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BACKGROUND

The purpose of this study was to analyse similarities and
differences in the motivational value system of Vietnamese
parents and adolescents, in the context of Schwartz’s value
theory. Also, the transmission of values between two gen-
erations was studied.

PARTICIPANTS AND PROCEDURE

The study was performed in three different cities of Viet-
nam - Hanoi, Hue and Ho Chi Minh City - on adoles-
cents, their fathers and mothers (N = 2226). The hierarchy
of values was measured with a Vietnamese version of the
Portrait Value Questionnaire (PVQ-40). Additionally, ex-
pectations of parents toward children and preferences of
children were measured with a list of 28 features and atti-
tudes prepared for the study.

RESULTS
The results show that both parents and their adolescent
children highly respect universalism, conformity, and be-

nevolence in contrast to power and stimulation, which
is still typical for a collectivistic culture. The differences
arise in higher-order values: while parents value conser-
vatism (security, conformity and tradition), their children
prefer more openness to change (self-direction and hedo-
nism) values, which is typical for a more individualistic
culture. The results also reveal that parents in Vietnam
expect and transfer to children some attitudes and fea-
tures such as studiousness, filial piety and diligence, but
not riskiness, desire or humour. Although adolescents are
aware of their parents’ expectations, they do not fully
accept them.

CONCLUSIONS

The results provide hints for parents to plan their strategy
on appropriate education of their children, in the current
context of global integration and cultural changes.

KEY WORDS
Schwartz’s basic values; parents and adolescents; Vietnam

ORGANIZATIONS — 1: VNU University of Social Sciences and Humanities in Hanoi, Vietnam - 2: Institute of Psychology,

University of Gdansk, Gdansk, Poland

AUTHORS’ CONTRIBUTION — A: Study design - B: Data collection - C: Statistical analysis - D: Data interpretation -
E: Manuscript preparation - F: Literature search - G: Funds collection

CORRESPONDING AUTHOR — Prof. Truong Thi Khanh Ha, University of Social Sciences and Humanities in Hanoi,
336 Nguyen Trai, Thanh Xuan, Hanoi, Vietnam, e-mail: ttkha@vnu.edu.vn

TO CITE THIS ARTICLE — Khanh Ha, T. T., Van Luot, N., & Rézycka-Tran, J. (2015). Similarities and differences in values
between Vietnamese parents and adolescents. Health Psychology Report, 3(4), 281-291. DOI: 10.5114/hpr.2015.51933

RECEIVED 10.04.2015 - REVIEWED 09.05.2015 - ACCEPTED 13.05.2015 - PUBLISHED 10.07.2015



Truong Thi
Khanh Ha,
Nguyen Van Luot,
Joanna
Rézycka-Tran

282

BACKGROUND
VALUE TRANSMISSION

Values are the directional principles in people’s lives,
the general objects which regulate people’s actions
(Schwartz, 1992). Therefore, each society and fami-
ly pays a lot of attention to transmitting virtues and
good values to the next generation. This is especially
so in a collectivistic country, where interactions and
the social duty network play an important role in the
functioning of society.

Vietnamese identities have been formed over
thousands of years, having been passed down
through many generations. According to Tran Dinh
Huou (1994), Vietnamese people tend to be con-
cerned with and care about their children more than
themselves; they also respect community and do not
honour the idea of individualism and self-reliance.
For that reason, there is a high agreement between
Vietnamese parents and their children. Based on
Grusec and Goodnow (1994), such a positive rela-
tionship quality should increase children’s willing-
ness to comply with parental wishes. However, ado-
lescents are also affected by the general movement in
the current context of integration and development,
which is becoming more and more open, expanded
by the internet and television. These cultural changes
reflect the youth’s trend in the changing value sys-
tem. Conlflicts arising between parents and their ado-
lescent children originate from the conflict of values
between the two generations.

Adolescence is the stage where the individual
character develops strongly, featured by the struggle
between the desire for independence and the obli-
gation to follow social expectations (Padilla-Walker,
2007). Therefore, the acceptance of values in adoles-
cence is much more conflictive and selective than
during childhood. Before finishing building a stable
system of values for themselves, adolescents often
discover values of parents and friends, evaluate and
compare them to each other, and to other systems
of values in the society. Thus, parents’ opinions and
values play important roles in forming children’s in-
dividual character (Marcia, 1966).

The research of Knafo and Schwartz (2001, 2004)
showed high relativity between values that parents
want for themselves and those that they want their
children to have. However, the process of “transmit-
ting” the value system from parents to children, also
called the value transmission, is affected by many
factors. Researchers have shown that the process
of “transmitting” values or beliefs from parents to
children is not a one-way process. It is a complicat-
ed two-way process, controlled by the characters
of both parents and children (Kuczynski, Marshall,
& Schell, 1997). The educating style of parents may
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influence the children’s ability to be aware of values
and accept them; meanwhile, children also actively
evaluate these values and choose whether or not to
accept the values transmitted from parents.

The two-step model of Grusec and Goodnow
(1994) is the application of Erikson’s theory (1968)
and Marcia (1966, 1980), related to the character for-
mation and value acceptance of adolescents. This
model emphasizes the positive role of both parties:
parents and children. Firstly, children have to be
aware of values that their parents encourage. After
that, they have to accept these values as their own
values. Thus, although parents are value transmit-
ters, adolescents are the ones who accept these val-
ues to create value agreement between parents and
children (Grusec & Goodnow, 1994). The value trans-
mission can be successful or fail: In the first step,
children may identify the values their parents want
to transmit as right or wrong; in the second step,
the children’s choice may be to accept or to reject
these values. If the children identify one of their par-
ents’ values as right and accept it, the level of val-
ue agreement between parents and children will be
high, as has been empirically proved in many studies
(Cashmore & Goodnow, 1985; Okagaki & Bevis, 1999;
Whitbeck & Gecas, 1988).

SCHWARTZ’S VALUE THEORY

We decided to choose the value theory and mea-
sure of Schwartz (Schwartz, 2006; Schwartz, Mel-
ech, Lehmann, Burgess, & Harris, 2001). Based on
the study of different population groups in 60 coun-
tries, Schwartz distinguished 10 types of motiva-
tional values which can be recognized in every cul-
ture (Schwartz, 1992; Schwartz & Bardi, 2001). We
summarized the content of these values as follows:
power as people’s social status, their control over
other people and resources; achievement as personal
success based on social standards; hedonism as plea-
sure, sensuous satisfaction; stimulation as the excite-
ment over challenges and novelty; self-direction as
independence in thought and action; universalism as
understanding, tolerance and concern for the happi-
ness of other people; benevolence as preserving and
improving the welfare of close relatives; tradition as
respect and compliance with principles, culture and
religious customs; conformity as restraining actions
and impulses that can harm other people or violate
social expectations; and security as safety and sta-
bility of society. These 10 values can be organized
along two bipolar axes, each of which contrasts two
higher-order domains: 1) Conservatism (security,
conformity, tradition) versus Openness to change
(self-direction, stimulation); and 2) Self-enhancement
(power, achievement) versus Self-transcendence (uni-
versalism, benevolence) (Fig. 1).



All values are related to each other. Together they
form a circular structure where each value is directly
associated with adjacent values and is the reverse of
the opposite value in the circle. So, one can easily
pursue the adjacent values with the same action but
cannot simultaneously pursue the opposite values in
the circle (Schwartz, 1992).

CURRENT STUDY

Based on the written theories, we can say that the lev-
el of value agreement between parents and children
is the result of the value transmitting process. On the
one hand, the transmitting process shows the values
that parents want to transmit to their children, while
on the other hand it shows the level of acceptance by
adolescents. However, in this article we do not study
the mechanism of value transmission in families. Our
aim in the conducted study was: 1) to analyse and
compare the similarities and differences between the
value system of adolescents and their parents (con-
cerning gender difference); 2) to study expectations of
parents toward children and preferences of children.

HYPOTHESES

Our first hypothesis was that Vietnamese parents’ val-
ues and children’s ones will be highly congruent. But
in light of the general movement in the current context
of integration and development, the second hypoth-
esis was that even though Vietnamese young people
respect their parents’ values, they tend to change and
prefer some new values rather than traditional ones.

PARTICIPANTS AND PROCEDURE

The study was conducted in Hanoi, Hue and Ho Chi
Minh City (Saigon), from January to April in 2014.
Data were gathered both from adolescents at aver-
age-ranking middle and high schools and their par-
ents. The adolescents were asked to complete the
PVQ-40 questionnaire. After that, the PVQ-40 ques-
tionnaire was sent to parents (with the support of the
school teachers). Each adolescent’s father and moth-
er separately completed the questionnaire. After
cleaning the data, we kept only those families having
three questionnaires from all members: 742 adoles-
cents (41.50% boys) from 14 to 18 years old (Mage = 16,
SDage = 1.40), 742 fathers from 35 to 70 years old
(Mage = 47.30, SDagc = 5.70), and 742 mothers from
33 to 62 years old (Mage = 44.10, SDage = 5.50).

MEASURE

The Portrait Values Questionnaire (PVQ-40)
(Schwartz et al., 2001) consists of 40 items that are
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Note. Power (PO), Achievement (AC), Hedonism (HE), Stimula-
tion (ST), Self-direction (SD), Universalism (UN), Benevolence

(BE), Tradition (TD), Conformity (CO), Security (SE).

Figure 1. Circle of 10 basic values (source: Schwartz,
1992).

presented in the form of short verbal portraits that
describe 40 different people. PVQ-40 was translated
into Vietnamese by a group of Vietnamese and Pol-
ish lecturers (Rozycka-Tran, Zemojtel-Piotrowska,
& Truong, 2013), and adapted to Vietnamese culture
on a representative sample (Rozycka-Tran, Truong,
Cieciuch, & Schwartz, 2015).

Each portrait describes a person’s goals, aspira-
tions, or desires, which point implicitly to the impor-
tance of a value. Some items as an example: “She/he
thinks it is important that everybody should be treat-
ed equally in the world. She/he believes that every-
one should have equal opportunities in life” (univer-
salism); “She/he looks for every chance to have fun.
It is important to her/him to do things that give her/
him pleasure” (hedonism); “It is important to her/him
to be rich. She/he wants to have a lot of money and
expensive things” (power). For each portrait, the re-
spondents answered the question “How much is this
person like you?” on a scale from 1 (not like me at all)
to 6 (very much like me).

Additionally we used a list of 28 attitudes and
features to find out which features parents often im-
plement in their children, and which features or at-
titudes the children already have. The parents have
to answer two questions (on a scale from 1 to 6):
“At which level do you encourage your children to
have these features below?” and “In your opinion, at
which level do your children have these features al-
ready?” Also children have to answer two questions
(on a scale from 1 to 6): “At which level do your par-
ents encourage you to have these features below?”
and “In your opinion, at which level do you have
these features already?”, as an example: flexible and
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Table 1

Mean ratings of values: fathers, mothers and children (N = 2226)

Values Children Fathers Mothers F p
M (SD) M (SD) M (SD)
Universalism 4.32 (0.82) 4.21(0.82) 4.23 (0.78) 3.72 024
Benevolence 4.29 (0.72) 4.25 (0.79) 4.26 (0.77) 0.54 578
Tradition 3.74 (0.78) 4.22 (0.76) 4.32 (0.72) 119.85  <.001
Conformity 4.13 (0.77) 4.26 (0.77) 4.27 (0.73) 7.10 .001
Security 4.08 (0.81) 4.42 (0.82) 4.55 (0.74) 68.91 <.001
Power 3.34 (1.08) 3.42 (0.95) 3.18 (0.99) 10.40  <.001
Achievement 3.82 (0.98) 3.82 (0.89) 3.65 (0.92) 810  <.001
Hedonism 4.04 (1.05) 3.53(0.99) 3.48 (0.98) 68.04 <.001
Stimulation 3.64 (0.98) 3.38 (0.95) 3.17 (1.00) 4189  <.001
Self-direction 4.10 (0.79) 4.06 (0.81) 3.92 (0.80) 10.05  <.001

creative, humorous, aspirational, know how to man-
age money.

RESULTS

COMPARING VALUES OF FATHERS, MOTHERS
AND CHILDREN

In the first step, we calculated the mean ratings of
10 motivational values based on Schwartz’s model

— Children

Note. Power (PO), Achievement (AC), Hedonism (HE), Stimula-
tion (ST), Self-direction (SD), Universalism (UN), Benevolence
(BE), Tradition (TD), Conformity (CO), Security (SE).

- -- Father

Figure 2. Comparing mean ratings of basic values:
fathers, mothers and children.
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gathered from adolescents, fathers and mothers and
their children. The results are shown in Table 1.

When comparing the mean ratings of values in
these groups (ANOVA), only the value of benevo-
lence has no significant difference. Parents aim at the
values of tradition, conformity and security signifi-
cantly higher than their children; while children aim
at the values of hedonism, stimulation, self-direction
and universalism significantly higher than their par-
ents (Fig. 2).

Although there are many similarities in the val-
ue scale of fathers and mothers, there are still some
differences: mothers prefer the values of security
and tradition more than fathers (security: M = 4.55,
M=4.42, p<.001; tradition: M=4.32, M=4.22, p< .001).
In contrast, fathers tends to respect the values of pow-
er, achievement and stimulation more than mothers
(power: M = 3.42, M = 3.18, p < .001; achievement:
M =382, M = 3.65, p < .001; stimulation: M = 3.38,
M =3.17, p < .001). Because such a result could reflect
gender differences, we compared male and female
children, where we found not as many differences as
between fathers and mothers (Fig. 3).

Student t-test comparisons showed that male ad-
olescents prefer self-direction and achievement sig-
nificantly more, while females value security more.
There were no significant differences between two
genders in the rest of values.

THE HIERARCHY OF VALUES

Next, we ranked all values in order of highest to low-
est mean ratings for each respondent’s group. The
hierarchy of values of children, fathers and mothers
is presented in Table 2.

As can be seen in Table 2, there is a difference in
the hierarchy of values between parents and chil-



dren because of tradition, security, self-direction and
hedonism. Parents value security and tradition the
most, self-direction moderately and hedonism the
least. Children value self-direction the most, hedo-
nism moderately and tradition the least.

Comparing the mean ratings of the four high-
er-order values based on Schwarz’s value theory, we
found that: Self-transcendence values which are re-
lated to the concern for the rights and welfare of oth-
ers are quite high for both groups (adolescents and
parents) and not significant, while the self-enhance-
ment values which emphasize the pursuit of power
and personal success are low for both groups but sig-
nificantly higher for adolescents. Conservatism val-
ues are higher for parents, while openness to change
values are more important for adolescents (Table 3).

THE RELATIONSHIP BETWEEN VALUE
ORIENTATIONS AMONG FAMILY MEMBERS

In order to evaluate the relationship between value
orientations among family we categorized all mem-
bers into different classes: father-mother, father-son,
father-daughter, mother-son and mother-daughter.
For each value we calculated Pearson’s correlation
coefficient between father, mother and their child.
The results are shown in Table 4.

As shown in Table 4, the value orientations of the
family members are directly correlated with each oth-
er for all values. In general, the correlations between
values of mother-daughter pairs are higher than fa-
ther-daughter pairs, and correlations in father-son
pairs are higher than mother-son pairs. For example,
a mother’s values of tradition and power have no in-
fluence on these values of her son, but are significant-
ly correlated with these values of her daughter. Val-
ues of achievement and self-direction of the father are

Table 2

— Girls

--- Boys

Note. Power (PO), Achievement (AC), Hedonism (HE), Stimula-
tion (ST), Self-direction (SD), Universalism (UN), Benevolence
(BE), Tradition (TD), Conformity (CO), Security (SE).

Figure 3. Comparing the values of male and female
children.

correlated with these values in his son more stronger
than in his daughter. Particularly for the universalism
value, the correlation between daughters and parents
is stronger than sons and parents.

ATTITUDES AND FEATURES TRANSFERRED
BY PARENTS

The fact that parents often transfer to their children
some attitudes and features reflects the tendency to
require children preferring the same values (respect-

The hierarchy of values: children, fathers and mothers (N = 2226)

Level Rank Children Fathers Mothers
1 Universalism Security Security
I 2 Benevolence Conformity Tradition
High 3 Conformity Benevolence Conformity
4 Self-direction Tradition Benevolence
5 Security Universalism Universalism
I . . . . .
6 Hedonism Self-direction Self-direction
Moderate
7 Achievement Achievement Achievement
8 Tradition Hedonism Hedonism
I 9 Stimulation Power Power
Low
10 Power Stimulation Stimulation
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Table 3

The higher-order values: children, fathers and mothers (N = 2226)

Children Fathers Mothers F p
4.30 4,22 4.24
Self-transcendence 0.66 0.74 0.71 2.51 .081
. 3.99 4.22 4.38
Conservatism 0.63 0.74 0.62 74.73 <.001
3.86 3.72 3.54
Openness to change 0.77 0.76 0.79 31.60 <.001
3.73 3.59 3.43
Self-enhancement 0.84 0.79 0.83 23.94 <.001
Table 4
Pearson correlation (r) for each value between parent-child pairs
Values Father-mother Father-son Father- Mother-son Mother-
daughter daughter
Universalism 516 207" 21 23** 30"
Benevolence 50 22%* a1 15% 227
Tradition 43%F 15 15 41 21
Conformity 347 .18 12* 117 25"
Security 46%" 227 127 .16” 25™F
Power .38%* .15*% 13%* .36 3%
Achievement A44* 227 13" 127 16%*
Hedonism .39** 20%* 6™ 20%* .19**
Stimulation 40%F .32 .38 13 J19%*
Self-direction 45%F 26" A7 14* 210

Note.”p < .05;**p < .01.

ed by parents). According to factor analysis (Varimax
with Kaiser normalization), we obtained five compo-
nents (groups of features) varying from .467 to .798
(eigenvalue greater than 1), explaining 53.80% of
variance. All particular features as well as five com-
ponents are presented in Table 5.

According to the comparison of mean ratings of
fathers, mothers and children’s evaluation, we ob-
tained the result that there is no difference between
fathers and mothers; however, there are some differ-
ences between the evaluations of parents and their
children (Table 6).

In all groups of features (except group 2), fathers,
mothers and children evaluated that children did
not reach the level of parents’ expectation. Only in
group 2 did adolescents highly evaluate themselves
as having features such as: imaginative, flexible and
creative, lively and enthusiastic, adventurous, opti-
mistic, self-confident, humorous, courageous and as-
pirational, which appeared stronger than parents en-
courage them to have. It means that children prefer
such features, irrespective of parents’ wishes.
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When arranging these groups of features in or-
der of priority (from the most to the least import-
ant), which parents often encourage children to have,
there is quite high consistency between parents and
children: group 3, group 1, group 4, group 5 and
group 2. However, when assessing the importance
of all groups of features, all family members respect
group 1 the most, which includes: loving, respect of
self and others, civility, benevolence toward parents,
merciful, grateful, sharing and helping, honest, re-
sponsible, modest. These features are closely related
to the values of universalism, benevolence and con-
formity highly valued by both parents and children
on Schwartz’s value scale.

DISCUSSION AND CONCLUSIONS

As stated above, the purpose of this study was to
analyse the motivational value system of Vietnamese
parents and adolescents. We were interested in simi-
larities and differences between the values of parents



Table 5

Rotated component matrix

Features and attitudes

Components

(M

@ ®3) (4) (5)

Loving 735
.673
.660
Benevolence toward parents .643

Merciful 619

Respect self and others

Civility

Grateful 611
Sharing and helping .597
Honest .551
479
467

Responsible

Modest

Imaginative

Flexible and creative
Lively and enthusiastic
Adventurous

Optimistic

Self-confident

Humorous

Courageous

Aspirational

Studious

Good at studying

Diligent

Willing

Know how to stay healthy
Laborious

Know how to manage money
Know how to make money

Independent and self-directed

.659
.621
.599
.597
.566
.565
.563
.556
.509
.789
.750
.601
.537
.749
712
.798
781
.547

and children, and also we wanted to know which val-
ues parents want to transfer to their children, as well
as whether children accept those values. Although
most value transmission studies have examined both
parents together (as a unit), this study considered
fathers’ and mothers’ values separately; in that way
the potential variation in adolescents’ acceptance
represented by the congruence of fathers and moth-
ers is taken into account, which was also suggested
by Cavalli-Sforza and Feldman (1981). In general, the
value hierarchy of Vietnamese fathers and mothers is
almost the same (see Table 2). Also there are similar-

ities between parents’ and children’s values (see Ta-
ble 1: highly valued universalism and benevolence as
opposed to power and achievement; and Table 4: the
value orientations of the family members are direct-
ly correlated with each other for all values). We can
conclude that there is a close relationship and mutual
interaction between Vietnamese husband and wife in
the family, which not only creates a common value
orientation of each couple, but also has a certain in-
fluence on their children’s general value orientation.

The value transmission from parents to children
is a concept that has been proved in many studies
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Table 6

Groups of features which parents often encourage children to have

Components/Group Children’s Fathers’ Mothers’ F p
of features evaluation evaluation evaluation
M (SD) M (SD) M (SD)
M Parents encourage children ;0 7y 4.90 (0.74) 4.95(0.69) 2443 <.001
to have
Children already have 4.62 (0.64) 4.75 (0.71) 4.78 (0.68) 11.78 <.001
@) Parents encourage children 5 (0 o) 4.05 (0.90) 4.08 (0.84)  64.33 <.001
to have
Children already have 3.94 (0.79) 4.09 (0.83) 4.01(0.81) 6.02  .002
P hil
) arents encourage children o 0 o o7 4.97 (0.79) 5.02 (0.74) 093  .394
to have
Children already have 4.02 (0.89) 4.56 (0.85) 4.50 (0.85) 85.83 <.001
) Parents encourage children o0\ o0 4.74 (0.98) 4.80 (0.90) 9.53  <.001
to have
Children already have 3.81(1.14) 4.26 (1.08) 4.23 (1.05) 40.08 <.001
P hil
() arents encourage children .o 10, 4.31(1.04) 4.36 (1.01) 070  .496
to have
Children already have 4.11 (1.06) 4.18 (1.05) 4.15 (1.03) 1.01 .364

before, and traditionally is considered as a unidirec-
tional influence process (Kuczynski & Hildebrandt,
1997), where the parental influence has been proved
to be much clearer and stronger than the children’s
influence (Kohn, Slomczynski, & Schoenbach, 1986;
Vollebergh, Iedema, & Raaijmakers, 2001). Though
children may influence their parents as well (Ambert,
1992), there is no evidence of such a process in this
study. We therefore expected that parental agree-
ment would support children’s motivation to accept
parents’ values. Barni, Ranieri, Scabini, and Rosnati
(2011) suggested that the agreement between fathers
and mothers makes their value messages clearer and
easier for children to perceive. Grusec and Goodnow
(1994), when they studied children’s motivation to
accept parental values, also found out that agreement
between parents, warmth and closeness between
parents and their children are important contributors
to increase children’s willingness to comply with pa-
rental wishes.

The similarities between parents and children
show that these common values deeply reflect Viet-
namese culture’s characteristics that have been stat-
ed in many studies on Vietnamese identities before,
a community culture which appreciates the respect
and concern for the interests of others as opposed to
power and personal success (Tran Dinh Huou, 1994).
The similarities between adolescents and their par-
ents (see Tables 2, 3) represent those national charac-
teristics again. Both generations value universalism,
benevolence and conformity more than stimulation,
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self-direction, achievement and hedonism. This char-
acteristic represents a tendency to preserve rather
than to change in development in both generations,
which is also considered an important and powerful
trend of Vietnamese culture (Tran Ngoc Them, 2004).

Beside the similarities, the differences between two
generations can be seen in two aspects: adolescents
aim at openness to change values (self-direction, stim-
ulation) more than conservatism (security, conformity,
tradition). The value of hedonism which reflects both
the openness to change and self-enhancement is also
more preferred by adolescents. This shows the ten-
dency to change values of the young generation, and
also the fact that children’s values can be formed by
other factors than parents. Though Vietnamese young
people know that their parents expect them to pre-
fer traditional values (as thought by many Vietnam-
ese generations before), they are more interested in
pleasure, excitement, satisfaction, new experiences,
self-direction and self-determination, and tend to re-
sist conservative values including tradition, conformi-
ty and security. Marcia (1966) mentioned the concept
of adolescents’ active struggle to make commitments,
which is shown clearly in their relatively accurate per-
ception of parents’ values. She also noted that these
values are not automatically accepted by adolescents;
although parents’ wishes are still important, they at-
tempt a compromise among parents’ wishes, society’s
demands, and their own capabilities.

In the context of integration and development
these days, many foreign companies have invested



and operated in Vietnam, many international uni-
versities have been established, and also many cul-
ture exchange programmes from around the world
are shown on TV. These have all brought new values
to Vietnam, beside those traditional ones, as shown
clearly in our results: adolescents pay less atten-
tion to the values of tradition and security, moving
towards self-determination, new challenges and
self-enhancement. Even though one of the remark-
able characteristics of the Vietnamese is that they
honour traditional customs (Dao Duy Anh, 2000) and
do not respect individuality (Tran Dinh Huou, 1994),
it seems that the young generation and also collectiv-
istic societies these days prefer more individualistic
values, which is consistent with other studies (Rozy-
cka-Tran et al., 2013).

Though it is an inevitable trend for the youth to
respect more the values of self-direction and stim-
ulation, it is also a major cause of generational con-
flict in Vietnam these days. Adolescence is a very
important phase for formation of values because it
is the time of identity development, characterised by
tension between an increasing need for autonomy
and increasing conformity to societal expectations
(Padilla-Walker, 2007). For that reason, if parents
prevent their children from seeking independence or
new experiences, they will have to face conflict and
resistance, which will hinder adolescents in adopt-
ing other values from them. We therefore suggest
that the young people might be more willing to ac-
cept their parents’ values if they are encouraged to
seek self-determination and personal achievement.
Another study also showed that a higher level of
children’s openness to and acceptance of paren-
tal messages can be achieved if these messages are
not perceived as being ‘threatening’ to autonomy
(Grusec & Goodnow, 1994). In other words, children
may choose to accept or to reject the values they per-
ceived from parents.

As mentioned before, adolescents perceived their
parents as wanting them to endorse primarily con-
servative values, whereas they were more open to
new experiences and challenges. Thus, adolescents
declined to accept conservative values, which seems
to be reasonable since adolescence is an important
period involved in exploring and developing chil-
dren’s autonomous and independent identity (Barni
et al., 2011) and the values of openness to change
clearly promote the pursuit of independence. On the
other hand, parents in general and Vietnamese par-
ents in particular must have responsibility for their
children. They therefore have to consider the security
and rules that are needed during adolescence, as well
as their children’s increasing need for autonomy (Sca-
bini, Marta, & Lanz, 2006). For that reason, it would
be surprising and even inappropriate, not only in
Vietnam but worldwide, to see an opposite perceptu-
al pattern in which adolescents perceive themselves

to be conservative and their parents tend to promote
enjoyment and search for novelty (Barni, 2009).

When comparing the basic values of fathers,
mothers and children, in our opinion the obtained re-
sults reflect the gender differences in Vietnam: men
aim at power, achievement and stimulation more
than women; conversely, women aim at the values
of security and tradition. However, there are not as
many differences between male and female children
as between fathers and mothers. The reason might be
that the social gender roles become significant after
marriage. As found by Barni and Ranieri (2010), par-
ents’ and adolescents’ values seems to become more
similar at the end of the transition to adulthood,
which is also consistent with our hypothesis.

In our study, the correlations between values of
mother-daughter pairs are higher than father-daugh-
ter pairs, and those of father-son pairs are higher than
mother-son pairs (e.g. a mother’s values of tradition
and power have no influence on these values of her
son, yet significantly correlated with these values of
her daughter; values of achievement and self-direc-
tion of a father are correlated with these values of
his son more strongly than those of his daughter). In
addition, for the universalism value only, girls had
a slightly higher endorsement than boys, which pro-
vides no clear evidence for the influence of children’s
gender on the acceptance of parental values (Barni
et al., 2011).

To conclude, the formation of values in adoles-
cents occurs while they interact with their parents
and friends, in a certain social environment. There-
fore the value system of adolescents reflects not
only the value system of parents, but also the values
preferred by young people in a specific social con-
text. The fact that young people prefer openness to
change rather than conservative values reflects the
youth’s trend in the changing value system, consis-
tent with the general movement in current society
(where people are not only obedient, hard-working,
diligent and willing to sacrifice for others, but also
aspirational, self-directed, optimistic, cheerful and
happy). The direct correlations of all values between
fathers, mothers and children reflect the strong rela-
tionship and interaction between all members of the
family. Therefore, in order to transfer values to the
young generation, parents should first elaborate the
value orientation more appropriately in the current
context of integration and development.

LIMITATIONS AND FUTURE
RESEARCH

The study examined a large number of families with
parents and their children. This allowed the correla-
tion between values of family members to be anal-
ysed objectively and to some extent accurately.
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However, this study certainly has some limita-
tions. Firstly, it used a cross-sectional design as an
observational method. Hence all of our analysis can
only be carried out at a single point in time. We will
not be able to consider the past or future relationship
between parents’ and children’s values. Even though
this study allowed researchers to compare many dif-
ferent variables at the same time, longitudinal studies
are still needed in order to truly gain an in-depth un-
derstanding of the interactive nature of value trans-
mission from parents to their children and also the
development of adolescents’ value orientation over
time. Secondly, our data were collected from Hanoi,
Hue and Ho Chi Minh City. While Hanoi and Ho Chi
Minh City are two of the largest cities in Vietnam,
which have “first-tier city” status, meaning that they
not only have provincial status but also enjoy cer-
tain special privileges and priority from the central
government in budget allocation and infrastructure
investments, Hue was the capital city of Vietnam for
approximately 150 years during the feudal period
(1802-1945) and is small but famous as a cultural cen-
tre of Vietnam (Nguyen Dac Xuan, 2009). As we can
see, although the sample was large, it might not be so
representative. Since we cannot exclude the possibil-
ity that larger samples from other areas of Vietnam,
especially in rural and undeveloped areas, might
provide different results, greater caution with more
effort is needed when generalising our study to all
Vietnamese families as well as adolescents. Thirdly,
the study considered the similarities between values
of parents and children as a result of the transmis-
sion of values. However, this is just partially true,
because although most parents want to transmit to
their children the values that they themselves also
aim at (Knafo & Schwartz, 2001, 2004), there are also
parents who recognize the trend of changing values
of modern society and encourage children to create
different values other than those they think high-
ly of. For that reason, the differences between their
values are not necessarily the result of either failed
value transmission or any other factors than parents.
Moreover, adolescents’ values formation is general-
ly under the great influence of the movement of the
current society, not their families; such an impact
also has not been clarified clearly in this study.

It would be interesting for future research to adopt
multiple methods and consider not only cross-sec-
tional studies but also longitudinal instruments which
could help us gain a fully comprehensive knowledge
about the transmission of values as well as how the
value orientation changes in adolescents over time.
Moreover, according to the two steps of transmission
described in Grusec and Goodnow’s model, analysing
adolescents’ acceptance together with their accuracy
in perception can also be seen as an interesting ap-
proach, because even though children are willing to
accept the values parents want to transmit, a high
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level of parents-children value congruence might not
be created if they perceive those values incorrectly. In
addition, we also want to be able to carry out another
study in the future related to the values that parents
themselves do not directly aim at, but which they still
want their children to have as a compensation for
their own unsatisfied youth, and also the values that
parents do not want to be formed in their children
but which they still receive from friends and from the
global entertainment and media industry in the cur-
rent cross-cultural context.
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