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Introduction
CSR (Corporate Social Responsibility) is 
an important part of communication with 
stakeholders and a response to the need for 
non-fi nancial reports. Regrettably the rules 
of non-fi nancial reporting are not regulated 
– except by Directive 2014/95/EU, which will 
apply to large enterprises of public interest, and 
which must be introduced by the member states 
by 6 December 2016. CSR reports are drafted 
using a variety of principles and guidelines, 
which limits comparisons across enterprises, 
transparency and the assessment of progress 
made on the realisation of CSR goals.

Communication of an organisation’s per for-
mance in its economic, social and environmental 
dimensions to the parties concerned is the princi-
pal function of the CSR reporting process. In this 
way, an enterprise demonstrates effectiveness 
of its actions in the area of social responsibility 
management. Thus, CSR reporting should be 
part of the process of creating an organisation’s 
strategy, implementation of its action plans 
and evaluation of results, as well as a tool for 
improvement of a CSR management system, 
involving stakeholders and obtaining their 
contributions to functioning of an organisation 
(GRI Second G4 Public Comment).

CSR reporting is an integral part of the 
concept of corporate social responsibility, 
according to which business is an economic 
institution responsible for both providing social 
services and generation of profi ts (Berle, 1931; 
Dodd, 1932). The European Commission 
defi nes CSR as responsibility of enterprises for 
their impact on society (Green Paper, 2011). 
According to Caroll (1979), responsibility of 
enterprises encompasses four key areas: 
economic, legal, ethical and philanthropic, all 
of which should be integrated into strategic 
management. They allow an enterprise to 
reach an equilibrium of three dimensions of its 

activities: economic, social and environmental 
(Triple-Bottom-Line – Three P’s Balance: 

Planet, Profi t, People). ISO 26000 states 
integrating assumptions of the corporate social 
responsibility into a management system is 
an effective way of implementing the concept. 
According to Sopkova and Raškovska (2012), 
at present the concept of social responsibility 
is an important part of corporate strategies. 
Horehajova and Marasova (2008) have 
identifi ed three main expressions of the CSR:
 hierarchical – represents the conception of 

the CSR with the leading role of managers,
 participative – represents a more balanced 

form of the CSR which is based not only on 
managers but also on employees or their 
representatives,

 minimalist – consists of compulsory CSR 
imposed by the state and voluntary CSR 
that appears as a limited commitment of 
a company.
The scope and quality of information 

and reporting disclosures play an important 
part in building socio-economic relations of 
an enterprise and its environment and are 
addressed by systemic theories, referred to 
as open system theories (Deegan & Unerman, 
2011). They help to explain causes of extended 
information disclosures by enterprises that go 
beyond fi nancial reports to additionally include 
environmental and social issues. The concept 
of corporate social responsibility is based on 
the theory of stakeholders, which assumes an 
enterprise is linked to a variety of groups that 
affect its activities and in turn are under its 
impact (Freeman, 1984). In the classic version, 
this objective was referred to maximisation of 
total benefi ts, mainly to shareholders, from 
capitals committed to an enterprise. At present, 
it is seen in a broader perspective and applied 
to other stakeholder groups as well, which 
means value optimisation for stakeholders, i.e. 
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achievement of sustainable value, becomes the 
enterprise’s objective – benefi ts to shareholders 
do not detract from benefi ts accruing to other 
stakeholders. Due to varying scopes of benefi ts 
to stakeholders, their differing perception and 
extents of knowledge, it appears reasonable to 
enhance information openness of enterprises, 
that is, to standardise principles of reporting, 
which would be bound to help limit the 
information asymmetry between diverse groups 
of stakeholders.

Therefore, the subject appears topical and 
requires a solution by indicating principles of 
reporting prevailing with socially responsible 
entities and by verifying reasons for which 
enterprises select certain reporting standards.

The aims of this paper are to examine 
the reasons for reporting non-fi nancial 
information cited in the specialist literature and 
by enterprises preparing CSR reports, and to 
determine the benefi ts of standardising reports 
on non-fi nancial information. 

The following hypotheses are tested:
1. Communication with stakeholders is the 

fundamental reason for compiling reports 
on non-fi nancial information (H1). This 
will be verifi ed by analysing the literature, 
and the results of a survey of enterprises 
implementing CSR ideas.

2. The need to standardise CSR reporting, 
to ensure its transparency and clarity, is 
noted by reporting organisations (H2). This 
will be verifi ed by analysing the principles 
of reporting by socially responsible entities 
in 2010–2014, by regions of the world 
and by company size, evaluated jointly or 
separately.
The rest of the paper is organised as 

follows. Section 1 reviews the recent theoretical 
and empirical literature on CSR reporting and 
outlines some of its general themes. Section 
2 presents the surveyed reasons for CSR 
reporting in enterprises. Section 3 contains the 
arguments for standardization of non-fi nancial 
information. Section 4 examines trends in CSR 
reporting, evaluates extent of its standardization 
and concludes.

1. Benefi ts of Corporate Social 
Responsibility (CSR) Reporting – 
Review of the Literature

CSR reporting, part of CSR strategy, 
provides for the evaluation and monitoring of 
progress made on objectives and supports 

the implementation of action strategies via 
the commitment of employees and other 
stakeholders. Thus, it assures effective action, 
raises awareness of CSR issues and improves 
the image of an enterprise. It is above all an 
opportunity for the presentation of an enterprise 
and for communication with stakeholders.

These arguments are the chief causes of 
CSR reporting and the subjects of research. 
Emphasis on the benefi ts of CSR reporting 
prevails in the relevant literature. Some claim, 
however, that CSR reporting is unnecessary 
and fails to positively affect business and the 
image of enterprises (Maignam, 2001; Jones, 
Pelsmacker, Driesen, & Rayp, 2005; Comfort 
& Hillier, 2006). The literature on the causes 
and benefi ts of CSR reporting distinguishes the 
following reasons for reporting:
 meet requirements of stakeholders – a form 

of communication with stakeholders,
 improve image and reputation of 

enterprises,
 enhance brand value,
 be a major element of strategic management 

that helps achieve objectives and realise 
corporate strategy,

 increase profi ts and minimise risk,
 provide for comparative analysis of CSR.

According to Juscius, Sneideriene and 
Griauslyte (2014), there are two main reasons 
that drive the growing scale of CSR reporting:
1. Stakeholder pressure for reporting on CSR 

activities:
Government pressure,
NGO pressure,
Recommendations of fi nancial 

organizations,
Investor pressure.

2. The benefi ts for business of reporting on 
CSR activities:
Reduce the risk of sanctions,
Increase productivity and profi tability,
Open up communication channels 

(reputation, recruitment of talented 
employees, consumer loyalty, public 
support, easier access to capital).

A detailed analysis of reasons for CSR 
reporting is tabulated below.

The review of the literature on the benefi ts 
of CSR reporting shows that the information 
requirements of stakeholders were primarily 
indicated as the main reason for the reporting, 
at the initial development stages of the process 
of disclosing non-fi nancial information. In time, 
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No.
Reasons for CSR 

reporting
Author Year Benefi ts of CSR reporting

1. Satisfy the needs 
of stakeholders. 
Form of 
communication 
with stakeholders. 

S.O. Idowu, B.A. 
Towler 

2004 CSR reporting is the stakeholders’ right to know 
about the company’s contribution to increasing 
public welfare.

B.A. Towler, S.O. 
Idowu 

2004 80% of the 100 largest UK companies whose 
shares are quoted on the London Stock 
Exchange prepare CSR reports.

D.O. Rourke 2004 Investors and shareholders also wish to obtain 
complete information about non-fi nancial risks 
and liabilities.

S.O. Idowu, I. 
Papasolomon 

2007 Stakeholders want to know how socially 
responsible the organization is.

G. Birth et al. 2008 CSR reporting often promotes a company’s 
stock price or leads to increased trade in its 
shares.

L. Sweeney et al. 2008 CSR reports as one of the communication 
channels. Communication increases customer 
loyalty, expands public support for the company, 
eases the recruitment of talented employees, 
and decreases the risk of reputational damage.

Y. Gao 2009 Companies listed on the stock exchange must 
also provide information about CSR in their 
fi nancial statements.

A.W. 
Sutantoputra 

2009 CSR reports are extremely important in making 
business decisions.

D.O. Rourke 2004 Growing demand for CSR investments.

M. Marais 2012 CSR communication is an essential element 
of CSR development between organizations.

2. Improving the 
image and 
reputation of the 
company

A.W. 
Sutantoputra 

2008 Companies can develop a positive public 
image.

C.A. Adams 2008 Companies try to enhance their reputation 
through CSR reporting (which is one form 
of image management).

D. Hildebrand 
et al.

2011 A company’s communication, which is a set 
of associations arising between stakeholders 
in the company, affects its reputation.

3. Creating brand 
value

D.O. Rourke 2004 Consumers would agree to pay more for 
a garment made by a company guided by social 
and environmental standards.

R. Chomvilailuk, 
K. Butcher

2010 There is a positive relationship between CSR 
and brand value creation – companies can gain 
a clear competitive advantage, for consumers 
are hoping that will match some social values, 
not just be a quality product at a low price.

A. Ivanisevic 
Hernaus, A. 
Stojanovic

2015 From banks’ point of view social responsibility 
in its comprehensive understanding is the way 
of creating long-term value – recognize business 
opportunities and manage risk more effi ciently.

Tab. 1: Reasons for CSR reporting identifi ed in its research literature (Part 1)
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improved image and reputation, creation of 

brand value, as well as increasing profi tability 

and minimising risks began to be cited. CSR 

became a major source of information for 

broadly-defi ned stakeholders, was used to 

manage enterprises and to generate benefi ts, 

including improved fi nancial performance. 

These results were confi rmed by the research 

of Margolis et al. (2007) that pointed to a link 

between environmental reporting and goodwill; 

research by Dimson et al. (2012), who recorded 

growth in the share prices of large enterprises; 

by Plumlee et al. (2010) who demonstrated 

improved cash fl ows; and by Lang et al. (2012), 

who traced a link between CSR and fi nancial 

liquidity. The need to standardise CSR reporting 

No.
Reasons for CSR 

reporting
Author Year Benefi ts of CSR reporting

4. Increase 
profi tability 
minimization of risk 

D.O. Rourke 2004 CSR reports can serve as a self-regulatory 
instrument that helps to avoid future risks, 
because the problems are managed 
immediately after being identifi ed.

G. Birth et al. 2008 Due to CSR reporting the uniqueness of the 
product increases and companies can sell it 
at a higher price.

J.D. Margolis 
et al.

2007 CSR reporting contributes to increasing 
enterprise value.

M. Plumlee et al. 2010 Improvement of cash fl ow.

E. Dimson et al. 2012 Increases stock prices in large enterprises. 

K. Lang et al. 2012 Improvement in fi nancial liquidity.

D. Martinčik, M. 
Polívka 

2012 From the maximization of profi ts to the 
maximization of shareholder value.

5. The element 
of strategic 
management

P. Jones et al. 2007 CSR is an important element of strategic 
management in helping companies to respond 
to changes in business environment.

R. Tewari 2011 It is easier to confront a strong CSR 
communication risk than where a business has 
no idea about the extent, ways and accents 
of communication. Companies also may fail 
by choosing bad communication strategies.

I. Pollach 2012 A company signalling CSR only in a public 
relations campaign, i.e. applying a superfi cial 
rather than a deep rooted strategy, loses the 
opportunity to get maximum benefi ts.

R.E. Hinson,
P. Kodua

2012 Only an integrated company’s strategy which 
is unique and consistent with the company’s 
activities CSR practice will be useful.

6. Providing 
comparability of 
CSR reports 

A. Douglas et al. 2004 Comparability and transparency.

O. Delbard 2008 Comparability and transparency.

V. Juscius, A. 
Sneideriene, R. 
Griauslyte

2014 Only responsibly and professionally prepared 
reports can act as powerful marketing tools 
and means of helping to adopt CSR practice 
in the marketing process.

Source: The authors’ own compilation.

Tab. 1: Reasons for CSR reporting identifi ed in its research literature (Part 2)
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in order to assure its comparability also began 
to be highlighted.

2. Reasons for CSR Reporting 
in the Opinions of Enterprises

The benefi ts of reporting non-fi nancial 
information can be divided into two groups:
 Internal – reporting helps to streamline 

a range of processes in an enterprise 
by diagnosing problems. It also helps to 
maintain appropriate relations between 
market positioning of a product brand 
and its production, which infl uences the 
assessment of products and thus demand, 
market share and the profi ts of enterprises.

 External – reporting is a part of information 
policies that: reinforces the reliability of 
actions for and relations with stakeholders, 
helps to manage reputation risks and build 
competitive advantage.
These benefi ts are refl ected in a survey by 

EY and Boston College Center for Corporate 

Citizenship (2013) with members of the 

Center for Corporate Citizenship and Survey 

Sampling International (SSI). There were 579 
respondents in total – 391 of whom work for 
organizations that issue a sustainability report, 
and 188 for organizations do not issue reports.

The reasons for drafting CSR reports in the 
opinion of the respondents are summarised in 
Tab. 2.

An analysis of the reasons for preparing 
CSR reports demonstrates:
 Transparency with stakeholders is the 

principal reason, selected by all the entities 
examined, proof that the reporting is an 
important element of information policies 
and reporting itself is seen as part of the 
information.

 The organisations surveyed perceive 
reporting as a major part of risk 
management, which contributes to more 
effi cient operations (an internal benefi t), 
to building of reliability with stakeholders 
and to competitive advantage (external 
benefi ts).

 CSR reporting is not currently considered to 
be a marketing tool that would build brand 
(amongst large enterprises – 4% of the 
organisations questioned disagreed, that 
rose to 5% in in fi nance and insurance). 
This reason should be expected to become 
more important over time.

 Some entities are not convinced it is 
reasonable to draft CSR reports (4% of large 
and 6% of smaller entities, 7% of public and 
8% of private organisations). This means an 

Reasons for CSR 
reporting

By company size By company type By company activity

Annual 
revenues 
over $5 
billion 

Annual 
revenues 
under $5 

billion

Publicly 
traded 

for-profi t 
company

Private 
for-profi t 
company

FI H I M P U

Transparency with 

stakeholders
79 59 79 60 69 56 73 83 81 89

Risk management 48 33 39 49 41 29 42 40 41 52

Stakeholder pressure 46 25 38 29 22 8 38 45 27 38

Competitive advantage 67 59 57 52 58 46 66 53 59 37

Brand/reputation 4 - 2 1 5 - 3 1 - 8

Company culture 6 7 7 8 12 5 10 6 5 5

Other 11 8 13 5 - - - - - -

I’m not sure 4 6 7 8 - - - - - -

Note: FI – Finance and Insurance, H – Health care and social assistance, I – Information, 
M – Manufacturing, P – Professional scientifi c and technical services, U – Utilities and mining.

Source: The authors’ own compilation on the basis of EY (2013).

Tab. 2: Reasons for CSR reporting (%)
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absence of obligatory reporting undermines 
its rationale; in addition, organisations 
employ other forms of communication with 
stakeholders and fi nd them adequate.
It is also interesting to analyse the reasons 

for not compiling CSR reports by 30% of the 
organisations examined (Tab. 3).

The survey shows that 51% of public and 
18% of private organisations which do not 
report indicated absence of resources on which 
to base reports – which unequivocally points to 
a clear need to defi ne rules of preparation, or 
reporting standards. 45% of private and 26% of 
public entities that do not report indicated a lack 
of stakeholder requirements as a reason – 
proof that the idea of CSR and the signifi cance 
of the associated information policies are 
misunderstood. These organisations do not 
realise the potential benefi ts they could attain 
by compiling CSR reports.

In general, the introduction of compulsory 
CSR reporting and the defi nition of its standards 
would contribute to the development of the idea 
of CSR and improve the information policies of 
enterprises by ensuring their comparability and 
legitimacy.

3. Standardisation of Non-Financial 
Information

The fundamental reason for standardising non-
fi nancial information reporting is to improve 
the transparency of social and environmental 
information supplied by reporting organisations, 
in order to assure its comparability both across 
sectors and internationally. Non-fi nancial 
information disclosed assists enterprises with 
measurement, supervision and management 
with reference to fi nancial performance and 
its impact on the public, and to help to satisfy 

the needs of investors and other interested 
parties, including consumers, as far as access 
to information about public impact of an 
enterprise is concerned. It is therefore valuable 
both to enterprises themselves and to a wide 
range of external and internal stakeholders. 
Legal systems laying down guidelines for CSR 
reporting vary considerably, however, which 
impedes comparability across enterprises and 
prevents assessments of their actions and the 
CSR principles adopted. It would therefore be 
desirable to develop international rules of CSR 
reporting, including the format and scope of 
reporting, which would provide for a transparent 
message of CSR-related activities.

Two models of CSR reporting can be 
distinguished:
 voluntary, supported mainly by corporations 

(Rodriquez & LeMaster, 2007; Francis, 
Nanda, & Olsson, 2008; Dhaliwal, Li, Tsang, 
& Yang, 2009),

 compulsory, mainly promoted by non-
government organisations, pressure groups 
and trade unions (Doane, 2002; Maguire, 
2011; Ioannou & Serafeim, 2011).
Specialist literature offers arguments 

both for and against these models of CSR 
reporting. Proponents of compulsory reporting 
usually point to fostering of socially responsible 
management practices (Ioannou & Serafeim, 
2011; Porter & Kramer, 2011) and transparency 
of the reports (Elkington & Spencer-Cooke, 
1997; Gray, 2007; Doane, 2008; DeSilva, 2008; 
Lydenberg, Rogers, & Wood, 2010; Gray & 
Bebbington, 2010).

Opponents of compulsory reporting 
most frequently stress costs of the reporting, 
associated both with compilation of a report 
in itself and with monitoring of the reporting 

Reasons why companies do not report
Publicly traded for-profi t 

companies

Private for-profi t com-

panies

No one is asking for this information 26 45

We intend to do so, but have not have the 
resources to prepare a public report

51 18

We track this information internally, but elect 
not to publish it

19 29

We consider the information proprietary 6 18

Source: The authors’ own compilation on the basis of EY (2013).

Tab. 3: Reasons why companies do not report (%)
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process (Schaltegger, 1997; CGA, 2011; 
Centre for Strategy and Evaluation Services, 
2011) as well as utility of the reports – fulfi lment 
of only minimum regulatory requirements 
contributes to neglecting the process of 
gathering and analysing CSR data, which 

leads to the undesirable outcome of low-quality 
information displacing high-quality information 
(Schaltegger, 1997; Herzig & Schaltegger, 
2006). Obviously, each of the models has its 
advantages and disadvantages (Tab. 4).

Analysis of global trends in CSR reporting 
shows about two thirds of 140 national standards, 
both compulsory and voluntary, identifi ed in 30 
countries are compulsory (KPMG, UNEP, GRI, 
University of Stellenbosch, 2010). The need 
to standardise principles and, at least partly 
(e.g. by industry), formats of CSR reporting is 
clear, therefore, as it would preserve fl exibility 
and individuality of enterprises. It is diffi cult to 
subscribe to views of Herzig and Schaltegger 
(2006), however, that fulfi lment of barely 
minimum regulatory requirements contributes 
to neglecting the process of gathering and 
analysing CSR data and leads to low quality 
of information. Introduction of compulsory 
reporting of non-fi nancial information and its 
appropriate standardisation will contribute 
to improved quality of the information as it 
will provide for a standard presentation and 
comparability of data. It will not necessarily 
mean, as indicated by Herzig and Schaltegger 
(2006), neglecting the process of gathering and 
analysing CSR data. Conversely, maintenance 
of data transparency and legibility prevents all 

data from being presented in external reports 
since too much information is as inadequate as 
its absence.

The practice of enterprises publicising 
their CSR initiatives shows this information 
is communicated via: mass media, fi nancial 
reports including incomplete and random CSR 
information, social or integrated reporting. 
These are very different practices, a result of 
the lack of any standard regulations of CSR 
reporting globally, continentally or nationally. 
Enterprises compile CSR reports according to 
a variety of guidelines, e.g. the Global Reporting 
Initiative (GRI), ISO 26000, Global Compact, 
and the Carbon Disclosure Project. Reporting 
in line with the GRI standards is the most 
common (Lament, 2015; Marková, Lament, & 
Wolak-Tuzimek, 2015).

Research into corporate social responsibility 
by the European Commission (2013) points to 
two major problems:
 Insuffi cient transparency of non-
fi nancial information, due both to market 
imperfections and regulatory gaps, the 

Model of CSR 

reporting
Advantages Disadvantages

Compulsory   comparability of reports,
  promotion of socially responsible 

management practices.

  infl exibility,
  individual nature of a reporting 

entity is not taken into 
consideration,

  limitation to minimum regulatory 
requirements and neglect 
of analysis of CSR data – lower 
quality of information,

  costs of reporting.

Voluntary   fl exibility,
  individual nature of a reporting 

entity is taken into consideration.

  voluntary selection of: reporting 
periods, ratios to disclose, forms 
of presentation,

  incomparability of reports,
  incomplete.

Source: The authors’ own compilation.

Tab. 4:
Advantages and disadvantages of compulsory and voluntary model of CSR 

reporting
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latter caused by an absence of appropriate 
legal regulations,

 Lack of diverse membership of management 
boards, a result of inappropriate recruitment 
practices for management bodies – 
recruitment of candidates with similar 
profi les. This contributes to ineffective 
control and supervision of management 
decisions, due to uniform viewpoints, value 
systems and competences, and restricts 
corporate innovation.
To address these issues, the European 

Commission has passed Directive 2014/95/
EU, to be introduced by the member states by 6 
December 2016 and applicable to the relevant 
businesses during the fi nancial year beginning 
on 1st January 2017 or during the calendar 
year 2017.

Directive 2014/95/EU applies to large 
enterprises of public interest, i.e. quoted 
companies, insurance companies, banks and 
other organisations of public importance in view 
of their business profi le and employing more 
than 500 staff on average in a fi nancial year as 
at the balance closing date.

Pursuant to Art. 1 section 1 item 1 of EU 
Directive, the organisations concerned shall 
include in their reports non-fi nancial information, 
including information required to understand 
the development, results and position of the 
organisation and the impact of its operations 
in respect of environmental and social issues, 
respect for human rights, counteracting bribery 
and corruption, including:
 A brief description of the business model.
 A description of practices with regard 

to such issues, including due diligence 
processes in place.

 The outcomes of these practices.
 The chief risks associated with these issues 

and with the operations of the organisation.
 The key non-fi nancial performance 

indicators relating to a given business.
Notably, reporting organisations:
 Must, as a minimum, provide explanations if 

they do not follow any policies in respect of 
the foregoing issues.

 By way of exception, may omit information 
about expected occurrences or matters 
subject to negotiations in progress if 
their disclosure might have a seriously 
adverse effect on commercial position of 
an organisation while having no impact on 
a correct and objective understanding of 

the development, performance and position 
of the organisation and the impacts of its 
activities.

 Can rely on national, EU or international 
framework principles. These should be 
specifi ed in the circumstances.

 May be free from the duty to report non-
fi nancial information if they prepare 
a separate report which is published 
together with fi nancial statements, or on the 
organisation’s website, within six months 
of the balance closing date, and if fi nancial 
statements contain a reference to such 
a report.
The regulations of the Directive are a step 

forward since they will help to standardise the 
rules of reporting non-fi nancial information, and 
will improve its transparency and utility. They 
will largely apply to organisations that already 
compile such reports in the spirit of CSR, and 
a lack of detailed regulations would impede 
their comparability, since organisations could 
rely on different rules and guidelines. Thus, 
the Directive 2014/95/EU fi lls a regulatory gap 
and improves the usefulness of the information 
generated by organisations obliged to prepare 
CSR reports.

4. Reporting of Non-Financial 
Information in 2010–2014

Enterprises submitting CSR reports to GRI 
(Global Reporting Initiative) in 2010–2014 
were surveyed in order to determine trends in 
CSR reporting and to evaluate the extent of its 
standardisation. The numbers and structure 
of the reports were analysed by region and by 
enterprise size. The criteria were considered 
jointly and separately, that is, rules of CSR 
reporting across global regions were examined 
by size of enterprise.

The fi gures concerning CSR reports are 
divided into reports following the GRI guidelines 
and those based on other rules and guidelines.

Principles of classifying organisations 
according to GRI assumptions are presented 
in Tab. 5.

The research implies:
1. CSR reports commonly follow the GRI 

guidelines (93.5% organisations questioned 
in 2010, 79% in 2012, and 77.1% in 2014). 
A declining trend is observed, though, 
which suggests other reporting guidelines 
have been gaining popularity (2010 – 6.5%, 
2012 – 21%, 2014 – 22.9%) – Fig. 1.
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Size of organisation Headcount Revenue Balance sheet total

SME Up to 250 Up to € 50m Up to € 43m

Large Above 250 Above € 50m Above € 43m

MNE Above 250 (of various nationalities) Above € 50m Above € 43m

Source: GRI

Tab. 5: Principles of classifying organisations according to GRI assumptions

Fig. 1: Changes of structure of CSR reporting in 2010–2014 (%)

Source: The authors‘ own research on the basis of GRI, 
Sustainability Disclosure Database

Fig. 2: Structure of reports submitted to GRI across regions in 2010 (%)

Source: The authors’ own research on the basis of GRI, 
Sustainability Disclosure Database
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2. A majority of CSR reports are compiled by 
enterprises in Europe (2010 – 42.6% of 
the organisations examined, 2012 – 38%, 
2014 – 34.9%). A declining trend can be 
observed, though, which means CSR 
reporting is expanding intensely in other 
regions, mainly in Asia (2014 – 25.6% of 
the organisations surveyed, 2012 – 23.1%, 
2010 – 21.8%) and Africa (2010 – 4%, 2012 

– 8.9%, 2014 – 7.2%). Increasing numbers 
of reports are drafted in the remaining 
regions, yet the growth is not suffi cient to 
affect the structure of the reporting (Latin 
America – approximately 13% of the reports 
in the entire period under analysis, North 
America – 13–14% depending on the year, 
Oceania – 3–5% depending on the year) – 
Figs. 2–4.

3. The reports are most frequently compiled 
by large enterprises, accounting for 68.6% 
in 2010, 64.9% in 2012, and 64% in 2014. 
Their share in the structure of reporting has 
been diminishing, proof that the reporting is 
gaining importance with other organisations, 
chiefl y MNEs (in 2010 – 20% of the 
organisations questioned, 2012 – 23.8%, 
and 2014 – 25.2%). Numbers of reports 
submitted by SMEs are not suffi ciently large 
to affect the structure of reporting. Their 
share reached: 11.4% in 2010, 11.3% in 
2012 and 10.8% in 2014 – Tab. 6.

4. Large enterprises preparing CSR reports 
operate mainly in Europe (2010 – 42.7%, 
2012 – 35.3%, 2014 – 35%) and Asia (2010 
– 21.5%, 2012 – 24.9%, 2014 – 27.4%). The 

proportion of reporting enterprises has been 
climbing in Asia and falling in Europe – Fig. 5.

5. SMEs reporting under CSR, like large 
enterprises, chiefl y operate in Europe (2010 
– 60.6% of SMEs examined, 2012 – 55.6%, 
2014 – 52.6%) – Fig. 6.

6. MNEs enterprises preparing CSR reports 
operate mainly in Europe (2010 – 32.4%, 
2012 – 33.7%, 2014 – 34.9%) and Asia (2010 
– 30%, 2012 – 34%, 2014 – 26.5%). The 
proportion of reporting enterprises has been 
climbing in Europe and falling in Asia – Fig. 7.

7. Both large enterprises, SMEs and MNEs 
draft their reports not only in compliance 
with the GRI guidelines, as the incidence 
of reporting based on other guidelines has 
been growing substantially:

Fig. 3: Structure of reports submitted to GRI across regions in 2012 (%)

Source: The authors‘ own research on the basis of GRI, 
Sustainability Disclosure Database.
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SME (2010 – 3.6%, 2012 – 20.4%, 
2014 – 26.8%).

Large enterprises (2010 – 7%, 2012 – 
20.6%, 2014 – 21%).

MNE (2010 – 6.4%, 2012 – 23.5%, 
2014 – 29.9%) – Fig. 8.

This tendency is reaffi rmed by an analysis 
of the enterprises in those regions with the most 

distinct growth:
 SME – in North American enterprises (2010 

– 0.4%, 2014 – 5.4% of SMEs reviewed),
 Large enterprises – in European enterprises 

(2010 – 2.7%, 2014 – 7.4% of the large 
enterprises examined),

 MNE – in European enterprises (2010 – 
2%, 2014 – 9.7% of MNEs surveyed).

Fig. 4: Structure of reports submitted to GRI across regions in 2014 (%)

Source: The authors‘ own research on the basis of GRI, 
Sustainability Disclosure Database.

Specifi cation
2010 2012 2014

quantity % quantity % quantity %

SME – reporting as per GRI 
standard

241 11.0 357 9.0 359 8.0

SME – No GRI reports 8 0.4 89 2.3 127 2.8

Large – reporting as per GRI 
standard

1,413 64.6 2,033 51.6 2,296 50.9

Large – No GRI reports 88 4.9 524 13.3 589 13.1

MNE – reporting as per GRI 
standard

415 18.9 720 18.3 855 19.0

MNE – No GRI reports 24 1.1 217 5.5 281 6.2

Total reporting as per GRI 
standard

2,072 94.5 3,110 78.9 3,510 77.9

Total – No GRI reports 120 5.5 830 21.1 998 22.1

Source: The authors’ own research on the basis of GRI, Sustainability Disclosure Database

Tab. 6: Structure of reports submitted to GRI in 2010–2014 by size of organisation
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Fig. 5:
Structure of reports prepared by large enterprises submitted to GRI 

in 2010–2014 across regions (%)

Source: The author’s own research on the basis of GRI, 
Sustainability Disclosure Database.

Fig. 6:
Structure of reports prepared by SME enterprises submitted to GRI 

in 2010–2014 across regions (%)

Source: The authors‘ own research on the basis of GRI, 
Sustainability Disclosure Database.
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Fig. 8:
CSR reporting as per standards other than GRI by enterprises size 

2010–2014 (%)

Source: The authors’ own research on the basis of GRI, 
Sustainability Disclosure Database.

Fig. 7: Structure of reports prepared by MNE to GRI in 2010–2014 across regions

Source: The authors’ own research on the basis of GRI, 
Sustainability Disclosure Database.
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Conclusion
Presentation of non-fi nancial information helps 
to identify issues important to a given entity 
and the associated risks. This is additional 
information, not clearly visible in fi nancial 
reports since, in accordance with the principle 
of signifi cance, only events with signifi cant 
impact on operations and fi nancial standing 
of an enterprise should be disclosed. If an 
entity fails to recognise environmental and 
social developments as signifi cant to its 
fi nancial position and its activities, they will not 
be presented in fi nancial statements either. 
Therefore, absence of publication duties 
concerning non-fi nancial information should be 
regarded as contributing to emergence of the 
information asymmetry. 

It should be pointed out not only reporting 
in itself but also its scope and principles are 
important to stakeholders, including investors. 
In order to limit the information asymmetry, non-
fi nancial data should be presented:
 to an adequate extent – it is important 

to determine types of information to be 
disclosed. Both information gaps and 
excess information are inadvisable, both 
producing similar effects. Information to be 
disclosed should be specifi ed, therefore,

 in an appropriate form – to assure 
comparability and transparency of the 
disclosures,

 according to standards defi ned e.g. for 
specifi c industries.
Non-fi nancial information must be said to 

constitute an important part of the decision-
making process in an enterprise, therefore, lack 
of a duty to report it contributes to emergence 
of the information asymmetry, since various 
entities hold information of different quality. 
In order to limit the information asymmetry, 
the duty of reporting non-fi nancial information 
should be introduced and standards of non-
fi nancial reporting must be laid down.

The literature review and empirical research 
into motivations for CSR reporting and trends in 
reporting of non-fi nancial information have helped 
to verify the hypotheses formulated initially:
1. Communication with stakeholders is the 

fundamental reason for reporting non-
fi nancial information. This is confi rmed 
by the literature review, with most authors 
believing this is the prime reason for 
preparing CSR reports. Authors indicating 
other motivations treat it as the fundamental 

cause which obtains jointly with other 
motivations.
This is also supported with results of the 
survey among enterprises compiling CSR 
reports – all the enterprise groups queried 
commonly point to this reason for CSR 
reporting.

2. The need to standardise CSR reporting to 
ensure its transparency and clarity is noted 
by reporting organisations. This is proven 
by surveys of organisations drafting CSR 
reports – approximately 80% of all reports 
follow the GRI guidelines, which thus 
become the most popular rules of reporting. 
This means the reporting enterprises wish 
their reports to be clear, transparent and 
comparable and for their stakeholders 
to be able to fully satisfy their information 
requirements. This is also evidence of the 
care for good relations with stakeholders, 
who receive standardised data although 
this is not binding on enterprises. A growing 
tendency for CSR reporting to follow 
guidelines other than the GRI can also be 
noted in the entire period under analysis 
– another argument for specifying rules of 
reporting and introducing standards. This 
will not necessarily be a single compulsory 
standard, yet a model report would need 
to be set to assure transparency and 
comparability.
This is addressed by Directive 2014/95/
EU, applicable only to large enterprises 
employing more than 500 staff, nonetheless 
it fi lls a regulatory gap, will contribute to 
improved comparability of results and will 
improve utility of information generated by 
enterprises drafting CSR reports.
It would be reasonable to continue the 

research by reviewing norms and standards of 
CSR reporting by enterprises active in particular 
industries, as this would help to defi ne their 
characteristic norms and standards that could 
subsequently be standardised.
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Abstract

THE REPORTING OF NON-FINANCIAL INFORMATION AND THE RATIONALE 

FOR ITS STANDARDISATION

Peter Krištofík, Marzanna Lament, Hussam Musa

CSR (Corporate Social Responsibility) is an important part of communication with stakeholders and 

a response to the need for non-fi nancial reports. Regrettably, the rules of non-fi nancial reporting are 

almost not regulated. CSR reports are drafted using a variety of principles and guidelines, which 

limits comparisons across enterprises, transparency and assessment of progress.

The reasons for reporting non-fi nancial information cited in the specialist literature, and by 

enterprises preparing CSR reports are examined, and the benefi ts of standardising reports of non-

fi nancial information are determined.

The literature review and empirical research into the motivations for CSR reporting and the 

trends in reporting of non-fi nancial information helped to verify the initial hypotheses:

1. Communication with stakeholders is the fundamental reason for reporting non-fi nancial 

information. This is confi rmed by the literature review, with most authors believing this is the 

prime reason for preparing CSR reports. Authors indicating other motivations still treat it as the 

fundamental cause which exists jointly with other motivations.

2. The need to standardise CSR reporting to ensure its transparency and clarity is noted 

by reporting organisations. This is proven by surveys of organisations drafting CSR reports – 

approximately 80% of all reports follow the GRI guidelines. This means the reporting enterprises 

wish their reports to be clear, transparent and comparable and for their stakeholders to be able to 

fully satisfy their information requirements. This is also evidence of the care for good relations with 

stakeholders, who receive standardised data although this is not binding on enterprises. A growing 

tendency for CSR reporting to follow guidelines other than the GRI can be noted in the entire period 

under analysis. This will not necessarily be a single compulsory standard, yet a model report would 

need to be followed to assure transparency and comparability.

The Regulations of the Directive 2014/95/EU are a step forward since they will help to 

standardise rules of reporting non-fi nancial information and will improve its transparency and utility.
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