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Objective: The objective of the article is to identify the role and importance of family environment (parental 
support for autonomy, entrepreneurial role model, and family support for entrepreneurship) in determining 
the entrepreneurial intention of young Tunisian students in a post-revolution context. 

Research Design & Methods: The study is based on a quantitative approach using a survey of 297 final year 
under-graduate students in Tunisian universities. Data analysis was performed using Statistical Package for 
the Social Sciences (SPSS) V23 software. 

Findings: The results show that parental support for autonomy as the promotion of independence and exposure 
to an entrepreneurial role model are the most important factors capable of stimulating entrepreneurial inten-
tion. Contrary to our expectations, we found that the family support for entrepreneurship (financial capital and 
social capital) has no effect on the entrepreneurial intention of young students. 

Implications & Recommendations: Parents should be aware that orienting their children towards entrepreneur-
ship is first developed at the family level. Their role is therefore essential in encouraging the promotion of inde-
pendence. Parents should also bring their children closer to family entrepreneurs so as to build on their success. 

Contribution & Value Added: Our main contribution is the development of an empirically verified model that 
high-lights relationships between different components of family environment and the entrepreneurial inten-
tion of final year undergraduate students.  
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INTRODUCTION 

Since 14 January 2011, Tunisia’s post-revolution environment has been characterised by political, eco-
nomic, and social crises (Ben Moussa, 2018). In addition, in 2017 the Tunisian government decided to 
suspend recruitment in the public sector. Under such austerity measures, young people must move 
towards launching their own projects to deal with unemployment. 

Bearing on the theory of planned behaviour (Ajzen, 1991) and findings from previous research, the 
study of entrepreneurial intention enriches understanding of entrepreneurial behaviour (González et 

al., 2019). Indeed, the decision to go into an independent business requires, in the first place, entre-
preneurial will (Ajzen, 1991). The latter can be determined when we consider personal and contextual 
factors (Shapero & Sokol, 1982). Ajzen (1991) shows that entrepreneurial potential appears in specific 
contexts that promote attitudes, social norms, and perceptions of behaviour control that result in the 
manifestation of entrepreneurial intention. 



32 | Nejib Ben Moussa, Syrine Kerkeni

 

Thus, the environment in which a person develops can facilitate or inhibit launching a business. It 
seems that the family environment, as a factor that influences and gears career choices, determines 
the personality and behaviour of the individual and brings – besides to financial support – a relational 
network that stimulates entrepreneurial intention. Family environment is the first social experience of 
students (Boudabbous, 2011). Indeed, family environment denotes the entire fundamental system 
that transfers entrepreneurial values. It is for this reason that we first bear on the literature examining 
the effect of family environment on entrepreneurial intention as a factor acting on the perceived de-
sirability and feasibility of entrepreneurial intent (Ajzen, 1991; Shapero & Sokol, 1982). Several studies 
show that the family is a determining factor of entrepreneurial intention but few focus on identifying 
the components of the family concept and on showing their effect on the development of entrepre-
neurial intention in young people. To our knowledge, few previous studies scrutinised the relationship 
of the family environment with its different components and entrepreneurial intent. 

In our study, we will try to answer the following question: What is the impact of family environment 
on the entrepreneurial intention of young people? By answering this question, we hope to determine 
the relative importance of each component of family environment in the development of entrepre-
neurial intention among young people. 

The current study bases on a quantitative approach using a survey of 297 final year undergraduate 
students at public universities in Tunis. Data analysis was performed using the SPSS V23 software. 

Thus, our paper is structured as follows. We first review the relevant literature, then we outline 
our methodology to test our research hypotheses, and finally, we discuss the main results. 

LITERATURE REVIEW 

In this section we first present the two basic concepts of our study. These are entrepreneurial intention 
and family environment. Then we outline the nature of the relationship between them. 

Entrepreneurial Intention 

Since it was identified as the best predictor of entrepreneurial behaviour (Ajzen, 1991), entrepreneurial 
intention continues to attract entrepreneurship researchers’ attention (Leung et al., 2020; Bazan et al., 
2020). In fact, any planned behaviour, including starting up a new business venture, cannot take place 
without the intention of doing business (Ajzen, 1991). Entrepreneurial intention is considered to be the 
first step in the process of business creation (Ajzen, 1991) reflecting the effort a person is willing to make 
to actually start a business. Engle et al. (2010) defined entrepreneurial intention as a deliberate desire to 
go into business. Indeed, it is personal belief that is translated into an ability to assess the feasibility of the 
idea (Bird, 1992). Therefore, entrepreneurial intention is a thoughtful combination of goal and the means 
to achieve it. It is also known as a cognitive representation determined by needs, values, motivations, and 
beliefs (Bird, 1992). As shown by the entrepreneurial event model (Shapero & Sokol, 1982) and the theory 
of planned behaviour proposed by Ajzen (1991), Carmen et al. (2016) prove that entrepreneurial inten-
tion can be developed throughout a person’s life and several factors can influence it. Previous research 
(e.g. Ajzen, 1991; Shapero & Sokol, 1982) showed that entrepreneurial intention depends on: 

− attitude towards action, which reflects the degree of perceived desirability of behaviour (Shapero & 
Sokol, 1982). In other words, it is a favourable or unfavourable assessment of the intended behaviour, 

− perceived behavioural control, which refers to the feeling of self-efficacy, i.e. the perceived ability 
to perform a specific behaviour (Ajzen, 1991). Past experiences, psychological and emotional events 
are variables that may influence the sense of self-efficacy in an individual, 

− social norms reflect the influence of the potential entrepreneur’s entourage on their decision to start 
a business. 

Scholars (e.g. Hayton & Cacciotti, 2014) identify several factors that may influence the entrepre-
neurial intention, such as personal effectiveness, personality traits, work experience, entrepreneurship 
education, societal orientation of gender roles, parental behaviour, family history, neighbourhood, 
school, peer group, and work status. However, in our study, we are only interested in the factor of 
family environment and its impact on the entrepreneurial intention of young people. Therefore, the 
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peculiarity of our study stems from its sole focus on family environment as the determining factor of 
entrepreneurial intention applied to its importance. 

Family Environment 

Family is the first social entity in which individuals learn to integrate and interact (Wiani et al., 2018). 
In other words, family has a great influence on the social development of individuals, which is where 
they learn the basic principles necessary for their integration in society. Family shapes their behaviour, 
their ways of solving problems, and in particular, how they make decisions (Figueiredo & Dias, 2012). 
Family is the environment where the identity and personality of individuals are shaped because of 
direct and early contact with parents, brothers, sisters, and relatives (Wiani et al., 2018). 

The family environment essentially consists of parental support for autonomy (e.g. Anil et al., 2014; 
Sharma, 2014), entrepreneurial role model (e.g. Basow & Howe, 1980), and family support for entre-
preneurship (e.g. Bird & Weinberg, 2016; Sharma, 2014).  

The previous studies have examined the impact of the family environment concept on entrepre-
neurial intention, as a whole and unidimensional construct. Unlike our study, which is interested in 
analyzing the impact of its several dimensions on entrepreneurial intention. 

Parental Support for Autonomy 

In developmental psychology, the term autonomy was associated with independence, self-determina-
tion, and self-assertion (Beyers et al., 2003). In the field of cross-cultural psychology, autonomy is de-
fined as the capacity to act on personal goals and interests, namely the development of individual self-
determination (Kyriaki et al., 2014). Under the self-determination theory proposed by Deci et al. 
(1991), parental support for autonomy leads to positive, affective, cognitive, and behavioural conse-
quences which encourage self-expression, self-asserting, and the adoption of more mature behaviours 
by children. In addition, psychological self-reliance determines parents’ ability to stimulate the desire 
for discovery, but also to encourage children to express one’s opinions, desires, and preferences, along 
with building in them problem-solving skills (Prinzie et al., 2009). Consequently, the concept of paren-
tal support for autonomy takes two forms (Soenens et al., 2005). It is initially a question of perceived 
promoting of independence (PI) through parental educational practices, i.e. parents tend to develop 
and promote decision-making and freedom of expression in their children (Silk et al., 2003). On the 
other hand, parental support for autonomy refers to the perceived promotion of volitional functioning 
(PVF), i.e. parents favour the will of psychological independence (Soenens et al., 2005). 

Autonomy is an influential predictor of entrepreneurial intention (Al-Jubari et al., 2017). Research 
published in the subject shows that parenting practices are the conditions that predispose an individ-
ual to have entrepreneurial traits and the intention to set up a business project, through encourage-
ment of creativity, risk taking, promotion of autonomy, and innovative thinking (Anil et al., 2014). In-
deed, parents develop the entrepreneurial intention of their children when they promote their inde-
pendence by giving them more freedom to think and make decisions in the family. In the same way, 
by stimulating the voluntary functioning of their children, parents develop their entrepreneurial spirit. 
Therefore, it is likely that parental support for autonomy, through its two components, contributes to 
the development of children’s entrepreneurial intention. Accordingly, we formulate our hypothesis: 

H1.1: Parental support for autonomy as the perceived promotion of independence promotes 
young people’s entrepreneurial intention. 

H1.2: Parental support for autonomy as the perceived promotion of volitional functioning pro-
motes young people’s entrepreneurial intention. 

Entrepreneurial Role Models 

Entrepreneurial role models are a particular type of social capital known for their intense networks 
and ability to provide secure access to different types of resources (Holienka et al., 2013). Given their 
importance in the development of entrepreneurial intention, we chose to give entrepreneurial role 
models special attention and treat them separately from the concept of social capital. Gibson (2004) 
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postulates that the role model concept is a combination of two aspects: the role aspect and the mod-
elling aspect. The role aspect translates the identification with his model in terms of similar character-
istics and behaviours, while the modelling aspect inspires others to imitate one’s personality and ac-
quire the desired abilities and skills (Bosma et al., 2011). 

The role model typically plays a major role in determining career choices (Shapero & Sokol, 
1982). S/he is a person who serves as the basis for imitation in terms of professional goals and 
decisions (Basow & Howe, 1980). Therefore, an entrepreneurial role model may be defined as a 
person who inspires others to acquire desired entrepreneurial skills and become entrepreneurs. In 
fact, entrepreneurial role models are acknowledged as influencers through their behaviours, which 
serves as a guide for potential entrepreneurs (Gibson, 2004). 

Entrepreneurial research confirms the impact of role models on entrepreneurial intention. In the 
context of entrepreneurial socialisation, successful entrepreneurial examples promote the learning 
and acquisition of entrepreneurial skills (Karimi et al., 2014).  

Entrepreneurial role models and – more specifically – family members not only help to build one’s 
own network, which is a source of inspiration and motivation, but also to have the skills to launch a 
business (Holienka et al., 2013). Living in a family of entrepreneurs increases entrepreneurial motiva-
tion and intention. 

A study conducted by Gray (2006), with 201 Moroccan entrepreneurs to identify the determining 
factors of their choice of entrepreneurial career showed that 70% of respondents had a role model and 
followed the example of a parent or relative. Bearing on this, we formulate the following hypothesis: 

H2: Exposing young people to an entrepreneurial role model reinforces their entrepreneurial 
intention. 

Family Support for Entrepreneurship 

Family support for entrepreneurship can take several forms: moral (Boudabous, 2011), financial, and 
social (Bird & Weinberg, 2016). 

We are interested in studying the influence of social and financial family support, since they are 
the most useful resources to facilitate the decision to start a business (Bird & Weinberg, 2016). Finan-
cial capital is the starting point of any project, which can be transformed into other types of resources 
required for the execution and development of entrepreneurship (Edelman et al., 2016). However, 
Bates (1985) considers that financial capital should be associated with human or social capital to en-
sure a project’s sustainability.  

Social capital has three dimensions: structural, cognitive, and relational. The structural dimension 
refers to the general architecture of connections between actors (Nahapiet & Ghoshal, 1998). The 
cognitive dimension refers to structuring resources between parts such as representations and inter-
pretations. The relational dimension refers to all assets obtained through these relationships condi-
tioned by trust, norms, expectations, and obligations (Nahapiet & Ghoshal, 1998). 

Family influence on business creation was extensively studied in several studies that examine fam-
ily businesses (e.g. Rodriguez et al., 2009). Nevertheless, the effect of family support on stimulating 
entrepreneurial activities among novice entrepreneurs is poorly studied (Edelman et al., 2016).  

Indeed, social capital helps to identify opportunities and sustain company performance (Bhagvat-
ula et al., 2010). Recent studies on social capital have shown that all broader relational networks rein-
force the choice of an entrepreneurial career and represent both a tool to help set up projects and 
entrepreneurial objectives (Sharma, 2014).  

Several studies tried to determine the role of family’s financial capital in helping novices to choose 
an independent professional career (Rodriguez et al., 2009), which is often identified as the most rap-
idly sought capital, which can be transferred across generations (Dyer et al., 2014). Indeed, the availa-
bility of family’s financial capital is the starting point of the project and positively related to the choice 
of an entrepreneurial career (Rodriguez et al., 2009). Then, we formulate the following hypothesis: 

H3.1: The family’s social capital reinforces young people’s entrepreneurial intention. 

H3.2: The availability of family’s financial capital increases young people’s entrepreneurial intention. 



The role of family environment in developing the entrepreneurial intention of young Tunisian students | 35

 

Our research model (Figure 1) summarises all of our hypotheses. 
 

 

Figure 1. Conceptual model 

Source: own elaboration. 

RESEARCH METHODOLOGY 

In order to answer and test our research questions and hypotheses, we opted for a questionnaire-
based survey to gather the data needed to study the role of family environment in the development 
of entrepreneurial intention. The survey was conducted among final year undergraduate students in 
Tunisian universities. We distributed 400 questionnaires but we were only able to administer 300. 
Three of them were not correctly completed. Therefore, our sample includes only 297 questionnaires. 
We measured “entrepreneurial intention” with six items inspired by Linan and Chen (2009). A sample 
item was “I am ready to do anything to be an entrepreneur.” The “parental support for autonomy” 
(perceived promotion of independence and perceived promotion of volitional functioning) has been 
operationalised by 17 items (Appendix A) adopted from Silk et al. (2003), Grolnick et al. (1991), and 
Soenens et al. (2007). Sample items were “My mother/father pushes me to think independently,” “My 
mother/father allows me to decide things for myself.” 

For “entrepreneurial intention “and “parental support for autonomy,” we used a five-point Likert 
scale ranging from strongly agree (1) to strongly disagree (5). The independent variable “entrepreneur-
ial role model” was measured by 12 items inspired by Howard et al. (2006) and rated on a five-point 
Likert scale ranging from very often (1) to never (5). 

Table 1. Demographic characteristics of respondents 

Characteristics Frequency Percent (%) 

Sex: 
Female  
Male 

 
188 
109 

 
63.3 
36.7 

Total 297 100 

Fields of study:   
Engineering  
Social Sciences 

124 
173 

41.75 
58.25 

Total 297 100 

Source: own elaboration of the survey (n = 297). 

The sample item was, “Do you have a self-employed parent or family member who you want to 
imitate and who has significant discussions with you about their job or business?” “Family support for 
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entrepreneurship” (financial capital and social capital) was evaluated by 11 items inspired by Sieger et 

al. (2011) and used by Lima et al. (2014). Sample items included in this scale were “If I want to start a 
business my family will provide me with own capital” and “If I want to start a business my family puts 
me in contact with business networks, partners, and/or potential customers.” This variable was also 
measured by a five-point Likert scale ranging from very sure (1) to not sure at all (5). 

RESULTS AND DISCUSSION 

Findings 

Data analysis was performed using the SPSS V23 software. Table 1 presents some characteristics of 
our sample. As we can see, 63.3% of young respondents were females, whereas only 36.7% were 
males. The sample of our study consists mainly of young Tunisian final year undergraduate students 
belonging to 25 universities, but we have grouped them in two disciplines (engineering and social sci-
ences). As a result, the majority of the sample (58.25%) consists of young students in universities that 
pursuing studies in social sciences (Business administration, Economics and Law), while the rest of the 
sample (41.75%) pursue engineering. 

Table 2 presents descriptive statistics of the different variables used in our study. These results 
show that young people are ready to make all the necessary efforts to create their own projects. But 
they are not completely prepared to immediately embark on this adventure. Such attitude of young 
people can be explained by the uncertainty of the post-revolution environment that Tunisia has ex-
perienced since 2011. 

As for the variable “parental support for autonomy” (the perceived promotion of independence 
and of volitional functioning), the interviewed young people agree with almost all the statements. Such 
a trend can be explained by the presence of a democratic parental style, which promotes autonomy. 

Respondents report the existence of a very low presence of role model in their family environment. 
For family support of entrepreneurship, the results show that the different resources – financial and 
social – necessary for the creation of a business are very unlikely to be provided by the respondents’ 
family environment. 

Before studying the relationships between the different constructs of our model, we checked the 
consistency of their measurement scales. For this reason, we began with reliability analysis, then we 
performed factor analysis, and finished with multiple linear regression analysis. 

We checked the reliability of different concepts of our model with Cronbach’s alpha. Table 3 shows 
that the alpha coefficient of all constructs varies between 0.694 and 0.945. This proves the adequate 
internal consistency of all the studied constructs. 

Then, we conducted principal component analysis (PCA) in order to purify measurement scales. 
Let us note that we retained only the items that have the correlation coefficient greater than 0.3, as 
recommended by Netemeyer et al. (2003). However, we removed five items (PI1, PI2, PI3, PI4, and PI7) 
from “parental support for autonomy” due to their low correlation coefficients: two of its items (PVF4 
and PVF7) as promotion of volitional functioning and the promotion of independence construct. Simi-
larly, we removed CS8 from the “family support for entrepreneurship” construct for the same reason. 
A factor analysis was carried out on the dependent variable “entrepreneurial intention.” It showed 
that the construct was unidimensional (KMO=0.916, Bartlett’s test = 0.000), giving off a factor that ex-
pressed 74.871% of total variance. The factor analysis performed on the first independent variable 
“parental support for autonomy as promotion of independence” expressed 53.049% of total variance 
(KMO=0.719, Bartlett’s test = 0.000). The second one, “parental support for autonomy as promotion 
of volitional functioning” (KMO=0.825, Bartlett’s test = 0.000), expressed 47.218% of total variance. In 
the same way, the factor analysis conducted on the independent variable “entrepreneurial role model” 
showed that it was unidimensional (KMO=0.938, Bartlett’s test = 0.000), producing a factor that ex-
pressed 62.882% of total variance.  

Finally, the factor analysis of the independent variable “family support for entrepreneurship as financial 
capital” showed that (KMO=0.691, Bartlett’s test = 0.000) and expressed 67.528% of total variance. The 
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second one, “Family support for entrepreneurship as social capital” (KMO=0.874, Bartlett’s test = 0.000), 
expressed 69.736% of total variance. These results prove that the validity is adequate. 

Table 2. Descriptive statistics 

Items Min Max Mean S.D. 

Entrepreneurial intention 

EI1 1 5 2.32 1.253 

EI2 1 5 2.32 1.361 

EI3 1 5 2.02 1.310 

EI4 1 5 2.28 1.257 

EI5 1 5 2.32 1.329 

EI6 1 5 2.25 1.239 

Parental support for 
autonomy 

Promotion of independ-
ence 

PI1 1 5 2.21 1.209 

PI 2 1 5 2.53 1.366 

PI 3 1 5 1.74 0.989 

PI 4 1 5 2.03 1.242 

PI 5 1 5 2.10 1.233 

PI 6 1 5 1.70 0.963 

PI 7 1 5 2.13 1.163 

PI 8 1 5 1.76 1.056 

PI 9 1 5 1.83 1.062 

Promotion of volitional 
functioning 

PVF1 1 5 1.62 0.889 

PVF2 1 5 1.72 0.904 

PVF3 1 5 2.05 0.968 

PVF4 1 5 3.02 1.301 

PVF5 1 5 1.90 0.955 

PVF6 1 5 1.76 0.913 

PVF7 1 5 3.33 1.352 

PVF8 1 5 1.70 0.883 

Entrepreneurial role model 

ERM1 1 5 3.65 1.598 

ERM2 1 5 4.14 1.407 

ERM3 1 5 4.21 1.363 

ERM4 1 5 3.90 1.560 

ERM5 1 5 3.92 1.544 

ERM6 1 5 4.00 1.460 

ERM7 1 5 3.97 1.521 

ERM8 1 5 3.90 1.542 

ERM9 1 5 3.99 1.511 

ERM10 1 5 4.34 1.316 

ERM11 1 5 4.49 1.142 

ERM12 1 5 4.33 1.262 

Family support for 
entrepreneurship 

Financial capital 

FC1 1 5 3.27 1.440 

FC1 1 5 2.92 1.310 

FC1 1 5 3.23 1.405 

Social capital 

SC1 1 5 2.40 1.345 

SC2 1 5 2.60 1.340 

SC3 1 5 2.64 1.393 

SC4 1 5 2.73 1.332 

SC5 1 5 2.51 1.363 

SC6 1 5 2.61 1.279 

SC7 1 5 3.02 1.314 

SC8 1 5 2.59 1.375 
Note: S.D. – standard deviation. 
Source: own elaboration of the survey (n = 297). 
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Since all the variables in our model are quantitative, we chose the multiple linear regression analyses 
to test our hypotheses. Before performing multiple linear regression, we first checked that correlation 
between independent variables showed no multicollinearity problem. In the same way, regression as-
sumptions have been checked to show that there is no violation of these conditions (linearity, the constant 
variance of error terms, the independence of error terms, and the normal distribution of error terms). 
Table 5 showed that the variance inflation factor (VIF) was less than 3.3 as suggested by Hair et al. (2011). 

Table 3. Results of principal component analysis 

Construct Item 
Factors 

Loading 
α KMO 

Variance ex-

plained (%) 

Entrepreneurial intention 

EI1 0.824 

0.932 0.916 74.871 

EI2 0.844 

EI3 0.875 

EI4 0.887 

EI5 0.877 

EI6 0.884 

Parental support 
for autonomy 

Promotion of independ-

ence 

PI 5 0.734 

0.694 0.719 53.049 
PI 6 0.830 

PI 8 0.641 

PI 9 0.696 

Promotion of volitional 
functioning 

PVF 1 0.668 

0.772 0.825 47.218 

PVF 2 0.765 

PVF 3 0.624 

PVF 5  0.610 

PVF 6  0.722  

PVF8 0.721 

Entrepreneurial role model 

ERM1 0.849 

0.945 0.938 62.882 

ERM2 0.858 

ERM3 0.827 

ERM4 0.878 

ERM5 0.838 

ERM6 0.817 

ERM7 0.644 

ERM8 0.814 

ERM9 0.808 

ERM10 0.715 

ERM11 0.718 

ERM12 0.712 

Family support for 
entrepreneurship 

Financial capital 

CF1 0.812 

0.758 0.691 67.528 CF2 0.843 

CF3 0.809 

Social capital 

CS1 0.838 

0.927 0.874 69.736 

CS2 0.857 

CS3 0.852 

CS4 0.877 

CS5 0.797 

CS6 0.794 

CS7 0.827 
Note: KMO – Kaiser-Meyer-Olkin. All Bartlett’s sphericity tests are equal to 0.000. 
Source: own elaboration of the survey (n = 297). 

In fact, Model 1 resulted from the multiple linear regression establishing the relationship be-
tween entrepreneurial intention (dependent variable) and the five components of family environ-
ment (independent variables). 
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This model showed (Table 4) that family environment contributes 11.3% to the formation of entre-

preneurial intention (Adj.R2=0.113, sig =0.000). These results are quite satisfactory since entrepre-neu-
rial intention was affected not only by the family environment – the object of our study – but also by 
other factors mentioned in the literature. The results in Table 5 underline the importance of the contri-
bution of each component of the family environment in the explanation of entrepreneurial intention. 

Table 4. Summarised model and statistics of regression 

Model R square Adjusted R square F Sig. 

1 0.128 0.113 8.570 0.000 
Note: Dependent variable: Entrepreneurial intention; Independent variables: Promotion of independence; Promotion of 
volitional functioning; Entrepreneurial role model; Financial capital; Social capital. 
Source: own elaboration of the survey (n = 297). 

Indeed, the relationship between parental autonomy support as the promotion of independence 
and entrepreneurial intention is significant and positive (β=0.193, p=0.006). Hence, hypothesis H1.1 
is confirmed. 

The relationship between parental autonomy support as the promotion of volitional functioning and 
entrepreneurial intention is not significant (β=0.032, p=0.643). Hence, hypothesis H1.2 is not confirmed. 

Table 5. Regressions coefficients 

Hypothesis β t-value p-value VIF Decision 

H1.1: PI -> EI 0.193 2.778  0.006  1.610 Supported 

H1.2: PVF -> EI 0.032  0.464 0.643 1.601  Unsupported 

H2: ERM -> EI 0.235 4.073 0.000 1.115 Supported 

H3.1: FC -> EI 0.023 0.377 0.706 1.238  Unsupported 

H3.2: SC -> EI 0.050 0.784 0.434 1.339 Unsupported 
Note: EI: entrepreneurial intention; PI: Promotion of independence; PVF: Promotion of volitional functioning; ERM: Entre-
preneurial role model; FC: Financial capital; SC: Social capital; VIF: variance inflation factor. 
Source: own elaboration of the survey (n = 297). 

Likewise, the relationship between the entrepreneurial role model variable and entrepreneurial 
intention is significant and positive (β=0.235, p=0.000). This allows us to confirm hypothesis 
H2. Finally, the relationship between the two components of family support for entrepreneurship (fi-
nancial capital and social capital) with entrepreneurial intention is not significant 
(β=0.023, p=0.706; β = 0.050, p= 0.434). Hence H3.1 and H3.2 are rejected. 

Discussion 

The aim of our study was to identify the role and importance of family environment in determining the 
entrepreneurial intention of young Tunisian students. We have been able to highlight that family has 
a multifaceted influence on the desire among young students to set up a project (Boudabous, 2011). 
In fact, entrepreneurial intention is affected by three components of family environment, namely pa-
rental support for autonomy (the promotion of independence and of volitional functioning), entrepre-
neurial role model, and family support for entrepreneurship (financial capital and social capital). 

The results of our survey of 297 students showed that parental support for autonomy (the promo-
tion of independence) is an important factor able to stimulate entrepreneurial intention. Similar to 
Eva’s (2004) study of 320 German students, the results showed that an authoritative parenting style 
leads to the birth of entrepreneurial skills and the development of interest in entrepreneurship. How-
ever, our results run counter to those found by Ahmad et al. (2015) who showed that parents have no 
effect on the entrepreneurial intention of Indonesian students. 

Next, we have shown that even low exposure to an entrepreneurial role model is crucial in choosing 
an entrepreneurial career. Our results are similar to those of many researchers in different contexts (e.g. 
Howard et al., 2006; Bosma et al., 2011). Hartsenko and Kuttim (2019) have conducted a comparative 
study of the impact of components planned behaviour theory on entrepreneurial intention between 
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Central and Eastern Europe (CEE) and developed European countries. They confirmed that social norms 
and, in particular, belonging to a family with a business background are likely to stimulate the entrepre-
neurial intention of young Central and Eastern Europe countries (CEEC) university graduates. 

Furthermore, we can confirm that business discussions, work integration, and the different in-
teraction opportunities with the entrepreneurial role model have a positive effect on the entrepre-
neurial intention in our sample. 

Finally, contrary to our expectations, we found that family support for entrepreneurship – ex-
pressed in terms of financial capital and social capital of the family – has no impact on the development 
of young peoples’ entrepreneurial intention. Families are unable to provide their children with the 
social and financial support necessary to start their projects. These results confirm those of 
Boudabbous (2011) who found that financial constraints have no effect on the development of young 
Tunisians’ entrepreneurial intention. 

Moreover, Sharma (2014) studied Indian students to determine whether the impact of different 
types of capital provided by the family stimulates entrepreneurial career choices – only to find no ef-
fect of the a family’s financial capital on entrepreneurial intention in his sample. Indeed, Bradley et al. 
(2011) consider that the availability of family financial resources can lead to a sense of satisfaction and 
complacency that can restrict the entrepreneurial behaviour of individuals in terms of strategic orien-
tation and entrepreneurial culture. 

Let us note that – to our knowledge – studies conducted in countries close to Tunisia, such as 
Morocco, Egypt, and Algeria have only dealt with the question of the effect of social norms, including 
the family environment, on entrepreneurial intention. 

In Egypt, Engle et al. (2010) found that social norms are an important determinant of the entrepre-
neurial intention of university students. 

In Moroccan context, Gray (2006) showed that 70% of the respondents had a role model and fol-
lowed the example of a parent or a relative. 

Contrary to what was proven in the Moroccan and Egyptian contexts, no effect of components that 
constitute planned behaviour theory were revealed among Algerian students. In other words, social 
norms have no impact on the entrepreneurial intention of Algerian students (St-Jean et al., 2014). 
Therefore, we may conclude that the effect of social norms varies in North African countries. 

Moreover, these results reinforce the idea that the impact of components of The Theory of Planned 
Behaviour varies from one country to another, and it does not have the same effect in all contexts 
(Ajzen, 1991). 

CONCLUSIONS 

It seems that the entrepreneurial intention of young Tunisians is partly determined by their family 
environment expressed in terms of parental support for autonomy as the promotion of independence 
and entrepreneurial role model. 

Family is more than ever called upon to play the primary role in the development of the entrepre-
neurial spirit of children by preparing them for the external environment – which becomes increasingly 
difficult – and encouraging them to orient themselves towards the business world. Therefore, a con-
siderable change must occur in the family environment in order to prepare young people to create and 
succeed in new projects. 

The practical implications of our study are the following: 

− Young people should understand that the government in a post-revolutionary economy is no longer 
able to provide employment for everyone. They should take advantage of opportunities in the pri-
vate sector and seek to start their own businesses; 

− Parents should know that orienting their children towards entrepreneurship is first developed at the 
family level. Therefore, their role is essential in encouraging the promotion of independence. Par-
ents should also bring their children closer to family entrepreneurs to build on their success; 

− The government should gear national education policy towards developing the entrepreneurial 
spirit of young people. It is up to schools and universities to assume from the family the role to 
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enrich the education of children by imbuing young people with entrepreneurial culture. Further-
more, the government is expected to clarify its economic policies so as to create a favourable eco-
nomic environment for investments. The government should take steps to encourage young people 
to undertake independent careers. 

However, besides these theoretical and empirical contributions, our study has some limitations. 
Indeed, the first limitation of our study is essentially related to the structure of our sample. In other 
words, the answers obtained are certainly representative, but they cannot be generalised because 
they were collected from 297 students belonging to different academic institutions of Tunis region 
only. As a reminder, our study focused on social constructs of family system and their impact on 
entrepreneurial intention. This limited our focus to the differences in family educational practices 
that are determined by the culture and customs specific to each region. Therefore, it is a question 
of widening the context by integrating other Tunisian regions. 

Bearing on our results and the limitations mentioned above, we suggest that future research 
broadens the context of our study so as to distinguish the specificities of each region and in order to 
study the impact of the family system on entrepreneurial intention. Moreover, other moderating var-
iables that can reinforce the existing relationship between the family environment and entrepreneurial 
intention can be included, such as entrepreneurial self-efficacy and motivation for entrepreneurship. 
Moreover, future research could develop a longitudinal study to outline the transition from intention 
to entrepreneurial action. Finally, future research should consider investigating whether parenting 
practices and family support differ between men and women. 
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Appendix A: Items constituting the measuring question instrument 

Constructs  Sources 

Entrepreneurial intention 

Linan & 
Chen (2009) 

EI1: I am ready to do anything to be an entrepreneur  

EI2: My professional goal is to become an entrepreneur 

EI3: I will make every effort to start and run my own firm 

EI4: I am determined to create a firm in the future 

EI5: I have very seriously thought of starting a firm  

EI6: I have the firm intention to start a firm some day 

Parental support for autonomy as Promotion of independence 

Silk et al. 
(2003), 
Grolnick et 

al. (1991) 
and Soenens 
et al. (2007) 

My mother/father... 

PI1: emphasizes that every family member should have some say in family decisions. 

PI 2: emphasizes that it is important to get my ideas across even if others don’t like it. 

PI 3: says that you should always look at both sides of the issue. 

PI 4: talks at home about things like politics or religion, taking a different side from others. 

PI 5: pushes me to think independently. 

PI 6: gives me more freedom to make my own decisions. 

PI 7: admits that I know more about some things than adults do. 

PI 8: often says I have to think about life myself. 

PI 9: encourages me to be independent from him/her. 

Parental support for autonomy as promotion of volitional functioning 

PVF1: listens to my opinion or perspective when I’ve got a problem. 

PVF2: lets me make my own plans for things I want to do. 

PVF3: is usually willing to consider things from my point of view. 

PVF4: isn’t very sensitive to many of my needs. 

PVF5: whenever possible, allows me to choose what to do. 

PVF6: allows me to decide things for myself. 

PVF7: insists upon doing things her/his way. 

PVF8: allows me to choose my own direction in life. 

Entrepreneurial role model 

Howard 
et al. 

(2006) 

Do you have a self-employed parent or family member who you want to imitate and who : 

ERM1: has significant discussions with you about their job or business. 

ERM2: took you to work with them when you were 10 years old or younger. 

ERM3: paid you to do minor tasks for them at work when you were 10-15 years old. 

ERM4: taught you significant details about managing a business or organization. 

ERM5: discussed the advantages/disadvantages of joining the organization in which they work. 

ERM6: included you in business discussions. 

ERM7: encouraged you to take a career other than their organization where they work. 

ERM8: encouraged you to know their colleagues. 

 

ERM9: encouraged you to read about their job or business. 

ERM10: encouraged you to join their organization. 

ERM11: took you to professional meetings. 

ERM12: encouraged you to join another organization for a few years and then join the organiza-
tion where they work. 

Family support for entrepreneurship : 

Sieger et al. 
(2011) and 
Lima et al. 
(2014) 

If I want to start a business 

Financial capital 

FC1: My family lends me money that I have to pay back (with interest). 

FC2: My family provides me with own capital (capital whose repayment without interest de-
pends on the success of my business). 

FC3: The capital provided by my family is accompanied by favorable and flexible conditions (e.g. 
reduced interest rates or long repayment period). 

Social capital 
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Constructs  Sources 

SC1: My family puts me in touch with people who could help me pursue my entrepreneurial ca-
reer. 

SC2: My family puts me in contact with business networks, partners and / or potential customers. 

SC3: My family offers me general knowledge about how to run a business. 

SC4: My family provides me with industry-related knowledge about how to produce services and 
products. 

SC5: My family coaches me / advises me in my entrepreneurial activities. 

SC6: My family helps me by providing me with places or facilities for my  
entrepreneurial activities. 

SC7: My family gives me access to a distribution network for my business. 

SC8: Considering all the resources that my family provides me, I am completely independent of 
them in the choice of the use of these resources. 
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