
Media Commercialization and Authoritarian Rule in China

In most liberal democracies, commercialized media is taken for granted,
but in many authoritarian regimes, the introduction of market forces
in the media represents a radical break from the past, with uncer-
tain political and social implications. In Media Commercialization and
Authoritarian Rule in China, Daniela Stockmann argues that the con-
sequences of media marketization depend on the institutional design
of the state. In one-party regimes such as China, market-based media
promote regime stability rather than destabilizing authoritarianism or
bringing about democracy. By analyzing the Chinese media, Stockmann
ties trends of market liberalization in China to other authoritarian
regimes in the Middle East, North Africa, Sub-Saharan Africa, and the
post-Soviet region. Drawing on in-depth interviews with Chinese jour-
nalists and propaganda officials as well as more than 2,000 newspaper
articles, experiments, and public opinion data sets, this book links cen-
sorship among journalists with patterns of media consumption and the
media’s effects on public opinion.

Daniela Stockmann is Assistant Professor of Political Science at Leiden
University. Her research on political communication and public opin-
ion in China has been published in Comparative Political Studies,
Political Communication, The China Quarterly, and the Chinese Jour-
nal of Communication, among others. Her 2006 conference paper on
the Chinese media and public opinion received an award in Political
Communication from the American Political Science Association.
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To my parents

“It takes an awful long time to not write a book.”

Douglas Adams
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Beijing News XinJingbao ���
– Beijing Shangbao ����

Beijing Times Jinghua Shibao ����
Beijing Youth Daily Beijing Qingnianbao �����
Business Times Caijing Shibao ����
Business Watch Magazine Shangwu Zhoukan ����

Caijing Magazine Caijing ��

Chengdu Business News Chengdu Shangbao ����
Chengdu Evening News Chengdu Wanbao ����
China Daily Zhongguo Ribao ����
China Economic Times Zhongguo Jingji Shibao ������
China Newsweek Zhongguo Xinwen Zhoukan ������
China Radio International Zhongguo Guoji Guangbo ��������

Diantai
China Times Huaxia Shibao ����
China Womens’ News Daily Zhongguo Funübao �����
China Youth Daily Zhongguo Qingnianbao �����
Chinese Business Paper Huashangbao ���

Chongqing Business News Chongqing Shangbao ����
Chongqing Daily Chongqing Ribao ����
Chongqing Economic News Chongqing Jingjibao �����
Chongqing Evening News Chongqing Wanbao ����

(continued)

The list includes newspapers mentioned at least twice in the text.
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(continued)

English Pinyin Chinese Characters

Chongqing Labor News Chongqing Gongrenbao �����
Chongqing Morning News Chongqing Chenbao ����
Chongqing Times Chongqing Shibao ����
Chongqing Youth Daily Chongqing Qingnianbao �����
Economic Daily Jingji Ribao ����
Economic Observer Jingji Guanchabao �����
Financial News Jinrong Shibao ����
Fujian Daily Fujian Ribao ����
Global Times Huanqiu Shibao ����
Guangming Daily Guangming Ribao ����
Guangzhou Daily Guangzhou Ribao ����
– Huaxi Dushibao �����
– Jiankangbao ���
– Laodong Wubao ����

Legal Daily Fazhi Ribao ����
Legal Evening News Fazhi Wanbao ����

Liberation Daily Jiefang Ribao ����
Lifestyle Jingpin Gouwu Zhinan ������
Nanfang Sports Nanfang Tiyu ����
New Women (Paper) Xin Nübao ���
New World Xin Shijie ���
People’s Daily Renmin Ribao ����
People’s Liberation Army Daily Jiefangjunbao ����
Reference News Cankao Xiaoxi ����

Science and Technology Daily Keji Ribao ����
Shanxi Evening News Shanxi Wanbao ����
Soccer News Zuqiu ��

Southern Daily Nanfang Ribao ����
Southern Metropolis Daily Nanfang Dushibao �����
Southern Weekend Nanfang Zhoumo ����
Tianjin Daily Tianjin Ribao ����
– Titan Zhoubao ����

– Wenhui Bao ���
Workers’ Daily Gongren Ribao ����
World News Journal Shijie Xinwenbao �����
Xinhua News Agency (Xinhua) Xinhua She ���
Xinmin Evening News Xinmin Wanbao ����
– Zhongguo Jingyingbao �����
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