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Abstract: The tourism sector is one of the sectors capable of increasing employment and economic growth. Currently, 
halal tourism is starting to be in great demand. This is in line with the increase in Muslim tourists from year to year. The 
development of halal tourism has begun to be carried out by various countries, both Muslim and non-Muslim countries. 
Indonesia as a multi-cultural and multi-ethnic country, of course, there are new problems that continue to surface where 
the law is not found either in the Quran or the Hadith, such as the emergence of the phenomenon of public demand for 
halal tourism in Indonesia. The purpose of this research is to describe halal tourism in Indonesia in terms of the 
Indonesian Council of Ulama fatwa and the government regulation. This research is a conceptual review that uses 
literature research methods sourced from authoritative journals, books, and documents and is still relevant to the study 
of halal tourism. The results showed that a large number of public requests for halal tourism visits in Indonesia in the 
need for normative and positive regulation regulates. the only difference is in the use of the term "sharia tourism" in the 
fatwa while the content in the regional regulation uses the term "halal tourism". 
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1. INTRODUCTION 

The World Travel & Tourism Council in 2018 

published a report on the economic impact of the travel 
and tourism sector (travel & tourism) globally. Until 
2017, the Travel & Tourism sector was able to 
contribute 10.4%. world gross domestic product (GDP) 
and absorbs 313 million workers or around 9.9% of the 
total workforce. This data shows the size and 

increasing importance of the role of the tourism sector 
for the economies of various countries in the world. 
Maldives, Macau, and several other countries have 
even made the tourism sector the main support of their 
economy with a contribution of more than 25% of 
national GDP. As for Indonesia, according to the 

Ministry of Tourism in 2017, the contribution of the 
tourism sector reached 5% of the national GDP 
(Kemenpar, 2018). Foreign tourists (foreign tourists) 
visiting  

Indonesia in 4 years amounted to 10.23 million 
(2015) to 15.81 million people (2018). The increase in 
foreign tourists has implications for an increase in the 
contribution of foreign exchange provided, from Rp. 

175.71 trillion to Rp. 229.5 trillion. The number of 
workers absorbed by the tourism sector reached 12.7 
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million people (2018), an increase from 10.37 million 
workers (2015). This shows that the tourism sector can 
make a significant contribution to reducing the number 
of unemployed in Indonesia. Tourism is a trip taken by 
someone or more with the aim of, among other things, 

to get pleasure and fulfill the desire to know something 
(Gretzel et al., 2016). Tourism activity is one of the 
areas for economic development that has enormous 
benefits for a country (Pavihtra et.al, 2019). Tourist 
destinations and businesses engaged in this field can 
be expressed as a business ecosystem with high 

complexity because of the many interactions that occur 
involving various parties (Sanchez, 2017). 

Tourism is a sector for growing the world economy 
which is very promising because the tourism sector is 
also a sector that is resistant to the global crisis, seen 
from the development of world travel which has 
experienced positive development since 1950 with 25 
million tourist trips, in 1980 it reached 278 million 
people, 1995 reaching 528 million people, and 1.1 
billion people in 2014 (Ratman, 2016). Chanin, et al. 

(2015) explained that the tourism industry is large and 
is seen as a sector that accelerates economic growth. 
The implication of the growing tourism industry which 
increase tourist visits, government revenue, can also 
provide benefits for local communities as a livelihood. 
This results in high competence between regions and 
tourist destinations to attract tourists. In Indonesia 
itself, tourism is the fastest-growing tourism sector and 
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has become a sector. The Ministry of Tourism (2015) in 
its report noted that 13 provinces are ready to become 
halal tourism destinations, namely Aceh, Banten, West 
Sumatra, Riau, Lampung, DKI Jakarta, West Java, 
Yogyakarta, East Java, South Sulawesi, Central Java, 
Nusa Tenggara. West (NTB), and Bali. The Indonesian 
Ministry of Tourism has so far developed and promoted 
service businesses in the fields of hotels, restaurants, 
travel agencies, and spas in 12 Islamic tourist 
destinations. The development was carried out in 
several cities, namely Aceh, West Sumatra, Riau, 
Lampung, Banten, Jakarta, West Java, Central Java, 
Semarang, East Java, NTB, and South Sulawesi 
(Alamsyah, I. E, 2018). The halal tourism market is one 
of the fastest contributors to the growth of the tourism 
segment. It is projected that in 2020 contribution of 
halal tourism is targeted to contribute 35% or $ 300 
million to the global economic sector (Director 
Mastercard Indonesia, 2018). Indonesia has also won 
the 2019 GMTI version of the “World’s Best Halal 
Travel Destination” award. Meanwhile, Indonesia's 
regional destinations that won the 2019 Indonesian 
Muslim Travel Index's “Best Halal Travel Destination” 
award are Lombok. Sharia tourism data in Indonesia 
starting from 2013, there are 37 new certified Islamic 
hotels and as many as 150 hotels heading for sharia 
operations. Likewise with restaurants, out of 2,916 
restaurants, only 303 are halal certified. As many as 
1,800 are preparing themselves as halal restaurants. 
Meanwhile, the place for relaxation, SPA is now only 
three units. A total of 29 are in the process of getting a 
certificate (Dini Andriani et al: 2015). In the national 
program, the Indonesian Ministry of Tourism has also 
set a target of 20 million foreign tourists, of which 5 
million are Muslim tourists. In line with the seriousness 
of the government and related tourism supporters, as 
well as the potential of various tourist destinations in 
every region in Indonesia, it is not beyond impossible 
that Indonesia can become the main and foremost 
tourist destination in Indonesia. 

The increasing number of human populations who 
make tourism a part of the necessities of life, and the 
development of technology that makes it easier for 
tourists to receive tourism information, will certainly 
have an impact on increasing the number of tourists 
both domestic and international, which will certainly 

impact the tourism industry. By applying the concept of 
smart tourism, the industry or field will get more 
competitive value or competitiveness in the eyes of 
tourists (Buhalis & Amaranggana, 2014). Smart tourism 
or what is often called smart tourism is all forms of use 
of information and communication technology to obtain 

information related to tourism activities (Okty, 2017). 
Smart Tourism is the fastest way to increase economic 

growth (Pavihtra et.al, 2019). In this case, smart 
tourism is a concept that can be applied to various 
tourist attractions, be it natural, cultural, or artificial, and 
can also simulate various types of tourism destinations. 
One type of tourism that is currently developing and 
has potential in Indonesia is halal tourism. The reality 

of the increasing number of Muslim tourists provides a 
new segmentation for the tourism sector and affects 
the tourism industry around the world. Based on the 
report of the Standing Committee for Economic and 
Commercial Cooperation of the Organization for 
Islamic Cooperation (COMCEC, 2016) the 

Organization for Islamic and non-OIC Cooperation is 
estimated to reach 116 million in 2014 and is projected 
to grow to 178 million by 2020. Data from the Global 
Islamic Economic State 2014- 2015 stated that the 
halal business trend indicators seen in five industrial 
sectors continued to show progress. These include 

Islamic financial services, halal food, Muslim clothing, 
halal media and recreation, and halal medicines and 
cosmetics. The final report of the Ministry of Tourism's 
Sharia Data Development Study in 2016 shows that the 
Islamic economy is an important part of today's global 
economy. Seven sectors of the Islamic economy have 

experienced significant improvements, namely culinary, 
Islamic finance, the insurance industry, fashion, 
cosmetics, pharmaceuticals, entertainment, and 
tourism. Where all sectors carry the concept of halal in 
each product. The rise of products with the halal label 
creates a new halal-based ecosystem. In Indonesia, 

halal tourism has been developed into a national 
program by the Ministry of Tourism. 

Knowledge and awareness of halal products make 
the growth of the halal industry increase (Rahman et al. 
2011; Hamdan et al. 2013). The increase in the halal 
industry has led to halal tourism as a new phenomenon 
(Samori et al. 2016). This is also supported by various 
literature which explain that Muslim tourists care about 

the consumption of products and services according to 
sharia when visiting tourist attractions (Battour et al. 
2010; Battour et al. 2012; Jafari and Scott, 2014). 
Interest in halal tourism has increased (Battour and 
Ismail, 2016). This increase is in line with the increase 
in Muslim tourists from year to year (Bhuiyan et al. 

2011; Yusof and Shutto, 2014; El-Gohary, 2016; 
Handerson, 2016). Muslim tourists are expected to 
increase by 30 percent in 2020 and also increase the 
value of expenditures by up to 200 billion USD (Master 
Card and Crescent Rating, 2016). To explore the great 
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potential of halal tourism, many countries (both Muslim 
and non-Muslim majority countries) have started to 

provide tourism products, facilities, and infrastructure to 
meet the needs of Muslim tourists. However, there are 
still many business people and parties involved in the 
tourism sector who are constrained in understanding 
(both products, facilities, and infrastructure) of halal 
tourism (El-Gohary, 2016; Mohsin et al. 2016; Han et 

al. 2018). The tourism sector plays an important role in 
the world economy because it is considered one of the 
contributors to job growth and economic growth in any 
country. So that tourism can also be seen as one of the 
most important sources of Gross Domestic Product 
(GDP). An increase in Muslim tourists is an opportunity 

and a challenge to improve the tourism sector. Based 
on this, this paper aims to analyze developments, 
concepts, opportunities, and challenges for halal 
tourism.  

Based on the background that has been described 
above, the study about halal tourism in Indonesia, in 
the perspective of the DSN-MUI fatwa and Perda was 
very important to do and has a strategic value in 

exploring and finding standardization of alternative 
tourism indicators that are by the Qur’anic values and 
support the development of sustainable tourism 
through halal tourism in 

2. METHOD 

This research is a conceptual review that uses 
literature research methods sourced from authoritative 
journals, books, and documents and is still relevant to 
the study of halal tourism. This study uses a descriptive 

method with a qualitative approach that explains 
Indonesia's policy to make halal tourism an instrument 
to achieve national interest in economic issues and 
tourist visits through a positive image as a country that 
is friendly to halal tourism. The unit of analysis is the 
concept of Indonesian halal tourism and to explain the 

potential of the world halal tourism market and the 
potential of halal tourism owned by Indonesia as an 
instrument of public diplomacy, the unit of explanation 
that explains the country's interests are influenced by 
internal factors, namely domestic which has the 
potential to develop halal tourism, and External factors, 

namely the potential for halal tourism and Muslim 
tourists who continue to experience development. 

3. RESULT AND DISCUSSION 

Based on this, the development of halal tourism in 
the future is considered promising and potential. 

Meanwhile, based on the results of research conducted 
by Utomo (2014), it is known that tourism potential is 

considered good and tourists agree with the concept of 
halal tourism. In terms of concept, 48% of respondents 
agree with the concept of halal tourism. In terms of 
need, 68% of respondents emphasized that halal 
tourism has high urgency in its implementation. In 
terms of suitability, 60% of respondents agree that 

halal tourism is by the conditions of Indonesian society. 
Based on this, the value that suits the needs of tourists 
is the hope of comfort and tranquility in the travel 
without forgetting Islamic values. This value is 
supported by the increasing middle-class Muslim 
community who have a high awareness of the halal of 

a product (Alim, Riansyah, Hidayah, Muslimin & 
Adityawarman, 2015). That makes halal tourism have 
great potential to be developed following existing 
market demands. Indonesia synergizes with many 
parties to develop halal tourism, for example, the 
Ministry of Tourism in collaboration with the National 

Sharia Council (DSN), the Indonesian Ulema Council 
(MUI), and the Business Certification Institute (LSU). 
The concrete form of cooperation is to develop tourism 
and promote cultural and religious values which will 
then be described in the Minister of Tourism and 
Creative Economy Regulation (Jaelani, 2017). At 

present tourism has grown significantly in economic 
and social interests. The fastest-growing economic 
sector in most industrialized countries in the last few 
years is in the service sector. One of the largest 
segments of the service industry, although it's largely 
not recognized as an entity in some of these countries, 

is travel and tourism (Theobald, 2005). Therefore, 
tourism directly or indirectly has been at the forefront in 
the creation of a global community (Chang, 2007). 
Tourism according to the Law of the Republic of 
Indonesia Number 10 of 2009 concerning Tourism is a 
variety of tourism activities and is supported by various 

facilities and services provided by the community, 
business people, the Government, and the Regional 
Government. Lickorish and Jenkins describe tourism as 
an activity that crosses conventional sectors in the 
economy. This requires inputs that are economic, 
social, cultural, and environmental. In this case, it is 

often described as diversity (Lickorish and Jenkins, 
1997). As also explained by Goeldner and Ritchie 
(2012: 4) who said that tourism is a combination of 
various activities, services, and industries that provide 
travel experiences: transportation, accommodation, 
places to eat and drinks, shops, entertainment, activity 

facilities, and hospitality services others are available 
for individuals or groups traveling away from home. 
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In Islamic tourism, there are several main aspects 
required, namely the availability of halal food, adequate 

worship facilities, fast-breaking service during 
Ramadan, and restrictions on activities that are not 
sharia. Meanwhile, according to GMTI (2016), halal 
tourism facilities and services are places of worship, 
food, and drinks labeled halal, toilets with clean water, 
services and facilities. to support the month of 

Ramadan, free from alcoholic beverages and Sharia 
hotels. Awwal and Rini (2019), explain that GMTI 
standards that must be met in halal tourism include 
family-friendly destinations, Muslim-friendly services 
and facilities, and halal awareness and destination 
marketing. Whereas in the concept of smart tourism, 

the dimensions that must be built are informative, 
accessibility, interactivity, and personalization (Lee et 

al., 2017). Therefore, the development of halal tourism 
in Indonesia can be implemented as follows. 
Development of family-friendly destinations, with 
priority on regional destinations that are proclaimed as 

the best halal tourist destinations such as Lombok and 
Aceh. Ensure that tourist areas are free from alcoholic 
beverages and separate the Brotherhood and the 
sisters in public tourist attractions. Development of 
Muslim-friendly services and facilities, with the 
provision of places of worship that are not far from the 

destination, food and drinks labeled halal, toilets with 
clean water, services, and facilities to support the 
month of Ramadan, Tour and Travel which makes tour 
packages that do not conflict with prayer times, and 
provision of Sharia hotels. Development of halal 
awareness and destination marketing, with halal 

certification from MUI for each standardization of 
facilities to create a sense of security, comfort, and 
hygiene in consuming tourist services or goods. Then 
under development. Islamic tourism as a concept has 
been used with different terms and connotations in 
tourism theory and practice. Halal tourism (halal 

tourism), halal travel (halal travel), Islamic tourism, and 
Muslim friendly tourism (Muslim friendly tourism) are 
the most common terms, which are used as 
alternatives. Also, there are several related terms such 
as “halal hospitality”, “sharia-compliant hotels”, “halal-
friendly travel” and Muslim-friendly destinations that 
allude to services in this sector (SESRIC, 2018: 3). 

The Importance of DSN-MUI Fatwa and Regional 
Regulation of Halal Tourism 

In this case, The Indonesian Council Of Ulama 
(MUI) has issued a fatwa on the implementation of 

tourism based on sharia principles Number: 108 / DSN-
MUI / IX / 2016. The fatwa contains the implementation 

of sharia-compliant tourism including, among other 
things, tourists, travel agents, entrepreneurs tourism, 

hotels, tour guides, and therapists. The NTB regional 
government also has West Nusa Tenggara Regional 
Regulation Number. 2 of 2016 concerning Halal 
Tourism. This fatwa and Regional Regulation also 
answers the phenomenon of halal tourism which is 
becoming a trend in Indonesia and internationally. So 

that this fatwa and Regional Regulation become a 
necessity for all halal tourism stakeholders in 
organizing tourism activities by sharia principles. 
Majelis Ulama Indonesia (MUI) through the National 
Syari'ah Council (DSN) has issued Fatwa Number 108/ 
DSN-MUI/X/2016 concerning Guidelines for 

Implementing Tourism Based on Sharia Principles. 
Some of the aspects regulated in the DSN fatwa are 
sharia hotels/inns; tourist destinations; spa, sauna, and 
massage; sharia travel agency; sharia tour guide. This 
study uses the criteria or provisions for sharia tourism 
according to the MUI DSN fatwa with several 

adjustments. Considering that Islamic hotels, Islamic 
travel agencies, and Islamic tour guides do not exist 
explicitly, specifically for these three aspects the term 
"sharia" is eliminated. However, the criteria or 
indicators that become the substance of the three 
aspects of tourism remain a reference. Likewise, 

several normative matters in the DSN fatwa that were 
not easily measured were also eliminated, such as the 
criteria for tourist destinations that "create the general 
benefit" and "create universal goodness. 

The existence of the MUI fatwa viewed from the 
social aspect is considered very important (urgent) 
amid the reality of the plurality of Indonesian Islamic 
society. The role of the MUI fatwa is highly desirable to 

unite this diverse society. In line with its function and 
role as intellectuals, the MUI carries a great mandate to 
be able to accommodate the abilities or strengths that 
exist in itself for the benefit of society in general and 
Muslims in particular (Johar, 2019: 4). Although the 
existence of the MUI is mentioned in various legal 

products such as the Halal Product Guarantee Act, the 
MUI still insists that they are non-governmental 
organizations outside the government (Abdillah and 
Novianto, 2019: 112). As an Islamic institution and non-
governmental organization in Indonesia, MUI has 
always been independent (Habibaty, 2017: 447). In 

addition to issuing and stipulating fatwas (Wahyudi and 
Fajar, 2018: 121), the Indonesian Council Of Ulama 
(MUI) also guides Muslims and the government. MUI 
has the influence and legal authority of its fatwa, has 
given it the role and new institutional authority in many 
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matters, such as matters of halal certification, Islamic 
finance, and pilgrimage (Lindsey, 2012: 253). travel (for 

various reasons, including directly related to Islamic 
law, such as Hajj and Umrah) (El-Gohary, 2015). In the 
Koran, many verses support the journey, which are 
contained in Ali-Imran: 137; Al-An'am: 11; Al-Nahl: 36; 
Al-Naml: 69; Al-'Ankabut: 20; Ar-Rum: 9 and 42; Saba 
': 18; Joseph: 109; Al-Hajj: 46; Fathir: 44; Ghafhir: 82 

and 21; Muhammad: 10; Jonah: 22; and Al-Mulk: 15. 
These verses from the Al-Quran support a journey with 
spiritual, physical, and social goals (Zamani-Farahani 
and Henderson, 2010). From these verses, it can be 
learned that a deeper surrender to Allah is made 
possible by seeing first-hand the beauty and gifts 

creation, and understanding the smallness of humans 
can magnify the greatness of God. Travel can also 
improve health and reduce stress, making it possible to 
pray better. The relationship between tourists (guests) 
and religion is also emphasized, that Muslims as hosts 
must provide hospitality to tourists. In Islam, the safar 

(journey) prayer is more granted (Hashim et al. 2007). 
So that Islam has a great influence on travel and 
encourages tourism. Halal tourism arises from the 
needs of Muslim tourists according to Islamic 
teachings, namely by the Al-Quran and Hadith. Thus, 
the concept of halal tourism is an actualization of the 

Islamic concept, namely the value of halal and haram 
which is the main measure. This means that all aspects 
of tourism activities are inseparable from halal 
certification which must be a reference for every 
tourism actor (Chookaew et al. 2015). MUI has the 
mission of Khidmatul Ummah as an aspect of service; 

Himayatul Ummah protects the ummah from the 
practices of the ummah’s life which are forbidden in 
Islam. Including protecting people from consuming 
products that are not clear halal. Also as Shodiqul 

Hukumah or a government partner who helped guide or 
direct the government about socio-religious aspects in 

the life of the nation and state (Amin, 2018). In carrying 
out its mission The Indonesian Council Of Ulama (MUI) 
formed the National Sharia Board (DSN) which is 
tasked with overseeing and directing financial 
institutions and Islamic business institutions to 
encourage the application of Islamic teachings in 

financial and economic activities. DSN was formed 
through a Decree of the MUI Leadership Council on the 
Establishment of the National Sharia Board (DSN) 
Number. Kep-754/MUI/II/99 (Fateh, 2018: 158). 

One of the challenges in developing halal tourism is 
related to marketing because marketing halal tourism is 
not an easy one. This is due to the difference between 

the demands of non-Muslim tourists and Muslim 
tourists. Non-Muslim tourists can decide not to travel to 

a tourist attraction without certain attributes (Battour et 

al. 2011; Battour and Ismail, 2016). So that one of the 
challenges of halal tourism is how to serve non-Muslim 
tourists and meet their needs without colliding with the 
concept of halal tourism. For example, some hotels 
state that they are Islamic hotels in their promotion and 

this may not appeal to non-Muslim tourists. Therefore, 
halal tourism can be an obstacle in the tourism industry 
sector. However, it can also be a business opportunity 
to use creativity and flexibility in serving the various 
needs of Muslim and non-Muslim tourists. This can 
also be a study or research to solve the problem. In 

general, the urgency of halal tourism regulations and 
regulations on halal tourism is to protect Muslims and 
Indonesian people so that their behavior is maintained 
and by the rules of Islamic law when traveling or 
carrying out tourism activities. This is in line with the 
objectives of the Indonesian Council of Ulama and 

Regional Regulations, namely to create a safe and 
harmonious society by the principles of sharia (halal) 
and the basis of the State of Indonesia (Pancasila). 

Sharia or Halal Tourism Indicators According to 
DSN-MUI and Regional Regulation 

The needs and demands of Muslim tourists for halal 
tourism as a whole must be captured as halal needs 
that are rooted in Muslim lifestyles (Islam and 
Kärkkäinen, 2013: 43). Because the core of sharia 
tourism (halal tourism) is understanding the meaning of 
sharia and its implementation in all aspects of tourism 

activities ranging from lodging facilities, transportation 
facilities, facilities, food and beverages, financial 
systems, to the facilities and providers of tourism 
services themselves (Priyadi, 2016: 92). The following 
are indicators of sharia tourism (halal tourism) 
extracted from the fatwa of the Indonesian Council of 

Ulama National Sharia Board Number: 108/DSN-
MUI/X/2016 Regarding Guidelines for Organizing 
Tourism Based on Sharia Principles. 

In the fatwa, DSN MUI uses the term "sharia 
tourism" while the content in the Perda uses the term 
"halal tourism". The Regional Regulation also states 
that the halal tourism industry is tourism businesses 
that sell tourism services and products that are based 

on sharia principles as stipulated by DSN-MUI. Halal 
Tourism is also defined as a tourist visit activity with 
tourism destinations and industries that prepare sharia-
compliant tourism products, services, and management 
facilities. An increase in Muslim tourists is an 
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Table 1: Indicators of Sharia Tourism (Halal Tourism) According to DSN-MUI 

Number Variable Indicators 

1 Principles of Sharia Tourism 
Organization 

1. Avoiding polytheism, disobedience, disobedience, tabdzir/israf, and disbelief; 

2. Creating benefits and benefits both materially and spiritually. 

2 The Stakeholders in Sharia 
Tourism Organization 

1. Tourists; 

2. Sharia Travel Bureau (BPWS); 

3. Tourism Entrepreneurs; 

4. Sharia hotels; 

5. Tour Guide; 

6. Therapist. 

The contract between the parties that have the contract in the implementation of sharia 
tourism is obliged to use a covenant following the DSN-MUI fatwa and applicable laws and 
regulations. 

3 Sharia Hotel (Lodging/Homestay) 
Criteria 

1. Sharia hotels may not provide access to pornography and immoral acts. 

2. Sharia hotels may not provide entertainment facilities that lead to polytheism, 
immorality, pornography, and / or immoral acts. 

3. Food and beverages provided by sharia hotels must have obtained halal certificates 
from MUI. 

4. Provide adequate facilities, equipment, and facilities for the implementation of worship, 
sanctification facilities. 

5. Hotel management and employees/employees are required to wear clothes that are 
following Sharia. 

6. Sharia hotels are required to have guidelines and / or guidelines regarding hotel service 
procedures to ensure the implementation of hotel services per sharia principles. 

7. Islamic hotels must use the services of Islamic Financial Institutions in conducting 
services. 

4 Provisions Regarding Travelers 1. Sticking to the principles of sharia by avoiding shirk, immorality, evil, and damage 
(fasad); 

2. Maintaining the obligations of worship during the tour; 

3. Maintain noble character; 

4. Avoid tourist destinations that are contrary to Islamic principles. 

5 Sharia Travel Destinations 
Provisions: 

 

5.1 Sharia Tourism Destinations Must 
Be Aimed At Efforts To: 

1. Realizing public benefit; 

2. Enlightenment, refreshment, and appeasement; 

3. Maintain trust, safety, and comfort; 

4. Achieve universal and inclusive goodness; 

5. Maintaining cleanliness, nature conservation, sanitation, and the environment; 

6. Respect for socio-cultural values and local wisdom that does not violate sharia 
principles. 

5.2 Sharia Travel Destinations Must 
Have: 

1. Worship facilities that are appropriate to use, easily accessible, and meet shariah 
requirements; 

2. Halal food and beverages that are guaranteed halal with MUI Halal Certificate. 

5.3 Sharia Tourism Destinations Must 
Avoid: 

1. Polytheism and Khurafat; 

2. Immorality, adultery, pornography, porno-action, liquor, drugs, and gambling; 

3. Performing arts and culture as well as attractions that conflict with Islamic principles. 

6 Spa, Sauna and Massage 
provisions 

1. Using halal and unclean materials which are guaranteed halal with MUI Halal 
Certificate; 

2. Avoid pornography and pornography; 

3. Maintaining the honor of tourists; 

4. Male therapists may only do spas, saunas, and massages to male tourists; and female 
therapists may only do spas, saunas, and massages to female tourists; 

5. Some facilities make it easy to worship 
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(Table 1). Continued. 

Number Variable Indicators 

7 Provisions Regarding Sharia Travel 
Bureau 

1. Organizing tourism packages that are following sharia principles; 

2. Have a list of accommodations and tourist destinations that are following Islamic 
principles. 

3. Have a list of halal food and beverage providers that have MUI Halal Certificates. 

4. Using the services of Islamic Financial Institutions in conducting tourism services, 
including banks, insurance, financial institutions, guarantee institutions, and pension funds; 

5. Managing funds and investments must comply with sharia principles; 

6. Must have a travel guide that can prevent acts of shirk, khurafat, immorality, adultery, 
pornography, porno-action, liquor, drugs, and gambling. 

8 Provisions Regarding Sharia Tour 
Guides 

1. Understanding and being able to carry out sharia values in carrying out their duties; 
especially those relating to the fiqh of tourism; 

2. Having good morality, communicative, friendly, honest and responsible; 

3. Having work competence following applicable professional standards as evidenced by 
certificates; 

4. Appear polite and attractive following sharia values and principles. 

 

opportunity for the tourism sector to develop halal 
tourism. So that several countries have started to take 
this opportunity by developing halal tourism, both 

countries with a majority of Muslims and non-Muslims 
such as Japan, South Korea, Australia, and Thailand. It 
is hoped that tourist attractions, hotels, restaurants, 
airlines, travel agents, and all those involved in tourism 
can be involved in halal tourism. Travel agents have 
halal tourism opportunities in various fields (Battour 

and Ismail, 2016). The purpose of the Shariah standard 
is to obtain certification from DSN-MUI. In addition to 
transparency, accountability, and fairness in 
implementing halal tourism must be participatory 
based. Therefore community empowerment through 
halal tourism includes strengthening public awareness, 

and increasing the capacity and role of the community 
in business management, and increasing community 
income. 

4. CONCLUSION 

Indonesia has the largest Muslim population in the 
world. Indonesia and Indonesia have also won the 
2019 GMTI version of the “World’s Best Halal Travel 
Destination” award. Meanwhile, Indonesia's regional 
destinations that won the “Best Halal Travel 
Destination” award from 10 other halal destinations in 
Indonesia, the Indonesian version of the Muslim Travel 
Index 2019 were won by Lombok Destinations. 
Meanwhile, the development of halal tourism in 
Indonesia can apply elements of developing family-
friendly destinations, services, and facilities that are 
Muslim friendly, and aware of Halal, and destination 
marketing programs that can be simulated by utilizing 
the concept of smart tourism by building 

informativeness, accessibility interactivity, and 
personalization for Muslim tourists. Indonesia as a 
multi-cultural and multi-ethnic country, of course, there 
are new problems that continue to surface where the 
law is not found either in the Quran or the Hadith, such 
as the emergence of the phenomenon of public 
demand for halal tourism in Indonesia. Halal tourism is 
a study that has begun to develop in recent years. The 
use of terminology related to halal tourism also varies 
and is still being debated. Likewise, the principles 
and/or main conditions of halal tourism have not been 
agreed upon. However, the availability of halal food, 
products that do not contain pork, drinks that are not 
intoxicating (containing alcohol), the availability of 
prayer room facilities including ablution places, the 
availability of the Koran and prayer equipment (prayer) 
in the room, qibla instructions and staff clothes being 
polite is a condition that can create a Muslim-friendly 
atmosphere. The increase in Muslim tourists from year 
to year is an opportunity and challenge for the tourism 
sector to develop halal tourism. Many countries (both 
Muslim and non-Muslim majority) are trying to develop 
halal tourism. However, judging from the existing 
concepts and principles of halal tourism, these 
countries generally only try to create a Muslim-friendly 
atmosphere. Development of halal tourism needs to be 
done, one of which is by conducting various studies or 
studies. Until now, research related to halal tourism is 
still limited, especially in Indonesia. One of the possible 
studies is related to the perception of non-Muslim 
tourists towards halal tourism. 
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