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Abstract: Globally, the empowerment of women is a critical and challenging issue. In considering
the problem, the researchers sought to investigate Women’s Empowerment (WE) in the context of
Saudi Arabia. In this study the researchers applied quantitative methods and collected the cross-
sectional data through a questionnaire based on a random sampling technique. The study utilized
314 useable samples to conclude the investigation. Using path analysis through Analysis of Moment
Structures (AMOS) version 26.0, the study underlines a positive and significant effect of Economic
Empowerment (EE) and Social Empowerment (SE) on WE. On the other hand, Political Empowerment
(PE) has a negative effect on WE. Moreover, Self-efficacy (SFY) and Family Support (FS) also positively
and significantly affect WE. Regarding the mediating effects, SFY mediates the positive relationship
of EE and SE with WE. On the contrary, SFY did not develop a positive relationship between
PE and WE. Finally, FS plays a crucial mediating role in developing the association between EE,
SE, PE and WE among Saudi Arabian women. This study’s findings support policymakers and
planners in developing policies and strategies to boost WE significantly. Finally, through the empirical
confirmation between EE, SE, PE, SFY, FS and WE in Saudi Arabia, a Middle East country, this study’s
findings add further enrichment to the depth of the literature.

Keywords: women empowerment (WE); economic empowerment (EE); social empowerment (SE);
political empowerment (PE); self-efficacy (SFY); family support (FS)

1. Introduction and Background

Women’s Empowerment (WE) is one of the furthermost critical challenges and con-
cerns of the 21st century. This is because WE is the process of uplifting women’s economic,
social, political and cultural status and, more particularly, women who are deprived in
society [1]. Women have the capacity and ability to change and revolutionize their families
and, in doing so, the Saudi Arabian economy. However, for many years Saudi Arabian
women have faced many challenges culturally, economically, academically, and in the field
of employment. One must understand that social welfare policies dictate that women lack
power if they lack money, income, or accessibility to essential resources [2].

For many years, Saudi Arabian women have faced a challenge of inequality and
discrimination. However, with resilience and determination Saudi Arabian women have
fought for their rights and empowerment, and great strides have been made to see WE
from an economic perspective. Over the past few decades, Saudi Arabian women have
caught up with the freedom to have access to education and become involved in the labor
market and, thereby, become part of the 2030 vision for Saudi Arabia. Moreover, they
have been given opportunities to participate in top ranking positions in the Saudi Arabian
Government and in the country’s private sector. The Saudi Arabian Government has also
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initiated many programs to empower women in terms of entrepreneurship, their rights, and
public participation to see Saudi Arabia as a great nation. In addition, the Saudi Arabian
Government’s reforms in bylaws and legislation have catapulted women’s growth and
involvement in the country. The years-long efforts to change legislation and give women
opportunities to serve, work and practice their duties with freedom have borne fruit. There
is greater hope for Saudi Arabian women, but still more needs to be done [2,3].

Saudi Arabia’s economy needs women’s involvement and efforts to fully unlock its
potential, and to gain the competitive edge in both the country’s oil business and other
economic activities if the 2030 vision is to be achieved [4]. The issue of WE is at the forefront
with women’s rights being taken seriously. Recently, the Saudi Arabian Government
realized the potential of women, and their empowerment has become a prerequisite in
agendas to achieve the 2030 vision. Through regulations, policies, and legislation, Saudi
Arabian women have been given the rights to participate in all sectors of the economy.
Women’s involvement in the public domain, economy, and employment sector (both in the
Government and private sectors) has been seen as a revolution in fighting poverty and in
boosting Saudi Arabia’s Gross Domestic Product (GDP) [2].

Turning to wages, there are huge variations between industries, gender, and occupa-
tions. By comparison, 77.8% of the men are employed compared with 20.2% of women.
Many Saudi Arabian women are educated and have the relevant skills for the jobs market;
however, their employment and working environment still hinders their performance,
work and effectiveness in delivering services. According to the Saudi Arabia Labor Market
Report 2016 there were, in 2015, approximately 13.5 million Saudi Arabian women. Out of
the population of women, around 9 million could be classified as of working age. However,
only 20.2% of working age women were employed and this trend seems to persist where
the female labor force is still deficient [4].

Consequently, the literature provides the straight path that developing the economy
and society is impossible without empowering women. Therefore, the examination of WE is
a need of the day because women face significant challenges regarding their empowerment,
particularly in Saudi Arabia. Thus, we developed the following questions:

What are the factors that create empowerment among women in Saudi Arabia?

How do SFY and FS help develop the association of EE, SE and PE empowerment
with WE?

In this regard, this study intends to investigate the empowerment domains in terms of
economic, social, and political attitudes towards Saudi Arabian WE. In addition, the study
aims to examine the roles of Self-Efficacy (SFY) and Family Support (FS) in developing
among Saudi Arabian women the relationships between EE, SE and PE.

2. Literature Review and Development of the Hypotheses

The development of the economy and society is possible through WE [5]. In the
literature, several scholars have examined the different factors which affect WE. Among
Emirati medical professionals, Ref. [6]’s findings demonstrate the meaningful role of the
legal and institutional system, HRM policies and ethical environment in predicting WE.
Similarly, proactive behaviors are robust constructs that affect the psychology of WE and
entrepreneurial success [7]. In Botswana, female entrepreneurs are confronted by the
significant problems of training and development, and customized entrepreneurship edu-
cation opportunities to improve their knowledge and technical skills [8]. In Uttar Pradesh,
India, PE, economic development, upgrading in family matters and pronouncement to use
public amenities significantly improve WE due to their involvement in self-help groups [9].
According to [10], from an Islamic perspective, socio-economic constructs affect WE and
reduce family poverty both directly and indirectly.

Among Egyptian women, their economic resources, as represented by their employ-
ment standing, are a valuable source of empowerment and local social context. On the
other hand, education is not found to play a positive role in the awareness and conver-
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sational ideas concerning gender roles [11]. The results of Ref. [12]’s semi-structured
interviews underscore the internet’s significant role on Tehrani women’s economic lives.
These factors enable them to become involved in new types of online corporate activities.
Similarly, Ref. [13]’s findings show that there is a positive association between empower-
ment through self-help groups and micro-entrepreneurship. Among IT women managers,
PE, in terms of FS, awareness, family environment and legal environment significantly
promote such women’s motivations [14]. Likewise, Ref. [15]’s meta-analysis exposes the
positive role played by microfinance services in promoting women’s entrepreneurship.
The community-level arrangements shape women’s agencies to access and use loans and
undertake entrepreneurial activities. Therefore, eventually, EE exists. Among African
American women leaders, diverse ideas and experiences in the workplace enhance lead-
ership and empowerment, and Refs. [16,17]’s findings demonstrates that the theory of
economic modernity rings true for WE since financial independence through cooperation
has assisted women in gaining control over resources and has led to WE. In Bogotá, Colom-
bia, the increase in women’s capacity to make decisions about allocating resources and
time management are due to informal entrepreneurship [18]. The factors such as expen-
diture, savings, household income and human capital formation significantly enhance all
three dimensions of empowerment, namely EE, familial empowerment, and socio-cultural
empowerment. These factors contribute to overall WE [19]. In Middle Eastern countries,
other factors such as family, Islamic work ethic, and national governments, affect their
citizens’ empowerment. In addition, the stimulus of rulers’ leadership and the initiatives in
balancing work/life commitments affect WE [20]. In European fisheries areas, Fisheries
Local Action Groups actively support women in diversification activities. However, WE
is complex and varies in areas where interventional programs contribute significantly to
recognizing gender issues in fisheries [21]. In a similar direction, Ref. [22]’s study findings
indicate that there are positive and significant spatial spillovers arising from women’s
PE in neighboring European countries. Besides, there is a positive effect on female PE
in European countries’ welfare policies. In Pakistan’s Balochistan province, women face
socio-cultural and economic obstacles and are confined mainly to household tasks. Society
does not permit them to leave home without a male companion and to gain an education.
Moreover, Balochi women are confronted by the complexities of their social lives and
remain unaware of the overall scenarios of being in human society [23]. In Tajikistan, in
the context of a growing economic local capitalist economy, international donors’ funding
enhances WE initiatives and fosters women’s responsibilities and self-reliance [24]. In
modern states, women’s political rights have increased where women constitute half of the
population. However, unfortunately, overall total resource rent per capita has a negatively
effect on the women’s PE. There are also large differences in the resource profusion of
women’s PE because this depends on the quality of the country’s institutions. It is noted
also that female employment in the exchangeable service and manufacturing sectors has
led to greater gender inequality in primary and secondary education [25]. Despite EE
being recognized overall as a significant contributor, Iranian sanctions on WE have a severe
negative effect on the socio-economic, political, and psychological aspects of WE, which
has resulted in the vulnerability of empowerment [26].

Consequently, the above literature provides evidence of the positive effect of the em-
powerment dimensions, namely EE, SE and PE, on WP [27–30]. It also offers the predictive
power of SFY and FS on WE [14,31–36]. Furthermore, in mediation, several factors such
as economic growth, technical knowledge and training, social capital, entrepreneurial
orientation, self-confidence, entrepreneurs’ performance, education, employees’ creativity,
self-esteem and entrepreneurial intention, etc., have confirmed the mediating effect of these
constructs on WE [37–41]. However, the literature still lacks evidence of EE’s, PE’s and SE’s
direct relationships with WE in the mediation of SFY and FS. Therefore, the researchers
realized that there was such a need in the context of Saudi Arabian women, and therefore
we developed Figure 1 below to confirm it among women.
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Figure 1. This Study’s Conceptual Model. (Source: Developed by the researchers).

2.1. Empowerment Dimensions and Women Empowerment (WE)

The social, political, economic, and psychological dimensions of empowerment have
played a pivotal role in strengthening and empowering women in every society [13,42].
From an economic viewpoint, savings, household income and capital formation enhance
familial empowerment, socio-cultural empowerment, and EE [19]. Ref. [43]’s findings posit
that microfinance plays a considerable and valuable role in WE.

SE focuses on the individual’s process of evolving a sense of autonomy and self-
confidence to modify social associations [30]. Social mobility and independence are touch-
stones of SE at the individual level. Women’s SE can be increased through the stimulation
of entrepreneurship [44]. The researchers, such as [28,44–46], highlight that the societal
factors such as community, organization, society, family, and government, play a significant
role in strengthening WE. Moreover, these factors meaningfully affect employment and
women’s experiences of participation in workforce dynamics.

PE points out the process of transporting several elements of power to those who
do not possess it, so that they can participate in political activities and make democratic
decisions [30]. Politically, WE can be observed as awareness and power to act according
to women’s rights and rightful roles. To achieve women’s PE, there is a pressing need to
create participation in political activity, membership of parties, political awareness, and
situations of power. In such a way, women become aware of the political aspects and
are involved in political affairs. Better communication, greater mobility and advanced
networking empower women [42]. Ref. [47] believe that social pressure may adjust the
woman’s power in their households’ decision-making. Amplified depictions of women in
local government, such as involvement in voting, politics, and informal organizations to
resolve community issues, are the constructive features that lead to more WE [48].

In entrepreneurship and business women’s PE is fragile, with only a small number of
investigations positing such a connection. Parenthetically, Ref. [27] observed that compared
to non-entrepreneurs, women entrepreneurs display a meaningfully higher propensity to
vote. Ref. [29] posits that women who actively engage in political activities participate
more in businesses and show from their experience of entrepreneurship a greater level of
movement in, and an acute awareness of, political curtailment. Culture, social norms, and
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legal and regulatory frameworks substantially affect WE [49]. Moreover, social attitudes
and decision-making contribute significantly to WE [42]. According to the findings of
Ref. [50]’s empirical survey, participation in major household decisions, ability to make a
purchase, mobility, economic security, family, and legal and political awareness improve
WE. By using the item response theory, Ref. [51] recommends that credit programs lead
women to take a more significant role in household decision-making. WE is enhanced
significantly by better access to economic and financial resources, sufficient social networks,
bargaining power and freedom of mobility. WE can be explained by assigning authority
and power to make decisions in every part of our daily lives. These decisions comprise
social, economic, political and household levels [52].

In developing countries, WE is nowadays one of the most discussed issues worldwide.
However, in the context of Saudi Arabia (Saudi), there remains a serious need for more
evidence to fill the gap in the existing literature. Therefore, the researchers formylated the
following hypotheses:

Hypothesis 1 (H1). Economic Empowerment (EE) positively and significantly boosts Women
Empowerment (WE).

Hypothesis 2 (H2). Social Empowerment (SE) positively and significantly boosts Women
Empowerment (WE).

Hypothesis 3 (H3). Political Empowerment (PE) positively and significantly boosts Women
Empowerment (WE).

2.2. Self-Efficacy (SFY) and Women Empowerment (WE)

SFY is one of several conceivable measures of ‘psychological empowerment’ [53,54],
which emphasize an individual’s ability to control their emotions and behavior. SFY is
the women’s inner drive and determination to succeed, since it is the ability or efficacy
to deal with multiple tasks through self-confidence [55]. Therefore, the development of
SFY among individuals is more important to control biases and to develop their perceived
career options. Women with high levels of SFY are more likely to take on more challenging
responsibilities and be content with the idea of greater empowerment [56,57]. From an
entrepreneurship perspective, SFY, which is one of the crucial elements of entrepreneurial
intentions [31,58], is associated with an individual’s belief to accomplish the proposed
goals [59]. Ref. [36] suggests that SFY helps with the smooth running of the business. It
offers the frameworks for sustainable economic development and promotes entrepreneurial
activities [31]. According to [34], financial capabilities, social capital, and women’s SFY
enhance the WE through developing socioeconomic wellbeing and achieving sustainable
development goals. Likewise, Ref. [35]’s study findings show that, SFY and self-esteem
are the most dominant and strongest predictors of WE in Saudi Arabia’s administrative
and academic staff. Similarly, financial coping behaviors and SFY are significant analysts
of the growth of EE and wellbeing among Saudi women [60]. Therefore, the researchers
formulated the following hypothesis:

Hypothesis 4 (H4). Self-Efficacy (SFY) positively and significantly boosts Women Empowerment (WE).

2.3. Family Support (FS) and Women Empowerment (WE)

The family plays a crucial role in WE since it can promote innovation, business, and
social and economic wealth in a country’s economy. According to [61], families’ continuous
support is a substantial help in addressing their children’s needs. The factors such as SFY
and FS robustly develop the women’s motivations and intentions to initiate their businesses
and entrepreneurial activities [62]. Similarly, Ref. [63]’s findings demonstrate that among
the students of technical, business, and financial universities education, entrepreneurial
competence and education, FS significantly contributes to developing business decisions
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to empower women in entrepreneurial or business matters. Turning to the employment
of women in rural areas, factors such as FS, freedom of mobility and decision-making are
positively and significantly associated with WE [64].

In Middle Eastern countries, Ref. [20]’s empirical insightfulness underlines a predictive
precision of leadership support and government support on WE. In addition, family
capital and business ethics make a significant contribution to WE. In Saudi Arabia, WE
improves economic growth in the long term [65]. The economic growth is supported
by FS and empowers the creation of self-employment opportunities. Knowledge and
technical education are possible among women through FS [33]. In the social and cultural
context, Ref. [32]’s findings support the positive roles of self-esteem, where the husband’s
support and social support have a psychological effect on WE. The constructs, such as
family environment, FS, legal and political environment, awareness of information and
internal motivation significantly improve PE [14]. Therefore, the researchers formulated
the following hypothesis:

Hypothesis 5 (H5). Family Support (FS) positively and significantly boosts Women Empowerment (WE).

2.4. The Mediating Role of Self-Efficacy (SFY)

It is necessary to drive economic development to alleviate poverty among women. The
social capital and entrepreneurial orientation are positively associated either through SFY
or mediated by SFY. Women intend to become involved in economic activities and become
entrepreneurs through SFY and self-confidence [40]. According to [39], SFY mediates the
relationship between personal factors and women’s entrepreneurial performance.. In other
words, women entrepreneurs’ performance is high when their SFY is high. Similarly, self-
esteem and income fully mediate the association between education and WE. Education is
essential to boost WE through generating revenue and self-esteem [38]. Ref. [41]’s findings
indicate that SFY mediates a positive and significant relationship between employees’
creativity and their entrepreneurial intentions. Women who are greatly empowered have
stronger SFY and beliefs [66]. The findings of Ref. [67]’s empirical study underline the
mediating contributions made by individuals’ SFY perceptions between psychological
empowerment and well-being at work. Among African American women, the relationship
between SFY and attempted suicides is highlighted partially by the mediating role of
perceived social support. The involvement in raising abused women’s SFY should enhance
their capacities to obtain material and social resources [68]. Ref. [69]’s findings show
firmly that there is a positive and significant correlation between employees’ psychological
empowerment and their proactive behaviors. SFY is the crucial factor which mediates
these relationships. By employing social cognitive theory among female entrepreneurs,
SFY is a potent and convenient mediator in developing the associations between formal
institutional support and venture performance [36]. The result of Ref. [1]’s parsimonious
work underlines that SFY has a meaningful and significant effect on women’s position
in the family, participation in social activities and social protection of WE in rural areas.
This study’s findings also show that there is a negative and significant association between
cultural barriers and WE in rural areas. Moreover, SFY and self-esteem play a mediating
role in shaping the relationship between socio-cultural factors and WE in rural areas.
Similarly, creative SFY mediates the positive path between team-member exchanges and
members’ innovative work behaviors [70]. Therefore, the researchers formulated the
following hypotheses:

Hypothesis 6a (H6a). Self-efficacy (SFY) positively and significantly mediates the relationship
between Economic Empowerment (EE) and Women Empowerment (WE).

Hypothesis 6b (H6b). Self-efficacy (SFY) positively and significantly mediates the relationship
between Social Empowerment (SE) and Women Empowerment (WE).
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Hypothesis 6c (H6c). Self-efficacy (SFY) positively and significantly mediates the relationship
between Political Empowerment (PE) and Women Empowerment (WE).

2.5. The Mediating Role of Family Support (FS)

Psychological empowerment mediates the positive relationship between international
intrapreneurship and transformational leadership [71]. Empowerment has a substantial
role in mediating the association between job satisfaction and work flexibility, which ulti-
mately leads to improvement in lower turnover intentions [72]. According to Ref. [73]’s
empirical evidence there is a positive correlation between the level of awareness, internal
motivations, and political orientations and either WE or the mediation of WE. Similarly, em-
ployee performance is the significant mediator between years of service, age, sex, education,
and the number of families and WE [74]. From Ref. [75]’s insights, psychological empower-
ment mediates the association between affective commitment and structural empowerment.
Ref. [76]’s findings support the mediating role by depicting psychological empowerment’s
mediating impact between innovative work behaviors and knowledge sharing. Likewise,
employee attitudes and transformational leadership are positively associated with the
mediation of psychological empowerment [77]. Ref. [78]’s seminal work demonstrates
management trustworthiness’ mediating contribution in the association between commit-
ment and empowerment. Ref. [79]’s findings show that there is a positive correlation
between perceived social support in the family dimension and perceived organizational
support among women teachers. Further, there is a positive correlation between turnover
intentions and perceived corporate support and job satisfaction [80]. The outcomes suggest
a partial mediation of psychological empowerment between empowering leadership and
employees’ general mental health [81]. Family empowerment mediates the association
between positive changes in dealing with problem behaviors and family-centered care [82].
Consequently, the literature supports the predictive and mediating role in developing
the association between economic, social, political, leadership and job satisfaction, orga-
nizational support, innovative work behaviors, knowledge sharing, political orientation,
employee performance and commitment, etc., and WE [71,73–75,81]. However, despite
its significant role in WE, in the context of Saudi Arabia, FS’ mediating role is still in its
infancy. Therefore, the researchers formulated the following hypotheses:

Hypothesis 7a (H7a). Family support (FS) positively and significantly mediates the relationship
between Economic Empowerment (EE) and Women Empowerment (WE).

Hypothesis 7b (H7b). Family support (FS) positively and significantly mediates the relationship
between Social Empowerment (SE) and Women Empowerment (WE).

Hypothesis 7c (H7c). Family support (FS) positively and significantly mediates the relationship
between Political Empowerment (PE) and Women Empowerment (WE).

3. Research Methods
3.1. Approach

In this study, the researchers investigate WE through different empowerment dimen-
sions, namely, SFY and FS. Therefore, the study involves attitudes and behavioral responses.
In this regard, the researchers chose to conduct quantitative research because it provides
valuable insights to the ordering of reality and the materialized homilies and mitigation of
personal bias [83]. This type of approach assists in reducing the risk in terms of finance and
time. The evaluation of its findings offers availability, integrity, and confidentiality [84].

Furthermore, the questionnaire uses the five-point Likert scale to provide a reasonably
robust basis which has been verified to be reliable over a wide variety of forms along
with such matters as the item content of scales related to their construct validity [85]. In
support of this method, several scholars have conducted quantitative studies in WE [37–41].
Therefore, the researchers chose to use a quantitative approach in this study.
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3.2. Respondents and Data Collection

WE remains a challenge in Saudi Arabia, despite some policies and legislation encour-
aging WE and employment in the achievement of the country’s 2030 vision. The researchers
targeted individual women who were working in the top management positions in sev-
eral segments of Saudi Arabia’s public and private enterprises. We tried to explore these
women’s views on the government legislation and policies to empower them to achieve
the 2030 vision. We asked how women felt about the new legislation and the empower-
ment process for achieving the 2030 vision. We collected data from women working in
different public and private enterprises in Saudi Arabia. The number of women with jobs
or professional women in Saudi Arabia has approximately doubled in the last five years.
According to the World Bank collection of development indicators, the female population
is 15.14 million (42.24%) of the population, against the male population of 20.70 million
(57.76%) of the population of Saudi Arabia [86,87].

We applied random sampling to provide equal opportunities for the women to partici-
pate in this study and used a questionnaire to obtain the respondents’ responses, collected
through personal visits and an online survey. In the online survey we employed two
significant modes. First, we send online surveys via email to respondents by attaching a
link to the survey. Second, we applied SurveySparrow, one of the best free survey tools,
which helps to turn boring surveys into pleasant conversations and offers a chat-like expe-
rience with the comfort of the smartphone. We also sent the link of SurveySparrow to the
WhatsApp groups of Saudi Arabia’s public and private enterprises, which were constituted
during COVID-19. Before distributing the questionnaire to the respondents we correctly
followed their ethical protocols.

Next, we distributed the questionnaire which mentioned on the cover page this study’s
aim and objectives. Then, we assured the respondents about their voluntary participation
in the study. We assured them, also, about the arrangements to maintain the privacy and
confidentiality of their responses and guaranteed that their data would be used only for
research purposes. Finally, before distributing the questionnaire, the researchers asked the
respondents to sign a consent form. In total, the researchers distributed 500 questionnaires
and received back 314 valid samples, which represented a 62% response rate.

According to Dommeyer et al. [88], a 43% online survey response rate is desirable,
while a 75% response rate is excellent. This response rate is optimal because nonresponse
bias is thought to be minimal with that of a high response rate (50–60% or greater). In terms
of social research surveys, [89] suggests that 50% is an acceptable response rate in. Similarly,
70% is a desirable response rate for surveys [90]. In the circumstances, the researchers
believe that this study’s 62% response rate assures the respondents’ anonymity of their
answers [88]. Moreover, the women may be familiar with completing questionnaires
without hesitation and with online questionnaire filing methods [89]. The limited number
of scale items in the questionnaire may enhance the response rate [91].

We created and administered the questionnaire’s language in English. There are
several reasons behind choosing English as the best-fit language for the questionnaire. First,
the respondents are educated and have the best learning attitudes towards the English
language [92]. English is a compulsory or major subject in Saudi Arabian education,
enabling individuals to become proficient in English [93]. Due to the global demand and
the language of ‘business and commerce’, ‘science and technology, etc., the importance
of the English language has multiplied in Saudi Arabia. Besides, most of respondents
of the study possess university-level education, where English is a compulsory subject
in Saudi Arabia [94,95]. Second, keeping in view the respondents’ easiness or barrier
about the language (English), the researchers also conducted a pilot study to ensure the
questionnaire’s validity and content (language). Consequently, the respondents did not
mention any language barrier or issue in understanding the language or theme used in the
questionnaire. Thus, we launched a reliable and valid questionnaire in English.
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3.3. Scale Validation

The researchers conducted a pilot study to confirm the questionnaire’s reliability
and validly. In simple terms, the pilot study is significant in improving the quality and
efficacy of the leading research [96]. The researchers ensured the questionnaire’s reliability
through Cronbach’s alpha to observe the internal consistency among the items. In addition,
we noted the factor loading to keep the internal correlation between the items and their
respective constructs [97]. Consequently, both reliability assumptions appear with suitable
scores since alpha is greater than 0.60 [98] and loading scores are greater than 0.70 [98].
After minor suggestions, the researchers distributed a reliable and valid questionnaire
for a large-scale study. Moreover, we ensured the survey’s validity by consulting field
experts, mainly university professors, who were aware of the digital and present trends
of quantitative studies conducted through questionnaires and analysis through AMOS.
Consequently, the researchers ensured the content and validity of the item’s structure and
the format of the questionnaire.

3.4. Measures

The researchers adapted the dimensions of empowerment from Ref. [99]’s and Ref. [13]’s
studies. More specifically, we used four items to measure EE. We used five items to evaluate
SE. We used three items to measure PE. Similarly, we adapted five items from Ref. [36] to
measure SFY, and used five items adapted from Ref. [100]’s study to measure FS. Finally,
we used four items borrowed from the empirical studies of Refs. [13,36,99] to measure WE
on. We applied a five-point Likert scale where 1 = strongly agree, and 5 = strongly disagree.
Appendix A sets out all the details of the questionnaire.

4. Data Analysis and Results
4.1. Demography

The researchers collected the data from women since they understand better the
level of WE and the challenges that they face. The marital status distribution reveals that
more responses came from the married women, 163 (51.9%), followed by single women,
92 (29.3%), Widow/Widower, 34 (10.8%), and finally, the divorced, 25 (8%). Education
distribution reveals that we obtained most bachelor’s degree holders, 166 (52.9%), followed
by masters’ education degree holders, 34 (10.8%), diploma holders 24 (7.6), and finally
1 Ph.D. holder, namely 3%. This depicts that most responses were obtained from well-
educated people.

The demography displays the respondents’ demographic aspects: most came from
the western province, 131 (41.7%), followed by the Eastern province, 106 (33.8%), central,
16 (19.1%), Northern and, finally, Southern province accounting for 3.8% and 1.6%, respec-
tively (see Table 1). We noticed more social indicators to observe the social trends of women.
Concerning family dynamics, we observed that most women, 66.88% (n = 210), were living
with a nuclear family, and 33.12% (n = 104) were living with an extended family. The gender
role suggested that most women (72.61% or n = 228) were patriarchal while 27.39% (n = 86)
were matriarchy. We found a significant number (76.43% or n = 240) of the family as a
supportive network, 16.56% (n = 52) were seen as their friends, and 7.01% (n = 22) were the
relatives who were their support networks. Finally, their household/family is headed by
males (84.71% or n = 266) against females 15.2% (n = 48) (Table 1).

4.2. Descriptive Statistics and Correlations

The researchers produced descriptive statistics to illustrate the picture of data of
the entire population [98]. The mean scores appear between 2.003 (PE) and 3.823 (EE).
In contrast, the range of standard deviation remains between 0.315 (WE) and 1.992 (PE)
(see Table 2). Moreover, the correlation matrix also ensured the excellent strength of
the relationship [98] and underlined that all factors correlate except for SE with WE (see
Table 2).
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Table 1. Demography of Respondents.

Category Frequency Percent

Marital status

Single 92 29.3
Marital Status 163 51.9

Divorced 25 8.0
Widow/Widower 34 10.8

Total 314 100.0

Education level

Primary 15 4.8
Secondary 31 9.9

Intermediate 20 6.4
Diploma 24 7.6

Higher diploma 23 7.3
Bachelor degree 166 52.9
Master’s degree 34 10.8

Ph.D. 1 0.3
Total 314 100.0

Province

Eastern 106 33.8
Western 131 41.7
Central 60 19.1

Northern 12 3.8
Southern 5 1.6

Total 314 100.0

Family dynamics
Nuclear family 210 66.88

Extended family 104 33.12
Total 314 100.0

Gender role
Patriarchy 228 72.61
Matriarchy 86 27.39

Total 314 100.0

Supportive networks

Family 240 76.43
Friends 52 16.56

Relatives 22 7.01
Total 314 100.0

Household/family headed by
Male 266 84.71

Female 48 15.29
Total 314 100.0

Table 2. Descriptive Statistics and Correlation Matrix.

Variables Mean Std. Deviation WE EE SE PE SFY FS

WE 3.219 0.315 -
EE 3.823 1.150 0.341 ** -
SE 3.536 1.182 −0.123 0.293 ** -
PE 2.003 1.992 0.400 ** 0.421 ** 0.139 * -

SFY 2.982 1.280 0.329 ** 0.381 ** 0.366 ** 0.109 * -
FS 3.221 1.232 0.451 ** 0.421 ** 0.442 ** 0.351 ** 0.387 ** -

** Correlation is significant at the 0.01 level (2-tailed). * Correlation is significant at the 0.05 level (2-tailed). Note(s):
EE = economic empowerment; SE = social empowerment; PE = political empowerment; SFY = self-efficacy;
FS = family support; WE = women empowerment.

4.3. Measurement Model

The researchers based the measurement of the model on individuals’ item reliability.
We observed factor loadings in respect of the correlations and consistency among the items
and their factors [101]. We noted the range of loadings from 0.780 (sfy5) to 0.882 (ee1). These
values exceed 0.70 and present statistical significance and demonstrate high convergence
on a common point [101]. However, some items such as se4, sfy4 and fs3 did not satisfy the
suggested values, and were therefore excluded from further consideration.

Furthermore, reliability is the feature of construct validity; this is allied with the
measurement’s quality, consistency, and overall reliability. Accordingly, the Composite
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Reliability (CR) values between 0.762 (WE) and−0.886 (SFY) highlight the excellent internal
consistency among the constructs. This is above the recommended values (0.70) [102]. The
researchers observed that the average of the squared factor loading for either each variable
or the Average Extracted Variance (AVE) ranged from 0.782 (WE) to 0.838 (EE). These
are higher than 0.50 and indicate an adequate convergence [101]. Finally, the researchers
conducted Cronbach’s Alpha (α), the most used estimate of internal consistency [103]. In
this study, the range of Cronbach’s alpha remains between 0.792 and 0.864 (>0.70) and
ensures high or acceptable reliability for model validation (see Table 3).

Table 3. Measurement Model.

Construct Item Code Factor Loadings CR AVE α

Economic empowerment
[EE]

ee1 0.882

0.877 0.838 0.862
ee3 0.872
ee2 0.852
ee4 0.833

Social
empowerment

[SE]

se1 0.842

0.828 0.802 0.827
se5 0.825
se2 0.810
se3 0.809

Political empowerment
[PE]

pe1 0.881
0.839 0.799 0.792pe2 0.862

pe3 0.842

Self-efficacy
[SFY]

sfy1 0.860

0.886 0.821 0.802
sfy2 0.842
sfy3 0.810
sfy5 0.780

Family support
[FS]

fs1 0.873

0.792 0.832 0.864
fs2 0.859
fs4 0.832
fs5 0.822

Women empowerment
[WE]

we1 0.872

0.762 0.782 0.855
we4 0.844
we2 0.840
we3 0.828

4.4. Structural Model
4.4.1. Model Fitness

The researchers observed from the data the model’s goodness of model fit [101]. We
conducted a statistically based measure, namely, x2 or CMIN, to observe the likelihood
ratio test. Consequently, the insignificant statistical scores ensured a good fit between the
model and the data (CMIN = 2.493). Moreover, the other model fit indicators, such as NFI
(0.902), CFI (0.911), GFI (0.922), AGFI (0.910) and RMSEA (0.035), ensured the satisfactory
fitness of the data [104] (see Table 4). More specifically, the values of NFI, CFI, GFI and
AGFI appear above the cut-off value (>0.90), and the ratio of RMSEA is less than 0.05 and a
ratio of 2 or 3 to one indicates a good or acceptable fit [105].

Table 4. Model Fitness Indicators.

CMIN/df NFI CFI GFI AGFI RMSEA

2.493 0.902 0.911 0.922 0.910 0.035

Note: CMIN = χ2/Chi-square/df; df = degree of freedom; NFI = normal fit index; CFI = comparative fit
index; GFI = goodness of fit index; AGFI = adjusted goodness of fit index; RMSEA = root mean square error
of approximation.
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4.4.2. Assessment of Hypotheses

The researchers used Analysis of Moment Structures (AMOS) version 26.0 (IBM,
Armonk, NY, USA) for Windows to assess the proposed hypotheses. We applied a structural
model which ensured the acceptance of the hypotheses based on t-values, with significant
values of p at significance level *** p < 0.01 while performing the path analysis. Turning to
the direct paths, this study’s findings indicate that EE and SE have positive and significant
effects on WE (H1 = t = 6.672 ***; H2 = t = 7.382 ***; p< 0.01) (see Table 5 and Figure 2).
Therefore, hypotheses H1 and H2 rejected the null hypotheses. On the other hand, this
study’s analysis does not support that there is a positive and significant association between
PE and WE (H3 = t = −1.081; p > 0.01). Therefore, hypothesis H3 is rejected (see Table 5
and Figure 2). Moreover, the analysis shows that SFY has a positive and significant and
positive effect) on WE (H4 = t = 5.392 ***; p < 0.01) (see Table 5 and Figure 2). Therefore,
hypothesis H4 rejected the null hypothesis. Similarly, the data support FS’ effect on WE
(H5 = t = 4.382 ***; p < 0.01) (see Table 5 and Figure 2).

Table 5. Path Co-efficient [direct effects].

H/No. Relationships Path Co-Efficient t-Value p-Value

H1 EE→WE 0.388 6.672 ***
H2 SE→WE 0.332 7.382 ***
H3 PE→WE −0.080 −1.081 0.280
H4 SFY→WE 0.303 5.392 ***
H5 FS→WE 0.120 4.382 ***

p = significance level *** p < 0.01. Note(s): EE = economic empowerment; SE = social empowerment; PE = political
empowerment; SFY = self-efficacy; FS = family support; WE = women empowerment.
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Turning to the indirect effects, this study’s findings show that SFY has an indirect or
mediating effect in developing the relationships between EE and WE and between SE and
WE (H6a = t = 3.872 ***; H6b = t = 3.004 ***; p < 0.01) (see Table 6 and Figure 3). On the
other hand, the data do support SFY’s mediating effect between PE and WE (H6c = −1.001;
p > 0.01) (see Table 6 and Figure 3). Therefore, hypothesis H6c is rejected. Moreover,
FS mediates both positively and significantly the relationships between EE and PE and
between SE and PE) and with WE) (H7a = t = 3.008 ***; H7b = 4.023 ***; H7c = t = 3.920 ***;
p < 0.01) (see Table 6 and Figure 3).Therefore hypotheses H7a, H7b and H7c rejected the
null hypothesis.

Table 6. Path Co-efficient [indirect/mediating effects].

H/No. Relationships Path Co-Efficient t-Value p-Value

H6a EE→SFY→WE 0.209 3.872 ***
H6b SE→SFY→WE 0.102 3.004 ***
H6c PE→SFY→WE 0.071 −1.001 0.672
H7a EE→FS→WE 0.222 3.008 ***
H7b SE→FS→WE 0.329 4.023 ***
H7c PE→FS→WE 0.120 3.920 ***

p = significance level *** p < 0.05. Note(s): EE = economic empowerment; SE = social empowerment; PE = political
empowerment; SFY = self-efficacy; FS = family support; WE = women empowerment.

Sustainability 2022, 14, x FOR PEER REVIEW 14 of 21 
 

 
Figure 3. Path Analysis [indirect paths]. (Source: Researchers’ own estimation). Note(s): EE = eco-
nomic empowerment; SE = social empowerment; PE = political empowerment; SFY = self-efficacy; 
FS = family support; WE = women empowerment. *** p < 0.05. 

Table 6. Path Co-efficient [indirect/mediating effects]. 

H/No. Relationships Path Co-Efficient t-Value p-Value 
H6a EESFYWE 0.209 3.872 *** 
H6b SESFYWE 0.102 3.004 *** 
H6c PESFYWE 0.071 −1.001 0.672 
H7a EEFSWE 0.222 3.008 *** 
H7b SEFSWE 0.329 4.023 *** 
H7c PEFSWE 0.120 3.920 *** 

p = significance level *** p < 0.05. Note(s): EE = economic empowerment; SE = social empowerment; 
PE = political empowerment; SFY = self-efficacy; FS = family support; WE = women empowerment. 

5. Discussion and Conclusions 
The researchers conducted this study among Saudi Arabian women to investigate 

their empowerment through economic, social, and political factors. In addition, the re-
searchers tried to explore SFY’s and FS’s direct and mediating roles towards WE. The re-
searchers applied a quantitative approach based on cross-sectional data and the study’s 
findings show that EE and SE have positive and significant effects on WE (Therefore, hy-
potheses H1 and H2 are supported). In respect of the literature, this study’s findings are 
consistent with those of with several scholars such as [19,30,43,45,46]. These positive find-
ings in relation to Saudi Arabian women reflect their beliefs in the economic benefits from 
microfinance, loans, and employment, which increase their purchasing power and eco-
nomic stability. Their savings increase significantly due to an increase in their financial 
gains. They believe also that the SMEs improve their credit facilities, and that the Saudi 

Figure 3. Path Analysis [indirect paths]. (Source: Researchers’ own estimation). Note(s):
EE = economic empowerment; SE = social empowerment; PE = political empowerment;
SFY = self-efficacy; FS = family support; WE = women empowerment. *** p < 0.05.

5. Discussion and Conclusions

The researchers conducted this study among Saudi Arabian women to investigate their
empowerment through economic, social, and political factors. In addition, the researchers
tried to explore SFY’s and FS’s direct and mediating roles towards WE. The researchers
applied a quantitative approach based on cross-sectional data and the study’s findings show
that EE and SE have positive and significant effects on WE (Therefore, hypotheses H1 and
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H2 are supported). In respect of the literature, this study’s findings are consistent with those
of with several scholars such as [19,30,43,45,46]. These positive findings in relation to Saudi
Arabian women reflect their beliefs in the economic benefits from microfinance, loans, and
employment, which increase their purchasing power and economic stability. Their savings
increase significantly due to an increase in their financial gains. They believe also that the
SMEs improve their credit facilities, and that the Saudi Arabian Government intends to
increase employment under the umbrella of the country’s 2030 vision. From a social point
of view, women believe strongly that they benefit from family relations and they enjoy their
marital status. They are also confident with the Saudi Arabian Government’s social care
and are satisfied with themselves. On the other hand, this study’s findings do not support
PE’s positive role towards WE. These findings are contrary to the general previous findings
of numerous scholars such as [42,47,48]. These negative findings demonstrate that Saudi
Arabian women are not put under any pressure to become involved in politics to empower
them. They do not want to be part of any political decision-making process regarding
their households. They do not want either to affiliate themselves or to present their
representation in local governments through such as politics and informal organizations
to resolve community issues. These are the constructive factors that lead to further WE.
Their negative political trends show that their political awareness does not change their
views toward politics. They do not believe in the assumption that contact with political
leaders improves their group’s position. Saudi society is a unique mix between religion
and culture. Women’s position in society is complicated and they confront significant
educational and political barriers, i.e., due to living under male authority all the time [106].
There is little representation of Saudi Arabian women in political activities [107], where
the cultural impact is one of the main factors affecting gender equality [108]. Due to the
adherence to Islamic principles in society, Saudi Arabia is known to place more restrictions
on women’s mobility and public activities than other Arab or Muslim countries [109]. In
most Muslim countries, there are fewer Islamic restrictions in relation to women’s education.
However, in Middle Eastern countries, women belonging to religious minority groups enjoy
more freedom and occupy better jobs and political participation than Muslim women in
traditionally conservative countries [106]. Consequently, there are very few opportunities
in Saudi Arabia for women to participate in political activities such as either voting or
running for office [110].

Furthermore, the path coefficients show that SFY and FS have positive and significant
effects on WE (Therefore, hypotheses H4 and H5 are supported). Likewise, these findings
are consistent with those of previous studies by [14,20,54,55,57,60]. These positive asso-
ciations between SFY, FS and WE suggest that Saudi Arabian women are confident and
productive in achieving their goals. They feel they can handle challenging tasks, believing
in their completion on time. They are ambitious to achieve outcomes that are important
to them. They believe in being successful in most of their endeavors. They think they can
successfully overcome many challenges. Moreover, they are self-assured about performing
most tasks effectively in difficult situations. Furthermore, their family members always
support them and approve of all their actions. They encourage them to start their own
businesses and give money to help them do so. Their family members also provide them
with advice to effectively start their own businesses.

This study’s findings provide evidence of SFY’s positive mediating effect in developing
EE’s and SE’s positive relationships with WE (Therefore, hypotheses H6a and H6b are
supported). On the other hand, there is no evidence that SFY is a positive and significant
mediator between PE and WE. The positive relationships are consistent with the findings
of many scholars such as [1,36,68,69]. These show SFY’s mediating effect between the
different factors. These findings also show that when Saudi Arabian women feel confident
and self-reliant, SFY significantly enhances WE through EE and SE.

On the other hand, SFY does not provide any mediating support in developing
the association between PE and WE. This may be due to Saudi Arabian women being
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disinterested in politics for empowerment. They prefer economic and social factors to
empower themselves.

Furthermore, this study’s findings demonstrate also that FS has a significant mediating
role in strengthening the individual relationship between EE, SE and PE and WE. In
addition, these findings reinforce those in previous studies by [71–75]. The mediating
effects indicate that FS helps women to make business decisions. FS makes them more
robust and resilient and empowers them properly.

In conclusion, the social status of women in Saudi Arabia shows the family dynamics
of a large number of women living in a nuclear or elementary families where their family
members are united by ties of partnership and parentage, usually comprising of a pair of
adults and their socially predictable children. A comparatively low number of women lived
in an extended family or joint family comprised of various generations—grandparents,
parents, children and uncles, cousins and aunts. Gender roles are highly patriarchal in
Saudi Arabian culture. Conventionally, females are secluded from most public decision-
making and are anticipated to obey their fathers, brothers and husbands. They are regarded
to be the carrier of family honor, and henceforth carry more excellent prospects of social
compliance as predominantly vulnerable targets that are expected to be achieved. The
family is a more supportive network, along with their friends and relatives in their society
during their challenging and crisis times on which they rely a lot. Their household or family
is mainly headed by males rather than females in Saudi Arabia. Women are fully supported
by their families, and their marital relations also improved or became substantial rather
than creating any disturbances in their marital status. In other words, female participation
in enterprises did not devastate or affect their personal or married life. Moreover, their
family members helped them in every walk of life, along with their organizational matters.
The whole family is satisfied with them due to their active involvement and contribution to
their empowerment.

This study’s overall findings demonstrated a positive and significant effect of EE and
SE on WE. In contrast, PE had a negative effect on the WE. Besides, SFY and FS positively
and significantly affected the WE. With regard to mediating effects, the study found that a
positive and significant mediating impact of FS played a positive and significant mediating
effect between EE, SE and WE. On the other hand, FS did not positively and significantly de-
velop the association between PE and WE. Finally, FS positively and significantly mediates
the relationship between EE, SE, PE and WE among Saudi Arabian women.

6. Limitations, Implications and Future Research Paths

The researchers encountered some limitations in conducting this study, which is
restricted to cross-sectional data from Saudi Arabian women. The study’s conclusions are
based on 314 samples and this may create issues in generalizing the findings. However,
more specifically, the sample represents only Saudi Arabian women who work in top
management positions in several segments of Saudi Arabian public and private enterprises.
The researchers did not apply any theory in this study to underpin its conceptualization.

This study’s findings provide significant implications. These provide policymakers
and planners with a road map to develop policies regarding WE. The study’s findings show
the substantial and robust importance of EE, SE and PE in WE. Therefore, the researchers
recommend that the Saudi Arabian Government provides more economic benefits and a
conducive economic environment to empower women. This study’s findings show that
SFY and FS are the significant elements which strengthen WE. Therefore, the researchers
recommend that the Saudi Arabian Government and its policy agents consider these factors
and initiate training programs to encourage and help families set goals for their women.
Finally, this study’s findings contribute to the existing empirical evidence by providing
new insights from a Middle East country.

In future, we recommend that more longitudinal studies be conducted to observe the
empowerment trends among women. Moreover, there is a need to explore other factors such
as attitudes, subjective norms, motivation, financial matters, and environmental challenges
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needing to be explored, which restrict WE women. Finally, the researchers recommend that
future studies be extended to large samples so that the findings can be generalized.
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Appendix A

Factor Item Description Source

Economic empowerment
[EE]

1. I believe that monthly expenditure on food increased after joining enterprise.

[13,99]
2. I believe that monthly savings increased after joining enterprise.
3. I believe that credit facilities increased after joining enterprise.
4. I believe that enterprise is beneficial for employment generation.

Social empowerment
[SE]

1. I believe that family relations improved after joining enterprise.

[13,99]
2. I believe that marital relations improved after joining enterprise.
3. I believe that self-confidence improved after joining enterprise.
4. I believe that I am a person of worth, at least on an equal basis with others.
5. Overall, I am satisfied with myself.

Political empowerment
[PE]

1. I believe that political awareness is necessary for enterprise members.
[13,99]2. I believe that political involvement is necessary for enterprise members.

3. I believe that contact with the political leaders improves your group position.

Self-efficacy
[SFY]

1. I can solve the problems that happen to my life.

[36]
2. I have control over things that happen in my life.
3. If I set my mind on some goals, I can do it effectively.
4. My actions can result in what will happen to me in the future.
5. I can change and fix important things to make it better for the future.

Family support
[FS]

1. My family members will approve my actions.

[100]
2. My family members encourage me to work in enterprise.
3. If necessary, my family members loan me money to help me to work
in enterprise.
4. If necessary, my family members provide me with materials and equipment to
help me while working in enterprise.
5. My family members give me advice to work in enterprise or start my
own business.

Women empowerment
[WE]

1. It is meaningful for me to do my work.

[13,36,99]
2. I am competent to do my work.
3. I am autonomous doing my work.
4. My impact is strong when I bring myself into my work.
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2013, 12, 73–80.
95. Alshahrani, M. A brief historical perspective of English in Saudi Arabia. J. Lit. Lang. Linguist. 2016, 26, 43–47.
96. Morin, K.H. Writing for the Journal of Nursing Education: Key Questions for Authors. J. Nurs. Educ. 2014, 53, 59–60. [CrossRef]
97. Gray, J.; Brain, K.; Iredale, R.; Alderman, J.; France, E.; Hughes, H. A pilot study of telegenetics. J. Telemed. Telecare 2000, 6, 245–247.

[CrossRef]
98. Hair, J.F.; Risher, J.J.; Sarstedt, M.; Ringle, C.M. When to use and how to report the results of PLS-SEM. Eur. Bus. Rev. 2019, 31,

2–24. [CrossRef]
99. Swain, R.B.; Floro, M. Reducing vulnerability through microfinance: Evidence from Indian self-help group program. J. Dev. Stud.

2012, 48, 605–618. [CrossRef]
100. Osorio, A.E.; Settles, A.; Shen, T. Does family support matter? The influence of support factors on entrepreneurial attitudes and

intentions of college students. Acad. Entrepr. J. 2017, 23, 24–43.
101. Hair, E.; Halle, T.; Terry-Humen, E.; Lavelle, B.; Calkins, J. Children’s school readiness in the ECLS-K: Predictions to academic,

health, and social outcomes in first grade. Early Child. Res. Q. 2006, 21, 431–454. [CrossRef]
102. Kline, S.J.; Rosenberg, N. An overview of innovation. In Studies on Science and the Innovation Process: Selected Works of Nathan

Rosenberg; World Scientific: Singapore, 2010; pp. 173–203.
103. Cronbach, L.J. Coefficient alpha and the internal structure of tests. Psychometrika 1951, 16, 297–334. [CrossRef]
104. Schermelleh-Engel, K.; Moosbrugger, H.; Muller, H. Evaluating the fit of structural equation models: Tests of significance and

goodness-of-fit models. Methods Psychol. Res. Online 2003, 8, 23–74.
105. Wheaton, B.; Muthen, B.; Alwin, D.F.; Summers, G. Assessing reliability and stability in panel models. Soc. Methodol. 1977, 8,

84–136. [CrossRef]
106. Al Alhareth, Y.; Al Alhareth, Y.; Al Dighrir, I. Review of women and society in Saudi Arabia. Am. J. Educ. Res. 2015, 3, 121–125.

[CrossRef]
107. Karolak, M.; Guta, H. Saudi Women as Decision Makers: Analyzing the Media Portrayal of Female Political Participation in Saudi

Arabia. HAWWA 2020, 18, 75–95. [CrossRef]
108. Alsaleh, S.A. Gender inequality in Saudi Arabia: Myth and reality. Int. Proc. Econ. Dev. Res. 2012, 39, 123–130.
109. Le Renard, A. “Only for Women:” Women, the State, and Reform in Saudi Arabia. Middle East J. 2008, 62, 610–629. [CrossRef]
110. Pilotti, M.A.; Abdulhadi, E.J.; Algouhi, T.A.; Salameh, M.H. The new and the old: Responses to change in the Kingdom of Saudi

Arabia. J. Int. Women’s Stud. 2021, 22, 341–358.

http://doi.org/10.1080/0260293022000009320
http://doi.org/10.1080/02602930500099193
http://doi.org/10.1080/02602930701293231
http://doi.org/10.24093/awej/vol10no3.12
http://doi.org/10.3928/01484834-20140123-10
http://doi.org/10.1258/1357633001935329
http://doi.org/10.1108/EBR-11-2018-0203
http://doi.org/10.1080/00220388.2011.615917
http://doi.org/10.1016/j.ecresq.2006.09.005
http://doi.org/10.1007/BF02310555
http://doi.org/10.2307/270754
http://doi.org/10.12691/education-3-2-3
http://doi.org/10.1163/15692086-12341371
http://doi.org/10.3751/62.4.13

	Introduction and Background 
	Literature Review and Development of the Hypotheses 
	Empowerment Dimensions and Women Empowerment (WE) 
	Self-Efficacy (SFY) and Women Empowerment (WE) 
	Family Support (FS) and Women Empowerment (WE) 
	The Mediating Role of Self-Efficacy (SFY) 
	The Mediating Role of Family Support (FS) 

	Research Methods 
	Approach 
	Respondents and Data Collection 
	Scale Validation 
	Measures 

	Data Analysis and Results 
	Demography 
	Descriptive Statistics and Correlations 
	Measurement Model 
	Structural Model 
	Model Fitness 
	Assessment of Hypotheses 


	Discussion and Conclusions 
	Limitations, Implications and Future Research Paths 
	Appendix A
	References

