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Abstract.

Research background: Communication of non-profit organizations is one
of the key activities in the conditions of this type of organizations, because
through flexible communication, non-profit organizations can function
effectively in today's global society, based on modern information and
communication technologies. In 2020, there was a change in
communication with non-profit organizations in the environment of the
Slovak Republic, through the establishment of electronic mailboxes.
Purpose of the article: The aim of the article is to analyse a new way of
communication of non-profit organizations, which results from the new
legislation, which was adopted under Slovakia in 2020 and came into force
on June 1, 2020, when the state gradually established and activated for
electronic mailbox delivery for individual non-profit entity.

Methods: Analytical methods were used in the article in order to evaluate
the suitability of electronic mailboxes and their benefits in the environment
of non-profit organizations. We work with the hypothesis that this method
of communication will bring significant changes for the non-profit sector
in the form of benefits, which will eliminate the obstacles that were present
in the postal communication and will speed up the mutual exchange of
information.

Findings & Value added: The year 2020 thus brought a change in
electronic mailboxes and Slovakia introduced the establishment of these
mailboxes for non-profit organizations as well. ~ Based on the obligation
of non-profit organizations and its deeper analysis, we identify the
advantages and disadvantages that result from this method of
communication and evaluate their contribution for the practice of non-
profit organizations.
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1 Introduction

The world around us is full of information, and information is a kind of knowledge for
everyone. We can perceive information through our senses. In the field of e-government,
information can be understood from several perspectives. E-government is basically the
electronic functioning of government and the interconnection between the entities that fall
within its coverage. The national economy also includes non-profit entities, which are a
very important element of national economies [1]. These entities have a specific focus and
their goal is not to report profits but to provide public services [2]. Communication between
non-profit entities and the government is currently possible in the Slovak Republic through
electronic communication. Communication is important not only in terms of official
matters, but also in the case of the existence and successful operation of a non-profit
organization in the market. In order for a non-profit organization to be able to engage the
environment with its program and mission, it uses communication for this purpose [3]. In
many cases, people's emotions play an important role in decision-making in the target
groups to which communication is aimed [4, 5]. Based on the emotional aspects of potential
donors and volunteers, interest may be aroused, which may eventually become a real part of
a non-profit organization.

Today, information has already lost its direct connection with the human world, mainly
due to cybernetics, and its application began to be applied as part of all processes in which
a certain transformation takes place [6]. Modern communication technologies are the best
way to present information in today's global environment [7]. Information represents the
content of the process of human communication, transmission and reception of notifications
and their transmission can be realized through personal contact, sound, signal, or other
means of mass communication [8]. Information, together with material, energy and
financial resources, is currently one of the main drivers of progress in all areas of human
activity [9]. The term communication comes from the Latin dictionary and its meaning can
be understood as a process of transmission, mediation and subsequent collection of
information. Communication is currently understood as the basis of interpersonal contact
and its pillar is the mutual exchange of information, messages and meaning between
individuals or groups [10]. In the process of globalization, which is now understood as a
common element for the functioning of the world and the movement of the world, the
electronic form of communication via electronic mail, as well as communication via social
networks, discussion forums and also electronic mailboxes, gain the greatest importance
[11]. In the context of electronic communication, it is also easier for the staff of the
authority. Through electronic communication, a certain degree of automation of the
distribution of messages takes place, and consequently it is also possible to keep messages
easier to record [12-14]. Electronic communication is one of the most widely used forms of
communication between organizations in today's modern world through application
software systems [15, 16]. The information system consists of several activities, which
include the collection of information, its processing, storage, retrieval and dissemination.
There are other elements connected to the information system, among which we could
include information documents, information technology workers and information processes
[17, 18]. The following figure shows the components of the information system.
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Fig. 1. Elements of the information system

The field of e-government is basically electronic government, which is already
established in the Slovak Republic. It is an electronic interaction involving public
administration and citizens and using information as well as communication technologies,
i.e. communication between the citizen and the state through electronic communication
[19]. Its aim is to ensure easier, cheaper and more reliable provision of public
administration services.

According to the type of communication and its participants, e-government is divided into
the following levels:

e G2C (Government to Citizens) - between public administration and citizens

e (2B (Government to Businesses) - between public administration and business

e sphere

G2E (Government to Employees) - within public administration institutions

G2G (Government to Governments) - between public administration institutions

G2A (Government to Administration) - between public administration and
administration

C2G (Citizens to Governments) - communication of citizens towards the authorities
public administration [20].

Within each of these levels, there are four basic types of activities, namely:

- providing general information to citizens via the Internet

- ensuring communication between the Office and citizens, businesses or offices with each
other,

- execution of money transfers,

- governance, which extends the principles to the general public, making it possible to
participate in governance through information and communication technologies [21]. The
aim of e-government is to enable the handling of official matters from one place via an
Internet connection to remove barriers associated with a large number of requests for
information, data and documents of citizens in areas where there is interaction between
public administration and citizens, or businesses and would lead to speed up the processes
themselves. The author of Fabryova sees an advantage mainly in the elimination of time
consuming in dealing with official matters, the minimization of errors and the elimination
of multiple performances of the same tasks [22].

The article focuses on the issue of introducing e-government to the non-profit sector in
the Slovak Republic. The aim of the article is to specify the benefits and disadvantages of
the newly introduced communication tool for organizations operating in the non-profit
sector, as well as to identify the obligations that will arise from the use of this
communication tool for non-profit organizations. Analytical and descriptive methods were
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used in solving the problem and evaluating the effectiveness of electronic mailboxes for
non-profit entities.

2 Methods

Electronic mailboxes represent an effective way of communication of selected subjects with
other parties. The year 2020 represents a certain milestone for the area of the Slovak non-
profit sector, because the obligation to have an activated electronic mailbox also affected
entities operating in the non-profit sector. In 2014, electronic mailboxes within the public
authorities were activated in the territory of the Slovak Republic; in 2017, there was an
obligation for legal entities registered in the Commercial Register. On 1 June 2020, this
obligation also arose for legal entities operating outside the Commercial Register. This
group of entities includes more than 78,880 entities from the third sector, namely
foundations, non-profit organizations, church organizations, interest groups and political
parties, for which the obligation to have an activated electronic mailbox for the delivery of
official decisions has arisen.

The conditions for electronic communication with public authorities are regulated by
the Act on e-Government, which has been amended several times since its promulgation
and contains many transitional provisions with several exceptions and different
arrangements for electronic communication of various types of entities. To the civic
associations and other non-business legal entities, the authorities began to deliver
documents only to their electronic mailbox, starting on 1 June 2020 pursuant to § 60b para.
3 of Act no. 305/2013 Coll. on the electronic form of the exercise of powers by public
authorities and on the amendment of certain laws (the e-Government Act) as amended. The
actual activation of electronic mailboxes is automatic and will take place gradually, in
several phases, as it is an extremely large group of legal entities.

Electronic mailboxes are used for electronic communication of citizens and
entrepreneurs with public authorities and their goal is to achieve more efficient and faster
communication of these entities with the public administration. Electronic mailboxes are set
up through the Office of the Deputy Prime Minister of the Slovak Republic for Investments
and Informatization for natural persons, natural persons - entrepreneurs, legal entities,
public authorities and subjects of international law. The mailbox of natural persons is set up
automatically for citizens of the Slovak Republic who have reached the age of 18. In order
for the e-mail box to be used for electronic delivery, it must first be activated so that
message delivery can take place. Mailboxes of public authorities are activated for delivery
at the same time as their establishment. Citizens and individuals - entrepreneurs can apply
for activation at any time. All mailboxes of legal entities that are registered in the
Commercial Register and have their registered office in the territory of the Slovak Republic
are obligatorily activated for delivery from 1 July 2017 and from 1 June 2020 the same
process also affected mailboxes of legal entities that are not registered in the Commercial
Register.

As far as the activation of the electronic mailbox is concerned, it is a process that
enables its use for electronic delivery of messages to the given subject from public
authorities. In practice, this means that, by means of an activated electronic mailbox, it is
possible to take electronic decisions from public authorities which have the same legal
effect as if they had been delivered in paper form.

As we mentioned above, there are four phases associated with the issue of electronic
mailboxes. In the first phase, which took place on 1 June 2020, e-mailboxes were activated
for delivery to foundations, non-investment funds, non-profit organizations providing
services of general interest, civic associations, trade unions and employers' organizations,
political parties and movements, legal interest groups and organizations with international
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element. If the said entities did not use the e-mailbox at that time and did not have it
activated for delivery, this happened no later than the tenth day from this date, i.e. those
organizations whose mailboxes were set up on 1 June 2020 could already be official
decisions delivered to the mailbox by 11 June 2020.

In the case of legal entities that are registered in registers other than those listed, the
activation of electronic mailboxes took place in the next four phases on the basis of an
individual schedule.

The reason for this shift was the need to continuously clean up, supplement and update
the data on these organizations so that they could set up the mailbox and activate it
properly. The state was to deliver official decisions in writing to these entities, with the
exception of organizations that voluntarily activated the electronic mailbox on 31 May
2020, even after the deadline of 1 June 2020 until the day of activation of their e-mailboxes.

The second phase of the activation of e-mailboxes began on 1 August 2020 and covered
church and religious societies, hunting organizations and legal entities that derive legal
personality from the legal personality of churches and religious societies.

The third phase of activation of e-mailboxes takes place from 1.9.2020 for funds, the
chamber (with the exception of professional chambers), land communities, the register of
European groupings of territorial cooperation and the professional organization - the
professional chamber. Subjects such as associations of owners of flats and non-residential
premises, public research institutions and public institutions (public and state universities)
will have an activated e-mailbox from 1.11.2020.

The fourth phase of e-mailbox activation will be determined for other legal forms (after
legal assessment of their status) until 1.1.2021.

If the owner of the electronic mailbox does not have a computer or for some reason
does not want to access the electronic mailbox, the law also contains this fact. In such a
case, the owner of the electronic mailbox may grant the right of access and the possibility to
dispose of the e-mail box to another person authorized by the statutory authority and
determine the scope of this right. However, it is important that the statute trusts this person.
The owner of the electronic mailbox can send an application for authorization via an
authorized electronic document, which he delivers to the administrator of the electronic
mailbox module (National Agency for Network and Electronic Services) either through a
dedicated electronic mailbox function or through a document in paper form with officially
certified signature clipboard.

3 Results and Discussion

We consider the introduction of electronic mailboxes for the area of non-profit
organizations to be a beneficial tool, not only for the non-profit organizations themselves,
but also for the state. There are several advantages that this tool brings to economic
practice. First of all, it is a time saving, which is achieved through the fact that the
communication takes place through electronic communication channels, i.e. through the
Internet. This eliminates the time required, which was difficult before the introduction of
electronic communication, mainly due to lengthy processing and waiting at the post office.
The submission of documents in electronic form can be submitted throughout the day,
without a time limit and without the need to wait in line. The practice of non-profit
organizations often shows that non-profit organizations often have a problem with time and
not enough. Another advantage is accessibility, where it is now possible to send various
official documents from all places thanks to the Internet, the only condition in this case is to
have a computer and associated Internet connection and software. Electronic
communication is also associated with financial savings, which are significant compared to
the usual principle of communication applied until 1 June 2020, compared to when
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documents were sent by letter. Non-profit organizations are entities whose goal is not to
make a profit, but to provide public utility services. And that is why non-profit
organizations often struggle with financial problems and their available amount of funding
is in most cases insufficient. Therefore, in the case of financial aspects, electronic
mailboxes are a really large and especially economical variant of possible communication
of non-profit entities. The method of communication is a means of developing a non-profit
organization, not only towards employees or volunteers, but also towards donors [23].

Another advantage is safety. With electronic mailboxes, their security is comparable to
the security of electronic banking and the risk of losing a letter item is eliminated. Also,
information is much better in this way of communication, because the user is informed
through notification messages.

We can also consider it an advantage that the establishment of an electronic mailbox is
free of charge and only certain services are charged, which are above standard and are
enshrined in a decree of the Office of the Government of the Slovak Republic. Above-
standard services include expanding the capacity of the mailbox or long-term storage of
electronic documents. The non-profit entity has no worries with the establishment of this
box, because the establishment is the responsibility of the Office of the Government of the
Slovak Republic. In the event that there is a problem with the use of the e-mail box,
everything can be solved through the website, where information is also available on how
to solve the problems.

With regard to the possible cancellation of the electronic mailbox, this is only possible
in exceptional cases, and the applicant, i.e. the non-profit entity, cannot cancel it
spontaneously. The Office of the Government of the Slovak Republic shall cancel the
electronic mailbox and delete its contents after three years from the day when it learns of
the death of the electronic mailbox owner, declaration of the electronic mailbox owner dead
or if the electronic mailbox owner - i.e. the non-profit organization itself ceases to exist.
However, a non-profit organization can request the deactivation of the electronic mailbox,
but it must meet the conditions stipulated by law.

4 Conclusion

Information and communication technologies are really important in today's global
environment. With the advancing time, which is constantly advancing and is associated
with the development of digitization, which has great potential for Slovakia and is not the
only reason why our country is increasingly focusing on digitization. Digitization has in the
past affected certain categories of entities, including public authorities and legal entities,
but as of 1 June 2020, digitization has also covered entities operating in the non-profit
sector for which electronic mailboxes have been set up for more efficient communication.
In the article, we prepared an analysis of the electronic mailbox system, the aim of which
was to specify the benefits for these entities. The hypothesis we worked with was based on
the assumption that the establishment of electronic mailboxes for non-profit organizations
will bring several benefits not only for the organizations themselves, but also for the state.
Based on the solution of the mentioned issue, we came to the conclusion that through this
communication tool a space was created for effective communication, which brought not
only time savings, availability and information, but also financial and security benefits.

The paper is an output of the science project VEGA 1/0544/19 Formation of the methodological
platform to measure and assess the effectiveness and financial status of non-profit organizations in the
Slovak Republic.
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