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Abstract This study seeks to identify the antecedents of women’s entrepreneurial
orientation (EO) and exploring what possible relationships that may exist between
them. The research focuses on women entrepreneurs and non-entrepreneurs in a
quantitative perspective whose methodology consisted of the collection of primary
data through a survey distributed to women in Portugal. After structural equation
modelling was applied, the results suggested that recognition of opportunities influ-
ences EO. This influence is expressed both directly and indirectly through training in
management and entrepreneurial skills. These findings led to the conclusion that
policies promoting training for community members, in general, need to be rethought
and policies need to emphasise training in management that enhances entrepreneurial
skills, thereby increasing the proliferation of entrepreneurship. Entrepreneurship edu-
cation and training should be promoted from basic education onwards in order to
develop entrepreneurial skills from an early age. Prior to this study, the relationships
between opportunity recognition, management training and entrepreneurial skills have
never been studied in relation to women.
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Introduction

Several studies have conducted contextualised research whose results have demonstrat-
ed the importance of studying female entrepreneurship (e.g., Greene et al. 1999; Carter
et al. 2001; Brush et al. 2009, 2014; Holmquist and Carter 2009; Jennings and Brush
2013; Henry et al. 2015). This research has branched off from purely exploratory and
descriptive studies, which were the first in this area (e.g., Greene et al. 1999;
Hisrich and Brush 1984; Moore and Buttner 1997) to focus on the entrepre-
neurial process. The emphasis has been on what factors promote entrepreneurial
intentions to create businesses and start-ups, but this field of study is beginning
to examine the management of these companies, particularly the definition of
strategies for companies’ performance and competitiveness that can take into
account the increased globalisation of markets (Carter and Marlow 2006; de
Bruin et al. 2007; Brana 2013).

Women are one of the fastest growing categories of entrepreneurs worldwide, and
they contribute significantly to employment, innovation and economic growth in all
economic stages (Kelley et al. 2011). According to data from the Global Entrepreneur-
ship Monitor (GEM) Women’s Entrepreneurship 2016/17 Report, by 2016, an estimat-
ed 163 million women were starting or running new businesses in 74 economies around
the world and an estimated 111 million were running established businesses. This not
only shows the impact of women entrepreneurs across the globe, but highlights their
contributions to the growth and well-being of their societies (Kelley et al. 2017).

According to data from the GEM (2017) on Portugal, the number of early-stage
male entrepreneurs is 10.4% of the adult male population, and the number of early-
stage female entrepreneurs is 6.1% of the adult female population. The cited report
notes that 42.4% of Portuguese people think they have the knowledge, experience and
skills necessary to start a business project. However, only 29.5% believed that good
opportunities would arise to start a business where they lived, within six months of the
survey. Thus, the data reveal that, in Portugal – as in the three types of economies
considered in the GEM (2017) report (i.e. factor-efficiency and innovation-driven) –
individuals’ perceptions of their capacity to create a business do not match their
perceptions of opportunities to do so in the short term, which always downplay the
latter (GEM 2017). Given the importance of opportunity recognition as a direct
antecedent – or entrepreneurial skills and training in management as mediators – of
EO, the present study seeks to fill a gap in research on this subject in the area of female
entrepreneurship. Thus, this research aims to identify the antecedents of women’s
entrepreneurial orientation (EO) and exploring what possible relationships that may
exist between them. The study was applied to women entrepreneurs and non-
entrepreneurs in northern Portugal through a quantitative and empirical study whose
methodology consisted of the collection of primary data using a questionnaire
distributed to women in this region. It was followed the trend of research in the area,
namely Ahl and Marlow (2012) and Henry et al. (2015) who invoke as central
independent variable the male and female gender claiming that the focus of research
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on female entrepreneurship should be based on women entrepreneurs considering the
field of entrepreneurship in general.

After the above introduction, the paper briefly discusses theoretical approaches to
EO and its antecedents (i.e. opportunity recognition, training in management and
entrepreneurial skills) with regard to women entrepreneurs. In section three, the
methodology used is described. Next, the results are presented, and the last section
discusses these, along with the study’s limitations and implications.

Related work

Originally conceived by Miller (1983) and later extended by Covin and Slevin (1989,
1991), entrepreneurial orientation (EO) gradually emerged as a rigorously empirical
concept that has helped to develop knowledge in the field of management (Basso et al.
2009). EO is considered by Wales et al. (2013) to be a key idea in the literature on
corporate entrepreneurship, which includes discussions in magazines, books and the
media. EO can refer to companies and individuals, and it can be an important feature of
new or existing companies (Ferreira et al. 2016).

Kollman (2007) states that EO can be divided into five main aspects. First, individ-
uals struggling for a high degree of autonomy are more likely to act in an entrepre-
neurial way. Second, individuals’ attitude towards innovation determines their entre-
preneurial behaviour. Third, risk propensity is likely to influence OE. Fourth, proactive
individuals do not stop taking advantage of business opportunities that may arise. Last,
competitive aggressiveness is similar to the need for self-realisation, which also
influences OE. After more than 30 years of academic research, EO is commonly held
to reflect a general stance that consists of deeply rooted beliefs and values associated
with a tendency to be both proactive, risk-taking and innovative (Rauch et al. 2009;
Ferreira et al. 2017). The present study was based on the construct EO used in several
studies and based in the work of Bolton and Lane (2012), as well as following Miller’s
(1983) conceptualisation of EO by focusing on innovation, risk-taking and proactivity.

According to Goktan and Gupta (2015), gender – as an influential aspect of
individuals’ self-perception – plays a significant role in men and women’s orientation
towards entrepreneurship. For the cited authors, both a male and female identity, when
encouraged, are prone to entrepreneurship, but the determinant factor of EO is an
androgynous identity, which places an equal emphasis on masculinity and femininity.
Focusing on the differences between men and women’s EO, some studies (e.g., Anna
et al. 2000; Gundry and Welsch 2001) have found that women’s enterprises, in general,
present a lower level of innovation given their smaller size, location in traditional
industries with low innovation rates and restricted access to resources. Other studies
(e.g., Manolova et al. 2007) have also revealed that this lower level of innovation is due
to the lack of human capital, such as education, experience or experienced founders.
Concerning proactivity, Gupta and Bhawe (2007) show that women’s entrepreneurial
intentions may decrease when they are exposed to stereotypes about entrepreneurs
being male. According to Lim and Envick’s (2013) comparative analysis of studies on
the proactivity of men and women in different cultural contexts, men are more
proactive than women when they face entrepreneurial opportunities. As for risk-taking,
some differences exist between men and women, with women generally looking for
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more familiar solutions in traditional industries (Anna et al. 2000) with fewer risks (Lim
and Envick 2013). This is corroborated, for example, by Minniti and Nardone (2007),
inferring that two decisive factors limiting women’s propensity to start a business are
the fear of failure and the inability to identify opportunities.

Antecedents of women’s EO

For Shane and Venkataraman (2000), the two fundamental questions that stand out in
research on entrepreneurship are why some individuals are more likely to recognise
entrepreneurial opportunities and why some individuals more likely to exploit these
opportunities. Over the years, numerous researchers have sought to answer these
questions, developing studies based on several characteristics. These include demo-
graphic (e.g., experience in some area), behavioural (e.g. management style), psycho-
logical and/or personality (e.g. risk propensity) and cognitive traits (e.g. entrepreneurial
alertness) (e.g. Hornaday and Aboud 1971; Busenitz and Barney 1997; Miner 2000;
Shane and Venkataraman 2000; Gaglio and Katz 2001). The present study focused on
background factors for EO, namely, opportunity recognition, entrepreneurial skills and
training in management.

Opportunity recognition

According to Langowitz and Minniti (2007), a growing number of researchers agree
that opportunity recognition represents the most distinctive and fundamental entrepre-
neurial behaviour (e.g., Shane and Venkataraman 2000). Entrepreneurs are individuals
who are more likely than others to be on the alert to identify and exploit profit
opportunities (Kirzner 1973). Entrepreneurial opportunities play a central role in the
literature on entrepreneurship, and they are understood as positive and favourable
circumstances for entrepreneurial actions (e.g., Shane et al. 2010). This concept is
fundamental to recent entrepreneurship frameworks, such as those presented by
Shane and Venkataraman (2000), Gaglio and Katz (2001), Hsieh et al. (2007),
Murphy (2011) and Gupta et al. (2014). According to Arentz et al. (2013), who
based their research on Kirzner’s (1973) work, research on entrepreneurship
from the perspective of alertness has made important contributions to both the
origin and identification of entrepreneurial opportunities.

In general, opportunities arise from changes in the environment in which individuals
operate. These changes create an imbalance, which individuals can exploit (e.g.,
Holcombe 2003). Recognising these opportunities may create positive and favourable
circumstances that lead to entrepreneurial actions. The questions that have driven
research on entrepreneurial opportunities are how, when and why some individuals
can recognise opportunities while others cannot (Venkataraman 1997). Several re-
searchers from different fields have attempted to address this issue, leading to a
significant expansion of findings in this area (e.g., Baron and Ensley 2006; Grégoire
et al. 2010). Several prominent factors that play an essential role in the recognition of
entrepreneurial opportunities have emerged in the last three decades. Some examples of
these factors are human and social capital (DeTienne and Chandler 2007; Ramos-
Rodríguez et al. 2010), individual traits (e.g., Zahra et al. 2006) and various degrees of
alertness (Gaglio and Katz 2001). Studies have shown that one or more factors
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influence individuals’ ability to recognise opportunities (e.g., Cliff et al. 2006). There-
fore, studying these factors promotes a deeper understanding of what triggers the
process of entrepreneurial recognition and explains in more detail why some individ-
uals can recognise opportunities and others cannot (Baron 2006).

The cognitive approach to these questions has its roots in psychology and sociology
(see e.g., Shane and Venkataraman 2000; Gaglio and Katz 2001; Sánchez et al. 2011).
Psychologists have shown that individuals’ internal attributes, such as the need for
achievement, locus of control, ambiguity tolerance, emotional stability, and risk pro-
pensity, are stable and differ from person to person. Studies have further revealed that
differences in psychological profiles determine why some individuals recognise entre-
preneurial opportunities and behave differently in response to these opportunities.
These psychological attributes, which enhance opportunity recognition, are also related
to EO (Begley and Boyd 1987; Miner 2000), which is defined as a person’s willingness
to take on the risks associated with starting new business (Zahra et al. 2005). Thus, in
comparison to non-founders, business founders have higher scores on risk propensity
and ambiguity tolerance (Begley and Boyd 1987). These results help explain why
certain individuals may discover and pursue certain business opportunities, as well as
their proactiveness in exploiting those opportunities. Kollmann et al. (2007) state that
the entrepreneur’s important individualised role becomes clear when he or she recog-
nises a business opportunity and decides to exploit it. Thus, individuals at the beginning
of the entrepreneurial process can differentiate themselves from others by a set of
emotions, cognitions and patterns of innate behaviour. The identification of opportuni-
ties and the skills that entrepreneurs possess can influence their EO. Therefore, the
following research hypotheses were formulated for the present study:

H1: Opportunity recognition increases (i.e. improves and strengthens) women’s
EO.

H2: Opportunity recognition increases women’s EO, mediated by entrepreneurial
skills and training in management.

H3: Opportunity recognition increases entrepreneurial skills.

Entrepreneurial skills

According to Adeyemo (2009), one basic ability is the way individuals adjust to life.
However, capacity is a quality of performance that does not depend fundamentally on a
person’s innate capacity but that needs to be developed through training, practice and
experience. Entrepreneurial skills are the necessary basic skills that allow
individuals to start and develop a financially successful business. Liñán
(2008) argues that, for entrepreneurs to be successful, they must develop certain
skills and abilities such as leadership and communication, innovation, network-
ing, creativity and problem solving.

Regarding capabilities and their relationship to EO, several studies have established
causal relationships between these two dimensions (e.g., Engelen et al. 2015; Muchiri
and McMurray 2015). Researchers have emphasised communication and networking
since entrepreneurs, according to Ripollés and Blesa (2005), use their interpersonal and
inter-organisational relationships to gain access to relevant information, advice and, in
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some cases, solutions to problems. In addition, Martins (2016) states that the use of
interpersonal relationships between entrepreneurs and their organisations’ net-
works can strengthen characteristics associated with EO such as innovation,
proactivity and risk propensity. Hence, the following research hypothesis was
postulated in the present study:

H4: Entrepreneurial skills strengthen women’s EO.

Training in management

Training in management is considered to be a fundamental factor, with several
researchers arguing that people who attend entrepreneurship courses have greater
entrepreneurial intent or, at least, an increase in their belief in their entrepreneurship
skills (e.g., Wilson et al. 2007; Sánchez 2013). According to Fayolle and Klandt
(2006), management education – especially entrepreneurship education – is not only
about knowing how to start a business but also about developing entrepreneurial skills
and attitudes. Some authors (e.g., Wilson et al. 2007; Brush et al. 2014) report that,
once women gain entrepreneurial skills, they can develop their business with greater
confidence based on these skills.

Taylor (1996) argues that individuals, when considering employment options, are
likely to be constrained by previous education, training or work experience, and, thus,
they will focus on the opportunities of a sector suited to their abilities. Carter et al.
(2001) found that some studies have highlighted a lack of professional experience and
training in management as a difference between entrepreneurial men and women. Since
women entrepreneurs tend to have less experience and training than male entrepreneurs
(Hundley 2001), their family may necessarily serve as a training ground, preparing
these women to interact with employees and clients and use planning skills and
motivational techniques (e.g.. Gundry and Welsch 2001). In their family roles, women
can develop unique approaches to leadership, network formation and conflict resolution
(Brush 1992; Buttner 2001). For example, managers have reported that parenting and
developing strong personal relationships taught them to understand, motivate and
manage employees (Ruderman et al. 2002). In short, the self-perception of having
the necessary skills and training is an important factor in determining entrepreneurial
participation, independently of other contextual variables including gender (Díaz-
García and Jiménez-Moreno 2010). Hence, the following research hypotheses were
formulated in the present study:

H5: Opportunity recognition predicts women’s training in management.
H6: Management training increases women’s EO.

Conceptual research model

Based on the study’s aims and the research hypotheses based on the literature, the
conceptual research model shown in Fig. 1 was developed. This model was based on
the articulation and incorporation of dimensions addressed in the following studies: 1)
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Zahra et al. (2005) – opportunity recognition, 2) Liñán (2008) – entrepreneurial skills
and 3) Bolton and Lane (2012) –EO.

Methodology

This study sought to identify and explore the possible relationships between opportu-
nity recognition, management training and entrepreneurial skills as potential anteced-
ents of women’s EO. The research focused on women entrepreneurs and non-
entrepreneurs in northern Portugal. This quantitative and empirical study collected
primary data through a questionnaire distributed to women in northern Portugal in
2016. Data collection used a sample intentionally. The survey consisted of 1)
sociodemographic questions; 2) questions evaluating EO, consisting of 10 items
subdivided into three dimensions: innovation, risk-taking and proactivity (Bolton and
Lane 2012); 3) a section of three items that assessed respondents’ entrepreneurial skills
(Liñán 2008); 4) another set of questions evaluating training in management, consisting
of eight items; and 5) two questions assessing opportunity recognition (Zahra et al.
2005). All questions were answered on a five-point Likert-type scale.

The sample consisted of 100 women from the north of Portugal, aged between 18
and 65 years old, with a mean of 35.98 years (SD = 9.94). A full 95% of these women
have Portuguese nationality, and they reside mainly in the region under study. Regard-
ing their education, 73% of respondents have higher education qualifications; it’s
similar with the results express in the Women’s Entrepreneurship 2016/17 GEM
Report, which states that innovation-oriented countries average 61% women entrepre-
neurs with higher education and specialized training. Half of this women’s were
employed, 22% were unemployed and 13% were women entrepreneurs.

The psychometric properties of the EO construct and its dimensions of innovation,
risk-taking and proactivity were tested using confirmatory factorial analysis. The results
showed that the EO construct is a second-order reflective model with the aforemen-
tioned dimensions, so the respective structural coefficients were evaluated. Since the
results were virtually the same, the second-order model of EO and the magnitude of the
respective structural coefficients were confirmed together with the analysis of the
proposed model – to avoid redundancy and duplication in their exposure.
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The proposed structural model was estimated through partial least squares structural
equation modelling (PLS-SEM) (Hair Jr et al. 2016), using the SmartPLS 3.0 software
(Ringle et al. 2015). In the analysis of the measurement model, the analysis began with
presenting some of its properties and definitions adopted. Thus, the path weighting
scheme was adopted in the PLS algorithm. The initial values for the relationships of the
measurement model were 1, and the data were standardised with a mean of 0 and a
variance of 1, a maximum number of 300 iterations and the abort criterion of 1.0E-7.
Since the evaluation of SEM-PLS-based models relies on bootstrapping – a form of
resampling procedure – a number of cases equal to the present sample (i.e. 100) were
used as bootstrapping configurations, with 5000 replications and changes at the
individual level.

Results

Outer model

The measurement model was initially assessed with respect to the first-order latent
variables (i.e. dimensions of EO, entrepreneurial skills, training in management and
recognition of opportunities), in order to follow Hair et al. (2012) and Hair et al.’s
(2013) recommendations. This process evaluated the reliability of the indicators
(Hulland 1999), factor validity or reliability of internal consistency and convergent
validity (Bagozzi and Yi 1988).

The analyses confirmed a composite reliability (CR) with values ranging from 0.767
to 0.869 (i.e. more than 0.70), thus ensuring construct reliability or internal consistency
(Fornell and Larcker 1981). In PLS-SEM, if the standardised factorial values of all
items are greater than or equal to 0.7, the factors are usually assumed to have factorial
validity (Hair et al. 2011). All items of the various dimensions presented factorial
weights that oscillated between 0.669 and 0.853, thus verifying factorial validity. In
addition, variance extracted mean (VEM) values of more than 0.5 are indicative of
adequate convergent validity. The VEM values produced are 0.524 for risk-taking,
0.623 for innovation and 0.647 for proactivity and, thus, greater than 0.50. Therefore,
convergent validity was confirmed (Bagozzi and Yi 1988).

Regarding the second-order latent variable (i.e. EO), the present analyses also followed
Hair et al. (2012) and Hair et al.’s (2013) recommendations, evaluating the construct
reliability, regression coefficients, factorial validity, convergent validity and discriminant
validity. As shown in Table 1, a CR value of 0.861 (i.e. more than 0.70) was calculated,

Table 1 Composite reliability (CR) and validity of the second-order latent variable (EO)

Construct Regression coefficients AVE CR

Innovation 0.919*** 0.677 0.861

Risk-taking 0.679***

Proactivity 0.851***

*** p < 0.001
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thereby ensuring construct reliability. Factorial validity was measured by analysing the
regression coefficients, which oscillate between 0.679 for risk-taking and 0.919 for
innovation, and, as a result, confirm factorial validity (Hair et al. 2011). The convergent
validity was evaluated by determining the value of the VEM, which was 0.677 (i.e. more
than 0.50), so convergent validity was also confirmed (Bagozzi and Yi 1988).

To determine the discriminant validity of the present construct, the AVE values of any
two constructs were compared with the square of the correlation between these factors.
The square root values of the factors’ AVE need to be higher than the correlation
between them, which was confirmed for the second-order EO construct (see Table 2).

Table 3 presents the FC and VEM values for the remaining first-order dimensions of
the model (i.e. entrepreneurial skills, training in management and recognition of
opportunities), with FC values ranging from 0.802 to 0.925 (> 0.70). In this way, the
construct reliability or internal consistency of the items of the various dimensions
present factorial weights that oscillate between 0.641 and 0.884, thus verifying factorial
validity. In addition, the VEM values range between 0.576 and 0.728 (> 0.50),
therefore convergent validity was assured (Bagozzi and Yi 1988).

Inner model

SEM-PLS does not report any type of index, such as the comparative fit index or root
mean square error of approximation used in covariance-based SEM. Instead, the
evaluation of the PLS model is based on nonparametric predictive measures (Chin
1998). The structural model is evaluated mainly by the R-squared (R2) of the latent
endogenous variable (Chin 1998), as well as by the effect size (f2) (Cohen 1988). The
model’s predictive capacity was analysed through the R2 of the model’s endogenous
variables. The EO R2 value is 0.329, while training in management is 0.111 and
entrepreneurial skills 0.104, thereby confirming that all are above the acceptable cut-
off point of 0.1. The f2 complements the R2 and considers the relative impact of a
particular exogenous variable on an endogenous variable through changes in the R2

(Cohen 1988). Cohen (1988) suggests f2 values of 0.02, 0.15 and 0.35 for small,
medium and large effects of predictive variables (see Table 4).

Discussion

The hypotheses were tested by analysing the values of the regression coefficients and
the respective t-test as an indicator of their significance. To produce more reasonable

Table 2 Correlations and discriminant validity of the second-order latent construct (EO)

Innovation Risk-taking Pro-activity

Innovation 0.789

Risk-taking 0.637 0.724

Proactivity 0.775 0.614 0.804

Square root values of the AVE are on the diagonal
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estimates of standard errors, a bootstrapping procedure was used (Tenenhaus et al.
2005). Figure 2 presents the structural model, and Table 5 summarises the results for
the hypotheses tested.

As the evaluation of the structural model showed, opportunity recognition
influences EO (see Table 5). This influence is expressed in a direct way (β =
0.390, p < 0.001), giving support to Hypothesis 1, and in an indirect way (β =
0.116; p = 0.009), that is, mediated by training in management (Begley and
Boyd 1987; Miner 2000), so this effect is defined as the willingness of a
person to take the risks associated with setting up new businesses and
exploiting these opportunities (Zahra et al. 2005). Notably, this influence can
be mediated by both training in management and entrepreneurial skills (i.e.
Hypothesis 2). In addition, opportunity recognition has a significant influence
on entrepreneurial skills (β = 0.323; p < 0.001), and these, in turn, influence EO
(β = 0.161; p = 0.048), thus supporting Hypotheses 3 and 4 (Muchiri and
McMurray 2015; Engelen et al. 2015). Leadership and communication skills
and a capacity for making professional contacts, forming network and devel-
oping new products and services predict EO among the women in the present
sample.

As for the connection between opportunity recognition and training in management,
the results confirm an influence exists (β = 0.333, p < 0.001), which supports Hypoth-
esis 5. The analyses also verified, in a more moderate way, that training in management
(β = 0.193; p = 0.025) impacts EO, thereby confirming Hypothesis 6 (Wilson et al.
2007; Brush et al. 2014). Thus, the frequency of training in management, namely, in
business strategy, accounting and financial management, tax and labour legislation,
logistics, marketing, human resources and sales and/or market analysis, has a positive
influence on EO.

Table 3 Composite reliability (CR) and validity of the other first-order dimensions of the model

Construct AVE CR

Entrepreneurial skills 0.576 0.802

Training in management 0.609 0.925

Recognition of opportunities 0.728 0.843

Table 4 Effect sizes of predictor variables on endogenous variables

Path R2 f2 Effect of f2

Opportunity recognition → EO 0.329 0.191 Medium

Opportunity recognition → entrepreneurial skills 0.111 0.116 Small

Opportunity recognition → training in management 0.104 0.125 Small

Entrepreneurial skills → EO 0.329 0.031 Small

Training in management → EO 0.329 0.045 Small
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Conclusion and managerial implications

The results of the present study suggest that opportunity recognition influences EO,
which translates this effect both directly and indirectly, that is, mediated by training in
management and entrepreneurial skills. Although opportunity recognition in terms of
entrepreneurship in general has been widely studied, this relationship had not previ-
ously been studied with a research population of entrepreneurial women. The current
research is thus a direct response to Jennings and Brush’s (2013) call for studies on
entrepreneurship to be specifically applied to women. Recognising opportunities is
extremely important not only in innovation-driven economies but also in projects
targeting the factors of production and efficiency in order to expand entrepreneurship
and different countries’ economies.

Regarding implications for training, the proposed model is of central importance,
revealing that policies promoting training for community members, in general, need to
be rethought because training in management, in particular, enhances entrepreneurial
skills by increasing the proliferation of entrepreneurship. This, in turn, can support the
creation of self-employment, which is a key factor in economic development. The
teaching of entrepreneurship should also be promoted from basic education onwards to

Table 5 Analysis of hypotheses under study

Pathway Standardised regression
coefficient

p Hypothesis
supported?

H1: Opportunity recognition → EO 0.390*** < 0.001 yes

H2: Opportunity recognition → EO (mediated) 0.116* 0.009 Yes

H3: Opportunity recognition → entrepreneurial skills 0.323*** < 0.001 Yes

H4: Entrepreneurial skills → EO 0.161* 0.048 Yes

H5: Opportunity recognition→ training in management 0.333*** < 0.001 Yes

H6: Training in management → EO 0.193* 0.025 Yes

*** p < 0.001; * 0.01 < p < 0.05
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develop entrepreneurial skills from an early age. This is already a recommendation of
the European Union, but most southern European countries still do not focus on
implementing entrepreneurship education in the early years, with only a few pilot
projects having been developed with no further follow-up. Regarding this study’s
limitations, the sample size needs to be emphasised, as it could be more representative
and geographically broader. Thus, this research should be replicated in other regions of
Portugal and elsewhere, taking into account cultural differences, stages of economic
and social development and issues such as religion and ethnicity.
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