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 MARKET KNOWLEDGE, DIVERSIFICATION
 AND EXPORT EXPANSION

 Jean-Emile Denis*

 University of Ottawa

 Daniel Depelteau *
 UniversitM de Montrgal

 Abstract. The research focuses on the export expansion process of
 small and middle-sized manufacturing firms and some of its cor-
 relates: diversification and geographical market distribution, means
 of acquiring information and modes of international distribution.
 The study reveals the overwhelming influence on export expan-
 sion of information acquired from business transactions as opposed
 to reliance on private or public information services. The impact
 of market diversification and its nature is confirmed. Policy impli-
 cations are suggested.

 More than two decades' of research on the export behavior of firms in
 various countries have produced quite a valuable body of knowledge ex-
 plaining why firms do or do not export, what makes them successful
 exporters and how they proceed when entering foreign markets to expand
 export activities.

 Despite its oft-mentioned theoretical and methodological shortcomings,2
 this past research has been of considerable help to export management
 consultants, public servants responsible for export promotion, and private
 sector advisers, in pinpointing the variables to be weighed when advising
 on alternative strategies for international expansion.3

 The present authors, however, are not so much concerned about the in-
 evitable contradictions and shortcomings of existing research results as
 they are struck by the fact that export behavior has been more often
 studied as a static phenomenon than as a dynamic process. Objections
 have been forcefully expressed with regard to this situation by Johanson
 and Vahlne (1977) and by Reid (1981). In contrast to past empirical
 inquiries which have tended to portray export activities as a discrete
 phenomenon in which different parameters are associated with various
 stages of growth in export involvement, the Johanson and Vahlne and
 Reid studies emphasize the continuous aspect of the internationalization
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