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1. Introduction

The goal of the «Ukraine 2020» Sustainable Development
Strategy is the introduction of European standards of life
in Ukraine, as well as in accordance with the Government’s
Priority Action Plan for 2016, the goal of the Cabinet of
Ministers of Ukraine is to improve the living standards of
citizens and improve its quality as a result of sustainable
economic development. According to the World Bank, only
15 % of economic growth is formed by material and physi-
cal resources, 20 % by natural capital, and 65 % by labor
and social capital. That is, the main factor of the country’s
economic development is human potential, the preservation
of which is possible due to reaching the standards of pro-
viding health services, characteristic of developed countries.
Preservation and strengthening of public health must be
considered strengthening the importance of disease prevention
and the formation of a healthy lifestyle, the development
and implementation of mechanisms to encourage responsible
attitude of Ukrainian citizens to their health.

In these conditions, with the purpose of protecting
and restoring human health, strengthening and increasing
the capital of health, the problem of the development
and functioning of regional tourist complexes for health
purposes is actualized.

2. The ohject of research
and its technological audit

The object of research is the processes of health tou-
rism organization in the regions of Ukraine.

An analysis of foreign practices has shown that at present
health tourism in the world is a global industry that is
developing rapidly and brings tens of millions of dollars in
revenue each year. According to a study conducted by the
World Travel Monitor, currently health tourism in Europe
is 9.4 million tourist trips or 2.4 % of all foreign trips of
Europeans. In general, in Europe over the past five years,
the demand for health tours has increased by 38 %. Health
tourism at a high level is developed in many countries of
the world, and its spatial organization acts in the form
of a destination, the management of which assumes the
linking of often very disconnected elements in order to

provide the tourist with a complete competitive product.
But for controlled use of the recreational resources of the
destination, with the purpose of their preservation and
restoration, certain instruments are needed, the action of
which will provide the possibility of destination to offer
a competitive tourist product.

Investigations of domestic tourist and recreational re-
sources served as the basis for the conclusion that health
tourism in Ukraine, and in particular in the Kherson region,
could compete with foreign ones, as thermal springs, mud
and other unique natural resources are in the Kherson
region. The cluster approach should be based on the task
of increase of the tourist attractiveness of the region and
realization of its potential in the sphere of health tourism,
the basis of which is the use of tools for cooperation and
coordination of activities to form, promote and implement
a new tourist product.

3. The aim and ohjectives of research

The aim of research is to deepen the theoretical and
methodological provisions and develop practical recom-
mendations for management of health tourism development
at the regional level.

To achieve this aim, the following tasks are set:

1. To clarify the content and functional boundaries of
<health tourism» concept to establish its focus and the
essence of the organization’s processes.

2. To establish the features of management aspects
of health tourism development in the form of a tourist
destination and a tourist cluster.

3. To assess the current state and prospects for the
development of the tourist sector in the Kherson region
in order to determine the potential of health tourism;

4. To reveal the features of the formation of regional
clusters, to present recommendations for the creation of
a comprehensive tourism product of health tourism.

4. Research of existing solutions
of the prohlem

Various theoretical and methodical aspects of manage-
ment of recreational tourism development are reflected in

.
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modern scientific research. The question of terminology
in tourism and the patterns of territorial organization of
recreational activities are reflected in [1-3], which have
a predominantly geographically-oriented direction within
the framework of a systematic approach to the study of
tourism. This approach represents a destination as a cer-
tain territory visited by tourists, or a geographical object
with physical and administrative boundaries, and consists
of elements — attractions, tourist services, infrastructure,
accessibility, image, and price. The management aspects of
recreational tourism development are considered in [4-6].
Authors conduct marketing management-oriented studies,
according to which the tourist destination is defined as
a tourist product, has a multilevel structure and unites
such aspects of tourism as demand, transportation, supply
and marketing. With the aim of applying marketing and
management tools, scientists present the destination as
a territory based on tourism and recreational resources
with a certain consumer value that determine its market
competitiveness. The concept of development of a tourist-
recreational territory as a cluster, its functional features
is reflected in the works [7, 8]. Researchers cover the
principles of cluster formation and believe that tourist
clustering is aimed at the integrated use of tourist and
recreational resources and increasing the competitiveness
of the local tourist product.

However, the development of problems of organizational
and managerial aspects of health tourism development in
Ukraine is in the making. Researchers rightly point out
that with respect to the term <health tourism» there is no
single opinion, an imperfect conceptual framework hinders
the process of effective management of health tourism
development. It is also necessary to note the necessity
of researching a tourist destination, taking into account
its multidimensionality and considering it as the basis for
physical, spiritual and social recovery.

5. Methods of research

The information base of the research is the publication
of leading domestic and foreign scientists in the direc-
tion of tourism development management. The author
used methods and tools of system and statistical analysis,
comparative analysis, graphic interpretation of empirical
information, formulated his own vision of the main trends
in health tourism development at the regional level.

6. Research results

The content and functional boundaries of «recreation»
concept are quite wide due to various research approaches.
Even translation from different languages gives an ambi-
guous interpretation of the essence of this phenomenon.
In translation from the Latin «rekreatio» means to return
health, strength. The French translation of «recreation»
is entertainment, recreation; a change in activities that
excludes labor activity and characterizes the space associa-
ted with these activities. In translation from the English
language — the restoration of health, mental and physical
strength, recovery [9]. The presented interpretations have
differences, but similar in that recreation represents various
measures for restoring health and working capacity in
their spare time from work with the help of recreational,
cultural, cognitive and sporting activities.

According to research [10], as a result of the implemen-
tation of recreational activities, the average annual labor
productivity increases from 0.2 to 0.5 % (depending on
the national economy), and in the first month after active
rest during the holiday, labor productivity increases by
15-25 %, in the future it decreases and after 4—8 months
reaches its previous level. According to the results of other
studies, in the sanatorium-resort institution, recreants are
3—4 times more likely and 1.5-2 times faster to restore
working capacity. As a result, the incidence rate declines
by 2—4 times [11]. That is, it can be assumed that a more
extensive introduction of various forms of recreation will
help reduce morbidity, reduce losses due to temporary
disability, and increase labor productivity.

An important issue in the study of the recreational
sector is the definition of health tourism concept, which
will make it possible to understand its content, direction
and essence of the organization’s processes.

In the preamble of the Charter of the World Health
Organization (WHO), health is defined as «a state of com-
plete physical, mental and social well-being, and not only
the absence of disease and physical defects» [12]. Based on
this definition, it can conclude that health recovery that is
the measures to support health in full well-being will lead
to the prevention of diseases and the prolongation of active
human longevity. Then health tourism, as part of research, is
proposed to be considered as a set of directions of physical,
spiritual and social recovery carried out by a person with
the help of traveling to some locality with favorable climatic,
cultural, aesthetic and socio-economic features that will result
in not only the prevention of diseases, but also the restoration
and development of physical, mental and emotional forces.

Based on this definition, the components of health
tourism are:

— physical recovery — ensuring sufficient muscle acti-

vity, which will contribute to the prevention of diseases,

improve immunity and general tone of the body;

— spiritual recovery — providing positive emotional

experiences from increasing the amount of knowledge,

broadening the outlook and range of socio-cultural
knowledge;

— social recovery — providing a sense of the integrity

of one’s inner world, the fullness of one’s own being.

The organization of health tourism requires an envi-
ronment with natural and climatic, cultural-aesthetic and
socio-economic recreational resources:

— natural and climatic resources — climate, land and
water resources, relief, caves, flora and fauna, parks and
reserves, picturesque landscapes, unique natural sites, etc.;
— cultural and aesthetic resources — cultural, historical,
archaeological, architectural monuments, ethnographic fea-
tures of the territory, folklore, centers of applied art, etc.;
— social and economic resources — economic and geo-
graphical location, transport accessibility of the terri-
tory, the level of its economic development, modern
and promising territorial organization of the economy,
the level of public services, the population structure,
labor resources, resettlement features, the level of de-
velopment of the transport network.

The environment of recreational resources is a com-
ponent of the tourist and recreational space, consists of
interconnected subsystems, including groups of holiday-
makers, natural and cultural complexes, technical systems,
service personnel, management bodies [13].
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The most famous concepts of the spatial organization
of tourism are the concept of a tourist destination and
the concept of a tourist cluster.

Let’s consider features of administrative aspects of de-
velopment of tourism improvement in the form of tourist
destination and tourist cluster.

The concept of tourist destination is based on the
territorial tourist product, and the actual conditions for
the formation of this product. Researchers consider the
destination not only as a geographical territory with cer-
tain resources, which are perceived as given [1, 2, 14, 15],
and taking into account managerial-oriented studies, define
it as a complex product satisfying the needs of tourists,
and is elected by the tourist based on emotions and sensa-
tions [3, 4, 16], forms the culture of modern society [5],
providing and developing a complex of special and sig-
nificant material opportunities for recreation and tourism,
as well as develops the value system of people due to
tourism in cultural and natural heritage sites [6].

In this sense, tourist destination, as a complex of natural-
climatic, cultural-aesthetic and socio-economic resources,
is the basis of physical, spiritual and social recovery, and
creates conditions for the organization of health tourism
at the level of a particular region.

Tourist cluster concept represents a tourist cluster as
a group of tourist attractions in a limited geographical area
that is provided with a high level of infrastructure and
service development, has established social and political
ties, and establishes management in companies that form
networks for the production of tourist services that pro-
vide strategic competitive and comparative advantages [7].

The spread of the cluster approach to the organization
of health tourism is relevant, because to meet the various
needs of tourists, the necessary goods and services of a large
number of enterprises and industries that are technologically
unrelated. The formation of a cluster in health tourism will
ensure the production of a tourist product, and will also
«support destinations, since tourist clustering is aimed at
the joint integrated use of tourist and recreational resources
and increasing the competitiveness of a local tourist product
through cooperation of partner companies» [6]. According
to the author, the cluster approach does not disprove or
replace, but develops the concept of tourist destination [6].
So, the cluster can be a tourist destination, but not always
a tourist destination can be a cluster, since the cluster re-
flects only a part of the aspects of destination (geographic-
territorial, economic, resource and management aspects),
mainly concentrating on the production of tourist products.

Thus, cluster and destination are two systems that are
created to meet the needs of the tourist. But the basis of
destination is a tourist product and under certain conditions
of destination itself can be a tourist product, the cluster
can't act as a tourist product, its purpose is to increase the
competitiveness of a local specific tourist product. In other
words, the cluster is a tool for destination development.

The tourist industry of the Kherson region today is
one of the important mechanisms for reviving the economy
and affects the socio-economic development. The tourist
and recreational potential of the region is huge, it has the
main resources for health tourism, and also has a number
of advantages, including:

— the advantageous location of Kherson region as one

of the largest maritime regions of the country, it has

sea links with the countries of the Mediterranean,

Middle East and Asia and creates opportunities for
cross-border tourism;
— the neighborhood with the Dnipropetrovsk region,
the second largest in Ukraine by population, is an
industrial region, the environmental situation in which
does not contribute to the good health and well-being
of its citizens, does not have its own outlet to the
seacoast is a serious resource for health tourism de-
velopment in the Kherson region;
— a rich history, an original culture (more than fifty
objects with historical, cultural, architectural significance);
— an invaluable natural potential, which includes the
coasts of two seas, deposits of therapeutic mud, brine,
unique salt lakes, therapeutic and thermal waters on the
Arabat Arrow, mineral water deposits, biosphere reserves,
the Askania Nova dendrological park, parks-monuments
of garden art, protected natural landmark, etc.
According to the monitoring of the Tourist Informa-
tion Center [17], during the resort and tourist season in
2016, about 3,5 million of tourists, holidaymakers and
excursionists visited the Kherson region, which is 20 %
more than in 2015 and 86 % more than in 2011 (Fig. 1).
The positive dynamics of the tourist flow confirms the
demand for resources of the Kherson region.

= Inbound tourist flow in the Kherson region, min.people

3,5
2,8
2,4
2,09 2,04

2011 2012 2013 2014 2015 2016

Fig. 1. Dynamics of the inbound tourist flow in the Kherson region
for 2011-2016. Compiled according to the data of [17]

However, the market for hotel services in the Kherson
region is characterized by a deficit of a modern number
of hotels in the tourist class, uneven distribution of hotels
in the region and a practical lack of alternative accom-
modation options, given the steady trend of demand for
comfortable modern economy-class accommodation. In
order to increase the volumes of the inbound tourist flow
and the development of tourism in the territory of the
Kherson region in general, it is necessary to increase the
available resources, as well as the construction of new
hotels. At this time, the tourist market of the region is
not attractive for large hotel chains, but this opens up
opportunities for small businesses that provide services
in the tourist business.

One of the key components of health tourism develop-
ment and improvement of the quality and safety of tou-
rist services is the training of personnel for the tourism
industry. At this time in Kherson region a continuous
system of personnel and scientific support of this sphere
was formed. Preparation of specialists with higher pro-
fessional education in the sphere of tourism is currently
carried out by two universities of the region. Despite
the measures taken in the Kherson region to develop the
education system in the tourism sector, the difference
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between the needs of the tourism industry and the sup-
ply from the educational institutions remains very sig-
nificant. Academicism of profile higher education, with
a clear lack of practical skills and knowledge in the field
of health tourism, training of specialists without sufficient
consideration of the content of the existing tourist and
recreational resources of the region, technologies for their
use for tourist reception, negatively affects the promotion
of the regional tourist product.

For the formation of a competitive health tourism
product, an effective strategy for its promotion is needed,
focused on key areas of the tourism market that will make
inbound and outbound tourism an income component of
the regional economy.

The main competitive advantage of the Kherson re-
gion health tourism development is its high potential for
physical, spiritual and social recovery. The unique terri-
tories of nature reserves and parks, favorable ecological
situation, cultural and historical monuments, favorable
geographical position of the region make it possible to
perceive the Kherson region as a promising destination in
Ukraine, and the available natural, climatic, aesthetic and
socio-economic recreational resources to consider health
tourism as one from the priority directions of develop-
ment of the region’s economy. All these circumstances also
give grounds to assert that with further development the
health tourism sector of the region can become a branch,
with relatively small capital investments it can provide
economically profitable use of the region’s health resources.

However, currently on the territory of the region point
tourist products dominate, which can ensure the implemen-
tation of a separate component of health tourism, limits
the overall potential of health tourism. In our opinion, the
destination development should be based on the priority
areas for the development of health tourism in the region,
as well as in tourist areas identified as supporting and
possessing natural and artificial competitive advantages.
The «points» for tourism development should be linked
into a single system by the existing and planned infra-
structure and a single management center. Such association
will allow to form complex packages of tourist services
of a recreational nature. At the same time, the further
development of the allocated tourist support territories
will contribute to the comprehensive development of the
region. Such territories are currently:

— the national reserve «Askania-Nova» — as a terri-

tory of physical and spiritual recovery;

— Arabat Arrow — as the territory of physical recovery;

— Skadovsk’s Dolphinarium «Akvarel» — as a territory

of spiritual and social recovery;

— Historical and entertainment complex «Green Farms

of Tavria» — as a territory for social rehabilitation.

Researches that are conducted at the destination level
help to identify areas where there is already a set of
enterprises and an industry working on the creation of
a tourist product, but for some reason the synergistic
effect is not achieved. Accordingly, it becomes possible
to determine these reasons and use a latent cluster (the
cluster did not show itself, in which there are additional
opportunities, but they can’t be realized, and the synergetic
effect is not achieved [8]) as the basis for the formation
of the acting cluster.

Regional tourist clusters are most often latent in na-
ture. So, for example, in the territories of Hola Prystan

and Skadovsk districts, in addition to summer health
recovery, there is already an industry of regular trips of
citizens with different purposes. However, in the Skadovsk
district, the number of tourists in the spring-autumn sea-
son is twice that of tourists with recreational purposes,
in addition, mostly resting with children, then, as for
young people and for older people, the Skadovsk and Hola
Prystan districts also may be of some interest in the field
of recovery. T. Volynets, Director of the Department for
External Relations and Tourism of the Kherson Regional
State Administration, is quoted in the media: «Together
with the Ukrainian Research Institute of Medical Re-
habilitation and Balneology of the Ministry of Health,
a resource map of the region has been created, shows the
huge potential of the Kherson region, in particular, two
pilot projects will be implemented in Skadovsk and Hola
Prystan districts: the conversion of two children’s health
camps in Skadovsk district into a sanatorium status and
the creation of balneological resorts in Hola Prystan».
Thus, the creation of balneological resorts on the terri-
tory of Hola Prystan and Skadovsk will allow combining
all the components of health tourism in a comprehen-
sive tourist product, and health tourism itself will act as
a catalyst, will stimulate a whole range of economic and
social spheres involved in creation of a comprehensive
tourism product, which, in turn, will contribute to the
sustainable social and economic development of the region
as a whole. Obviously, the significant potential for a clus-
ter in such latent situation has not yet been uncovered
and mastered.

Thus, in our opinion, active or latent tourist clusters
have already spontaneously formed in some regions of the
Kherson region, others have formed certain prerequisites
for creation of tourist and recreational clusters. Therefore,
when choosing the optimal scenario for the development
of the health tourism industry, the solution of the problem
is the application of the cluster approach, it presupposes
the concentration within a certain territory of enterprises
and organizations engaged in the development, produc-
tion, promotion and sale of tourist products, as well as
activities adjacent to tourism and recreation services. It
should be noted that the cluster policy of the region,
including projects for development of individual clusters,
should be developed on the basis of an analysis of the
potential and the stage of development of already formed
clusters and their interrelations. Within the framework of
the health tourism cluster formation based on scientifically
sound solutions, as well as using public-private partnership
mechanisms, better conditions will be created for health
tourism infrastructure development, as well as the scope
of related services.

7. SWOT analysis of research results

Strengths. The strengths of the research result are the
theoretical analysis of <health tourism» concept and the
establishment of the essence of the processes of its or-
ganization. The proposed definition makes it possible to
outline the limits of the analysis of the potential of health
tourism in the Kherson region, to identify competitive
advantages and development prospects in this area.

Weaknesses. The weaknesses of research are the ab-
sence of complete statistical information on the regional
development of tourism and recreational resources, which
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could more fully reflect the current state of the tourist
industry in the region.

Opportunities. The opportunities for further research
are the elaboration of proposals for the diagnosis of social
and economic processes that play an important role in
the formation and development of the cluster in health
tourism, in particular the best ways to stimulate the de-
velopment of cluster members, and assess the effectiveness
of the cluster approach in health tourism.

Threats. The threats to the results of the conducted
studies are increased competition from other regions of
the country in connection with more effective use of the
tourist and recreational potential, the availability of alter-
native ways of using the territories suitable for health
tourism development.

1. The content and functional boundaries of <health
tourism» concept are clarified as a set of directions of
physical (ensuring sufficient muscular activity that will
contribute to the prevention of disease, improve immunity,
and the general tone of the body), spiritual (providing
positive emotional experiences by increasing knowledge,
broaden their horizons and range of socio-cultural know-
ledge) and social (providing a sense of the integrity of
one’s inner world, the fullness of one’s own being) of
healing carried out by a person with the help of trip to
any country with favorable for the recovery of natural
and climatic, cultural, aesthetic and socio-economic cha-
racteristics, which will result in not only the prevention
of disease, but also the restoration and development of
the physical, mental and emotional strength. The use of
the proposed definition creates opportunities for more
substantiated studies of the essence of the processes of
health tourism organization.

2. The specific features of administrative aspects of
health tourism development are established in the form
of a tourist destination and a tourism cluster, which are
considered as two systems for the needs of tourists: desti-
nation creates the conditions for health tourism organiza-
tion at the level of a particular region, cluster formation
in health tourism is aimed at supporting and destination
development as a competitive local specific tourist product.

3. Taking into account the essence of «health tourism»
concept, the current status and potential of the tourist
sector development of the Kherson region is assessed, which
allowed to consider health tourism as one of the priority
directions for development of the region’s economy.

4. The peculiarities of the formation of regional clus-
ters as such having a latent character are revealed, the
development of their potential will allow to combine all
components of health tourism in a comprehensive tourist
product and to obtain a synergistic effect in ensuring
sustainable socio-economic development of the region as
a whole.

References

1. Liubitseva, O. O. Do pytannia terminolohii v turyzmu [Text] /
0. O. Liubitseva // Geography and tourism. — 2009. — P. 7-10.

2. Leiper, N. Tourism management [Text] / N. Leiper. — Sidney:
Pearson Education Australia, 2004. — 326 p.

3. Bieger, T. Destinations Management [Text] / T. Bieger. —
Miinchen: Oldenbourg, 2005. — 365 p.

4. Ritchie, B. The competitive destination: a sustainable tourism
perspective [Text] / B. Ritchie, G. Crouch. — Cambridge: CAB
International, 2003. — 291 p. do0i:10.1079,/9780851996646.0000

5. Moisander, J. Qualitative marketing research: a cultural ap-
proach [Text] / J. Moisander, A. Valtonen. — London: Sage,
2006. — 240 p. doi:10.4135/9781849209632

6. Zorin, I. V. Menedzhment destinatsii. Uchebnye programmy
mezhdunarodnyh obrazovatel'nyh proektov urovney bakalavriata
i magistratury [Electronic resource] / I. V. Zorin // Materialy
mezhdunarodnoi konferentsii «Turistskie brendy — generator
razvitiia territoriy», g. Vologda, g. Velikiy Ustiug, 13—14 dekabria
2011. — Available at: \www/URL: http://russiaturforum.com/
upload/presentation/004_plenarn_zorin_vologda.pdf

7. Beni, M. C. Globalizacao do Turismo: Megatendencias do Sectore
a Realidade Brasileira [Text] / M. C. Beni. — Ed. 2. — Sao
Paulo: Editora Aleph, 2003. — 180 p.

8. Enright, M. J. Survey on the Characterization of Regional
Clusters: Initial Results [Text]: Working Paper Institute of Eco-
nomic Policy and Business Strategy: Competitiveness Program
University of Hong Kong and the Competitiveness Institute /
M. J. Enright. — Barcelona, Spain, 2000. — 21 p.

9. Kuskov, A. S. Rekreatsionnaia geografiia [Text] / A. S. Kuskov,
V. L. Golubeva, T. N. Odintsova. — Moscow: Flinta: MPSI,
2005. — 496 p.

10. Papenov, K. V. Rezervy obshchestvennogo proizvodstva. Voprosy
teorii i praktiki [Text] / K. V. Papenov. — Moscow: MGU,
1985. — 143 p.

11. Puzynia, K. E Problemy i opyt sovershenstvovaniia upravle-
niia i povysheniia effektivnosti funktsionirovaniia uchrezhdenii
i predpriiatii sotsial’noi sfery [Text] / ed. by K. F. Puzynia //
Materialy II Vserossiiskoi nauchno-prakticheskoi konferentsii,
g. Sankt-Peterburg, 19-21 noiabria 2003. — St. Petersburg:
St. Petersburg State University of Engineering and Econo-
mics, 2003. — 340 p.

12. Ustav VOZ [Electronic resource] // World Health Organization.
— Available at: \www/URL: http://www.who.int/governance/
eb/constitution/ru/

13. Pirozhnik, I. I. Transformatsiia turistsko-rekreatsionnogo pros-
transtva v epohu globalizatsii [Text] / L. I. Pirozhnik // Turizm
i regional’noe razvitie. — 2006. — Ne 4. — P. 136—138.

14. Beritelli, P. Social network analysis in destination manage-
ment [Electronic resource] / P. Beritelli // eTourism. — Uni-
versity of St. Gallen, 2009. — Available at: \www/URL: http://
etourism.economia.unitn.it/documents/3.pdf

15. Davidson, R. Tourism destinations [ Text] / R. Davidson, R. Mait-
land. — London: Hodder&Stoughton, 1997. — 287 p.

16. Kotler, P. T. Marketing for Hospitality and Tourism [Text] /
P. T. Kotler, J. T. Bowen, J. Makens. — Ed. 6. — Pearson,
2013. — 704 p.

17. Parlamentski zvity [Electronic resource] // Andriy Gordeev.
Holova Khersonskoi oblasnoi derzhavnoi administratsii. — Avai-
lable at: \www/URL: http://gordeev.org.ua/press/report/

HCCNEROBAHKE OPTAHM3ALMOHHO-YNPABNEHYECKOMH
CNEWHPHKH PASBUTHA 03[J0POBUTENBHOI0 TYPH3MA

OmupesiesieHa aKTYaJIbHOCTh MCCIEAOBAHUST CEPbl 0310POBH-
TEJBHOTO TYpU3Ma, chOPMYTMPOBAHO MOHATHE «O3/[0POBUTEILHBIN
TYPU3M» U PACKPBITHI €T0 COCTABJAIOIIHIE. PacCMOTPEHBI KOHIICIIIIN
MPOCTPAHCTBEHHON OPraHU3aluu TypU3Ma U aKTYaJbHOCTb UX
pacrpoctpaneHus Ha cdepy 03M0POBUTEIBHOrO TypuaMa. 1Ipo-
AHAJIM3UPOBAH TIOTEHIMAJ PA3BUTHS O370POBUTEIBHOTO TYPU3MA
B Xepconckoit obmactu (Ykpauna). OnpegeseHbl 0COOEHHOCTU
(bopMUPOBaHUS PErMOHAIBHOTO KJACTEpa.
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