaphor [ advocate here is conducive to criticism,
as it includes not only an account of metaphors’ linguistic realizations, salience and
distribution, but also their likely cognitive and social imports.

These cognitive and social effects appear to be the starker the more such meta-
phors are mediatized and institutionalized. To use terms drawn from relevance
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theory, such metaphors yield cognitive effects with minimized processing efforts.
That is why henceforth I look at studies devoted to interrogating coercion via
metaphor in news discourse. Literature reviewed below demonstrates the use of
metaphor as a strategic framing device used to reproduce specific ideologies.
First, metaphors have been exposed as a means of perpetuating racist beliefs.
For example, Santa Ana (1999) reveals evidence of negative other-presentation
in a metaphor IMMIGRANTS ARE ANIMALS underlying the reporting of immigration
issues in the U.S. and intensifying in the context of populist electioneering. Like-
wise, Sandikcioglu (2000) finds metaphors and metonyms that show contrasts be-
tween positive self-presentations of WESTERNERS epitomizing civilization, power,
maturity, stability and RATIONALITY, and negative other-presentation of the ORIEN-
TALS associated with barbarism, weakness, immaturity, instability and thus IRRA-
TIONALITY. Secondly, with respect to European politics at the turn of the twenty-
first century, a range of issues related to the legitimizing function of metaphors in
the press has been addressed by Musolff (2004). He notes a relative pervasiveness
of “body politic” metaphors, according to which the STATE 1s A BopY with sociaL
GROUPS AS BODY PARTS and various SOCIAL PROBLEMS AS DISEASES to be cured through
specific POLICIES AS REMEDIEs. Such “medicalized” representations of official poli-
cies may effectively displace oppositional proposals. Subsequently, many CDA
studies have focused on the rhetoric of immigration discourse (e.g., Reisigl and
Wodak 2001; Richardson 2007; Hart 2010). Specifically, Charteris-Black (2006)
evidences the surge in instances of conceptualizations of BRITAIN AS A CONTAINER
in right-wing discourse, and the use of such metaphor for the legitimizing of anti-
immigration policies. This is compatible with earlier findings by Lakoff (2002)
that right-wing political solutions seem to be represented and justified morally by
virtue of fitting in with a popular sTrRICT PARENT schema, while liberal ones tend to
be accepted by those who favour the NURTURANT PARENT imagery.

An important area of consideration with regard to coercive discursive strate-
gies is the role of myths, symbols and metaphors in sustaining cultural hegem-
ony. Some media-oriented work has been done on cross-cultural dimensions of
metaphorical mappings. For example, Fabiszak (2007) in her diachronic corpus-
based analysis of print war coverage in Poland and Britain shows how the simi-
lar metaphorical representations of war tend to be pervasively used by the press
to debase and vilify the enemy (ENEMY IS AN ANIMAL), euphemize war brutality
(WAR IS THEATRE/GAME), and legitimize warfare (WAR IS CLEANING), despite cultural
and ideological differences. In fact, Kovecses (2005) discusses both variability
and universality of some metaphorical representations arguing that what needs
to be further scrutinized in metaphor research is not only the universally shared
embodied experience that is the major source of metaphorical mappings, but
also the language- and culture-specific contexts and discontinuities that induce
unique conceptualizations. It is important, thus, to nuance analyses rather than
to emphasize findings that confirm the cross-cultural similarities of metaphori-
cal cognition: metaphors may have similar cognitive bases, but fairly varied dis-
cursive realizations. Acknowledging that is quite important in the era of media
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globalization and conglomeration, with likely dominance of Anglo-American
cultural representations. For example, it has been demonstrated that the “aggres-
sive” capitalist business model is ideologically and morally legitimized in busi-
ness media through a cluster of “evolutionary struggle” (e.g., FIGHTING, FEEDING,
MATING) representations with respect to business mergers and acquisitions (Koller
2005). Likewise, Herrera Soler’s (2008) analysis of metaphors in English/Span-
ish corpus of business magazine headlines shows a common metaphorical basis
for DOING BUSINESS in terms of A CYCLE OF LIFE, with input from the plant and ani-
mal world, natural phenomena and human activity to represent the mechanisms
of trading, competition, economic growth, recession or profit making. This kind
of conceptualization may result in the ultimate legitimization of some business
practices, which are projected as natural and inevitable rather than as ideologi-
cally invested.

Although the above review by no means does justice to the extensive and grow-
ing body of research on metaphor in both theoretical and empirical strands of
discourse studies, I hope to have shown some of the dimensions of the interplay
between the cognitive aspects of metaphorical representation and the pragmatic,
even coercive, applications thereof in media discourse. To reiterate, this overview
was designed to revisit the conceptual framework of metaphor research, together
with the shifting disciplinary preoccupations therein, and the mutual correspond-
ences between cognitive and pragmatic analytic apparatuses. All this was to show
how and why metaphor ought to be approached critically as a potentially coercive
category in news discourse.

4. Illustrating the use of coercive metaphors in headlines
4.1 Sample and procedure

Headline style has long been a subject of scrutiny within both media studies
and discourse studies for its peculiarities in linguistic structure, its potential for
framing, keying or priming of interpretations, its role in collecting attention and
its implications for coercion (Bell 1991; Richardson 2007; Herrera Soler 2008;
Bednarek and Caple 2012; Molek-Kozakowska 2013). This study uses a selec-
tion of headlines to identify some of the ways in which metaphors tend to be
used coercively. It must be stated that the following examples are to be treated
as exemplification rather than evidence of coercion. The examples were selected
in the course of a manual quantitative search and a qualitative analysis of a spe-
cial purpose corpus of headlines garnered from the online version of the British
mid-market tabloid Daily Mail® throughout 2012 (120 headlines were collected
in January, 120 headlines in May, and 160 headlines in December). Thus, the
sample that was subjected to metaphor identification consisted of 400 headlines
compiled from the most-read list’ of news items featured on the Mail Online.
The corpus amounts to about 21,530 words, as, besides headlines, sub-heads and
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lead-ins (if any) were also included, for example to elucidate the contrived word-
ing of the headlines.® These headlines were coded for non-literal expressions by
three coders (a researcher in linguistics, a graduate student and myself), by means
of such criteria as register incongruity, word class incongruity, or collocation in-
congruity, and subsequently extrapolated to their conceptual mappings.

However, instead of taking the maximalist approach to identification of meta-
phorical usages on the basis of the meaning of individual lexical units (cf. Prag-
glejaz Group 2007), we focused on contextual and co-textual meanings of mul-
tiword units. We took metaphors mostly to be represented by relations between
collocates whose literal meanings did not apply in the given context. Further on,
we excluded overt similes/comparisons, classical idioms (unless their phraseol-
ogy was significantly modified and thus a new meaning was created), phrasal
verbs and lexical units whose basic meaning has been rivaled by a convention-
alized metaphor (e.g., “fo see something” meaning “to know something”). Us-
ing this “minimalist” approach, we identified 97 headlines (28 + 30 + 39) with
instances of figuration (image schemata, metaphors, blends, metonyms), which
was approximately one-fourth of the whole corpus. Note that we did not attempt
to count all instantiations of metaphorical meanings, since, as can be seen in the
examples below, a metaphor could transpire throughout the headline via various
phraseological combinations. Within the sample we subsequently marked (i) cre-
ative/novel metaphorical units and (ii) conventional metaphors — fixed colloca-
tions that border on idiomaticity (e.g., “to struggle with poverty”) and which are
found in dictionaries (e.g., Macmillan English Dictionary for Advanced Learners)
and through corpus searches. The ratio of creative to conventional metaphors was
roughly 1:3. This (nevertheless) relatively high number of creative metaphors can
be attributed to the semantic opacity of many headlines which are designed to at-
tract attention to the article.

As regards the procedure for the extrapolation from the phrasal to the con-
ceptual level of metaphor identification, the three coders compared their intui-
tions and negotiated the conceptualization of domains (e.g., BLow) and formulas
(e.g., REFORM 1S A BLOW). Needless to say, this phase of metaphor identification
is a question of intersubjective interpretation rather than finding an empirically
objective pattern, and by no means is to be treated as “the only possible” formu-
lation (cf. Charteris-Black 2005: 27-29). When in disagreement, the coders con-
fronted their intuitions with linguistic and extra-linguistic data (e.g., headline’s
contextual meaning, properties of news discourse, main themes of the article) and
subjected their choice to a vote.

As regards identifying the pragmatic applications of metaphors for a subse-
quent critical analysis, the discourse function of identified figures (coercive or
not) was determined in the course of a focus group discussion between 12 gradu-
ate linguistics students and myself. Most conventional metaphors were judged
to have been used for purely representational or explicatory purposes. However,
some of the headlines included metaphors which were assessed to have a po-
tential