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Stnce 1922, Herverd Business Review has @ leading seurce
of breskifirough idees in menagement prociice. The Herverd
Business Review Classies series new you (the opporvnity
fo make these seminel pisess @ part of your permenent mManage-
ment [orery. Each highly volume confisins @ grownd:
breeking continues o shepe and inspire
covntless memagers areund fhe world.

In aworld where the only certainty is uncertainty, the one reliable source
of lasting competitive advantage is knowledge. The best companies
survive by consistently creating new knowledge, disseminating it widely
throughout the organization, and quickly leveraging it in their business
processes and products.

In 7he Knowledge-Creating Company, Ikujiro Nonaka shows how your
company can exploit its knowledge to continually innovate and reinvent
itselfin the face of relentless change.
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