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Tourist–host identity risk: Scale development and consequences  

 

Abstract 

Risk perception has been an important construct in understanding tourists’ trip planning. 

Surprisingly, while tourists’ perceived tourist–host identity risk (THIR) plays an essential 

role in this process, its effects have been overlooked. Against this backdrop, this study 

develops a THIR scale and investigates how it shapes the intention of mainland Chinese 

tourists to revisit Hong Kong, and also investigates the spread of positive word-of-mouth 

(WoM) by conducting multiple online surveys with mainlanders. The results show that THIR 

is a uni-dimensional construct which is robustly measured by 12 items. It undermines revisit 

intention and the spread of positive WoM because of lower emotional solidarity followed by 

anticipation of unpleasant experience. This negative serial mediation is weaker for people 

who have a strong Chinese identity and perceive high THIR of an alternative destination 

(Macao). Meaningful implications are provided for destination marketers.  

 

Keywords: Anticipated experience, emotional solidarity, social identity, travel risk, word-of-

mouth  

  



1. Introduction 

Recent years have seen the rise of social and ethnic tensions around the globe. Many 

incidents and events, including Brexit, COVID-19 pandemic, and Russia-Ukraine war have 

stimulated debates related to ethnic diversity and even racism (Adam et al., 2022; UN News, 

2020) as those events (re)construct identity boundaries between ingroup and outgroup 

members of societies. One striking example is the continuous identity crisis in Hong Kong 

(HK), featured by the 2019–20 protests. For many, “being Hongkonger and being Chinese, 

long complementary, suddenly came to feel exclusive” (Fisher, 2019). Before the protests, 

over 80% of tourist arrivals in HK were mainland Chinese, contributing to over 5% of HK’s 

GDP. However, since the HK protests, tourist arrivals have reduced by more than 50%, 

largely due to the drop in mainland Chinese tourists before the pandemic (HKTB, 2020). It is 

acknowledged that a tourist destination has a higher level of risk when there is a clash of 

identities, including genders, nationalities, religions, etc. (Hughes, 2002). Here, the avoidance 

of HK by the mainland Chinese is strongly associated with their reflective reactions towards 

the clear identity boundaries created during the protests. To recover its tourism industry, it is 

thus important for HK destination marketers to understand the identity-related risks involved 

in the trip planning of mainland Chinese tourists. 

So far, the extensive travel-risk literature has not documented the risk arising from 

identity tension. This study introduces the concept of tourist–host identity risk (THIR). As 

THIR has not been conceptualized previously, tourism studies regarding tourist–host 

interactions shed light on our pioneering work. Hosts exhibit their discrimination against 

tourists in the forms of unfriendly attitudes, an unwillingness to help, and mockery (Tse & 

Tung, 2022). Hosts also demean tourists whose behavior is considered uncivilized (Chen et 

al., 2018; Lowe & Tsang, 2017; Yan & Cheng, 2020). These insightful studies, however, 

have not thoroughly revealed the hosts’ rivalrous attitudes and actions against the tourists, 



which were beyond their research objectives. Nonetheless, they supplement the 

conceptualization of THIR (see the next section) and development of its measurement scale 

in this study.   

Without proving its predictive ability, a construct’s value cannot be completely 

realized. As risk aversion is intuitive (O’Donoghue & Somerville, 2018), this study focuses 

on the psychological mechanism that articulates ‘how’ THIR predicts avoidance behaviors 

including lower intention to revisiting the destination or to spreading positive word-of-mouth 

(WoM). This study proposes a serial psychological process characterized with emotional 

solidarity (the affective bond between tourist and host (Woosnam & Aleshinloye, 2012)) and 

anticipated experience based on the theoretical perspective of emotion as feedback 

(Baumeister et al., 2007). The findings offer a deeper understanding of emotion and cognitive 

responses in the risk evaluation process, and these possible negative consequences of THIR 

help convince destination marketers to managing potential tourists’ THIR.  

This study situates itself in the identity crisis in HK and explores the intense tensions 

between defining ingroup and outgroup members for both mainland tourists and HK hosts. 

We propose mainlanders’ Chinese identity moderates the above serial psychological process 

based on social identity, which is a social psychological concept that explains intergroup 

relations and behaviors (Hogg et al., 2017). In addition to this dispositional moderator 

(Chinese identity is a personal trait), this study proposes a situational moderator, namely 

THIR of an alternative destination (THIR-AD), given its relevance to the context of this 

study. Specifically, we examine if the THIR of Macao (a sibling city of HK and the second 

special administrative region of China after HK) interferes with our proposed serial 

psychological process. These two moderators indicate ‘when’ the psychological process will 

be salient. 

In sum, the objectives of this study are threefold. The first objective is to develop the 



THIR scale. The second is to verify the proposed psychological mechanism that bridges 

THIR and revisit intention/spread of positive WoM. The third objective is to examine 

whether the mechanism is moderated by Chinese identity and THIR-AD, as well as how they 

work. 

 

2. Literature Review 

2.1  Tourist–host Relationship and Risk in Tourism 

Tourist–host contact is plausibly inevitable in a trip and a crucial factor that shapes 

tourist experience and residents’ pro-tourism attitude (Fan, 2020). The prevalence and 

importance of this social phenomenon have given rise to extensive research that delves into 

the formation processes and influences, through the lens of the tourists and residents. For 

examples, tourists’ contact evaluation rests upon guest-host, guest-community, and guest-

guest interactions (Lin et al., 2019). The contact quality influences tourists’ perceived cultural 

distance (Fan et al., 2017). Residents’ support for tourism is reliant on the health risk arisen 

from their contact with tourists (Joo et al., 2021). Although some residents’ behavior against 

the tourists is offensive, others are willing to offer helps (Tse & Tung, 2022). Lin and Fu 

(2021) recently synthesized tourist–host relationship studies in three major streams including 

tourist-initiated gaze, host-initiated gaze, and tourist–host interactions. The tourist-initiated 

gaze research synthesizes studies about tourists’ power and authority over their hosts as well 

as tourists’ interaction with each other. The host-initiated gaze research encompasses research 

related to the hosts’ perception of tourists’ behavior and resultant impacts. The tourist–host 

interactions concern the impact of their interactions. While previous studies have focused on 

enhancing the host–tourist experience, recent literature has started to understand tourist–host 

identity tension and has called for further research (e.g., Zhang et al., 2021); this recent trend 

provides useful information to develop a THIR scale. 



Risk is perceived as known uncertainties associated with negative outcomes (Williams & 

Baláž, 2015), and has been regarded as an influential element to understand consumer behavior 

as purchasing decisions always involve risk and its associated consequences (Mitchell, 1999). 

Within the tourism literature, perceived risk as a tourist’s subjective assessment of the 

uncertainty of the results of tourism activities is often considered to be a major factor that 

hinders travel intention (Ritchie & Jiang, 2019). For many, the tourism industry is 

fundamentally related to various risks, including natural disasters, health threats, political 

instability, criminality, terrorism, financial loss and many others (Karl et al., 2020; Williams 

& Baláž, 2015). These risks vary in terms of their probability of occurrence and severity of 

outcome (Ritchie & Jiang, 2019). The tourism literature has documented a long list of risks and 

the term perceived risk has become popular, especially in the recent surge of Covid-19 tourism 

research. Still, researchers argue that risk study in tourism is developing and descriptive due to 

the lack of theoretical foundations (Williams & Baláž, 2015; Yang et al., 2021). Arguably, this 

is mainly because people’s subjective assessment of risk may vary according to products (or 

services) and most importantly its contexts (Dayour et al., 2019). As risk is specific and 

contextual, it is vital to situate risk discussions within specific contexts to enhance its 

theoretical sensitivities. Here, we contextualize risk within the recent rise in the identity debate 

globally through the case of HK. 

 

2.2 Tourist–host Identity Risk and Consequences 

When concerning about destination, many believe that tourists tend to avoid places with 

higher likelihoods of risk while favoring less risky destinations. An emerging trend of research 

shows that this might not be the case. For example, backpackers tend to choose risky 

destination to fulfill their needs as a backpacker and enjoy an adventurous destination 

experience (e.g., Dayour et al., 2019). While some destinations might be safe for many, they 



might be considered risky for some. LGTB tourists, for example, often emphasize that their 

sexual orientation and their perceived tourist-host identity tensions are a priority when 

choosing destinations (e.g., Usai et al., 2022). It is clear that many studies reveal that tourists’ 

risk perceptions are strongly associated with the perceived identity relationship between 

tourists and hosts (e.g., Hughes, 2002; Zhang et al., 2021). However, previous studies 

concerning risk and destination selection have often aimed to provide a general list of various 

risks associated with destinations (e.g., financial, political, psychological, and others) without 

an in-depth investigation. Hence, the psychological reasoning and identity implications beyond 

these general dimensions have been overlooked and therefore hinder our understanding of the 

effect of risk perceptions on behavioral consequences. As social identity plays a central role in 

intergroup tensions and subsequent behavior (Ellemers et al., 1999; Hogg et al., 2017), this 

study deploys social identity theory to develop a tourist-host identity risk perception scale 

(THIR). In doing so, the study moves the risk perception discussion from destination attributes 

to the social identity positions between groups.  

At the theoretical level, social identity is defined as “…that part of an individual’s self-

concept which derives from his [or her] knowledge of his [or her] membership of a social group 

(or groups) together with the value and emotional significance attached to that membership” 

(Tajfel, 1978, p.63). The evaluative process of ingroup and outgroup identity guides individuals’ 

emotions and behavior towards ingroup and outgroup members. For many, as social group 

processes fundamentally structure our perception of safety versus vulnerability, we often tend 

to perceive ingroup members as less risky than potential identity threats arising from outgroup 

members (Cruwys et al., 2020). Indeed, group members “react protectively if they feel their 

cherished and distinctive social identity’s existence is being threatened” (Hogg et al., 2017, 

p.574). The intergroup tension expands their divergence, which in turn reinforces their group 

identity in relation to the outgroup. The group’s protective reaction manifests the perceived 



risk when interacting with the outgroup members. This identity-based tension is formed not 

only by personal experience, but also indirectly through exposure to news about the tension 

(Curran & Gibson, 2020), for example, news about a tourist’s compatriot being unfairly treated 

by the host at the destination.  Within the tourism literature, previous studies often assume that 

tourists are outgroup members and therefore hold different social identities from the hosts; but 

in fact, identity boundaries are subjective and contingent (Zhang et al., 2021). In the case of 

HK, Chinese tourists could be considered as ingroup members as well as outgroup members 

for the host communities. It is this uniqueness of the HK case that offers rich insights into 

intergroup (potentially intragroup) identity tension and its associated perceived risk. The 

development of Tourist–host Identity Risk (THIR) is therefore fundamentally about tourists’ 

risk perceptions that arise from intergroup identity evaluations.   

High risk perception is generally followed by risk-avoidance behavior across domains in 

daily life (O’Donoghue & Somerville, 2018). The exception is when the person has 

disinhibitory psychopathology (e.g., substance use disorder) (Maner & Schmidt, 2006), which 

is beyond the scope of tourism. Likewise, the negative relationships between THIR and two 

common but practically important consequences, revisit intention and positive word-of-mouth, 

appear intuitive. Thus, this research focuses on the underlying mechanism of these 

relationships.  

Recent research findings highlight emotional solidarity as a key indicator that shapes 

the responses of tourists and hosts. Emotional solidarity represents “the affective bonds 

individuals experience with one another, which are characterized by perceived emotional 

closeness and degree of contact” (Woosnam & Aleshinloye, 2012, p.495). It is deeply planted 

in both contact parties, such as tourist and host in the context of this study. Frequent 

interaction nurtures hosts’ emotional solidarity (Joo et al., 2018). These hosts then tend to 

support tourism development, recognize the contribution brought by tourists (Joo et al., 2021; 



Woosnam, 2012), and perceive a better quality of life (Seo et al., 2021). Similarly, tourists’ 

emotional solidarity is nurtured by their frequent interaction and shared beliefs with the hosts 

(Woosnam & Aleshinloye, 2012). Their high emotional solidarity is followed by positive 

destination image (Woosnam et al., 2020), satisfaction, and thereafter, destination loyalty 

(Riberio et al., 2018). Following this rationale, the positive influences of emotional solidarity 

on revisit intention and positive word-of-mouth are plausible.  

On the other hand, prior research shows that tourists who share beliefs and interact 

pleasantly with hosts are more likely to affectively bond with them (Woosnam & 

Aleshinloye, 2012). While the identity risk was built on the tension and possible unpleasant 

experience, tourists’ perception of THIR likely inhibits the construction of their emotional 

solidarity, lending support to the negative path from THIR to emotional solidarity and hence 

the behavorial consequences.  

Prior research has shown that emotional solidarity induces positive behavioral 

consequences. We take a step forward by examining the inner mechanism from the 

theoretical perspective of emotion as feedback (Baumeister et al., 2007). This perspective 

argues that the direct impact of emotion on behavior, albeit parsimonious, is not counted in 

the cognitive processing of prior experience. The direct impact works when the emotion is 

spontaneously elicited, which then drives the immediate action. For example, fear triggers 

avoidance. However, if the emotion is consciously built on the processing of information and 

previous experience, like evaluation of identity risk, the emotion will guide future action 

through the anticipated outcome of the action (Jenkins & Molesworth, 2018). In other words, 

the counterfactual thinking is triggered so that avoidance is the resultant consequence. In this 

sense, tourists’ low level of emotional bond with the hosts may discourage revisit behavior or 

the spread of positive WoM, because an unpleasant travel experience is anticipated if they 

revisit the destination and if their friends/relatives do the same. Taking this postulation 



together with the above discussions regarding the negative relationship between THIR and 

emotional solidarity, we propose the following serial mediation hypotheses:      

Hypothesis 1: Emotional solidarity and anticipated experience serially mediate the 

negative predicting relationship between tourist–host identity risk and revisit intention 

(H1a) / positive WoM (H1b) 

 

2.3 The Moderating Role of Chinese Identity 

 Grounded in the ‘one country, two systems’ constitutional principle, HK is governed as 

a special administrative region of China. Although mainlanders and Hongkongers share the 

same nationality and politically belong to one social group – Chinese, a huge cultural 

distance (in terms of civilization, hygiene standards, and privacy protection) exists between 

them (Fan et al., 2017), as was evident in 19/20 protests. The cultural distance fuels their 

tension to a critical point that some Hongkongers resist being grouped with their mainland 

compatriots (Chow et al., 2020). Such identity-based categorization was escalated by the 

arguments between HK and mainland users on the web (Wong, 2021). From the viewpoint of 

mainland users, HK is part of China and enjoying economic benefits given by it, so 

Hongkongers deservedly appreciate it and recognize their own Chinese identity (Luo & Zhai, 

2017). Such viewpoint manifests in mainland Chinese’s strong sense of belonging to China 

(i.e., a strong national identity according to Triandafyllidou (1998)) and blame directed at 

Hongkongers’ ungrateful behavior. Based on this reasoning, the Chinese identity possibly 

moderates the relationship between THIR and its consequences, specifically emotional 

solidarity, which is about their affective bond with the hosts.  

 To understand intergroup relations and behavior, social identity theory is useful, which 

argues that people divide individuals into groups and label a person as an ingroup member if 

s/he shares common traits, opinions, and behaviors, whereas others are labelled as outgroup 



members (Hogg et al., 2017; Wang, 2017). Here, the blurry boundary-making between 

ingroup and outgroup members raises two competing results. On the one hand, the intensive 

identity crisis in HK indicates Chinese and HK identities have become mutually exclusive 

(Fisher, 2019). This social categorization indicates mainlanders with a strong Chinese 

identity may now tend to treat HK hosts as outgroup members and vice versa. Thus, their 

high perception of THIR is likely to further undermine their affective bond with the hosts.  

On the other hand, social identity theory suggests ingroup favoritism, which indicates 

that members tend to have a positive evaluation of ingroup members and tolerate any 

conflicting behaviors among some sub-group members (Trepte & Loy, 2017). Here, given the 

ethnic and political identity of being Chinese, mainland Chinese tourists might also 

categorize Hongkongers as ingroup members, and their emotional affiliation with the Chinese 

identity will certainly increase their tolerance level to tensions and risks. Hence, the negative 

impact of THIR on emotional solidarity would be buffered by the Chinese identity.  

 While the blurry boundary-making raises competing moderating effects of Chinese 

identity, we believe that the ingroup favoritism might be active when it targets mainlanders. 

According to Hu et al. (2018), mainlanders’ contemporary wisdom features a compassionate 

relationship, feedback and adjustments, and striving for common good, which indicates 

ingroup members’ endeavor for the group’s positive identity and active ingroup favoritism. A 

sentiment analysis of China’s social media reports that some mainlanders support 

Hongkongers in their request for democratic rights but disagree with their way of asking for 

them (i.e., Occupy Central) (Luo & Zhai, 2017). Also, recent identity studies related to 

Chinese tourists tend to show an increase in emotional affiliation of Chinese identity and 

ingroup favoritism (Zhang et al., 2021). So, the Chinese identity is likely to buffer the 

negative effect of THIR on emotional solidarity, and hence the subsequent consequences:      

Hypothesis 2: Chinese identity moderates the serial mediation effect of emotional 



solidarity and anticipated experience between THIR and revisit intention (H2a) / 

positive WoM (H2b). Specifically, when Chinese identity is strong (versus weak), the 

negative predicting relationship between THIR and emotional solidarity is weaker 

(versus stronger), and hence anticipated experience and revisit intention (H2a) / positive 

WoM (H2b) are higher (lower).   

 

2.4 The Moderating Role of Tourist–host Identity Risk of Alternative Destination 

 The ‘one country, two systems’ constitutional principle is being applied to HK and its 

sibling city, Macao, which is also governed as a special administrative region of China. 

Unlike HK, which was an enclave of Great Britain, Macao was colonized by Portugal and 

returned to China about two years later than HK. Over the past two decades, Macao’s 

economy has experienced a phenomenal growth owing to the large number of mainland 

Chinese tourists spending money in the city (Bavik et al., 2021). Negative opinions of their 

mainland compatriots are rarely heard from Macao residents, while mainland Chinese tourists 

generally appreciate their interaction with the Macao hosts (Yan & Cheng, 2020). Such a 

phenomenon, which is contrary to that in HK, sets the stage for studies focusing on 

comparing tourists’ attitude between these sibling destinations. Macao naturally becomes a 

reference point when mainlanders are evaluating the risk of visiting HK. 

 Reference point theory suggests that evaluation of a stimulus is dependent not only on 

the traits of the stimulus itself but also on the reference point considered in the evaluation 

process (Aytaç, 2018). Following this reasoning, the lower emotional solidarity (emotional 

suffering) in consequence of THIR of HK (a loss) may worsen if the risk evaluation involves 

comparison with THIR of Macao (a better alternative because of the lower risk). However, 

the reference-point literature also counter-argued that the available alternatives, even though 

better, may not sway the decision because people perceive ownership with the stimulus and 



any switching of choice as a huge loss that cannot be compensated by the gain derived from 

the alternative (Samuelson & Zeckhauser, 1988). This phenomenon is called status quo bias, 

which however is not applicable to this study because the current state (or status quo) was 

generally neutral (Kahneman et al., 1991), rather than a loss like THIR in this study. Indeed, 

it is hard to imagine that someone would stick to a loss if a better option were available. So, 

the reference point theory should better support the moderating role of THIR of an alternative 

destination (Macao) than status quo bias, and hence we hypothesize that: 

Hypothesis 3: THIR of alternative destination (Macao) moderates the serial mediation 

relationship from THIR of the focal destination (HK) to emotional solidarity, 

anticipated experience and (3a) revisit intention / (3b) positive WoM. Specifically, 

when THIR of alternative destination is high (versus low), the negative predicting 

relationship between THIR of the focal destination and emotional solidarity is weaker 

(versus stronger), and hence anticipated experience and (3a) revisit intention / (3b) 

positive WoM are higher (lower).   

 

Figure 1 illustrates the above hypotheses. 

*** Insert Figure 1 here *** 

 

  



3.  Methodology and Results 

Our literature review indicates that no study thus far has made an attempt to develop and 

validate a scale that measures THIR. Moreover, a major objective of this study is to reveal the 

factors that constitute the THIR perceived by mainlanders about Hongkongers. To discover 

the factors, this study followed the standard procedures of scale development including (1) 

item generation and content validation, (2) item purification, (3) scale validation and 

application, and (4) scale replication and robustness (Churchill, 1979). The proposed 

hypotheses are tested in phases 3 and 4.  

 

3.1 Item Generation and Content Validation 

The items were generated from two major sources, which were the literature and in-

depth interviews with 31 mainlanders. The interviewees were recruited through the personal 

contacts of an author, while the interviewees’ profiles were deliberately diversified in terms 

of gender (male = 51.6%), age (30 and below = 38.7%, 31–50 = 51.6%, over 50 = 9.7%), and 

education level (high school = 6.5%, junior college = 19.4%, Bachelor = 41.9%, Postgraduate 

= 32.2%), for the purpose of maximizing representativeness of responses. The interviews 

were conducted between January 2021 and July 2021. The process generated 20 items (in 

Chinese), which can be found in the Appendix.  

The generated items were then assessed by five independent researchers who are 

mainland Chinese. They were explained the definition of THIR and then asked to rate the 

items in terms of their representativeness of the concept (using a 4-point scale ranging from 

1: not at all representative, 2: minimally representative, 3: moderately representative, and 4: 

highly representative) (Taheri et al., 2018). If an item was rated 2 or below, the researcher 

was asked to provide the reason why. The process ended up with 13 items, which were 

considered to have face validity (see Appendix for these items and the reasons for excluding 



other items). The retained items were empirically validated in the phase of item purification. 

 

3.2 Item Purification (Study 1) 

A pilot survey study (Study 1) was conducted to purify the items. Data were collected 

using the sampling service of WJX.com, which has been widely used and deemed suitable for 

academic research that targets Mainland Chinese respondents (Fong et al., 2021; Wang et al., 

2021). Qualified respondents of this online survey were mainlanders aged 18 or above who 

had experience of visiting HK, and three corresponding screening questions were asked at the 

beginning to ensure this. The 13 items were operationalized using a 7-point Likert scale (1: 

strongly disagree; 7: strongly agree). Attention check questions (e.g., ‘please choose “Agree” 

for this item’) were added for quality control of data. The survey started in early August 2021 

and collected 70 responses. No respondent expressed difficulties in understanding the survey 

questions. 

Exploratory Factor Analysis (EFA) was performed to explore the factor structure. The 

results show a single factor with all factor loadings exceeding 0.4 (the recommended 

threshold) and all communalities, except one item, namely “locals always speak English with 

me despite knowing I am from Mainland China” exceeding 0.4 (the recommended threshold) 

(Field, 2014). The total variance explained is 58.225% while the Bartlett’s Test of Sphericity 

(χ2 (78) = 595.016, p = 0.000) and Kaiser-Meyer-Olkin (KMO = 0.916) results are 

satisfactory. If this marginal item is removed, the Cronbach’s alpha would increase from 

0.937 to 0.940 (both greater than 0.7). Considering the satisfactory factor-loading of this 

marginal item and the small sample size which threatens the validity of EFA results, we 

decided to further assess it in the main study. In sum, the reliability and validity of the 

measurement of tourist-host identity risk are deemed adequate. 

 



3.3 Scale Validation and Application (Study 2) 

3.3.1 Design, measure, and respondents 

The research design of this main study (Study 2) resembled the pilot study. THIR was 

measured by the same 13 items. This study also examines H1 and H2 so that the applicability 

of the THIR scale can be assessed. H3 was examined in an additional study because it 

involves the THIR of an alternative destination, which will be operationalized by adapting 

our THIR scale to a different host (i.e., not HK). Without validating the THIR scale, adapting 

it would be vulnerable.  

Revisit intention was measured by three items adapted from Chaulagain et al. (2019), 

while anticipated experience was measured by four 7-point bipolar scale items (undesirable-

desirable, unpleasant-pleasant, unfavorable-favorable, and unenjoyable-enjoyable) (Kim et 

al., 2013). As these two constructs were related to future visits and our data were collected 

during the COVID-19 pandemic, their measurement items state that responses should be 

based on ignorance of COVID-19, so that the pandemic effect on the visit can be ruled out. 

Positive word-of-mouth was measured by three items adapted from Šegota et al. (2022). Both 

measures used a 7-point Likert scale. Emotional solidarity was operationalized with six 5-

point Likert-scale items adapted from Riberio et al. (2018). Chinese identity was measured by 

ten 7-point Likert-scale items adapted from Ellemers and Ouwerkerk (1999). The covariate, 

frequency of visit, together with demographic information including gender, age, education, 

and monthly household income, were asked about at the end of survey. These measurement 

items and questions were translated into Chinese by one of the authors and translated back 

into English by an independent person, in order to ensure the semantic equivalence of the 

Chinese instrument. As the THIR scale was originally developed in Chinese, it was translated 

into English and translated back into Chinese before being reported in this paper. 

WJX started data collection from mid-August 2021 and collected 530 responses by the 



end of the month. Among these responses, 31 outliers were eliminated because at least one 

variable had a z-value outside the range of -4 and 4. Therefore, 499 responses were retained 

for subsequent analysis. The respondents tended to be female (62.7%), aged 25–34 (74.4%), 

holding a Bachelor’s degree or above (97.6%), and with a monthly household income 

amounting to 10,000–29,999 Yuan (60.8%).     

 

3.3.2 Exploration of factor structure 

We randomly split the data into two sets to validate the scale of THIR. Exploratory 

Factor Analysis (EFA) was performed to explore the factor structure using the first dataset. 

The results guided the subsequent confirmation of factor structure using the second dataset. 

Field (2014) recommended a sample size of over 300 for EFA. Hence, the first dataset 

contains 301 samples, whereas the second dataset contains 198 responses. EFA generated a 

factor structure similar to that in Study 1. A single factor with all factor loadings greater than 

0.4 was generated. Like Study 1, only the item “locals always speak English with me despite 

knowing I am from Mainland China” has a communality lower than 0.4, while removing it 

increases Cronbach’s alpha from 0.924 to 0.929 (both > 0.7). The consistent results of this 

study and Study 1 provide a strong data-driven reason to remove this marginal item. Actually, 

this item will not be valid if English is not a common language of another host city (e.g., 

Macao in the next study). Taken together, we decided to delete this item from the scale. The 

retained 12 items were analyzed by EFA again. A single factor with satisfactory results was 

again derived (factor loadings and communalities greater than 0.4; KMO = 0.938; Bartlett’s 

Test of Sphericity: χ2 (66) = 2,170.474, p = 0.000; 56.693% of variance is explained).  

 

3.3.3 Confirmation of factor structure 

The 12-item factor structure was assessed by the second dataset. Recent research 



suggested the use of Confirmatory Composite Analysis (CCA), rather than Confirmatory 

Factor Analysis (CFA) at the stage of scale development because of its better performance in 

content coverage and construct validity (Hair et al., 2020). CCA is enabled by Partial Least 

Square Structural Equation Modeling (PLS-SEM), which is suitable for small sample sizes 

(Hair et al., 2017) such as this dataset which contains 198 responses. So, this study adopts 

CCA and follows the procedures articulated in Hair et al. (2020). 

A single-factor measurement model of THIR was specified. Results show that all outer 

loadings exceed 0.4 and are statistically significant. Internal consistency is demonstrated in 

the Cronbach’s alpha (0.922), Composite reliability (0.933), and rho_A (0.925), which are all 

above 0.7. Convergent validity is evidenced by the average variance extracted (AVE) (0.538) 

which is above 0.5. Discriminant validity is also attained given that three criteria were met: 

(1) outer loadings are greater than absolute value of cross loadings; (2) square-root of AVE is 

greater than absolute value of correlations between corresponding construct and other 

constructs; (3) Heterotrait-Monotrait Ratio (HTMT) values are lower than 0.85 while 

HTMTinference criterion (not including 1 in the range of confidence interval bias corrected) is 

supported. Nomological validity was assessed by correlating THIR with intention to revisit 

HK. As expected, a significant negative correlation was revealed (r = -0.573, t = 10.176, p < 

0.001).  

Taking the above results together, the scale should be deemed valid. Its applicability is 

assessed by testing the hypotheses in the conceptual model. 

 

3.3.4 Hypotheses testing (H1 and H2) 

Hypotheses testing is based on the full dataset (499 responses). While the largest 

number of paths pointing to a construct in the model is 4, the minimum sample size should be 

40 (4 x 10). The sample size is adequate. The measurement model testing results show that 



the AVE of social identity is lower than 0.5. Hence, the items with low outer loadings were 

excluded one by one until the AVE threshold was passed. This repetitive process eliminated 

four items (see Appendix). After that, all construct measures attained internal consistency, 

convergent validity, and discriminant validity. Tables 1 and 2 exhibit the corresponding 

indicators. Common method bias (CMB) was assessed following Harman’s single-factor 

approach. The factor analysis generates five factors and the first factor accounts for 38.522% 

of variance (< 50%), so that CMB was not detected. Like Tsai and Fong (2021), we made a 

further assessment using a more rigorous approach called Unmeasured Latent Marker 

Construct (ULMC). Results show that most method factor loadings are not statistically 

significant while the ratio of average indicators’ substantive variance to average method 

variance is 80:1, which is greater than 42:1 in Liang et al. (2007). The results provide 

additional evidence on the absence of CMB.    

The structural model test reveals that VIF values are less than 5, indicating that 

collinearity is not an issue. H1a and H1b are supported as the negative indirect effects from 

THIR through emotional solidarity (ES) and anticipated experience (AE) to revisit intention 

(RI) and positive WoM (PWoM) respectively are statistically significant (see Table 3). 

Specifically, THIR negatively predicts ES (coefficient = -0.620, t = 17.750, p = 0.000), which 

positively predicts AE (coefficient = 0.373, t = 6.419, p = 0.000), while AE positively 

predicts RI (coefficient = 0.386, t = 7.889, p = 0.000) and PWoM (coefficient = 0.260, t = 

6.260, p = 0.000) respectively. The R2 values are 0.577 for RI, 0.610 for PWoM, 0.366 for 

AE, and 0.451 for ES. The blindfolding procedure demonstrates the predictive relevance of 

the structural model as all Q2 values are above zero. The PLS-predict procedure reports a 

satisfactory predictive power as all Q2
predict values are above zero and a majority of Linear 

Model (LM) values are greater than PLS-SEM values, irrespective of using the Root Mean 

Squared Error (RMSE) approach or Mean Absolute Error (MAE) approach (Shmueli et al., 



2019). The results testify the applicability of THIR. 

 

*** Insert Tables 1, 2 and 3 here *** 

 

A two-stage approach was deployed to examine the moderating effect of Chinese 

identity on the serial mediations (H2a and H2b). Latent scores of constructs were generated 

(stage 1) and utilized to examine the structural model with the interaction variable, which was 

derived from multiplication of latent scores of independent variable and moderator (stage 2). 

H2a and H2b are marginally supported as their p-values are below 0.1 (Table 3). Figure 2 

illustrates strong (versus weak) Chinese identity marginally weakens (strengthens) the 

negative influence of THIR on emotional solidarity.      

 

*** Insert Figure 2 here *** 

 

3.3.5 Discussion of findings 

The scale validation process supports the uni-dimensional structure of the THIR scale 

which contains 12 items. While the host in this study was HK, we do not know if the scale 

works for a different host. So, we conducted an additional study to validate whether the scale 

is robust against Macao, which is a sibling city of HK and is also governed under China’s 

‘one country, two systems’ principle. In this regard, the additional study enables the 

examination of another proposed moderator, namely THIR of alternative destination 

(Macao). Meanwhile, the replicability of results can be assessed.       

 

3.4 Scale Replication and Robustness (Study 3) 

3.4.1 Design, measures and respondents 



The research design of this additional study (Study 3) followed Study 2. Given the 

results of Study 2, where the THIR of HK (the focal destination) was operationalized by 12 

items (see Table 4), the THIR of Macao (the alternative destination) was measured by 

adapting the same 12 items to Macao as the host. Hence, the respondents should have 

experience of visiting Macao, and this additional screening question was asked together with 

other three questions (see Section 3.2) at the beginning. The measures of other constructs and 

socio-demographic variables followed Study 2. The structure of survey and order of 

questions resemble Study 2 so as to maximize measurement invariance. The only exception is 

that the additional questions related to Macao were asked right after the questions related to 

HK.  

 

*** Insert Table 4 here *** 

 

WJX started data collection from early September 2021 and collected 522 responses in 

half of a month. Among these responses, 54 outliers were eliminated and hence 468 

responses were left for subsequent analysis. The respondents tended to be male (54.5%), aged 

25–34 (72%), holding a Bachelor’s degree or above (95.5%), and with a monthly household 

income amounting to 10,000–29,999 Yuan (60.3%).     

 

3.4.2 Assessment of measurement model 

The PLS-SEM results indicate that the measures of THIR of both HK and Macao are 

reliable and valid as the results lend support to their internal consistency, convergent validity, 

and discriminant validity (see Tables 4 and 5). Owing to its low AVE (<0.5), the measure of 

Chinese identity needs to exclude four items, which is consistent with the findings in Study 2. 

After that, no item needs to be excluded. CMB was not detected as Harman’s single-factor 



test generated 7 factors and the first factor accounts for 31.427% of variance (<50%). A 

consistent conclusion was drawn using the ULMC approach, which found that most method 

factor loadings were not statistically significant while the ratio of average indicators’ 

substantive variance to average method variance is 59:1, which is greater than 42:1 in Liang 

et al. (2007).  

 

*** Insert Table 5 here *** 

 

3.4.3 Hypotheses testing (H1–H3) 

The structural model test does not report any collinearity issues as the VIF values are 

below 5. H1a and H1b are supported as the negative indirect effects from THIR through 

emotional solidarity (ES) and anticipated experience (AE) to revisit intention (RI) and 

positive WoM (PWoM) respectively are statistically significant (see Table 6). Specifically, 

THIR negatively predicts ES (coefficient = -0.750, t = 17.463, p = 0.000) which positively 

predicts AE (coefficient = 0.491, t = 11.364, p = 0.000), whilst AE positively predicts RI 

(coefficient = 0.414, t = 7.895, p = 0.000) and PWoM (coefficient = 0.377, t = 8.632, p = 

0.000) respectively. The R2 values are 0.541 for RI, 0.613 for PWoM, 0.452 for AE, and 

0.444 for ES. The blindfolding procedure indicates good predictive relevance as all Q2 values 

are above zero. The PLS-predict procedure indicates satisfactory predictive power as all 

Q2
predict values are above zero whilst a majority of LM values are greater than PLS-SEM 

values, irrespective of using the RMSE approach or MAE approach (Shmueli et al., 2019).  

 

*** Insert Table 6 here *** 

 

Deploying the two-stage approach, this study found significant moderating effects of 



Chinese identity and THIR of alternative destination (i.e., Macao) on the serial relationship, 

so that H2–H3 are supported (Table 6). As shown in Figures 3 and 4, strong (versus weak) 

Chinese identity and THIR of alternative destination weaken (strengthen) the negative 

influence of THIR of focal destination on emotional solidarity.      

 

*** Insert Figures 3 and 4 here *** 

 

3.4.4 Discussion of findings 

The findings provide additional evidence for the validity of a uni-dimensional structure 

of the THIR scale, which comprises 12 items. The robustness of scale is demonstrated in the 

measurement model results with HK and Macao as hosts. Like Study 2, the emotional 

solidarity and anticipated experience serially mediate the negative relationship from the 

THIR of focal destination to revisit intention and positive WoM. Study 2 found a marginally 

significant buffering effect of Chinese identity on the serial mediation, whereas this study 

found the effect significant. This study also found that the THIR of alternative destination is 

another buffering factor.  

 

  



4.  Discussion and Conclusion 

4.1  General Discussion  

 This study has three major objectives which are achieved by the findings drawn from 

in-depth interviews and three surveys. First, the scale development process generated a uni-

dimensional measure of THIR which contained 12 items. This measure was demonstrated 

replicable and robust against different destinations (HK and Macao). The results of outer 

loadings consistently indicate that being treated unfairly, unfriendly, and badly were the three 

major constituent components of THIR. Hence, the risk was primarily emotion-laden which 

echoes the ‘risk as feeling’ argument of Slovic et al. (2004).  

 Regarding the second objective, the findings show that THIR is likely to shatter revisit 

intention and spread of positive WoM, because of tourists’ lower emotional solidarity with 

the host which possibly induces a mental projection of unpleasant experience on future visits. 

This psychological process indicates the risk-induced emotion needs cognitive processing to 

transform it into behavioral outcomes. The cognitive process involves a counterfactual 

thinking (the if-then rule), which is an anticipation of experience that only exists mentally. 

This serial process is consistent with the theoretical argument of emotion as feedback 

(Baumeister et al., 2007). 

 The third objective concerns whether the serial psychological process is contingent on 

Chinese identity and the THIR of an alternative destination. The moderating role of Chinese 

identity plausibly suggests the existence of ingroup favoritism. Therefore, conflicting 

opinions are sometimes acceptable and welcomed from their perspective. In this sense, 

mainlanders who strongly recognize their Chinese identity can better tolerate conflict with 

HK hosts so that their emotional solidarity as a result of identity risk was less negative. As 

such, these mainlanders do not determine the hosts to be outgroup members, which then 

undermines the emotional solidarity, as suggested by the social identity theory. Regarding the 



moderating role of THIR of an alternative destination, the findings show that mainlanders’ 

emotional solidarity was weakened by the THIR of HK, especially when the THIR of Macao 

was low. The finding is consistent with the reference point theory that the emotional suffering 

of loss (i.e., risk) is enhanced if a better alternative (i.e., lower risk) is available. While both 

moderating variables change emotional solidarity, the findings also show that anticipated 

experience, positive WoM, and revisit intention are influenced accordingly.    

  

4.2  Theoretical Implications 

The findings contribute to the literature in four major aspects. First, the proposed THIR 

expands the variety of travel risks identified in previous research. Recent years have seen 

political episodes that have resulted in aggravation of relations among countries. As THIR 

focused on identity-based risk perceptions, our study moves risk discussions from destination 

attributes to social identities between groups. In doing so, THIR scale contains important 

statements that reveal the psychological reasoning associated with risk perceptions, especially 

for destinations experiencing tourist-host identity tensions. The THIR is salient in trip 

planning and this research stream is likely to expand. Our scale paves the ground and 

provides an imminent instrument for future research on this topic.  

Second, the serial psychological process explains how THIR shapes tourist behavioral 

outcomes. More importantly, as previous research showed that emotional solidarity 

influences tourist behavioral responses (Riberio et al., 2018; Woosnam et al., 2020), this 

study delves into this influence by revealing anticipated experience as a mediator, based on 

the ‘emotion as feedback’ hypothesis (Baumeister et al., 2007). Future research can further 

extend our findings by identifying other possible mediators.  

Third, while the mainland tourists have clearly played a significant role in the identity 

crisis in HK, their voice remains under-explored. In prioritizing the voice of tourists to 



understand identity issues through risk perception, the current study advances our knowledge 

on identity, tourism and risk. Additionally, the complex and competing understandings of the 

moderating effects of the Chinese identity have been empirically tested.  Our study shows 

that ingroup favoritism is more suitable in explaining the moderating effect of Chinese 

identity on the THIR—emotional solidarity path.  

Fourth, reference point theory effectively explains phenomena across domains 

including tourism. Our findings provide additional evidence by extending its explanatory 

power to the moderating effect of tourist–host identity risk of an alternative destination. To 

the best of our knowledge, although there is a plethora of studies focusing on the risk effect 

on travel behavior, the risk of an alternative destination as a situational moderator has not 

been discussed. Future research can include multiple referent destinations as multiple 

reference points may result in unexpected findings (Boles & Messick, 1995).  

 

4.3  Practical Implications 

The HK destination marketers should be alerted to the threat of THIR. Based on the 12 

items of our scale, mainland tourists are concerned that they will be treated unfairly, badly, 

unfriendly and that they will even be cheated. They also worry that their spoken language 

will enable the hosts to identify them, which then jeopardizes their personal safety. To 

minimize the negative impact of THIR, the HK destination marketers need to emphasize the 

importance of professional and sincere hospitality to the front-line service providers and 

inform them of the 12 measurement items and the possible consequences of THIR, such as 

the damage to HK’s positive destination image, which has been established for years. On the 

other hand, when promoting the destination to mainland Chinese tourists, the HK marketers 

need to customize risk-relieving contents according to the 12 measurement items. For 

example, a promotional video can feature a HK resident speaking Putonghua and helping 



mainland Chinese tourists.  

When promoting its destination to mainlanders, HK marketers should avoid doing so 

together with their Macao counterparts. Otherwise, the reference point effect of Macao will 

be triggered in the target audience’s mind. For example, in the destination marketing 

exhibition in mainland China, HK exhibitors should avoid co-presence with their Macao 

counterparts or should have their booths distanced from Macao booths. As mainlanders who 

strongly recognize their Chinese identity can better adapt to the tension with HK hosts, this 

market segment (i.e., strong Chinese identity) should be prioritized and the channels that can 

effectively reach this segment should be sourced for marketing purposes.  

 

4.4  Limitations and Future Studies 

The implications should be considered with several limitations. First, this study was 

conducted with a focus on the constitutional relationships among mainland China, HK, and 

Macao. While THIR provides insights into the identity-based risk perceptions and its 

implications could be applied in destinations with identity tensions, future research should 

note that modifications of the scale items are needed to fit it into context. For example, given 

the reported cultural differences between Catalans and their Spanish compatriots (Elwes, 

2021), future research can examine Spanish visitors’ THIR against Catalonia by adapting our 

scale to their context. THIR should not be limited by the country border. The rise of anti-

Russian hate because of the Russia-Ukraine war (Adam et al., 2022) may make THIR salient 

among Russians who plan to travel to Europe. Future research on THIR can target Russian 

respondents. Second, although we conceptually posit the directional paths between constructs 

in the serial mediation, the cross-sectional survey design of this study is not sufficient to infer 

their causal relationships (Fong, 2022). Future research should use other research designs 

such as experiment, or a longitudinal approach to examine causality. Longitudinal approach 



can also be used to investigate how THIR and its effects on the consequences vary with time. 

Third, the survey respondents tended to be young and had completed a Bachelor’s degree; the 

implications may not work for the older population or for mainlanders with a lower 

educational level. This sample limitation needs to be addressed in future studies. Finally, 

people can easily access the news and information about a place. The information enables 

them to estimate the THIR even they have never visited the destination. For these potential 

first-time visitors, their THIR effects on the consequences may differ from their counterparts 

who have visited the destination before. Future research can make a comparison of these two 

types of tourists.   

  



References 

Adam, K., Bauerova, L., Rosenzweig-Ziff, D., & Pitrelli, S. (2022, March 7). Anti-Russian 

hate in Europe is making chefs and school children out to be enemies. The 

Washington Post. https://www.washingtonpost.com/world/2022/03/07/antirussian-

hate-putin-europe/ 

Aytaç, S. E. (2018). Relative economic performance and the incumbent vote: A reference 

point theory. The Journal of Politics, 80(1), 16-29. https://doi.org/10.1086/693908  

Baumeister, R. F., Vohs, K. D., DeWall, C. N., & Zhang, L. (2007). How emotion shapes 

behavior: Feedback, anticipation, and reflection, rather than direct causation. 

Personality and Social Psychology Review, 11(2), 167‒203.  

https://doi.org/10.1177/1088868307301033 

Bavik, A., Correia, A., & Kozak, M. (2021). What makes our stay longer or shorter? A study 

on Macau. Journal of China Tourism Research, 17(2), 192‒209. 

https://doi.org/10.1080/19388160.2020.1745346 

Boles, T. L., & Messick, D. M. (1995). A reverse outcome bias: The influence of multiple 

reference points on the evaluation of outcomes and decisions. Organizational 

Behavior and Human Decision Processes, 61(3), 262‒275. 

https://doi.org/10.1006/obhd.1995.1021 

Chaulagain, S., Wiitala, J., & Fu, X. (2019). The impact of country image and destination 

image on US tourists’ travel intention. Journal of Destination Marketing & 

Management, 12, 1‒11. https://doi.org/10.1016/j.jdmm.2019.01.005  

Chen, N., Hsu, C. H. C., & Li, X. (2018). Feeling superior or deprived? Attitudes and 

underlying mentalities of residents towards Mainland Chinese tourists. Tourism 

Management, 66, 94‒107. https://doi.org/10.1016/j.tourman.2017.11.007  

Chow, S.  I., Fu, K. W., & Ng, Y. L. (2020). Development of the Hong Kong identity scale: 

https://doi.org/10.1177%2F1088868307301033
https://doi.org/10.1177%2F1088868307301033
https://doi.org/10.1006/obhd.1995.1021


Differentiation between Hong Kong ‘Locals’ and Mainland Chinese in cultural and 

civic domains. Journal of Contemporary China, 29(124), 568‒584. 

https://doi.org/10.1080/10670564.2019.1677365 

Churchill, G. A. (1979). A paradigm for developing better measures of marketing constructs. 

Journal of Marketing Research, 16, 64‒73.  

https://doi.org/10.1177/002224377901600110 

Cruwys, T., Stevens, M., & Greenaway, K. H. (2020). A social identity perspective on 

COVID-19: Health risk is affected by shared group membership. British Journal of 

Social Psychology, 59(3), 584-593. https://doi.org/10.1111/bjso.12391  

Curran, N. M., & Gibson, J. (2020). Conflict and responsibility: Content analysis of 

American news media organizations’ framing of North Korea. Media, War & 

Conflict, 13(3), 352-371. https://doi.org/10.1177/1750635219839203  

Dayour, F., Park, S., & Kimbu, A. N. (2019). Backpackers’ perceived risks towards 

smartphone usage and risk reduction strategies: A mixed methods study. Tourism 

Management, 72, 52-68. https://doi.org/10.1016/j.tourman.2018.11.003 

Ellemers, N., Kortekaas, P., & Ouwerkerk, J. W. (1999). Self-categorisation, commitment to 

the group and group self-esteem as related but distinct aspects of social identity. 

European Journal of Social Psychology, 29(2-3), 371‒389.  

https://doi.org/10.1002/(SICI)1099-0992(199903/05)29:2/3<371::AID-

EJSP932>3.0.CO;2-U  

Elwes, E. (2021, April 28). Differences between Spain and Catalonia. 

https://www.shbarcelona.com/blog/en/spain-catalonia/ 

Fan, D. X. F. (2020). Understanding the tourist-resident relationship through social contact: 

Progressing the development of social contact in tourism. Journal of Sustainable 

Tourism. https://doi.org/10.1080/09669582.2020.1852409  

https://doi.org/10.1080/10670564.2019.1677365
https://doi.org/10.1177%2F002224377901600110
https://doi.org/10.1177%2F002224377901600110
https://doi.org/10.1177/1750635219839203
https://doi.org/10.1016/j.tourman.2018.11.003
https://doi.org/https:/doi.org/10.1002/(SICI)1099-0992(199903/05)29:2/3%3c371::AID-EJSP932%3e3.0.CO;2-U
https://doi.org/https:/doi.org/10.1002/(SICI)1099-0992(199903/05)29:2/3%3c371::AID-EJSP932%3e3.0.CO;2-U
https://doi.org/https:/doi.org/10.1002/(SICI)1099-0992(199903/05)29:2/3%3c371::AID-EJSP932%3e3.0.CO;2-U
https://doi.org/10.1080/09669582.2020.1852409


Fan, D. X. F., Zhang, H. Q., Jenkins, C. L., & Lin, P. M. C. (2017). Does tourist-host social 

contact reduce perceived cultural distance. Journal of Travel Research, 56(8), 998‒

1010. https://doi.org/10.1177/0047287517696979 

Field, A. (2014). Discovering statistics using SPSS (4th ed). Sage.  

Fisher, M. (2019, September 27). One country, two nationalisms: The identity crisis behind 

Hong Kong’s turmoil. The New York Times. 

https://www.nytimes.com/2019/09/27/world/asia/hong-kong-protests-identity.html 

Fong, L. H. N. (2022). Publishing experimental research in hospitality and tourism: Some key 

insights. In F. Okumus, S. M. Rasoolimanesh, & S. Jahani (Eds.) Contemporary 

research methods in hospitality and tourism (pp. 111‒125). Emerald Publishing 

Limited. https://doi.org/10.1108/978-1-80117-546-320221008.  

Fong, L. H. N., Leung, D., Ly, T. P., & Zhang, C. X. (2021). Culture mindsets and intention 

to stay in foreign peer-to-peer accommodation: Exploring underlying mechanisms. 

Journal of Hospitality and Tourism Management, 48, 110‒118.  

https://doi.org/10.1177/0047287517696979 

Hair, J. F., Howard, M. C., & Nitzl, C. (2020). Assessing measurement model quality in PLS-

SEM using Confirmatory Composite Analysis. Journal of Business Research, 109, 

101‒110. https://doi.org/10.1016/j.jbusres.2019.11.069 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on Partial Least 

Squares Structural Equation Modeling (PLS-SEM) (2nd ed). Sage. 

HKTB. (2020). Research & statistics – Tourism statistics database. 

https://partnernet.hktb.com/en/research_statistics/tourism_statistics_database/index.ht

ml 

Hogg, M. A., Abrams, D., & Brewer, M. B. (2017). Social identity: The role of self in group 

processes and intergroup relations. Group Processes & Intergroup Relations, 20(5), 

https://doi.org/10.1177%2F0047287517696979
https://www.nytimes.com/2019/09/27/world/asia/hong-kong-protests-identity.html
https://doi.org/10.1108/978-1-80117-546-320221008
https://doi.org/https:/doi.org/10.1016/j.jbusres.2019.11.069
https://doi.org/https:/doi.org/10.1016/j.jbusres.2019.11.069
https://doi.org/10.1177%2F0047287517696979


570-581. https://doi.org/10.1177/1368430217690909 

Hu, C. S., Ferrari, M. , Liu, R. D., Gao, Q., & Weare, E. (2018). Mainland Chinese implicit 

theory of wisdom: Generational and cultural differences. The Journals of 

Gerontology: Series B, 73(8), 1416‒1424. https://doi.org/10.1093/geronb/gbw157 

Hughes, H. L. (2002). Culture and tourism: A framework for further analysis. Managing 

Leisure, 7(3), 164‒175. https://doi.org/10.1080/1360671022000013701 

Jenkins, R., & Molesworth, M. (2018). Conceptualizing consumption in the imagination: 

Relationships and movements between imaginative forms and the marketplace. 

Marketing Theory, 18(3), 327‒347. https://doi.org/10.1177/1470593117740753 

Joo, D., Tasci, A. D. A., Woosnam, K. M., Maruyama, N. U., Hollas, C. R., & Aleshinloye, 

K. D. (2018). Residents’ attitude towards domestic tourists explained by contact, 

Emotional solidarity and social distance. Tourism Management, 64, 245‒257. 

https://doi.org/10.1016/j.tourman.2017.08.012  

Joo, D., Xu, W., Lee, J., Lee, C. K., & Woosnam, K. M. (2021). Residents’ perceived risk, 

emotional solidarity, and support for tourism amidst the COVID-19 pandemic. 

Journal of Destination Marketing & Management, 19, 100553. 

https://doi.org/10.1016/j.jdmm.2021.100553 

Kahneman, D., Knetsch, J. L., & Thaler, R. H. (1991). Anomalies: The endowment effect, 

loss aversion, and status quo bias. The Journal of Economic Perspectives, 5(1), 193‒

206. https://doi.org/10.1257/jep.5.1.193 

Karl, M., Muskat, B., & Ritchie, B. W. (2020). Which travel risks are more salient for 

destination choice? An examination of the tourist’s decision-making process. Journal 

of Destination Marketing & Management, 18, 100487. 

https://doi.org/10.1016/j.jdmm.2020.100487  

Kim, Y. J., Njite, D., & Hancer, M. (2013). Anticipated emotion in consumers’ intention to 

https://doi.org/10.1177%2F1368430217690909
https://doi.org/10.1093/geronb/gbw157
https://doi.org/10.1080/1360671022000013701
https://doi.org/10.1177%2F1470593117740753
https://doi.org/10.1016/j.tourman.2017.08.012
https://doi.org/10.1016/j.jdmm.2021.100553
https://doi.org/10.1016/j.jdmm.2020.100487


select eco-friendly restaurants: Augmenting the Theory of Planned Behavior. 

International Journal of Hospitality Management, 34, 255‒262. 

https://doi.org/10.1016/j.ijhm.2013.04.004  

Lin, B., & Fu, X. (2021). Gaze and tourist-host relationship – State of the art. Tourism 

Review, 76(1), 138‒149. https://doi.org/10.1108/TR-11-2019-0459  

Lin, P. M. C., Fan, D. X. F., Zhang, H. Q., & Lau, C. (2019). Spend less and experience 

more: Understanding tourists’ social contact in the Airbnb context. International 

Journal of Hospitality Management, 83, 65‒73. 

https://doi.org/10.1016/j.ijhm.2019.04.007 

Liang, H., Saraf, N., Hu, Q., & Xue, Y. (2007). Assimilation of enterprise systems: The effect 

of institutional pressures and the mediating role of top management. MIS Quarterly, 

31(1), 59‒87. https://doi.org/10.2307/25148781 

Lowe, J., & Tsang, E. Y. H. (2017). Disunited in ethnicity: The racialization of Chinese 

Mainlanders in Hong Kong. Patterns of Prejudice, 51(2), 137‒158.  

https://doi.org/10.1080/0031322X.2017.1304349  

Luo, Q., & Zhai, X. (2017). ‘I will never go to Hong Kong again!’ How the secondary crisis 

communication of ‘Occupy Central’ on Weibo shifted to a tourism boycott. Tourism 

Management, 62, 159‒172. https://doi.org/10.1016/j.tourman.2017.04.007  

Maner, J. K., & Schmidt, N. B. (2006). The role of risk avoidance in anxiety. Behavior 

Therapy, 37(2), 181‒189. https://doi.org/10.1016/j.beth.2005.11.003 

Mitchell, V. (1999). Consumer perceived risk: Conceptualizations and models. European 

Journal of Marketing, 33(1/2), 163‒195. https://doi.org/10.1108/03090569910249229  

O’Donoghue, T., & Somerville, J. (2018). Modeling risk aversion in economics. Journal of 

Economic Perspectives, 32(2), 91‒114. https://doi.org/10.1257/jep.32.2.91  

Ribeiro, M. A., Woosnam, K. M., Pinto, P., & Silva, J. A. (2018). Tourists’ destination 

https://doi.org/10.1016/j.ijhm.2013.04.004
https://doi.org/10.1108/TR-11-2019-0459
https://doi.org/10.1016/j.ijhm.2019.04.007
https://doi.org/10.1080/0031322X.2017.1304349
https://doi.org/10.1080/0031322X.2017.1304349
https://dx.doi.org/10.1016%2Fj.tourman.2017.04.007
https://doi.org/10.1016/j.beth.2005.11.003
https://doi.org/10.1108/03090569910249229


loyalty through emotional solidarity with residents: An integrative moderated 

mediation model. Journal of Travel Research, 57(3), 279‒295.  

https://doi.org/10.1177/0047287517699089  

Ritchie, B. W., & Jiang. Y. (2019). A review of research on tourism risk, crisis and disaster 

management: Launching the Annals of Tourism Research curated collection on 

tourism risk, crisis and disaster management. Annals of Tourism Research, 79, 

102812. https://doi.org/10.1016/j.annals.2019.102812  

Samuelson, W., & Zeckhauser, R. (1988). Status quo bias in decision making. Journal of Risk 

and Uncertainty, 1, 7‒59. https://doi.org/10.1007/BF00055564 

Šegota, T., Chen, N. & Golja, T. (2022). The impact of self-congruity and evaluation of the 

place on WOM: Perspectives of tourism destination residents. Journal of Travel 

Research, 61(4), 800-817. https://doi.org/10.1177/00472875211008237  

Seo, K., Jordan, E., Woosnam, K. M., Lee, C. K., & Lee, E. J. (2021). Effects of emotional 

solidarity and tourism-related stress on residents’ quality of life. Tourism 

Management, 40, 100874. https://doi.org/10.1016/j.tmp.2021.100874 

Shmueli, G., Sarstedt, M., Hair, J. F., Cheah, J.-H., Ting, H., Vaithilingam, S., & Ringle, C. 

M. (2019). Predictive model assessment in PLS-SEM: Guidelines for using 

PLSpredict. European Journal of Marketing, 53(11), 2322‒2347.  

https://doi.org/10.1108/EJM-02-2019-0189  

Slovic, P., Finucane, M. L., Peters, E., & MacGregor, D. G. (2004). Risk as analysis and risk 

as feelings: Some thoughts about affect, reason, risk, and rationality. Risk Analysis: 

An International Journal, 24(2), 311‒322. https://doi.org/10.1111/j.0272-

4332.2004.00433.x   

Taheri, B., Gannon, M. J., Cordina, R., & Lochrie, S. (2018). Measuring host sincerity: Scale 

development and validation. International Journal of Contemporary Hospitality 

https://doi.org/10.1177/0047287517699089
https://doi.org/10.1177/0047287517699089
https://doi.org/10.1016/j.annals.2019.102812
https://doi.org/10.1007/BF00055564
https://doi.org/10.1177%2F00472875211008237
https://doi.org/10.1016/j.tmp.2021.100874
https://doi.org/10.1108/EJM-02-2019-0189
https://doi.org/10.1108/EJM-02-2019-0189
https://doi.org/10.1111/j.0272-4332.2004.00433.x
https://doi.org/10.1111/j.0272-4332.2004.00433.x


Management, 30(8), 2752‒2772. https://doi.org/10.1108/IJCHM-08-2017-0535 

Tajfel, H. E. (1978). Differentiation between social groups: Studies in the social psychology 

of intergroup relations. Academic Press.  

Triandafyllidou, A. (1998). National identity and the ‘other’. Ethnic and Racial Studies, 

21(4), 593‒612. https://doi.org/10.1080/014198798329784 

Trepte, S., & Loy. L. S. (2017). Social identity theory and self-categorization theory. In P. 

Rössler, C. A. Hoffner, & L. van Zoonen (Eds.) The International Encyclopedia of 

Media Effects (pp. 1‒13). John Wiley & Sons, Inc. 

https://doi.org/10.1002/9781118783764.wbieme0088  

Tsai, H., & Fong, L. H. N. (2021). Casino-induced satisfaction of needs and casino customer 

loyalty: The moderating role of subjective norms and perceived gaming value. 

Journal of Travel & Tourism Marketing, 38(5), 478‒490. 

https://doi.org/10.1080/10548408.2021.1952147. 

Tse, S., & Tung, V. W. S. (2022). Measuring the valence and intensity of residents’ behaviors 

in host-tourist interactions: Implications for destination image and destination 

competitiveness. Journal of Travel Research, 61(3), 565‒580. 

https://doi.org/10.1177/0047287521997576. 

UN News. (2020, September 26). Instead of nationalism, we need global cooperation 

Caribbean leaders call for united front against COVID-19 pandemic. 

https://news.un.org/en/story/2020/09/1073932  

Usai, R., Cai, W., & Wassler, P. (2022). A queer perspective on heteronormativity for LGBT 

travelers. Journal of Travel Research, 61(1), 3-15. 

https://doi/10.1177/0047287520967763 

Wang, E. Y., Fong, L. H. N., Lo, N. S. T., & Shi, F. (2021). My deal expires soon: Can time 

restriction and exclusivity induce clickthrough in hospitality promotional offers? 

https://doi.org/10.1108/IJCHM-08-2017-0535
https://doi.org/10.1080/10548408.2021.1952147
https://doi.org/10.1177/0047287521997576
https://news.un.org/en/story/2020/09/1073932


International Journal of Hospitality Management, 92, 102711 

https://doi.org/10.1016/j.ijhm.2020.102711. 

Wang, T. (2017). Social identity dimensions and consumer behavior in social media. Asia 

Pacific Management Review, 22(1), 45‒51. 

https://doi.org/10.1016/j.apmrv.2016.10.003 

Williams, A. M., & Baláž, V. (2015). Tourism risk and uncertainty:Theoretical reflections. 

Journal of Travel Research, 54(3), 271-287. 

https://doi.org/10.1177/0047287514523334  

Wong, T. (2021, October 21). China: The patriotic ‘Ziganwu’ bloggers who attack the West. 

BBC News. https://www.bbc.com/news/world-asia-china-58922011 

Woosnam, K. M. (2012). Using emotional solidarity to explain residents’ attitudes about 

tourism and tourism development. Journal of Travel Research, 51(3), 315‒327. 

https://doi.org/10.1177/0047287511410351 

Woosnam, K. M., & Aleshinloye, K. D. (2012). Can tourists experience emotional solidarity 

with residents? Testing Durkheim’s Model from a new perspective. Journal of Travel 

Research, 52(4), 494‒505. https://doi.org/10.1177/0047287512467701 

Woosnam, K. M., Stylidis, D., & Ivkov, M. (2020). Explaining conative destination image 

through cognitive and affective destination image and emotional solidarity with 

residents. Journal of Sustainable Tourism, 28(6), 917‒935. 

https://doi.org/10.1080/09669582.2019.1708920 

Yan, L., & Cheng, M. T. (2020). The influence of zero-fare tours on the host–guest 

understanding. Journal of Hospitality and Tourism Insights, 4(5), 708‒721. 

https://doi.org/10.1108/JHTI-06-2020-0114 

Yang, Y., Zhang, C. X., & Rickly, J. M. (2021). A review of early COVID-19 research in 

tourism: Launching the Annals of Tourism Research's Curated Collection on 

https://doi.org/10.1016/j.ijhm.2020.102711
https://doi.org/10.1016/j.apmrv.2016.10.003
https://doi.org/10.1177/0047287514523334
https://doi.org/10.1177%2F0047287511410351
https://doi.org/10.1080/09669582.2019.1708920


coronavirus and tourism. Annals of Tourism Research, 91, 103313. 

https://doi.org/10.1016/j.annals.2021.103313  

Zhang, C. X., Wang, L., & Rickly, J. M. (2021). Non-interaction and identity change in 

Covid-19 tourism. Annals of Tourism Research, 89, 103211. 

https://doi.org/10.1016/j.annals.2021.103211 

  

https://doi.org/10.1016/j.annals.2021.103313
https://doi.org/10.1016/j.annals.2021.103211


Table 1. Outer loadings and cross loadings (Study 2, n = 499) 

Items THIR CI ES AE RI PWoM 

THIR 

If I speak Putonghua, I will get treated badly. 0.790 -0.237 -0.499 -0.390 -0.413 -0.465 

I will try to speak Putonghua quietly in case 

locals know where I come from. 

0.709 -0.248 -0.417 -0.338 -0.362 -0.430 

If the locals know where I come from, they 

may treat me unfairly. 

0.822 -0.212 -0.572 -0.440 -0.473 -0.522 

I will be cheated when I am shopping if they 

know where I come from. 

0.717 -0.140 -0.484 -0.416 -0.378 -0.433 

My family and friends will warn me to be 

careful in Hong Kong because I am from 

the mainland. 

0.709 -0.183 -0.411 -0.346 -0.381 -0.445 

I know locals are not friendly to us. 0.817 -0.239 -0.610 -0.465 -0.528 -0.565 

I will feel intense when I travel to Hong 

Kong. 

0.726 -0.200 -0.455 -0.359 -0.438 -0.452 

I will always be worrying when I travel to 

Hong Kong. 

0.719 -0.179 -0.426 -0.397 -0.429 -0.445 

When traveling in Hong Kong, if I speak out 

my patriotist view, I might get myself in 

danger. 

0.772 -0.239 -0.522 -0.470 -0.474 -0.514 

In Hong Kong, it will be difficult to ask help 

if I speak Putonghua. 

0.695 -0.196 -0.438 -0.356 -0.414 -0.459 

Locals will mock me. 0.724 -0.285 -0.459 -0.375 -0.433 -0.441 

Locals consider Mainland Chinese 

uncivilized. 

0.723 -0.228 -0.544 -0.407 -0.468 -0.497 

CI       

I feel good for being a Chinese. -0.206 0.739 0.257 0.162 0.178 0.218 

I think being a Chinese has little to be proud 

of. r 

-0.150 0.624 0.116 0.103 0.091 0.086 

I would rather not tell that I am a Chinese. r -0.199 0.730 0.191 0.099 0.102 0.131 

I would like to continue working with 

Chinese. 

-0.275 0.759 0.320 0.158 0.214 0.280 

I dislike being a Chinese. -0.196 0.768 0.206 0.086 0.146 0.149 

I would rather belong to other nationalities. r -0.150 0.633 0.123 0.049 0.135 0.125 

ES       

I feel Hong Kong residents appreciate us for 

the contribution we make to the 

local economy. 

-0.513 0.191 0.791 0.467 0.530 0.583 

I treat Hong Kong residents fairly. -0.399 0.325 0.621 0.342 0.442 0.452 

I am proud to be welcomed as a visitor to 

Hong Kong. 

-0.537 0.288 0.764 0.449 0.543 0.588 

I feel residents appreciate the benefits 

associated with me coming to Hong Kong. 

-0.434 0.143 0.705 0.370 0.407 0.472 

I have made friends with some Hong Kong 

residents. 

-0.430 0.184 0.668 0.384 0.452 0.444 

I feel close to some residents I have met in 

Hong Kong. 

-0.510 0.220 0.750 0.408 0.480 0.541 

AE       

Assuming that COVID-19 is not a concern, if 

you travel to Hong Kong, what will be 

your anticipated travel experience?  

      

Undesirable… Desirable -0.512 0.175 0.510 0.901 0.643 0.589 

Unpleasant … Pleasant -0.475 0.130 0.509 0.906 0.612 0.556 



Unfavorable … Favorable -0.475 0.146 0.513 0.889 0.552 0.546 

Unenjoyable … Enjoyable -0.472 0.150 0.506 0.918 0.582 0.539 

RI       

I intend to travel to Hong Kong if COVID-19 

is not a concern. 

-0.547 0.183 0.607 0.632 0.935 0.709 

I predict that I should travel to Hong Kong if 

COVID-19 is not a concern. 

-0.513 0.214 0.585 0.591 0.920 0.722 

I am willing to visit Hong Kong if COVID-

19 is not a concern. 

-0.566 0.207 0.661 0.621 0.932 0.774 

PWoM 

I bring up Hong Kong as a tourism 

destination in a positive way in 

conversations I have with my friends and 

acquaintances. 

-0.501 0.270 0.567 0.473 0.616 0.824 

In social situations, I speak favorably about 

Hong Kong as a tourism destination. 

-0.555 0.233 0.631 0.563 0.720 0.889 

I talk up positively about Hong Kong as a 

tourism destination to people I know. 

-0.601 0.178 0.673 0.569 0.723 0.893 

Notes: r reversly coded; Values in boldface are outer loadings, whereas others are cross-loadings; THIR – 

Tourist-host identity risk; CI – Chinese identity; ES – Emotional solidarity; AE – Anticipated experience; RI – 

Revisit intention; PWoM – Positive word-of-mouth 

  



Table 2. Assessment of reliability and validity of constructs (Study 2, n = 499) 

Correlations and √AVE THIR CI ES AE RI PWoM 

THIR 0.745          

CI -0.290 0.711       

ES -0.659 0.313 0.719      

AE -0.536 0.167 0.564 0.903     

RI -0.584 0.217 0.666 0.662 0.929   

PWoM -0.637 0.258 0.720 0.618 0.792 0.869 

Cronbach's Alpha 0.927 0.814 0.811 0.925 0.921 0.838 

rho_A 0.930 0.850 0.819 0.926 0.922 0.846 

Composite Reliability 0.937 0.859 0.819 0.926 0.922 0.846 

Average Variance Extracted (AVE) 0.555 0.506 0.517 0.816 0.863 0.756 

Notes: Values in boldface are square-root of AVE; THIR – Tourist-host identity risk; CI – Chinese identity; ES 

– Emotional solidarity; AE – Anticipated experience; RI – Revisit intention; PWoM – Positive word-of-mouth 

  



Table 3. Hypotheses testing results (Study 2, n = 499) 

Hypotheses Path 

Coefficients 

t-

values 

p-

value 

Bias Corrected 

C.I. 

H1a: Tourist-host identity risk → Emotional solidarity 

→ Anticipated experience → Revisit Intention  
-0.089 4.360 0.000 [-0.128, -0.060] 

H1b: Tourist-host identity risk → Emotional solidarity 

→ Anticipated experience → Positive word-of-mouth 
-0.060 3.883 0.000 [-0.089, -0.038] 

H2a: Tourist-host identity risk x Chinese identity → 

Emotional solidarity → Anticipated experience → 

Revisit intention 

0.009 1.486 0.069 [0.001, 0.021] 

H2b: Tourist-host identity risk x Chinese identity → 

Emotional solidarity → Anticipated experience → 

Positive word-of-mouth 

0.006 1.441 0.075 [0.001, 0.015] 

 

  



Table 4. Outer loadings and cross loadings (Study 3, n = 468) 

Items THIR-

HK 

THIR-

MO 

CI ES AE RI PWoM 

THIR-HK 

If I speak Putonghua, I will get 

treated badly. 

0.786 0.466 -0.231 -0.460 -0.426 -0.367 -0.411 

I will try to speak Putonghua 

quietly in case locals know 

where I come from. 

0.691 0.440 -0.213 -0.401 -0.308 -0.229 -0.332 

If the locals know where I come 

from, they may treat me 

unfairly. 

0.835 0.470 -0.194 -0.544 -0.463 -0.389 -0.426 

I will be cheated when I am 

shopping if they know where I 

come from. 

0.696 0.466 -0.055 -0.399 -0.363 -0.281 -0.369 

My family and friends will warn 

me to be careful in Hong Kong 

because I am from the 

mainland. 

0.728 0.502 -0.147 -0.388 -0.350 -0.332 -0.345 

I know locals are not friendly to 

us. 

0.811 0.488 -0.186 -0.523 -0.486 -0.462 -0.482 

I will feel intense when I travel to 

Hong Kong. 

0.681 0.504 -0.107 -0.293 -0.332 -0.235 -0.340 

I will always be worrying when I 

travel to Hong Kong. 

0.728 0.588 -0.148 -0.327 -0.348 -0.257 -0.336 

When traveling in Hong Kong, if I 

speak out my patriotist view, I 

might get myself in danger. 

0.757 0.476 -0.121 -0.462 -0.386 -0.389 -0.414 

In Hong Kong, it will be difficult 

to ask help if I speak 

Putonghua. 

0.765 0.536 -0.226 -0.467 -0.446 -0.394 -0.452 

Locals will mock me. 0.742 0.438 -0.221 -0.500 -0.440 -0.421 -0.461 

Locals consider Mainland Chinese 

uncivilized. 

0.741 0.453 -0.223 -0.558 -0.466 -0.439 -0.476 

THIR-MO 

If I speak Putonghua, I will get 

treated badly. 

0.518 0.770 -0.246 -0.176 -0.180 -0.106 -0.124 

I will try to speak Putonghua 

quietly in case locals know 

where I come from. 

0.473 0.706 -0.187 -0.138 -0.112 -0.037 -0.087 

If the locals know where I come 

from, they may treat me 

unfairly. 

0.499 0.787 -0.233 -0.153 -0.131 -0.056 -0.080 

I will be cheated when I am 

shopping if they know where I 

come from. 

0.508 0.736 -0.125 -0.206 -0.168 -0.060 -0.169 

My family and friends will warn 

me to be careful in Macao 

because I am from the 

mainland. 

0.369 0.621 -0.099 -0.030 -0.062 0.047 -0.006 

I know locals are not friendly to 

us. 

0.458 0.754 -0.186 -0.153 -0.114 -0.022 -0.105 

I will feel intense when I travel to 

Macao. 

0.315 0.570 -0.030 -0.005 -0.028 0.048 -0.038 

I will always be worrying when I 

travel to Macao. 

0.380 0.654 -0.098 -0.077 -0.077 0.008 -0.074 

When traveling in Macao, if I 

speak out my patriotist view, I 

0.464 0.742 -0.185 -0.111 -0.098 0.020 -0.038 



might get myself in danger. 

In Macao, it will be difficult to ask 

help if I speak Putonghua. 

0.427 0.743 -0.231 -0.154 -0.169 -0.029 -0.097 

Locals will mock me. 0.402 0.663 -0.190 -0.125 -0.139 -0.058 -0.113 

Locals consider Mainland Chinese 

uncivilized. 

0.481 0.710 -0.224 -0.284 -0.178 -0.115 -0.220 

CI        

I feel good for being a Chinese. -0.206 -0.193 0.754 0.259 0.155 0.142 0.214 

I think being a Chinese has little to 

be proud of. r 

-0.191 -0.227 0.661 0.107 0.078 0.073 0.083 

I would rather not tell that I am a 

Chinese. r 

-0.184 -0.220 0.735 0.232 0.130 0.115 0.175 

I would like to continue working 

with Chinese. 

-0.143 -0.151 0.681 0.247 0.197 0.157 0.237 

I dislike being a Chinese. -0.176 -0.225 0.794 0.222 0.133 0.126 0.160 

I would rather belong to other 

nationalities. r 

-0.110 -0.146 0.661 0.142 0.078 0.060 0.094 

ES -0.484 -0.123 0.206 0.815 0.559 0.579 0.602 

I feel Hong Kong residents 

appreciate us for the 

contribution we make to the 

local economy. 

-0.403 -0.128 0.294 0.653 0.394 0.466 0.476 

I treat Hong Kong residents fairly. -0.441 -0.169 0.281 0.769 0.490 0.538 0.576 

I am proud to be welcomed as a 

visitor to Hong Kong. 

-0.495 -0.230 0.107 0.769 0.497 0.469 0.539 

I feel residents appreciate the 

benefits associated with me 

coming to Hong Kong. 

-0.354 -0.180 0.188 0.670 0.426 0.411 0.431 

I have made friends with some 

Hong Kong residents. 

-0.481 -0.226 0.253 0.714 0.446 0.425 0.513 

AE        

Assuming that COVID-19 is not a 

concern, if you travel to Hong 

Kong, what will be your 

anticipated travel experience?  

       

Undesirable… Desirable -0.527 -0.191 0.195 0.613 0.918 0.629 0.631 

Unpleasant … Pleasant -0.537 -0.198 0.162 0.600 0.920 0.642 0.652 

Unfavorable … Favorable -0.449 -0.198 0.163 0.539 0.860 0.546 0.575 

Unenjoyable … Enjoyable -0.450 -0.127 0.171 0.565 0.911 0.603 0.649 

RI        

I intend to travel to Hong Kong if 

COVID-19 is not a concern. 

-0.469 -0.099 0.178 0.609 0.621 0.935 0.707 

I predict that I should travel to 

Hong Kong if COVID-19 is not 

a concern. 

-0.418 -0.052 0.152 0.605 0.605 0.924 0.697 

I am willing to visit Hong Kong if 

COVID-19 is not a concern. 

-0.452 -0.058 0.136 0.626 0.643 0.926 0.758 

PWoM 

I bring up Hong Kong as a tourism 

destination in a positive way in 

conversations I have with my 

friends and acquaintances. 

-0.414 -0.080 0.273 0.568 0.563 0.604 0.810 

In social situations, I speak -0.490 -0.231 0.185 0.622 0.558 0.656 0.859 



favorably about Hong Kong as 

a tourism destination. 

I talk up positively about Hong 

Kong as a tourism destination 

to people I know. 

-0.485 -0.119 0.165 0.630 0.642 0.709 0.869 

Notes: r reversly coded; Values in boldface are outer loadings, whereas others are cross-loadings; THIR-HK – 

Tourist-host identity risk against Hong Kong; THIR-MO – Tourist-host identity risk against Macao; CI – 

Chinese identity; ES – Emotional solidarity; AE – Anticipated experience; RI – Revisit intention; PWoM – 

Positive word-of-mouth 

 

  



Table 5. Assessment of reliability and validity of constructs (Study 3, n = 468) 

 Study 3 (n = 468) 

Correlations and √AVE 

THIR-

HK 

THIR-

MO 
CI ES AE RI PWoM 

THIR-HK 0.748       

THIR-MO 0.642 0.707         

CI -0.236 -0.267 0.716       

ES -0.606 -0.237 0.300 0.734      

AE -0.545 -0.198 0.192 0.643 0.903     

RI -0.481 -0.075 0.167 0.661 0.672 0.928   

PWoM -0.548 -0.169 0.243 0.718 0.695 0.777 0.847 

Cronbach's Alpha 0.928 0.915 0.814 0.827 0.924 0.920 0.802 

rho_A 0.934 0.940 0.825 0.835 0.927 0.920 0.806 

Composite Reliability 0.938 0.923 0.863 0.874 0.946 0.949 0.883 

Average Variance Extracted 

(AVE) 
0.560 0.500 0.513 0.539 0.815 0.862 0.717 

Notes: Values in boldface are square-root of AVE; THIR-HK – Tourist-host identity risk against Hong Kong; 

THIR-MO – Tourist-host identity risk against Macao; CI – Chinese identity; ES – Emotional solidarity; AE – 

Anticipated experience; RI – Revisit intention; PWoM – Positive word-of-mouth



Table 6. Hypotheses testing results (Study 3, n = 468) 

 Study 3 (n = 468) 

Hypotheses Path 

Coefficients 

t-

values 

p-

value 

Bias Corrected 

C.I. 

H1a: Tourist-host identity risk → Emotional solidarity 

→ Anticipated experience → Revisit Intention  
-0.152 5.785 0.000 [-0.203, -0.115] 

H1b: Tourist-host identity risk → Emotional solidarity 

→ Anticipated experience → Positive word-of-mouth 
-0.139 6.116 0.000 [-0.184, -0.107] 

H2a: Tourist-host identity risk x Chinese identity → 

Emotional solidarity → Anticipated experience → 

Revisit intention 

0.018 2.343 0.010 [0.006, 0.031] 

H2b: Tourist-host identity risk x Chinese identity → 

Emotional solidarity → Anticipated experience → 

Positive word-of-mouth 

0.016 2.339 0.010 [0.006, 0.028] 

H3a: Tourist-host identity risk x Tourist-host risk of 

alternative destination → Emotional solidarity → 

Anticipated experience → Revisit intention 

0.014 1.836 0.033 [0.002, 0.027] 

H3b: Tourist-host identity risk x Tourist-host risk of 

alternative destination → Emotional solidarity → 

Anticipated experience → Positive word-of-mouth 

0.013 1.841 0.033 [0.002, 0.025] 

 

  



Figure 1 

 

The conceptual model 

 

 
 

  



Figure 2 

 

Influence of tourist-host identity risk on emotional solidarity by Chinese identity (Study 2) 
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Figure 3  

 

Influence of tourist-host identity risk of HK on emotional solidarity by Chinese identity (Study 3) 
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Figure 4.  

 

Influence of tourist-host identity risk of HK on emotional solidarity by tourist-host identity risk of Macao (Study 

3) 
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Appendix 

 Tourist-host Identity Risk Measurement Items Sources 

1 If I speak Putonghua, I will get treated badly. 

如果我说普通话，那么我会遭到不好的对待。 

In-depth interview 

2 I will try to speak Putonghua quietly in case locals know where I come 

from. 

我会尽量小声地说普通话以防当地居民知道我从大陆来的。 

In-depth interview 

3 If the locals know where I come from, they may treat me unfairly. 

如果当地居民知道我从大陆来的，我可能会受到不公平的对待。 

In-depth interview; Yan & 

Cheng (2020) 

4 I will be cheated when I am shopping if they know where I come from. 

当我在消费的时候他们知道我从大陆来的话，我可能会被骗。 

In-depth interview 

5 My family and friends will warn me to be careful in Hong Kong because 

I am from the mainland. 

我的家人和朋友会警告我在香港小心一点，因为我来自大陆。 

In-depth interview 

6 I know locals are not friendly to us. 

我知道当地人对我们并不友好。 

In-depth interview; Tse & Tung 

(2022) 

7 I will feel intense when I travel to Hong Kong.  

当我去香港旅游时我会感到紧张。 

In-depth interview 

8 I will always be worrying when I travel to Hong Kong. 

当我在香港旅游时我总是很担心。 

In-depth interview 

9 When traveling in Hong Kong, if I speak out my patriotist view, I might 

get myself in danger. 

在香港旅游时，如果我说出我的爱国观点，我可能会陷入危险。 

In-depth interview 

10 In Hong Kong, it will be difficult to ask help if I speak Putonghua. 

在香港如果我说普通话，会很难寻求到帮助。 

In-depth interview; Lowe & 

Tsang (2017); Tse & Tung 

(2022); Yan & Cheng (2020) 

11 Locals will mock me. 

当地人会嘲笑我。 

Lowe & Tsang (2017); Tse & 

Tung (2022) 

12 Locals consider mainland Chinese uncivilized. 

当地人认为中国大陆人不讲文明。 

Lowe & Tsang (2017) 

13 Locals always speak English with me despite knowing where I 

come from. 

尽管当地居民知道我从大陆来的，但是他们总是用英语和我说话。a 

In-depth interview 

14 I will try to avoid any local activities that are forbidden in the 

mainland. 

我会尽力避免接触任何在当地举行的大陆禁止的活动。b 

In-depth interview 

   

15 Locals make me feel inferior to them. 

当地人使我觉得自己低人一等。c 

In-depth interview; Lowe & 

Tsang (2017); Yan & Cheng 

(2020) 



16 I will be more conscious on my behavior when I am in Hong 

Kong. 

当我在香港的时候，我会更注意我的行为。b 

In-depth interview; Chen et al. 

(2018) 

17 The signs across the city make me uncomfortable because they are 

printed in Traditional Chinese. 

城市里的很多标识使用的是繁体字，这让我感到不舒服。c 

In-depth interview 

18 When I hear the civilization tips ONLY broadcasting in 

Putonghua, I will feel I am not welcomed by the city. 

当我听到文明提示只用普通话广播时，我会觉得自己在这个城市不

受欢迎。c 

In-depth interview 

19 I will strive not to violate local codes of conduct otherwise the 

locals’ impression on mainland Chinese will get worse. 

我会尽量不违反当地的行为准则，因为那样当地人对大陆人的印象

会变得更差。b 

In-depth interview; Chen et al. 

(2018) 

20 I will avoid to have interactions with Hong Kong residents.  

我会避免与香港人互动。b 

In-depth interview 

Notes. a Poor communality and face validity; b Not relevant to identity risk according to the independent 

researcher(s); c Do not have that feeling according to the independent researcher(s) 


