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Abstract

This article refers to the brief history of the development of online media in Bangladesh starting from the beginnings of the 

Internet to the contemporary stage. 

Since 2006 Bangladeshi news organizations have been reshaping their strategy towards being a digital-only news outlet. 

News organizations are now using different features of mobile devices and social media to tell stories and engage with their target 

audiences. Today both the digital-only news outlets and mainstream media use QR codes, messengers, social media platforms, which 

enable them to reach a wider area of audiences. By using yet inexpensive digital tools journalists can easily create and distribute 

content for digital-only platforms.

We consider digital-only platforms as new media, social media, and convergence media platforms. Social media platforms 

have provided the opportunity for traditional journalists to share news quickly, get feedback from the audience, and have two-way 

communication with the reader. 

Previous studies have looked at the genres of online journalism from a western perspective. Little has been done on the topic 

from the context of Bangladesh.

In this article, we analyze the basic features of online news media that exist in contemporary Bangladesh and provide an ac-

count of the development trends. We outline the new genres, techniques, and use as a sample two most famous online news platforms: 

The Daily Star and bdnews24. A series of semi-structured interviews were conducted with 5 different professionals from Journalism 

and mass media. This study is based on both primary and secondary sources of qualitative data to understand the new genres of 

online news media, challenges, and opportunities to work in the ever-changing media landscape.
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1. Introduction
The era of traditional media has passed and we are now in the age of “digital” media, which 

is commonly known as “new media”. New media technologies have created cross-media platforms 

that allow journalists to collaborate in preparing stories and materials for various media. Today, 

the same content is distributed across multiple platforms: newspapers and magazines, websites, 

mobile apps, messengers, social media. The technology has a specific angle to use in the field of 

journalism. What everyone in journalism needs to understand about the technology from collecting 

information, processing, editing and distributing is made possible by the Internet, web, and mobile 

technologies [1].

According to Fahmidul Haq, new technology has always influenced and sometimes brought 

changes to the mode of production and patterns of journalism [2]. Journalism has always been 

shaped by technology [3]. A determinist view may prioritise technology, such as platforms and de-

vices, over the user experience or the need to produce high-quality content that follows journalism 

traditions. The reality is we must consider how people consume, share and interact with media in 

their day-to-day lives [4]. Researchers mentioned the fourth kind of journalism, online journalism, 
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which differs in its characteristics from traditional types early back in 1999. [5] Earlier, in 1996, 
Dahlgren, mentioned: “The advent of cyberspace will inevitably impact on the factors which shape 

how journalism gets done – and may well even colour how we define what journalism is” [6]. So 
what is the effect of Internet and digital technology on mass media? It occurs at least in 3 catego-

ries: the dynamics of news and information generation, the professional practices and skills that are 

necessary to survive and prosper in the new environment, and the situation of traditional media [7]. 

Bangladesh, a country in South Asia, which is one of the most densely populated countries 

in the world having more than 160 million people. The number of Internet users continues to grow 

here and people are becoming more interested in visualization and interactivity. In recent years, 

Bangladesh has seen a phenomenal increase in Internet use. According to the BTRC, the total 

number of Mobile Phone subscribers has reached 171.854 Million at the end of January, 2021. 

About 97 % of the total number of Internet users in Bangladesh use mobile devices to access the 
network, as confirmed by a recent survey, conducted by the government. According to the BTRC, 

103.191 million users have access to the mobile Internet [8]. 
Today news consumers move frictionlessly between different platforms for daily news at 

different times of the day. Many local Bangladeshi media companies are adopting digital-first 

approach, making content for website, mobile and social media. Users prefer accessing media con-

tent on-demand. The assistant professor from the media studies and journalism department of the 

University of Liberal Arts Bangladesh Dr. Sarkar Barbaq Quarmal says: 

“Like other parts of the globe, increased and easier Internet access has made a significant 

change in the Bangladeshi media landscape; all media outlets are moving towards digitalization. 

All major newspapers have online news portals and maintain Facebook and Twitter pages; TV 

channels follow a similar trend and stream live through YouTube channels and/or their own web-

sites. Even many newspapers published from small towns have online news portals” [9].
All these processes of transformation of the media sphere are affecting further development of 

the Internet media. Traditional media, such as radio, newspapers, and even television, are becoming 

less popular, and opposite new media platforms are becoming more multifunctional. In a competitive 

market, traditional media is forced to use integration in their work, an unification of at least two plat-

forms – print and Internet version, or produce the content only for digital platforms [10]. 
According to P. J. Voszkowski, in the context of digital journalism, the organization of the 

work of media editorial offices has changed a lot. The world’s major online media have created 

so-called “converged newsrooms”, which has allowed media workers to quickly create journalistic 

material simultaneously for different platforms. Unlike traditional media, online journalism has a 

non-linear approach to news. All these features change the functions of not only the journalists but 

also consumers of information. Today, the production of news materials in a number of cases has 

gone out of the control of professional journalists. At the same time, after reading the materials on 

the sites, the users of the Internet media are able to publish their opinions in real-time and also have 

the opportunity to prepare information materials for the media [11].

Political stability in Bangladesh contributed to the development of various types of media, 

like online shopping platforms, new media news websites and other government platforms for citi-

zens. The state today considers information and communication technologies (ICT) as key factors 

in the country’s socio-economic development.

After the Awami League, the current ruling party came to power in 2008, the government 

was faced with the task of putting Bangladesh among the countries with an average standard of 

living by 2021 and significantly reducing poverty. An “electronic government” was created with 

the aim of using and introducing modern information technologies, wide access for residents and 

regional authorities to receive public services, which stimulates the country’s social and economic 

development. Information centers of “electronic government” have been created in all regions, 

where residents can receive electronic services they need at their place of residence free of charge. 

The government pays special attention to the Digital Bangladesh program, which provided an op-

portunity for state and commercial structures, educational institutions, scientists, and everyone in-

terested in owning information, to make maximum use of modern technologies in their profession-

al activities, which will ultimately contribute to improving the daily life of the population country. 
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The most important event in the development of information technology was the adoption 

of the “Information and Communication Technologies 2009” law [12] by the Parliament of Bangla-

desh, which clearly defines the basic principles of the digital state in Bangladesh.

Since 2012, the Government of Bangladesh annually organizes in Dhaka international con-

ferences “Digital World”, where the main attention is paid to the introduction of technology and 

knowledge, focused on economic growth, both in Bangladesh and other Asian countries.

All this today has a great impact on various spheres of the country’s life, and also gives a 

new impetus to the development of modern journalism and the production of digital media products 

by Bangladeshi news media. 

Online media in Bangladesh has a relatively short history. In our opinion, progress in the 

field of online journalism is more dependent on the development of Internet technologies in gen-

eral. Internet media have already managed to overcome difficult times on their way, now they are 

developing successfully. Today we see that even hyper local online news portals offer multimedia 

content for all kinds of digital platforms. To get a complete picture of the development of Internet 

media in our country, we will highlight a number of periods.

The word “genre” comes from the French word genre, which means “type or class.” In 

different sciences, genres are defined in their own way. Genre is a form of organization of one or 

another material for solving a specific creative task and includes all types of creativity (i.e. music, 

literature, cinema, journalism, etc.) According to academic D. S. Likhachev, “genres do not live 

independently of each other, but constitute a certain system that changes historically” [13].

Genres as categories of texts in the print media have long been studied, but the study of 

genres in the field of online media requires more attention. They require consideration, both from 

the point of view of the text, and in the interaction of information technologies when creating media 

content. In recent years, genres have been determined by how messages are formed for distribution 

using new information technologies.

Despite the unlimited volume, there is a limitation on the monitor screen, because of which 

it is necessary to scroll a large text many times in order to read it to the end. Therefore, the texts in 

the Internet media are quite compressed and in their nature are close to the genre of an extended 

note or report.

In Bangladesh there is the use of different genres in online newspapers. Creating a con-

verged edition today allows you to post text messages live in real time on the Internet. Of course, 

all these new features have widely influenced the genre structure of the media. However, in the de-

velopment of Internet newspapers, the study of genres did not receive significant attention among 

researchers in Bangladesh. After studying the published materials of modern Bangladeshi Internet 

newspapers, we noted the presence of various classic and multimedia genres. Some of them are 

discussed below.

2. Materials and Methods
This study is based on both primary and secondary sources of qualitative data to understand 

the new genres of online news media, challenges, and opportunities to work in the ever-changing 

media landscape. A series of semi-structured interviews were conducted with different professionals 

from Journalism and mass media. The Qualitative data was collected from semi-structured inter-

views with journalists, media managers, and university faculty. Based on the purposive sampling, 

Daily Star and Bdnews24.com newspapers were selected for the study to see the features in their 

websites. Several types of research-related materials were reviewed to understand the development 

trends of genres and features of online journalism in the global and Bangladesh context and analyze 

them where the question of immersive digital journalism was raised.

3. Result and Discussion 

The period of computer Internet networks (1996–2000)
Bangladesh joined the Internet on June 6, 1996, and in 1999 received the official.bd don-

main, which is under the legal protection of the Ministry of Postal and Telecommunications of 

Bangladesh [14]. Following the domain acquisition, Banglanet, the internet segment of the Bengali 
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Language, was created. In the early years, the spread of the Internet was limited by deficiencies in 

the regulatory framework and in infrastructure. So far, the main obstacle to using the Internet in 

Bangladesh is traffic distribution.

The print edition of Daily Star is considered one of the first newspapers in the country to 

create an Internet version. The website began work in 1997. For the first few years, the website only 
provided information in a static format, which was simply an electronic version of the print edition. 

During this period (1998–2000), many media representatives did not have their own websites [15]. 
At that time, the Internet was not yet considered a means of disseminating media. Instead, people 

mostly used the Internet to send emails. However, there were attempts to create several media 

projects. The number of Internet users at that time was no more than 500 people [16]. There was 

virtually no online advertising.

The development of Internet websites (2001–2004)
From 2001–2004, the government took several measures to ensure that the Internet was 

rapidly spreading throughout the country. When private Internet providers appeared in the country 

and a gradual increase in the number of Internet users began. According to BTRC, in 2005 there 

were 180 registered Internet providers in Bangladesh [16]. 

In the early 2000s, dozens of national print newspapers and magazines switched to digital 

format, and electronic media sites emerged. These sites hosted the original content of the printed 

versions. At that time, there was no single concept for creating Internet newspapers. The sites of 

television and radio companies had not yet broadcast on the Internet in real time. Websites were 

only created for the government, ministries, state institutions and other authorities.

The development of Internet websites (2005–2011)
The years 2005–2011 are characterized by an increase in Internet access at low prices and 

new investment in Internet projects. Corporate media holdings were created. Considerable media 

revenue resulted from a steady growth in the Internet advertising market. At the same time, there 

was a dynamic development in the field of Internet media. Due to the great interest of the audience 

in obtaining timely information, all traditional media began to update sites as news became avail-

able in real time. During this time, the first Bangladesh blog was published to the Internet, showing 

the changing dynamic in Internet media and the desire for media other than news. However, most 

of the Internet during this time was still taken up by news [17].

Traditional media switched to digital format, changing the design of sites. Considering the 

audience’s interest in visualization on the Internet, many online media present multimedia content 

to users. Many information websites publish news not only in traditional text and photo formats, 

but also in the form of audio, video and infographics. Started broadcasting Internet television, 

working on a video on demand system (Video on Demand – VoD). Television and radio began to 
broadcast live on the Internet. Traditional media first began using SMS portals to deliver news. In 

2008, the first Internet radio station, Radio 2fun, appeared. With the growing interest of the audi-

ence, specialized online newspapers appeared on the network. Sites started posting news 24/7. On 

October 23, 2006, the first Internet newspaper, Bdnews24.com, premiered in the country, which 

today occupies a leading position in the field of Internet news media, and provides various content 

on digital platforms.

Following the creation of Bdnews24.com, another major multimedia news portal entitled 

Banglanews24.com was developed on July 1, 2010. In large cities, local online newspapers had 

become very popular among local readers. Internet users had begun to actively discuss social and 

political events on blogs. In 2005, the country created the first domestic blog platform, “Some-

wherein”. The advent of the Bengali blogosphere was a significant event in the domestic informa-

tion space.

The social media and mobile applications period (2012 to present time)
As we already mentioned that, the number of internet users in Bangladesh has continued to 

grow rapidly. This increase was due to the number of mobile subscribers, accessing the Internet via 
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smartphones. As a result of this movement to smartphones, leading media representatives switched 

to mobile platforms. The use of mobile applications on various operating platforms, mobile ver-

sion (WAP) sites for the distribution and delivery of news has begun. In Bangladesh, print and 

electronic media produce content for various new media platforms, including: websites, mobile ver-

sions, e-paper, applications for smartphones and tablets, social media and instant messaging apps. 

Explaining the impact of new media in journalism, Unus Raju, senior joint news editor of 

Bangladesh TV channel Jamuna TV, says: “In today’s media ecosystem, social media allows us to 

engage in a living, breathing conversation with the viewers all day long. I think the bar is much high-

er for what viewers will be interested in online. They don’t want a report they have already seen on 

television. There is an expectation we will deliver something they didn’t see or something with added 

value, and rightly so. It provides us with an opportunity to take the audience along on the journey”.

The present time is described as the era of social media. Bangladesh first started using Skype 

as a new technology for communication with the correspondent to receive live comments. Addition-

ally, the past five years, the social network audience expanded significantly. Media editions use the 

web 2.0 format to distribute various content (text, audio, and video). “Citizen journalism” is now a 

buzz word here in Bangladesh. Amateur photos and videos, appearing on social networks, are used to 

create informational materials in the mainstream media. Traditional media has already started such 

integrations with social networks. Today’s Bangladeshi media rely on alternative sources of informa-

tion, such as blogs and social networks, as events are significant and newsworthy. 

Online News Media Development Trends

We have already known that the Internet emerged in Bangladesh relatively late, first devel-

oping 1996, and the past few years, it has become more widespread. According to the Government 
agency Telecommunications Regulatory Commission of Bangladesh (BTRC), the total number of 

Internet subscribers has reached 112.713 Million at the end of January, 2021. Among young people, 

there is a tendency to use Internet resources as news sources and a decrease in interest in traditional 

media. A more literate part of the country’s population shows a significant interest in the blogo-

sphere. Leading politicians, artists, and show business representatives use various social media 

platforms. 

According to the BTRC, the total number of Mobile Phone subscribers has reached 171.854 

Million at the end of January, 2021. About 97 % of the total number of Internet users in Bangla-

desh use mobile devices to access the network, as confirmed by a recent survey, conducted by the 

government. According to the BTRC, 103.191 million users have access to the mobile Internet [8]. 
Features of the development of Bangladeshi Internet news media result from the develop-

ment of Internet communications. The popularity of Internet media has been driven by the faster 

distribution of news and multimedia content as opposed to the slower pace of traditional media. 

In the rapidly developing information space, traditional media were forced to use new tech-

nologies to maintain their image in modern society. Many editorial boards switched to the use of 

computer technology in the late 80s and early 90s. In the late 90s & beginning of 2000, all the lead-

ing newspapers created their web versions for Internet users. Most of the national daily newspapers 

are already available electronically [18]. 

The editorial boards of leading national newspapers: Prothom Alo, Ittefaq, Jugantor and 

New Age successfully implemented innovative technologies in the field of modern journalism and 

now publish digital content on their website. The popular multimedia corporate news site “Ban-

glanews24” and the first news portal “Bdnews24” are the most popular resources in the field of 

online journalism in the Republic of Bangladesh and have managed to grab attention with their 

modern interactive content.

Features of the genres of Bangladeshi Internet news outlets 

Media products can be attributed to a particular genre. In general, we understand the term 

“genre” as a stable type of publication, united by similar substantive and formal features. Regard-

ing the content of most media, the concept of the genre is not particularly controversial.
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The News Stream 

The most common genre that has appeared in online news media and online versions of 

print newspapers is the news stream. This is one of the oldest genres of periodicals, telling users 

the latest news update. As a rule, news is for informational purposes and contains up-to-date and 

current information about events in the country and abroad. The news is drawn up in a short mes-

sage on the principle of the “inverted pyramid”, in which the most important facts are emphasized. 

The task of journalists, working in this genre, is to quickly convey information to target audiences.

Sabbir Ahmed, The Lead, Mobile Journalism at Bangladesh Times describes “news stream” 

as one of the most popular genres in online news portals. Usually we display the latest news at the 

home page and place the menu tab “news” with the latest being on the top of the home page. So, 

readers can easily find the latest updated news there, which just happened or still happening now. 

That’s why this genre has become the most visited page of any online news portals. 

Due to the faster publication of information, this genre has gained great popularity on the 

Internet. After analyzing the Top news websites in Bangladesh, we can conclude that notes most 

often appear in online newspapers. So, the websites prothomalo.com, somoynews.tv, Jagonews24.

com, kalerkantho.com, bdnews24.com, banglanews24.com, always promptly publish news stories 

that answer at least five key questions: What?; Who?; Where?; When; and How? 

For example, on March 17, 2021, A United Arab Emirates national was found dead at a hotel 

in Chhatogram. Within a couple of hours, this news appeared on maximum online news sites in the 

form of news stories. As time passed, news was supplemented with images and video clips. Each 

published informational material was accompanied by a lead [19].
The lead is the first paragraph that contains the most important text information. This is a 

modern structure of the news text of online news media that came to Bangladesh from the West. 

On websites, headings and first paragraphs are placed on the main page to attract the attention of 

the reader. As a rule, most readers are limited to reading the lead, only if the reading has aroused 

the interest of the reader, he or she gets acquainted with the details of the text.

The interview

Interviews are of particular importance and are popular both in print and online news me-

dia. In modern news media, interviews are one of the most popular genres. 

In Bangladesh, newspaper websites often include interview sections. Usually this is an in-

terview with famous people from media, politics, science, economics, or sports. It is worth noting, 

that an analytical interview most often appears on the sites with a traditionally printed counterpart. 

For example, in the electronic version of the printed newspaper Prthom Alo, there is a separate sec-

tion entitled “Interviews”, available to users on the site www.prothomalo.com/opinion/interview. A 

similar section can also be found on the portals bdnews24 and somoynews.tv at the addresses www.

opinion.bdnews24.com/bangla/archives/category/interview and here: https://bit.ly/3uO22WX. These 

websites regularly post on the topic of events that have recently resonated in society. Today, many 

editorial offices have the opportunity to publish interviews, not only in text, but also in video and 

audio format. 

Web package 

The web package is one of the classic informational genres of online journalism, covering 

an event with multiple elements that takes place directly in the presence of a journalist. The word 

“in-depth reporting” is often used as a journalistic jargon while preparing this particular assign-

ment. Unlike other information genres, the web package not only tells text stories, but gives the 

reader a complete picture of the events with photos, videos and audios. Mahmood Menon Khan, the 

Editor and Co-founder of Aparajeo Bangla, puts his emphasis: 

The main purpose of a web package is to provide information in various formats. The basic 

point of such genres is to engage the audience with interactive multimedia content to make it work. 

The more multimedia elements we include, the more readers we can connect with us.

Since journalists need a fairly large amount of time to prepare a report, receiving and dis-

seminating information is considered to be one of the basic principles of the work of modern online 
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newspapers. This genre is used to cover various newsworthy events. Typically, the national issues 

and public interest are quite common subjects for making web package stories. Such storytelling 

format could be found on almost all news portals in Bangladesh. With more words and multimedia 

elements, the reporter may think more carefully about the possible ways to organize the web stories 

to keep the readers interest and attention for a long time period.

The opinion

The opinion is another genre in Bangladeshi online news media. It has long been widely 

used in local print media and has taken a significant place in online newspapers too. As practice 

shows, opinion writers are well-known experts in different fields of knowledge. They state their 

point of view, opinion or express an idea, analyze current social, political, cultural, technological, 

sports problems or situations that, one way or another, affect society.

Therefore, the commentary or opinion genre belongs to the analytical group. Now, in almost 

all online newspapers, we can find a dedicated menu tab at the top of the website. In journalism, 

opinion is used to explain to readers the importance of the subject that has been chosen by the authors. 

Among Bangladeshi online newspapers, opinion most often appears on the Bdnews24.com 

portal. The web resource can be considered the leader in publishing opinion pieces. In their Ben-

gali version of the “Opinions” section https://opinion.bdnews24.com/bangla/, every day an opinion 

article is posted on an urgent topic that has some impact on the socio-political life of the country. 

The authors are specialists in various fields of knowledge. More than 100 authors are registered in 

the public domain on their website. They are presented by surname in the form of hyperlinks and 

publications, distributed under the tags: “economy”, “international relations’’, “ecology”, etc. This 

allows readers to easily find the material of interest to a particular author. Usually, the author sends 

his/her write-up to the editor by email, which after moderation appears on the newspaper page 

along with a photograph of the author. Opinion sections can be found in online newspapers, such as 

prothomalo.com, kalerkantho.com, dailystar.net, and somoynews.tv. 

The photo story 

Today in online journalism, a vivid example of the genre can be considered a photo story, 

which is a collection of illustrations on a particular topic. Typically, a photo report is presented on 

the newspaper’s website in the form of a slide show, organized according to the classical canons of 

a photo report, and shows the course of events. Slideshow navigation allows viewers to view photos 

in a wider format and even in high resolution in full screen. In Bangladeshi online newspapers, the 

genre of photojournalism appeared in the early 2000s and today it can be found in both central and 

regional online news media. According to the former photojournalist of the Bangladeshi popular 

newspaper Daily Prothom Alo, Arifur Rahman, today the photo story is the most common genre of 

online news portals in our country. It is simply impossible to imagine a full-fledged Internet news-

paper without using this genre. Every news portal has a dedicated space in their website to display 

photos as “photos of days” or photo galleries. There should be a dedicated space for photo content 

in the landing page of a news website. 

This interactive genre has been displayed in different ways. For example, on the Banglanews24.

com website, in addition to the photo story, users are offered the “Photo Gallery” and “Photo from Yes-

terday”. Prothomalo.com has a separate photo distribution page: www.prothomalo.com/photo. In this 

case, the photo essay is posted not only in the form of galleries, but also, they have thematic sections: 

“Bangladesh”, “Fashion”, “sports”, “entertainment”, “international” & “science & technology”. They 

also publish “photo glance”, where they upload various photos. This is one of the examples of rich media 

in terms of publishing photo elements in a news website. About 15 to 20 photographs of various subjects 

are exposed daily on their special photo section “photo glance”. Most of the photos come to the editors 

from their own photojournalists, working in different cities or rural areas of the country. 

Video 

Video is now considered a dominating media element on web platforms. Media publishers 

were discovering that visuals, including GIFs, had a major role to play in optimising the perfor-



Original Research Article:

full paper

(2021), «EUREKA: Social and Humanities»

Number 3

48

Social Sciences 

mance of updates on social media. Journalists now have their job responsibility to gather and pub-

lish images and videos in their text stories. They also should provide social media updates wherever 

possible [20]. 

The author of Mobile & Social Media Journalism Anthony Adornato has described that 

today’s journalist must have a “digital-first mindset”. They can produce video content following an 

easy mobile journalism work-flow. Audiences are now consuming more videos than ever before. 

Digital-first means mobile and social media first. A digital-first approach requires journalists to 

use mobile devices to share and engage with audiences on social media prior to publishing on other 

platforms, such as websites [21].

Even back in 2014 the use of multimedia was limited on all Bangladeshi news sites because 

of the slow internet speeds that limit video streaming. Then many leading online news portals 

weren’t able to run their own audio-visual units [2]. In 2014 when the country’s most influential 

newspaper Prothom Alo started producing video content for their digital platforms, in addition 

to creating their own video clips, they outsourced from partner local television channels or world 

news agencies. After a couple of years, the news outlet established their own video department, 

recruiting new video editors and videographers. In July, 2016, a total of 27 journalists from Proth-

om Alo undertook a three-day mobile journalism workshop where they were taught basic skills 

of shooting, editing and publishing contents with a smartphone. It was the first time that a mobile 

journalism workshop was held in Bangladesh [22]. Gradually the newspaper organized such work-

shops across the country, building the largest mobile journalism network in Bangladesh and their 

journalists are now capable of shooting, editing and publishing video content straight from their 

smartphones [23].

In Bangladesh, today we have observed the fastest development and emphasis on the visual 

content due to the many technological advancements for creating and distribution of visual content. 

The web video is currently well represented in a number of online news portals and in some online 

versions of print & electronic media. By the number of materials and the rating of views, the fol-

lowing can be distinguished: Prothomalo.com, Bdnews24.com, somoynews.tv, Bdnews24.com and 

Dhakapost.com. The video clips are posted on the main pages and repeated on others.

A web video can serve as a supporting news element with the text news story. This is a kind 

of small fragment of news video material. The duration of the web news video is usually short – 
from 60 to 120 seconds; most often these are video clips, shot on a mobile camera by a correspon-

dent or a citizen journalist.

The analysis of news websites shows that video content in online news portals along with 

text appear depending on the importance of the material. On the website pages of newspapers, a 

video piece is added, mostly prepared by their own video unit. For example, on August 4, 2014, at 

about 11 am local time, the Pinak-6 ferry sank with 350 passengers on board the Padma River. As a 

result, more than 200 people were missing. Due to the limited access to the crash website (remote-

ness from large settlements, poor roads, weather conditions), journalists could not quickly reach 

it, and therefore the first few hours of the Internet newspaper covered this news only in the form 

of texts. After about 6 hours, an exclusive video footage from the scene appeared on the website of 

the Bdnews24.com news portal, shot on an eyewitness phone during the accident. After some time, 

the video clip was posted by other newspaper sites and aired on national television channels [24].

In our opinion, this is a kind of unique example of using video content in online news media 

in Bangladesh.

In Bangladesh, most of the news websites use Youtube as a primary channel to store and dis-

tribute video content. Bdnews24.com created their own video players based on the program Adobe 

Flash Player. At least 2–3 new videos appear on the tube.bdnews24.com portal every day. Most of 
the news websites just use the Youtube Embed code to insert video along with the text story. While 

Facebook is also widely used here in terms of video distribution and consumption. Users generally 

watch longer format videos on Youtube. Though both of them work in different ways but have had 

an impact on the development of such genres. Each of the news websites has a dedicated space in 

the website for video presentation. We can find various types of video content in the local news 

websites: package video, live social video, explainer video and caption-driven digital story. 
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Live Blogging 

Breaking news or day-long events represents a particular approach of news, reporting that 

news organizations can publish in their website with text, photos & videos. Live blogging or live 

updates can be “live tweet” or “Facebook post”.

The Guardian’s former Readers Editor Chris Elliott describes live blogging as “the trunk 

of the tree from which individual stories branch off”. Live blogs need to be written with care and 

restraint, or they can appear too breathless [25]. 

In Bangladeshi online newspapers, live blogging is not yet widely available. Although it’s 

not a new format for presenting information of a breaking news or day-long event in the most con-

venient and efficient mode. According to A.R. Safina, “live blogging or, as it is sometimes called, 

“online reporting” is one of the newest genres, which is a collection of short news transmitted from 

the scene” [26].

Typically, an online journalist uses short sentences with several characters and uses mainly 

verbs in the present tense. This genre does not provide a detailed description of the event. To quick-

ly send a short message with time-code and multimedia content to the editor, the journalist can do 

this using SMS, MMS, e-mail, social networks, as well as instant messaging apps. The journalist 

uses various portable devices or they perform as backpack journalists. The live blogging starts in 

the website with an introduction, which establishes the background of the event, updates, which 

aim for variety in source and medium, an ending, which rounds up the key highlights and where 

readers can explore more, and above it all through an evolving bullet-point list of key events or 

stories from the coverage, including links to any stories, which have “branched off” from it [27]. 

In many Western countries, live blogging is also called Twitter reporting. To do this, re-

porters use the microblog site Twitter, which was launched in the USA in 2006. Twitter report is a 

short journalistic text, consisting of a series of messages for the microblog with a length of not more 

than 280 characters, which is a live broadcast from the scene [28]. The main objective of a Twitter 

reporter is to transmit interesting, short and most important information as quickly as possible.

In Bangladesh, the live blogging genre has so far frequently appeared on the Prothomalo.

com & Dailystar.net website. On the occasion of the 11th National Parliament election 2018, the 

Daily Star launched a special “live updates” on their website on December 30. The website up-

loaded short texts and photos on their dedicated page, highlighting the important aspects of the 

election [29]. Any reader could follow the event by reading short messages on the information tape.

Infographics

The modern reader prefers to quickly receive relevant information in a single journalistic 

piece. Therefore, today one of the main trends of contemporary news media websites is the provi-

sion of compact visualization. In addition to text and photo-video materials, web tools use various 

statistics, data and graphic information to help readers quickly understand complex concepts.

Information graphics, or infographics, are a combination of visual representation of infor-

mation, charts, graphs or maps with standalone figures, quotes and even images [4]. These in-

fographics convey messages faster than text alone. Infographics work where you need to show 

the relationship of objects and facts in time and space, demonstrate the trend and organize more 

information [30].

Infographics are popular due to the fact that an image, graphic, diagram or chart helps to 

simplify the meaning and in the most convenient and a capacious way to convey complete informa-

tion on a particular topic. Like all other journalistic storytelling approaches, an infographic should 

not only display charts or graphs, but design with an intro, body and end.

In the Bangladeshi online newspapers, the genre “infographics” appeared relatively recent-

ly. One of the very early infographics was published in 2014. During that period infographics on 

various issues were published on the website of the printed English newspaper “Dhaka Tribune”. 

One of these materials was dedicated to the topic: “How Bangladesh receives smuggled weapons 

from various Asian countries [31]”. Journalists marked the countries on an informational geograph-

ical map and drew a route diagram for the delivery of large quantities of smuggled weapons.
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Another example of the use of this genre to represent the new state budget of the country. 

On this topic, large print media sites, such as Jugantor, Kalerkontho, Ittefaq, bdnews24, and many 

other national newspapers online versions, published materials, containing visual data, dynamic 

diagrams, pie charts, and illustrative photographs, showing state budget key indicators [32].

The new English daily newspaper “The Business Standard” emphasizes visual and da-

ta-driven storytelling to help readers decipher the most complicated issues. The news portal has a 

separate infographic page on the menu bar. On 7 February, 2020, the newspapers’s online version 

published an infographic story on global cases of coronavirus where they mentioned the confirmed 

cases alongside the country name across the planet. They used a datawrapper tool to create this 

visual infographic. 

Visual materials, containing photo-video and graphic illustrations, not only attract new 

readers to the site, but increase its number of regular visitors. 

Longform

Long-form or long-read is one of the most immersive storytelling formats for online news 

portals, which is typically a longer length article. Globally this genre was developed shortly after 

the arrival of iPad in 2010 and Amazon’s Kindle Singles in 2011 and helped to expand the market. 

In 2012, the New York Times published a story on “Snow Fall: The Avalanche at Tunnel Creek”, 

which literally showed to the world the beginning of longform journalism [33]. The story was 

combined with thousands of words, images, galleries, interactive maps, videos, animations and 

text-transitions. Around ten staff members from NYT put their efforts for six months to prepare 

this incredible longform story that finally boasted interactive user engagement. 

In Bangladesh, the longform genre is also relatively a new storytelling format for online 

news portals. Not all news portals have these features in their site. The Bdnews24 have been pub-

lishing longform stories since April 2020. Almost all of their published stories came from interna-

tional news agencies. The stories did not include enough visual elements, such as timelines, flow 

charts, photos or videos. 

The English daily “Business Standard” has managed to create a number of interesting long-

form stories. Their longform stories have been prepared with a wider area of topics and subjects. 

The portal has a customized URL on a longform page. Each of the stories opens with a cover photo, 

followed by the intro and body parts. For example, on 11th October 2019, the website published a 
story titled by “Amazing stories of our girls”. The story deals with indomitable girls from across 

the country. Starting with a wide cover photo, the story introduces a human element, interviewing 

a number of marginalized girls, which we can easily connect with. The paragraphs were highlight-

ed with bold titles and used 14 different sizes photos, making the story more interactive [34]. The 

aforementioned story has proved that to cover & prepare a longform story, there should be defi-

nitely needed team-work to gather sufficient materials. A longform story must include multimedia 

elements, such as photos, videos, maps, timelines or infographics. 

Web Stories

Web Stories, formerly known as AMP Story, developed by Google, is a visual-driven 

format for immersive news consumption on mobile-focused platforms. News publishers can de-

velop Web Story for delivering breaking news and lifestyle content as snackable, visually rich, 

tap-through stories. 

Web Stories immerse readers with their fast-loading full-screen experiences as images or 

videos appear in portrait mood. Publishers easily create visual narratives, with engaging anima-

tions and tappable interactions. Stories can be shared and embedded across the web without being 

confined to a closed ecosystem or platform [35]. There is a real opportunity for advertisers and 

publishers to attract target audiences, publishing advertisements on Web Stories with immersive 

user experiences. 

CNN, Conde Nast, Hearst, Mashable, Meredith, Mic, Vox Media, and The Washington 

Post – have already started using this format to tell immersive stories. Greg Manifold who is the 
Design Director of The Washington Post has expressed Web Stories as a unique platform for fast 
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and smooth publications. As a source for breaking news and information, Web Stories allow us to 

showcase our quality journalism when there are multiple elements we want to bring together. Com-

bining reporting, photography, videos and motion graphics, this gives readers a more visual entry 

point when they are searching for our coverage [36].

Web Stories is a very new experience for Bangladeshi online news portals. The Dhaka Post 

online news portal became the first ever Bangladeshi online newspaper who published this feature. 

Since the beginning of their journey from February 16, 2021, they have already published a good 

number of Web Stories on entertainment, lifestyle, sports, travel, Bangladesh, international & is-

lam. The website has a dedicated landing page on Web Stories and displays all Web Stories accord-

ing to the different themes. The maximum Web Stories were published on entertainment, lifestyle 

and sports sections. The feature editor Ariful Islam highlights that the website may achieve more 

engagement if the feature enables in the search engine from Bangladesh. 

“We have a good response on this particular content. Currently we are getting more users on 

Web Stories from the USA & Middle East. Still this feature is not visible on search engines from 

Bangladesh, but anyone can find it from abroad. Every day we try to publish at least 2–3 Web Sto-

ries and for that we need 10 photos to complete the storytelling process. Initially we are focusing 

more on creating feature-based Web Stories rather than hard stories and we are struggling with 

good quality photos. Because Web Stories need high-quality vertical images or video that fits the 

entire screen. 

Beside Dhakapost, the one of the oldest newspapers in Bangladesh, the Ittefaq, has also 

launched Web Stories on their website. As like Dhakapost, the portal also has focused on lifestyle 

and entertainment content while producing Web Stories. 

Platforms of Modern Online Newspapers

The audience of Internet users is growing rapidly. People are increasingly interested in re-

ceiving news online and on any convenient medium in audio-video and text formats. To obtain 

information, people use mobile applications, social media, online versions of print media and the 

Internet newspaper itself. The following parts will highlight the various online newspaper plat-

forms in Bangladesh.

Online version of the newspaper

An online newspaper is one way to get quick access to information. In Bangladesh, online 

newspapers are poorly financed and lacking qualified personnel. Nevertheless, some online media 

are still quite actively visited by readers both at home and abroad. Bdnews24.com, jagonews24, 

banglanews24 and other news sites operate 24/7.

Television channels broadcast live news via the Internet or satellite. The most popular vid-

eo clips of Bangladeshi news or entertainment channels can be found on Facebook and YouTube. 

The Youtube live feature is available for many national television channels. Moreover, video on 

demand services are more popular on Youtube rather than the live broadcast. The news channels 

like Somoenews, Jamuna, DBC, Independent publish short video clips just after the broadcast. In 

Bangladesh, users of new media regularly express their views on social media on many important 

national issues, politics, sports, festivals, etc. Almost all daily-printed media have their own online 

versions. The popularity of online news is growing significantly. According to the Alexa ranking, 

the country’s top online newspapers are Bdnews24.com and Banglanews24.com. 

On the other hand, being a print newspaper, Prothomalo.com is the most popular web desti-

nation for online news readers in Bangladesh. Prothomalo.com started its journey back in 2006 and 

today is the largest and most widely read Bangla language website in the world across all segments 

and categories. They have readers from all walks of life. The news portal has average monthly users 

of 12.5+ million. On an average a user spends around 10+ Minutes daily on their website. 70 % of 

their users are between ages of 18–34 years [37]. 
Bangladesh newspapers initially used hand printing, then the printing technology was mod-

ernized and switched to offset printing. Today, all publications in Bangladesh use digital technolo-

gy; the computer in the newspaper industry has become the main tool on the desktop. The owners 
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of leading newspapers have equipped all of their offices with computers as well as provided them to 

reporters. Most newspapers and periodicals have an IT department for digitizing manuscripts and 

technical processing. The editors of major online media use news monitoring software.

The Internet has created a self-governing environment with many interesting opportunities: 

online readers do not need to receive morning newspapers with news; portable devices, laptops, 

tablets, smartphones enable easy access to online newspapers. Users receive news and information 

in accordance with their interests and can save the necessary materials.

Websites of online media on the mobile

The rapid development of information and communication technologies (ICT) in Bangla-

desh creates new opportunities for the development of the country. Mobile Internet is a new trend 

in Bangladesh that is widely used by literate people. In order to become a mobile Internet user, a 

GPRS or EDGE connection is necessary. The main advantage of mobile Internet is the ability to 

use it anywhere in the country with a mobile connection.

In October 2012, the country officially launched the use of a new generation of wireless 

communications. Prime Minister Sheikh Khasina announced the provision of 3G services by the 

state mobile operator, Teletalk [36]. On February 19, 2018, Bangladesh entered into another new 
landmark of digital connectivity with the fourth-generation mobile internet. The telecom operators 

Grameenphone and Robi were the first to start providing 4G network services in the country [38]. 

The media began to create websites for mobile Internet users. A mobile site is a specialized version 

of a website, adapted for various mobile devices that differ in the arrangement of elements and 

menus from traditional portals. A mobile site will enable users to access websites that open on 

browsers via mobile devices.

One of the trends of online media news websites is the speed presentation of information on 

portable platforms for mobile Internet users. The main goal of creating these websites is to reach an 

audience that does not use mobile applications. The widespread use of mobile Internet in Bangla-

desh is promoted by the very low tariffs, provided by mobile operators. 

Newspapers in mobile applications

Web applications are programs designed to be used exclusively within the browser. Using 

the application, users can create documents, edit photos, and listen to music without overcompli-

cated software. Websites are capable of dynamic functionality and enable the realization of the 

expectations of applications on a computer. These websites are called Mobile Applications. They 

are available through application stores: Apple App Store, Google Play, Windows Phone Store, 

BlackBerry App, etc. Applications are downloaded from the store to the device, and sometimes 

they can also be used on laptops or desktop computers.

According to the information technologies expert P.V. Pechkovsky, mobile applications are soft-

ware products, designed to work on smartphones, tablets or other mobile devices [39]. The author be-

lieves that multifunctional and diverse mobile applications greatly facilitate the life of a modern person.

The difference between Western and Bangladeshi media is manifested, among other things, 

in the lag in the use of modern technologies, but Bangladeshi media are trying to improve the level 

and quality of news for users. The first online newspaper, Bdnews24.com, works 24/7 and is avail-

able on any media channel. Since October 23, 2006, this bilingual news website has been regarded 

as the most reliable source of information, being reliable and professional.

Bdnews24.com is available for iOS, Android and Facebook applications. This application 

works in Bengali and English, has an interactive interface and an integrated modern multimedia 

platform. The fast-growing online newspaper Banglanews24 was the country’s first web newspa-

per to develop iOS apps. The popular app of the daily newspaper Prothom Alo is also available for 

users of iPhones, iPads, smartphones and tablets on Android and Windows platforms. Prothhom 

Alo and Bdnews24 mobile application users receive news alert notifications. A number of online 

media in Bangladesh have mobile applications, among them: Ittefaq, Daily, Kalerkantho, Ban-

gladesh Protidin, Daily Star, etc. The mobile applications almost have the same content and news 

display as they have made it for the web version. 
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Newspapers in social media

Most news websites in the country use various types of social media. Almost all of Bangla-

desh’s online newspapers feature and distribute content on Facebook, the country’s most popular 

social network. The microblog Twitter is not used as widely. Apart from Facebook, YouTube is 

another popular destination among audiences to watch video-on demands content. Media repre-

sentatives post and store videos on YouTube and video links, embedded in the websites, to make it 

visible in the landing page. Instagram is another social media, which is also getting popular among 

the online news publishers. Prothom Alo is one of the most influential media outlets on Instagram, 

launched their account on 9 March 2014. The publisher has already received 5,00,000 followers and 
published more than 3,861 posts. They mostly use news photos to publish on the main feed. 

QR codes for the media

A promising platform for the distribution of news content may be the QR codes. The word 

“QR” comes from the English Quick Response. This is a two-dimensional bar code, encoding a 

small amount of data that can be read using special smartphone applications. Matrix code is a mod-

ern way of mobile technology that allows users to quickly go to a website to get more information 

on a topic of interest. In many countries, QR codes are widely used to promote information for 

various purposes, including in media. In Bangladesh, in September 2012, the distribution of news 

content via QR codes was the first to be mastered by the English edition of the Daily Star.

In the printed version of the newspaper, the most important materials are accompanied by 

QR codes, located next to the headings. This greatly simplified the transfer of information to users. 

The Prothom alo print newspaper also frequently publishes QR codes for newspaper readers, of-

fering them to watch video clips from YouTube. Currently, very few news platforms in the country 

implement this technology for the delivery of information resources. However, QR codes can also 

be found on some news sites that provide only a link to download their mobile applications.

In our opinion, in Bangladesh QR codes have not yet received sufficient popularity among 

Internet users. To attract their interest in the use of QR codes, the media must be informed about 

these features.

Messengers for the media

As a result of the convenience, speed, and multifunctional advantages, digital platforms, 

such as instant messaging apps, have prospects in the field of mass media not only for disseminat-

ing their content, but also as a source of user-generated content.

The word “messenger” comes from the English Instant Messenger (IM) – “quick messaging 
service.” This is a special mobile program or web service that allows you to exchange instant mes-

sages in the form of texts and media files over the Internet in real time. Messengers synchronize 

between a mobile device, tablet and computer.

 In Bangladesh, interest in instant messaging apps is growing rapidly. As already mentioned, 

the number of smartphone users is increasing rapidly, mobile operators offer attractive rates, and 

even there are special options for using messaging apps, such as WhatsApp or Messenger, which 

causes particular interest in using new digital communications services.

 The Bengali daily newspaper Prothom Alo is the leader in the terms of using instant mes-

saging platforms for the distribution of multimedia news content. Exploring the way platforms dis-

tribute content through instant messaging apps, we noted that Prothom Alo is expanding its activity 

on popular instant messaging apps, such as Whatsapp, Viber and Line.

4. Results 

Features of the news websites “thedailystar.net” and “bdnews24.com”
The Daily Star was established as an English newspaper in the media landscape of Bangla-

desh on January 14, 1991. The Daily Star became the first ever newspaper in Bangladesh launched 
their news website in 1997. 

While the bdnews24.com initially began their journey as a news agency and then went on to 

become the country’s first internet newspaper in 2006.
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Both of these news portals have such a unique identity, featuring online journalism in Ban-

gladesh. Based on the interactivity content, multimodality, and textuality on their websites, they 

have already achieved popularity as an electronic platform to distribute news content. Here will 

be explored the features of “The dailystar.net’’ and the Internet newspaper “Bdnews24.com” as a 

sample from the entire online newspapers of Bangladesh. 

The Daily Star: The online version of the “Daily Star” print newspaper is the most visited 

English news website by Bangladeshi and foreign citizens at home and abroad and is often cited 

in national and international magazines, seminars, and research papers as the most reliable and 

trusted news source. It is a major taxpayer among the country’s media.

The English-language newspaper “Daily Star” is well known as a respected media outlet 

in the country, as well as among young journalists and university graduates. Their print version 

is the highest circulated English newspaper in Bangladesh. The newspaper pays standard wages 

to employees who have acquired a reputation for fair and responsible journalism, popularity, and 

public support. They update the website 24/7 with breaking, political, business, entertainment, 

sports, and crime news. 

According to Alexa ranking, thedailystar.net ranks first among the English-language issues 

in Bangladesh. The news is updated on a daily basis, which makes it possible to quickly learn about 

current events in Bangladesh and in the world. Thedailystar.net is ranked 6,637 in the global [40]. 

The web page reached 27th position among the users in Bangladesh. A user spent around 4 minutes 

and 17 seconds on the website each day. About 70 % traffic came from Bangladesh, followed by 

the USA & India. The top of the home page there are 13 menu tabs and some of them have separate 

categories. The lead story appears with another 3 more stories at the landing page. The website also 

publishes Bengali news, which has turned the web as a bilingual website. 

The Dailystar.net has a number of features that are mainly displayed on the home page.  

In 2014–15, the home page included multimedia presentations, available on podcasts, English bul-
letin of ATN Bangla TV, and the latest news from ABC Radio. Gradually they removed all these 

features from the website. Today we can only find photo galleries and video content (Star Live) as 

multimedia elements in the home page. Some of the basic widgets of the newspaper are sending 

news to email, RSS feed and social media icons. The user can send a comment on a news story 

using their Facebook account. Each article can be posted on Facebook and Twitter by clicking the 

share button on the social media logo and can also be sent to email or Messenger.

The Daily Star is positioning itself in the Bangladesh media arena as an independent source 

of news and information. It has mobile applications on Android, iOS, and Windows and enables 

users to receive content from the website on smartphones and tablets. The Daily Star is active on 

social media. The website publishes various posts and content on their Facebook, Twitter, Insta-

gram, Youtube and Pinterest. 

Bdnews24.com: It is one of the fastest and most reliable news sources in Bangladesh and 

the first online newspaper in the country. It is considered a news agency and sells material for na-

tional newspapers and TV channels. The bdnews24.com website was launched on 23 March 2006. 

Bdnews24.com is a modified online version of BD News, originally launched as a news agency to 

serve readers and the media. The portal is known as Bangladesh’s largest news publisher by reach 

& volume where the readers can get news content both in Bangla and English. Over the years they 

have identified themselves as an Internet-only and global first news portal. 

Bdnews24.com has a global Alexa ranking of 2,142 and ranked 9th position among all web-

sites, visited from Bangladesh. About 37 % of traffic comes from different search engines. The 

website has monthly 3.79 million unique visitors and daily 2, 74,00 unique visitors hit the website. 
A visitor spent 5 minutes and 13 seconds on the website per day. About 77 % of users are from 

Bangladesh, followed by India, USA, Saudi Arabia, South Korea, Canada, Japan, and several other 

countries [41].

When the web page bdnews24.com was launched, news from the BBC, Reuters, Deutsche 

Welle, and Voice of America were posted on its home page. On the front page, in addition to one 

main story, 9–10 other news stories are posted in columns as “other top stories”, which are updated 
in real-time as the materials are received. The lead story is also followed by another 2 important 
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stories, placed just below of the main story. At the header part, a user can find all the 8 menu tabs 

and can explore more content, clicking the “more” tab. All the three social media icons are also 

visible here. The other features of the web page include RSS feed, setting it as a homepage button, 

blogging platform, tags, photo gallery, photo archive, bilingual version, and more. From the very 

beginning the portal launched a separate space for citizen journalists. The dedicated blog page 

blog.bdnews24.com is one of the most visited and active blog platforms for Bengali speakers. At 

present they have eleven thousand registered citizen journalists, and amongst which a major portion 

belongs from abroad, such as from Germany, France. There are also few who are not Bangladeshi 

citizens but know Bangla, such as from West Bengal, India. 

 The website publishes news content both in Bengali and English Languages. Recently, a 

new web page has been developed specifically for use in social media. The users can join in the 

opinion poll section and find the most read recent stories and most viewed stories at the right side 

of the middle of the web page. The site offers users various paid services for receiving news via 

SMS-messages to a short number, as well as “push-notifications” for delivering urgent news using 

mobile applications. The website is also available on Android and iOS platforms. This is how major 

world news agencies work today.

Technical progress, and in particular the production and dissemination of information tech-

nology, has always contributed to social progress, increased the human ability to process and pre-

serve knowledge, and helped the development of the media industry. Other words, technology 

enabled journalism. The trend of technological innovation continued, and facilitated the adoption 

of new mediums of distribution that became ever cheaper and faster. The Internet media today acts 

as a modern medium. In terms of the nature of the product produced, Internet media differs from 

traditional media. The audience of the Internet mass media instantly receives relevant, interesting, 

multimedia, interactive, and regularly updated information. Journalists who work in this direc-

tion are engaged in all processes of processing information. They are responsible for multimedia 

content of an analytical or news nature; for the prompt dissemination of information, aimed at the 

target audience on the Internet in various formats 24/7.

We are witnessing the period when new types and genres of journalism are born in Bangla-

deshi online news portals. And technologies, provided by new media, will continue to change the 

relationships between the audience and mass media. We can see how journalism has changed in 

Bangladesh since its appearance and in the near future we will see the influence of implementation 

of VR, Artificial Intelligence and Machine Learning in journalism. The further research on this 

topic is required, finding out the readiness of the news media using AI in the newsroom. 

In the past few years we have seen some significant changes of journalism worldwide and 

in particular in Bangladesh. As an industry news media is constantly growing and considering 

the ever-expanding requirements from the job seekers. Online journalism has already received 

huge popularity. Online new websites are publishing multimedia stories, podcasts, live reports, text 

news on a 24/7 cycle. The innovation around the new ways of storytelling in digital platforms has 

also been accelerated through the opening up of new possibilities for non-professional journalists. 

The blogs are now integrating with the main news platforms, informing us that we must grow our 

habit and mindset to digest news content from a wide variety of media platforms. More and more 

news establishments are making their website accessible for internet users. At the end of July 2020, 

the Information Ministry of Bangladesh has released a list of 34 verified media outlets as part of 

its process of registering online news portals. The report has mentioned that the 3,000 news portals 

applied for registration [42].

As technology improves constantly, mobile reporting becomes more established in to-

day’s newsrooms in Bangladesh. Mobile journalism, which we call MoJo, is an innovative 

form of storytelling where people use only their smartphone to create and file stories from 

the ground. As target audiences are becoming to have more and more savvy on social media, 

online, mobile devices and the Internet, the traditional form of mass media is trying out on how 

to integrate digital and traditional media into a framework for a successful business model. 

A major development in this respect has been the rise of mobile journalism in the context of 
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Bangladesh, and the development is so significant that we will devote our next research on the 

aforementioned topic. 

5. Conclusion
The implementation of information technologies in journalism had a huge impact on 

news gathering, processing, production and distribution of media content worldwide, and in 

particular in Bangladesh. Though we need to admit that there is an issue in implementing 

modern technologies, the most noticeable one is the lack of digital skills of modern journalists. 

That’s why there are some centers and private courses where modern journalists are studying 

how to make a video, how to make a montage, how to make an audio, how to upload the con-

tent to the digital platforms and how to communicate with the audience on different digital 

platforms. 

Over the last five-six years Social media has been the primary mode of news delivery 

and consumption for specific demographic cohorts and young netizens that are in significant 

part an audience of online news media. That’s why it’s so important for traditional newsrooms 

to stay updated with the new trends of gathering and distribution of the content. Modern 

newsrooms should pay attention to the skills of journalists and have the possibility to provide 

training for all the employees, so they can produce different genres and storytelling for online 

platforms. 

Talking about the recommendations for journalists who work in Bangladesh, it’s obvi-

ous that they should take an audience-centric approach. By having skills to make news in a 

user-friendly way, then they will get more audience. If the newsrooms will provide training 

programs and invest money in capacity buildings of employees, then journalists could adapt 

themselves with new tools and gadgets. As the main issue for media is financial part of its 

existence, traditional and new media that are operating in Bangladesh should find a new busi-

ness model for sustainability, and for proper optimization of resources. There should be an 

industry approved metric system to measure the effectiveness of using digital technology in 

journalism. By having one it will move forward the process of adapting and implementing new 

technologies in online mass media that will scale up the whole mass media improvement and 

newsrooms could gain more profit. 

There is a necessity to continue to study this topic in near future, to distinguish the cred-

ibility problems with online media, to learn the perception of the audience on online newspaper 

content, its preferences when consuming any kind of digital content of traditional and online news 

media. Starting point for considering online media should therefore be its challenge to our core 

assumptions about the mass media, society and its journalism.
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Transformations of the administrative-territorial status of monoprofile cities of Donbas in the context of development of 

structural-settlement structure of the region in the late 1940s and 1980s are considered. The urgency of the study is due to the re-

form of decentralization in Ukraine – changes in the order of local self-government and territorial organization of power. Its goal 
is to create communities that are self-sufficient and effective in the economic, administrative and socio-cultural dimensions. In the 

course of reform, monoprofile cities often acquire the status of centers of united territorial communities. In assessing the relevance 

of such decisions to the purpose of the reform, it is advisable to examine the relationship of structural-settlement, socio-economic 

and administrative-territorial status of these cities in historical retrospect. It turns out that the monoprofile cities of the region are an 

industrial-urban phenomenon, the genesis of which influenced the formation of the specifics of the settlement structure of Donbas. 

During the study period, the number of such cities more than doubled, reaching more than sixty cities in the late 1980s. Their share 
among the settlements of the region with the administrative status of a city was at that time two thirds. The emergence of monopro-

file cities in the region in large numbers in the 1940s – 1980s is associated with government-industrial policy. At the same time, the 
structural and settlement importance of these settlements was reflected in their acquisition of the administrative-territorial status 

of region or district cities. From the beginning of the study period, the vast majority of cities with a narrow industrial base in the 

region belonged to the cities of district subordination, as they did not meet high enough urban criteria. In the urbanized region, in the 

presence of other, more powerful urban centers, the corresponding role in the administrative-territorial organization programmed 

the secondary nature of their structural settlement development. In particular, it did not contribute to the formation of micro-regions 

around these cities, which must be taken into account in the current conditions of reforming local self-government and territorial 

organization in the country.
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1. Introduction
The development of the settlement structure of urbanized regions is associated with 

the problem of spreading the «urban environment», its compliance with the administrative 

boundaries of urban settlements and their administrative status [1, p. 64–65]. Important is 


