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The Study of Expression Types and Aesthetic Meanings of Domestic Fashion
Photographs Adopting Parody Storytelling

Gi Young Kwon
Department of Clothing & Textiles, Kyungpook National University, Daegu, Korea

Abstract

The purpose of this study is to analyze the expression types and aesthetic meanings of fashion photographs
adopting parody storytelling. The expressions of parody storytelling in advertising into the following five 5
types: parody of literature, movies, TV programs, art, and social issues. Therefore, in this study, we analyzed
fashion photographs adopting parody storytelling from literature, movies, TV programs, art, and social issues,
in fashion magazines. The meanings of fashion photographs adopting parody storytelling are as follows: First,
the photographs adopting parody storytelling create new meanings with respect to a changeable narrative by
transforming the original. Second, the humor of deviation comes from fun and interest generated the play of
intent transformation and reconstruction of the original. Third, the photographs adopting parody storytelling
of social issues suggest current messages. There is a growing tendency toward the value and the meanings of
storytelling, and the various contents that have become the motive of the parody have important meanings. In
particular, the analysis of expression methods and meanings of storytelling will contribute to raising the brand
image through an effective fashion photographs project strategy. A story can be used as a source of inspiration

and can contribute various ideas for a fashion photo-shoot and for fashion marketing.

Keywords
parody, storytelling, fashion photograph, advertising

ME

AL Aleh7 ElshaA A7 T gelo

)
N
i
32
n
oX
[
il
1o
=1
qu
N
olN
)
P,L
]_

Lo, ZAA AR AIAA] FIE F=aL Sl ©] HH EF’O‘% e B AR e L
e F3l FPHAE A=she bl Aol HaL glon, So] welEdl=E Al 23eke olof

17 5 AR £ g S8R B4R AN SIEHE]
2Eehe Q) S AFek site] RaRA LS o
=ks

lm g
o
?Z:
el
at)
ol
ob
X
2
It

= e, sl Seloll 0 A4 T ARHS (0] o) iR
E(discourse), 719J0]Lt H1S] hxakt v, e)3m Aot Qe cet B4 ofnjx] % th

Copyright © 2014 by the Korean Home Economnics Association | 383


http://dx.doi.org/10.6115/fer.2014.033
mailto:gykwon@knu.ac.kr
http://www.fer.or.kr

H71E

fer Family and Environment Research

A gt spel) we e g

A 47 SR 4 QlERe A oot 219l B
Q18] AAAE ] TS Wt e,

ofelgt Tejt] Wtk A Folol A wo] Ho} 2 4 gl

o, el ol s s Lolehi el 5514 g

= YuEe] 214)7]0) Hataist o

ok Sle), 4 ol Sl & A1, S, 4

Sk APE 5 UL ] S R 3, 4

5 9ot sfeir) W, S Az Pus shelde we)

£ bl 1 05 QAT olel 1l 441 4o

7F0.

solelsopd s, s e

A ’“ZP £l Amu JH*M 522 %‘4— Ol oAbA it
24 AJhE utedsh 7o), B A= sjio] zike] 74
W} APEAS FABRE Ao R S EHA EH/L ~Efolgjo] g
do) 7z

1
Y RN CEE PM i, clore o

=

L%Lf Park [24M Ay sfdsfEof LERt
2el) o] m]A] SAdof Tt ¢15-9} Jang¥ Kim [12]2] 35t 1
o Aol Axgdls o] EXut 19993} 2009 @] AHE w]wsh
AL W-8-0] SRS Al Atk Qe W s dSh oA HofA|=

sjefr] AR eElEof wet A= oA 7R Gl Aot
weba] 2 Ak AR tigh o] ok AlFel
A = AR O] ShrofA] HojA|= et AReEEo] £
& wAlskaL AN R 3R 54
A EA) i), o= ARC|E S sk ol HilE Yl
O] :Ao]| Zhgot HH e t] tf o] 54 wpofetal aabA}l

1 A A|AL AeF 4=glof| 7]olg

A Vogue®| o Aot =
5191t Voguet= dA -eluetolA 7hsEo
g AIA 187 =50l A HPO”HD# A AA| i

rir
t:H
ek
N
i3
A=)
=
=

[m

2

w23 917] wolc

omA] shee] sEeEe] At

= JYL
QAT L o] 2] w40

384 | Vol.52, No.4, August 2014: 383-394

=3l TLE]ar 3ol el sl o, olE AR wiAst
HoA Kol wigjr] AEE]e] f3H A7} oulE
EAs1), A 9= 20054 o] 5 ¥ Vogue Korea©] 4]
Hol= gfjjt] AREs 7|Ho] 285 ki 6473 tife R
ahoict.

of2{C| AE2|@Ee| 7iEnt 7
1. OH2C] A2l i

et et & Sk SHo] AR paradiacl Al 3¢
= 4 =t JFARI para= ‘ﬂi%ﬁ}%(counter) Fo e}
lagainst) O] S20& sfje{r|7} §]AE 71O] thH]u} tiek= o
24 = o]Zlo] J'H'ﬂ’“"]j—’ AEAQ] gl 255 T
IR Zmﬂol Hmﬁh— é%q[%] ol 7|9

G

Q:

oft

o
& offl Sl e g Al 350l ol 719
o)

o ol 449 Ak e AR A T Ao
A siefe] .47 Soltt AESL U Pe-s diH o =
P05 B ARREelA] -8 olZoljs

QI Azke] FAS 7| EBlte] g 20l WS B
e SHe sfele] Z1ES Sl TS Bl be o
21 ofop7] 7188 Agats o] ulehastct, 1S sejt] g
A ok 4 glebel shefele] AnE s|dhel] ofgi] wiolchs],
3 Q7o) ARE sl o S glonE Abg el
5 o] & 7]ofshs JulS sefd) sk 397} gk wet
SR REPE, o) TV meog, Wel Je)n A A
o7t Elt= AR 52 QlBolut 237k AU A et 4
o] XA wieke] ghe 8 Fof hei)e] EF 2447} 5
H[3], ofF Aol F5ol wet i) 2Eege] 3
ao] sheic, gate] shejt], TV ZRo1e] sjeid], ojaaEe
sfeiu], A1 olre] sefel 5] Tt 4 9l

e b ode 714 59 s, e o
of wA 7k Sael] B AR chEAola Al of /1
O o} ghov], ool ok iAol Agst 1 £
FALE o] ot B0 2 whlElo] 7Hs QS Helt

sfeit] Fark FAIF BE GAES Agsle] Wel

H

S

r{n

Q.

rlo

ol
-

www.fer.or.kr


http://www.fer.or.kr

nf2ic| AER|HAS EES

H
=
=|:=|
[
'.?E
tid
10
40
oo
g
10
=)
re
4

25 WA SOl QIAAZITHEA] 2EAS] oFAlofl dAe] ou]E
Hojsl= Zghrlog 7] 9] &l (presence of the past) ©]
2= Eéﬂﬂ@%@ Eﬂ = HItH4], =9 sje= wiAlE

Sl QA AL, SiA A R vl

i ol-m
ol
==
=
el
1o
(ol
o
)
-
:L

shol A6 AlT0lo]7] el L Tlapele] e T
ool 2 A 2k, APl sfejr] Ameley Fig A
= isto] o, o] gojAlel sjel AT, B4, v, &
W 58 ek ] o) M0l BaseH),

sefeiis ghio] gk 2ol S Ulze ykolu] u]HA ofole]
yg 74 H%é e}, shele] ware] Fujel thet /lohs B

b hAgron e 2AoA AR ol
AolLt o] W o 2 W58 welo
Sfele] el EIHE eleisict, L) olobig A o
o] 2z elslelo] YAl A4H 0w ohgsl/] flA: 5
A4S 7pok st Ttk wigo] ofd wick Aol mjel sheju]
519] AL o) FApEe) o] shae] @a o] SpEIck23)
2. TH2c| AEajgRio| 93

shefe] 2meleee] e wotel sfefd, ofstel e,
TV moge] s, Wate] sfefd, AslA ol sfeir)

8k 4= Sles)

1) ®5}e] ]
B N kP EERROEE RER
8] Bhe ARSI 4t FoH QAHES A wo} & el
ajolet, ol A FUZL HE B8} 4 BENE A

O] AR TPHREE wf RS ARl ojoprold 2=

E_‘%_—, E/qo 1__77]\3;1 ,‘55_94_ = \_Q—X]E EOH A]——’-‘,] O]U]X]

e & @ o 4w
o oX

T

QA3 ek,

MO R B seir] ShAG QRS wee] sH A
7h BRSO Qs olopILk Q1R Tk A1y glo]
= 47 ofsfakar 7|efg 4 glom(5], o17]e 71el B o]

0F7]94 Aot 7Rl ojufAofl Rt A= wf=t 4
Jol F7H= Aveks B A 4= ok oA Fiy
Al ]| tigh Ao = Analae] Al dAl & 5= 3
W ol AR v AR Al s Fofel] Fal aaks
= = A Ade 7AIaL leH18].

"McDonald s YA H, (Table 1-1)2 th=4 7]
McDonald7} 20000l A4t TVRILR, 4oleh Aerte] o]

W oS st stel wHE Aojch MEUEL ghke] gl

e o oﬂ J{m
o 32

www.fer.or.kr

2l Beromu =] Aol Aot e
7 7HARIslER= i@‘% AR A Adstar deH14], 12t
Table 1-2+= o}o]3% YA Baskin—Robbins®] o] 20
24 2333191, Baskin Robbinss= 71 @of|w= TAld|gef, A5
FA LA T HASIE siefudt Fars v Ako]ar ik, of
S0.5 Table 1-39] Applee 3142471984, 9] W85 dfeit]
SF oL ol A MxE A E =S oL Akt UAE £ oA

Tl

2 ojEE masha, BMS 204 A2ge gasks 44 7)
ol Mac: 2-7hsict

of thet A4 Folf HIAIA] S aatA o RH3 H/H20] /q

FO] Aol Al7E Rslie Al AR 2 QIAEE

ZHE)) Hkedat Aw QIA|E L AL S Q] A|Zho R Ak
o

AL Q171 wiEe] 7|5 SheH25],

2) g3t s
Fetoll A ”lef sjt]= alofa] A5= & 4= =, 71 o
k-

5 g} ofale] SwolA Ak Hto] v

= 7] o,
Yoh= S AT ojmAE Ak QA=A ol=et

o
odsle] Aol WIS REHoR HEAY 4 ook Wi}

debe dsish vl

2 8

| r—m
)
P
oy
)
=
©
i
st
(e,
i
mi
_‘ﬂj’d
N
oﬁ
)
t:l
f
ﬂ.
=
5
o
ofr
o
T
N
o

ZHEBLE AE ‘215}[23] Olﬂiﬁi %ﬂ% 7] %Ol Azst
sl= s} 17} AjEZu) /ﬂXLé = SR 4
H2toA| 258 HA el sei s &
st Aml7E s - oo & %ﬂ% T W71
0|9} -8 3o} 3a19] Slo|He| =g SAE ‘Ad movie =
e ATEA Ao aFsh TV WS HolA o
Byl Alo]E |4 ol wred wjo]7) 1 =
F7HA)] oJMES Fofl =% 7]21E Friskal Qlch Table 1-4
9] 20049 3ol WPE k= M ol MARle] 0,73
?LJ @—Eiol ri%’ﬂ%% 5%141 %@rﬂ %
st Table I3 Cast Away =
ﬂHi’MﬁP Aew 7l l {F &<t ﬁoﬂﬁ FEFSE AR Holehale
o 4> gl mieke ol s Wit W] dS AL

3 glck, 1), o] X7 ek shejclat ks oju] st

e e 2

o]OL,

Vol.52, No.4, August 2014: 383-394 | 385


http://www.fer.or.kr

H71E

fer Family and Environment Research

Table 1. Types of Parody Storytelling in Advertisements

Types

Parody storytelling examples

Parody
in literature

m;* A i
1-1 MacDonald's hamburger ads, 2000.

Reprinted from http://www.youtube.com/
watch?v=0-FQ8vSJTOI

Parody in movies

1-4 Hyundai Card M ads, 2004.

1-2 Baskin Robbins ads, 2000. 1-3 Apple Mac ads.

Reprinted from http://www.youtube.com/ Reprinted from http://blog.naver.com/PostView.
watch?v=ui74bTYzr4Y nhn?blogld=kosacerttlogNo=80156563364

1-5 Gillette ads.

Reprinted from http://www.youtube.com/watch?v=olHlihk5s8g Reprinted from http://blog.naver.com/PostView.

Parody
in TV programs
1-6 KT-All IPads, 2013.
Reprinted from http://www.youtube.com/
watch?v=E6qLgGx1iqY
Parody
in art
1-8 Gogh "The starry night over the Rhone," LG
ads.
Reprinted from http://blog.daum.net/dkkmh/348
Parody

in social issues

1-11 Hyundai Car ads, 2009.
Reprinted from http://kosac.ad.co.kr/journal/

column/show.do?ukey=71815

nhn?blogld=kosacerétlogNo=80156563364

1-7 Heineken ads.
Reprinted from http://blog.naver.com/PostView.nhn?blogld=adflashblog€tlogNo=150120010138

1-9 Renoir "Iréne Cahen D'Anver," Denmark

Mocha latte ads. 1-10 Botticelli "Birth of Venus," Chocolate
Reprinted from http://blog.naver.com/ Ferrero Rocher ads.
PostView.nhn?blogld=setsunai24&tlog Reprinted from http://blog.naver.com/sogano?Re
No=60201176205 direct=Log&tlogN0o=80134506282

HAPPIESS 15 MOVEMENT

1-12 Coca Cola ads.
Reprinted from http://blog.naver.com/PostView.nhn?blogld=stussy9505€tlogNo=60198395216
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Table 2. Types of Parody Storytelling in Fashion Photographs

Types Examples
Parody of literature

2-1"Guliver's Travels." 2-2 "Alice in Wonderland." 2-3 "Beauty & Beast." 2-4 "Nutcracker.”
Reprinted from Vogue Korea (2009,  Reprinted from Vogue Korea (2011, Reprinted from Vogue Korea (2012,  Reprinted from Vogue Korea (2011,
December) with permission. November) with permission. April) with permission. November) with permission.

Parody of movies

2-5 "Corpse Bride." 2-6 "Cast Away." 2-7 "Factory Girl"

Reprinted from Vogue Korea (2005, December) with Reprinted from Vogue Korea (2010, May) with Reprinted from Vogue Korea (2011, August)
permission. permission. with permission.

Parody of TV programs
2-8 "Prison Break." 2-9 "Sex and the City." 2-10 "Go Show."
Reprinted from Vogue Korea (2007, October) with Reprinted from Vogue Korea (2008, August) Reprinted from Vogue Korea (2012,
permission. with permission. April) with permission.

Parody of art pﬂ“p Y .‘ e

it i o ':'

Py I|I|' ." .p,
g X
G
: { I
R gY '
2-11 "Le dejeuner sur I'nerbe." 2-12 "Judith." 2-13 "Golconde."
Reprinted from Vogue Korea (2010, July) with Reprinted from Vogue Korea (2010, July) with Reprinted from Vogue Korea (2010, July) with
permission. permission. permission.

Parody of social issues ' =) FAKE WOMDER

-14 "RECYCLING." 2-15 "THE SECOND CHANGE." 2-16 "FAKE WONDER."

Reprinted from Vogue Korea (2008, May) with Reprinted from Vogue Korea (2012, April) with Reprinted from Vogue Korea (2012, January)
permission. permission. with permission.
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Figure 1. Expression methods and meanings of parody storytelling appeared in fashion photographs.
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